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go  to  the  moo 


Whether  it’s  our  foreign  service  cov-  \ 

ering  the  international  scene  or  our  science 

editors  reporting  the  first  American  landing  on  the  moon,  Field 

Newspapers  offer  our  readers  expert,  thorough  coverage.  Look  at 

the  qualifications  of  our  men  who  will  be  covering  the  Apollo  XI 

moon  shot. 


COL 

JOHN  H.  GLENN,  JR. 
(U.S.  Marine  Corps, 
retired) 

Who  is  more  qualified  to 
report  on  America’s  first 
man  on  the  moon  than 
America’s  first  man  in 
orbit?  Col.  Glenn’s 
exclusive  articies  appear 
in  The  Chicago  Daily 
News  and  World  Book. 


WILLIAM  HINES 


This  Sun-Times 
Washington  Bureau 
science  reporter  travels 
an  average  of  50,000 
miles  yearly  covering 
every  major  U.S.  space 
launching. 


RICHARD  S.  LEWIS 


ARTHUR  J.  SNIDER 


Veteran  science  reporter 
and  managing  editor  of 
the  Bulletin  of  Atomic 
Scientists  brings 
Sun-Times  readers  an 
authoritative  look  at 
man’s  latest  adventure. 


IThe  science  editor  of  the 
Daily  News  has  covered 
every  manned  space 
flight,  including  Glenn’s. 

His  numerous  honors 
include  two  National 
Headliners’  Club  awards. 

Chicago  Sun-Times/Chicago  Daily  News 

Newspaper  Division  of  Field  Enterprises,  Inc. 
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Our 

machines 

are 

making 

news 


Compugraphic  systems  now  compose  42%  of 
the  world's  computer  typesetting  market.  By  the 
end  of  fiscal  1969,  Compugraphic  will  ship  over 
600  phototypesetting  units  —  more  than  the 
total  shipment  of  all  manufacturers  in  1967,  and 
25%  of  all  shipments  made  by  all  manufacturers 
through  1967. 

Our  models  respond  to  the  pressures  of  any 
size  composing  room  by  streamlining  the  entire 
typesetting  operation  —  from  maximizing 
perforator  production  to  automatically  producing 
justified  text.  And  they’re  the  least  expensive, 
most  reliable  computer  typesetting  systems 
on  the  market. 

Compugraphic  computer  typesetting  systems 
are  making  news  all  the  time! 


A  FINE  COMPOSITION  OF  COMPUTER  TYPESETTING  SYSTEMS 


JUSTAPE  JR. 
$9,950.00 


COMPUPERF 

$2,200.00 


compu^jii^ 

CORPORATION 


66  CONCORD  ST.,  WILMINGTON,  MASS.  01887 


For  three  decades  we  have  consistently  carried  more  retail  advertising  than  any  other  paper  in  Baltimore. 
Being  first  is  a  long  standing  tradition  with  The  Baltimore  Sunpapers.  Read  by  the  people  who  buy. 

NATIONAL  RCPACSCNTATIVES  CRESMER.  WOODWARD.  O  MARA  i  ORMSDEE  LOS  ANOELES.  NEW  YORK  SAN  FRANCISCO.  CHICAGO.  DETROIT.  ATLANTA.  RHILAOELPHIA.  MINNEAPOLIS.  BOSTON 
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New  Cost  Control  Bill 


A  few  weeks  ago  a  new  bill  was 
introduced  in  Congress.  Its  one 
major  purpose  is  help  slow  down  the 
rapid  rise  in  transportation  cost, 
for  all  the  nation's  goods. 

It  is  a  permissive  bill  that 
would  give  back  to  the  states  the 
right  (within  maximum  limits)  to 
set  truck  sizes  and  weights  to  best 
meet  their  own  economies.  It  would 
also  partially  unfreeze  some  arbi¬ 
trary  and  hurriedly-fixed  legislation 
clamped  down  more  than  13  years  ago! 

It's  a  good  bill,  designed  to  ease 
the  country's  run-away  inflation,  by 
permitting  slightly  bigger  equipment 
that  can  haul  at  lower  costs. 

Yet  human  nature  being  what  it 
is,  there  are  people,  including 
some  newspapers,  who  have  already 
called  this  a  new  version  of  the 
"Big  Truck  Bill".  And  they  bally¬ 
hoo  it  as  of  value  only  to  selfish 
trucking  interests. 

Does  that  really  make  sense  to  you? 


II•I3 — New  England  Associate  Press  News  Executives  Association.  Vikig 
Hotel,  Newport,  R.  I. 

I  ■•14— West  Virginia  Press  Association.  Greenbrier,  White  Sulpha 
Springs. 

12-13 — Hoosier  State  Press  Association  Advertising  Conference.  Stouffi 
Inn,  Indianapolis. 

12-14—1  ■  •  -  -  . 


Editor-CCJ 


-Maryland-Delaware  Press  Association.  Hotel  Dennis,  Atlantic  Cifyl 

13 — Hoosier  State  Press  Association  Advertising  Conference.  Stouffer'sj 
Indianapolis. 

13-14— Illinois  Daily  Newspaper  Markets  retail  and  classified 
Holiday  Inn,  East  Springfield,  III. 


semirmJ 


20- 22 — Southern  Circulation  Manager  Association.  Hotel  Mennphis,  Mer 
phis. 

21- 23 — New  York  State  Publishers  Association.  Otesaga,  Cooperstown. 
21-24 — International  Newspaper  Promotion  Association.  Southern  Regior 

Conference.  Thunderbird  Motor  Hotel.  Jacksonville,  Fla. 

26 —  E&P  Color  Awards  luncheon.  Waldorf  Astoria  Hotel,  New  York. 

27- 28 — Advertising  Executives  of  Ohio  Daily  Newspapers.  Fall  Meotir 
Neil  House,  Columbus,  Ohio. 

30-Oct.  3 — Associated  Press  Managing  Editors  Association.  Hilton  Hot( 
Hartford,  Conn, 
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One  of  a  series  .  .  .  addressed 
to  editors  of  the  nation's  press 
by  COMMERCIAL  CAR  JOURNAL, 
a  Chilton  publication  &  member. 
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with  the  urgent  press 
of  deadlines,  newsmen  need 
to  know  who  to  contact 
at  your  organization 
right  now! 

In  Editor  &  Publisher, 
PR/INDEX  is  at  the 
editor’s  fingertips. 

Get  the  message? 

Here’s  the  solution  to  a  serious  public  relations 
problem— keeping  editors  and  newsmen  informed 
about  who  to  contact  at  your  company,  and  where 
they  can  be  reached. 

Your  listing  in  PR/ INDEX  answers  your  ‘press 
contact  list’  problem  at  minimum  cost,  and  ends 
forever  the  hodgepodge  of  out-of-date  information 
at  every  editor’s  desk.  Minimum  six-line  listings  may 
be  contracted  for  13-consecutive  insertions  for  only 
$3.00  a  line,  with  special  discounts  for  longer  listings 
or  frequencies. 

Write  now  for  a  complete  kit  and  complete 
information  to: 

Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.Y.  10022 
Phone  (212)  752-7050 
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The  Pulitzer  judging  committee  came  close  to  missing  entirdi 
the  Los  Angeles  Times'  entries  which  won  two  awards,  the  neo 
paper’s  employe  publication,  Among  Ourselves,  reveals.  Shortly  be. 
fore  the  deadline,  Frank  Haven,  managing  editor,  received  a  phone 
call  from  John  Hohenberg,  secretary  of  the  Pulitzer  Prizes,  askin* 
where  the  Times’  entries  were.  Haven  started  making  inquiries 
his  own.  After  several  phone  calls  he  traced  the  package  to  Columbia 
U.  but  judging  committee  was  still  without  the  entries.  The  presi 
dent  of  the  forwarding  concern  called  in  the  driver  on  his  day  ol 
and  found  the  package  had  been  delivered  to  the  wrong  building 
The  recipient,  without  further  checking,  casually  tossed  the  pad 
age  on  an  empty  shelf  where  it  was  found  after  diligent  search.  “Thai 
is  how  the  Times  and  Bill  Tuohy  almost  missed  out  of  a  couple  oi 
coveted  awards,”  the  editor  of  Among  Ourselves  commented. 


When  a  large  plaque  with  photos,  names,  colleges  and  staff  a 
signments  of  13  summer  interns  went  on  display  in  the  Clevclao 
Plain  Dealer  city  room,  some  staff  veterans  found  space  for  on 
more  picture.  So  up  went  a  photo  of  a  41-year  Cleveland  News  and 
Plain  Dealer  staff  veteran,  the  day  city  editor.  And  underneath  hi 
picture  was  this  information:  JOHN  W.  REES,  Serutan  U.,  city  desk. 


Truth  or  (Consequences 


A  grufF  city  editor  larked 
Patience  with  errors  of  fart. 

Reporters  whose  copy 
Was  apt  to  be  sloppy 
Were  apt  to  be  quickly  sacked. 

^Bill  Terhuiie 


Shirley  Povich,  sports  editor  and  columnist  for  the  Washington 
Post,  recalls  40  lively  years  on  the  national  sports  scene  in  his  ne* 
book,  “All  These  Mornings,”  published  by  Prentice-Hall  ,  .  ,  Col" 
Frost,  London  News  staffer  of  the  Associated  Press,  gives  this  Mini 
mation  after  covering  the  elections  in  Ireland:  “We  did  quite  we! 
in  Cork,  considering  we  had  no  sitting  member  standing.”  .  .  .  .1 
story  in  the  Charleston  (W.  Va.)  Gazette  about  a  man  named  J« 
Lightburn  who  complained  about  a  political  speech  being  stopi 
was  headlined:  “Joe  has  a  Light  Burn  Over  Blacked-Out  Talk.” 


The  publisher  of  the  Salem  (Indiana)  newspapers,  the  Lnidt' 
and  the  Democrat,  Howard  F.  Grossman,  writes  a  column  entitle: 
“The  Tower  of  Babble.”  He  recently  gave  this  garden  hint:  “A  fel 
low  .told  us  the  other  day  that,  after  the  laborious  experience  " 
spaaing  up  a  flower  bed  that  felt  like  concrete,  he  took  an  ordinat' 
newspaper,  tore  it  into  small  pieces,  combined  it  with  leaves  aii 
worked  it  into  the  garden  soil.  The  result  was  a  loose,  porous  Ih 
for  the  flowers.” 

During  an  interview  with  Drew  Pear.son  which  fills  nine  pages  o: 
The  Nation  (July  7),  Robert  G.  Sherrill  asked  the  famed  columni't 
“Why  are  you  on  the  comic  page  in  the  Washington  Post?"  Pear^o' 
replied:  “Well,  when  Eugene  Meyer  first  persuaded  me  to  leave  ih' 
Washington  Times-Herald  for  the  Post  we  were  a  little  critical  " 
some  of  his  friends  and  he  finally  put  the  column  ’way  back  on  tb 
comic  page  out  of  the  way.’  I’ve  always  enjoyed  being  back  there. 


“TOBACCO  IS  A  DIRTY  WEED,”  wrote  Graham  Lee  Hemminsif 
in  1915.  “I  like  it.”  .  .  .  Sixteen  years  later,  newspaper  writer-lii 
morist  Franklin  Pierce  .\dams,  who  had  gained  fame  under  it 
initials  F.P.A.,  revised  Hemminger’s  tobacco  doggerel  to  expie 
the  feelings  of  men  who  loved  journalism,  ft  went  this  way: 


Journalism’s  a  shrew  and  scold; 

I  like  her. 

She  makes  you  sick,  she  makes  you  old : 

I  like  her. 

She's  daily  trouble,  stress  and  strife; 

She's  Love  and  Hate  and  Death  and  Life; 
She  ain't  no  lady— she's  my  wife— 

1  like  her. 
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How  to  sell  them ...  and  our  2,200,000 


friendly  natives?  Put  some  friendly 
persuasion  in  the  Oregonian/Oregon  Journal, 
covering  88  percent  0.  of 

the  908,000  people  in  the  Portland  metro 
market  and  55  percent  ff£J  of 


the  state . . .  plus  many  of  those 
free-spending  j#' vacationers ! 


*  PORTLAND.  OREGON  97201 

Represented  nationally  by  Newhouse  Newspapers,  Inc.  (Metro-Suburbia) 
In  Seattle  by  G.  A.  Wellington. 


Editor  &  Publisher 

®  THE  FOURTH  ESTATE 

Robert  U.  Brown  Jam**  Wright  Brown 

Poblishor  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Newspaper  laboratory 

Florida  to<lay  presents  an  extraordinary  opportunity  for  the  de¬ 
velopment  of  newspaper  journalism.  As  the  result  of  recent  transfers 
of  ownership,  with  the  dissolution  of  the  Perry  Empire,  the  state 
stands  more  finnly  than  ever  as  the  happy  hunting  ground  of  the 
Grou|)s.  Statistically  speaking,  26  of  Florida’s  48  daily  newspapers — 
there  are  36  cities  where  dailies  are  published — operate  under  the 
control  of  organizations  that  have  publishing  interests  in  other  states. 

On  the  roll  of  newspaper  ownership  in  Florida  are  some  of  the 
major  new'spaper  groups  of  the  country':  Gannett,  Cox,  Knight, 
Cowles,  Chicago  Tribune-New'  York  News,  Hoiles,  Scripp>s-Howard 
and  Richmond  Newspapers  Inc.  Several  of  the  dailies  have  affiliations 
with  lesser  groups  in  which  the  publisher  owns  one  or  two  northern 
papers  but  spends  a  lot  of  his  time  traveling  between  them. 

VV'^hat  all  this  means  to  the  improvement  of  Florida’s  newspapers, 
some  of  which  already  maintain  high  scores  for  the  professional 
standards  and  public  service,  will  undoubtedly  become  evident  as  the 
years  roll  on.  Many  advantages  accrue  to  newspapers  after  they  “join” 
a  group  which  can  project  talent,  business  acumen  and  independence 
where  there  have  been  limitations  under  single  ownership.  So,  as 
Florida  serves  as  the  launching  pad  for  man’s  walk  on  the  moon, 
why  shouldn’t  it  also  be  market!  as  a  working  laboratory  for  new 
ideas  in  newspaper  publishing? 

The  Tucson  plan 


Charter  Member,  Audit 
Bureau  of  Circulations 
Member,  American 
Business  Press  Inc. 


6  Mo.  average  net  paid  December  31,  1968- -25,71', 
Renewal  Rate  75.91% 


The  Oldest  Publishers'  end  Advertisers' 
Newspaper  in  America 


With  which  has  been  merged:  The  Jo^rnilicil^jiiiai, 


established  March  22,  1884;  Newspaperdos 
established  March,  1892;  the  Fourth  ,,f 

March  I,  1894;  Editor  &  Publisher,  Juno 
1901;  Advertising,  January  22,  1925,  " 

Executive  Editor:  Jerome  H.  Walker 


Associate  Editors:  Pauline  Ettlinger,  Newton  ^ 
Fulbright,  Donald  W,  Maley,  Susan  Pilch i 
Craig  Tomkinson, 

Midwest  Editor:  Gerald  B.  Healey. 

Pacific  Coast  Editor:  Campbell  Watson 


general 

1  was 
saying. 
Snois  I' 
classes 
Jstudent 
iGoveriK 

Washington  Correspondent:  Luther  A.  Hust:'fc,yj.g  p( 
Advertising  Manager:  Ferdinand  C.  Tnubr*- 
Sales  Representatives:  William  F.  Hamiltc' 

R.  Steven  Ward,  Earl  W.  Wilken,  John  C 
Wilson. 

Advertising  Production  Manager:  Bernade"! 

Borries. 

Assistant  to  the  Publisher  and  Promotion  Mi»| 
agor:  George  Wilt. 

Circulation  Director:  George  S.  McBride. 

Classified  Advertising  Manager:  John  Johnsc 
Marketing  and  Research  Manager:  Albert  : 

Weis. 

Librarian:  James  Santangelo. 

Treasurer:  William  J.  Teresky. 
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Until  the  antitrust  lawyers  hack  away  at  it,  the  plan  for  reorganiza¬ 
tion  of  Tucson  Newspapers  Inc.,  which  was  submitted  this  week  in 
compliance  with  a  court  decree,  apjjears  to  offer  a  simple  and  pain¬ 
less  solution  to  the  problem  of  maintaining  joint  newspaper  operating 
agreements.  The  legality  of  TNI,  created  in  1940  to  keep  both  the 
Arizona  Daily  Star  and  the  Tucson  Citizen  in  healthy  condition,  was 
challenged  by  the  Department  of  Justice  in  1965  and  the  “Supreme 
Court  agreed  that  elements  of  the  compact  violated  the  laws  against 
monopoly  and  restraint  of  trade. 

TNI  has  produced  a  formula  for  an  arrangement  that  is  designed 
to  meet  the  objections  to  the  old  plan  and  still  preserse  the  two 
editorial  voices  in  Tucson.  If  the  new  compact  wins  court  approval, 
the  Star  will  be  offered  for  sale  and  thus,  again,  there  will  be  two 
owners  of  newspapers  in  Tucson  who  w'ill  share  certain  facilities. 

The  plan,  which  doesn’t  yet  have  the  sanction  of  the  Department 
of  Justice,  incorporates  several  ideas  that  had  been  suggested  by  wit¬ 
nesses  during  the  hearings  on  the  Newspaper  Preservation  Bill.  The 
main  points  are:  TNI  will  act  as  an  agent,  with  fee,  to  print  and 
distribute  each  newspaper;  as  a  broker,  with  fee,  to  handle  the  sale  of 
advertising  and  circulation  of  both;  and  as  publisher  of  the  Sunday 
newspajjer,  which  would  be  owned  by  the  Star  and  the  Citizen.  Each 
owner  of  the  w’eek-day  papers  would  have  an  equal  interest  in  TNI 
and  would  establish  his  own  advertising  and  circulation  rates. 

If  it’s  legal  to  do  business  this  way,  there  may  be  no  need  to  ask 
Congress  to  grant  the  newspaper  industry  a  special  accommodation 
under  the  antitrust  laws. 


OFFICES 


General:  850  Third  Avenue,  New  York,  N' 
10022.  Phone:  212-752-7050.  TELEX  I2-5IC: 

Chicago:  360  North  Michigan  Avenue,  6061 
Phone:  312-782-4897.  Gerald  B.  Hea'n 
Editor.  Harry  B.  Mullinix,  Grant  Biddle,  A: 
vertising  Representatives. 

Los  Angeles:  1830  West  8th  Street,  900f 
Phone:  213-382-6346.  Duncan  Scott  &  Mr 
shall  Inc.,  Advertising  Representatives. 

San  Francisco:  85  Post  Street,  94104.  Pho” 
415-421-7950.  Campbell  Watson.  Edl*: 
Duncan  Scott  &  Marshall  Inc.,  Advertise 
Representatives. 

Washington:  1295  National  Press  Buildl'-; 
Washington,  D.C.  20004.  Phone:  202-6;: 
8365.  Luther  A.  Huston,  Correspondent. 

London:  23  Ethelbert  Road,  Birchington,  Ke'' 
England.  Alan  Delafons,  Manager. 
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Book  Review  . 

Circulation  . 

Editorial  Workshop 
Layout  and  Design 
Personal  Mention  . 

Photography  . 

Plant-Equipment  .  . 

Promotion  . 

Reader's  Column  . 
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Weekly  Editor  . . . 
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FAREWELL 


P*rd«*l 

Esf«>L 

jne  21,^’ 


I  Aft(  ■■  nine  years  of  preparing  hand-outs 
piir  yo  •,  I  am  turning  in  my  stamps  June 
^^0,  so  that  Martin  Gagie  can  put  you  on 
!;!;  mailing  list.  I  am  like  an  onion.  The 
,ear  Arnold  Palmer  was  first  in  the  Open 
in  19(i0  and  Art  Dufelmeier  was  named 
gifad  f  aotball  coach  at  WIU,  I  became  co- 
rdinaior  of  publications. 

Thi!=  meant  I  was  boss  of  the  press  box, 
of  the  camera,  and  writer  of  releas¬ 
es,  I  wrote  sports  releases  and  I  wrote 
.neral  releases — and  I  wrote  editors  let- 
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1  was  supposed  to  put  up  highway  signs 
saying,  “This  is  the  Home  of  Western  111- 
|inois  University”;  (I  never  did!)  I  taught 
and  I  sponsored  the  sprightliest 
-indent  newspaper  in  the  state — we  caused 
iiovernor  Otto  Kemer  to  name  Carl  Sand- 
irg  poet  laureate.  We  proclaimed  Jane 
tddanis,  after  a  state  survey,  Illinois*  most 
iislinguished  female  product. 

The  student  paper  sponsored  the  only 
-nail  race  in  history.  Also,  for  a  number 
Ilf  years  I  rode  herd  on  the  university  cata- 
'"g. 

We  tried  to  get  Illinois  pronounced  the 
nay  Abe  Lincoln  had  pronounced  it — to 
line  with  boys  (this  caused  a  stir  in  Par- 
s  France,  and  made  the  Illinois  Histori- 
al  JourncU). 

Now  my  onion,  at  age  53,  has  been 
jiieled  down  to  Professor  of  English  (jour¬ 
nalism).  Thus  ends  the  sixth  decade  of  the 
JOth  century  for  me. 

Reef  Waldrep 
We  iern  Illinois  University, 

Macomb,  Illinois. 
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AN  AREA  OF  FREEDOM 

1  want  to  bring  to  your  attention  that 
luring  the  International  Press  Institute 
meeting  in  Ottawa,  June  9-12,  a  proposal 
was  made  for  the  formation  of  an  inter¬ 
national  committee  for  the  freedom  of  the 

iiress. 


This  proposal  was  made  on  June  9  dur¬ 
ing  the  session,  “Press  and  Mass  Media 
in  the  Struggle  for  Freedom”.  The  basic 
lisciission  was  the  struggle  of  the  Czecho- 
Islovakian  journalists  for  the  liberalization 
|of  the  press,  but  I  pointed  out  (as  a  Greek 
[foreign  correspondent  until  April  1%7) 
that  problems  exist  also  in  our  Western 
sKieiy.  Indeed,  it  is  harder  sometimes  to 
understand  the  di£Bculties  of  the  Western 
(in  ideas  in  outlook)  journalist  who  lives 
in  our  midst  and  suddenly  finds  himself 
unfree  and  without  any  material  or  even 
moral  support  from  people  and  organi- 
ations  which  say  that  they  believe  in  the 
freedom  of  the  press.  It  is  high  time  that 
an  American  Committee  be  formed  so  that 
it  can  participate  in  an  international  body 
ijwhich,  hopefully,  might  be  established 
5i»ome  time  in  the  future. 

1  would  suggest  that  this  committee 
jahould  examine  more  closely  the  freedom 
of  the  press  in  the  Western  society,  rather 
than  only  paying  attention  to  what  is 
happening  in  Communist  countries. 

Spyridon  Granitsas 

Mew  York  City. 


CALL  FOR  SUNDAY  DATA 

This  is  a  last  call  closing  a  limited 
study  for  Associated  Press  Managing  Ed¬ 
itors.  It  seeks  to  tell  the  story  of  starts  of 
Sunday  papers  that  have  come  in  very 
recent  years. 

Hope  is  that  this  plea  may  uncover 
some  additions  to  the  fragmentary  list 
painfully  gathered  through  the  aid  of 
friends  in  vantage  points  around  the 
nation. 

Starts  now  in  the  list  include  such  newer 
Sunday  papers  as  those  now  operating  at: 
Appleton,  Wise.;  Chattanooga,  Tenn.; 
Gallipolis,  O. ;  Hackensack,  N.  J.;  Hart¬ 
ford,  Conn.;  Mandan,  N.  Dak.;  Pomeroy, 
O.;  and  Wausau,  Wise. 

The  study  has  been  slowed  because  it 
was  started  on  a  university  campus  so 
crowded  with  journalism  students  that,  for 
instance,  44  crowded  into  one  senior  offer¬ 
ing.  Then  it  has  limped  through  June,  be¬ 
cause  of  the  challenge  of  vacation  months 
transition  to  the  guest-editing  of  several 
tri-weeklies.  Now  the  task  for  APME 
must  be  cleared  up  shortly  by  after-hours 
work.  With  the  help  of  all  with  helpful 
knowledge,  this  will  be  done. 

Deadline  call  for  the  study  to  be  ready 
for  unveiling  at  the  fall  APME  gathering 
in  Hartford. 

Todav,  will  you  help  newspaper  re¬ 
search  by  taking  .30  seconds  to  rush  data 
on  newer  Sunday  starts  to  the  under¬ 
signed  ? 

Maynard  Hicks 

Apt.  C-6 
717  N.  State 
Kent,  Wash.  98031 

*  *  * 

OBJECTIVITY 

Although  I  sympathize  with  Robert  I. 
Peele’s  attempt  to  point  out  the  limita¬ 
tions  to  the  pursuit  of  objectivity  (May 
31),  I  can’t  agree  with  his  basic  pre¬ 
suppositions. 

The  heart  of  our  disagreement  can  be 
traced  to  this  statements:  “.  .  .  We  might 
remind  (Walter)  Cronkite  and  others  that 
the  opinions  of  those  people  who  disagree 
with  him  (about  what  happened  during 
the  repression  of  the  Chicago  demonstra¬ 
tions)  are  just  as  valid  and  authoritative 
as  his  own.” 

Just  as  “authoritative,”  yes,  if  you  mean 
by  authoritative  “entitled  to  acceptance.” 
A  “one  man,  one  vote”  approach  to  human 
rights  and  liberties,  though  not  always 
permitted,  has  seemingly  been  the  ideal 
held  out  to  our  citizens  by  our  Constitu¬ 
tion  and  more  recently  by  our  judicial 
decrees  in  exchange  for  our  support  of 
the  state. 

But  every  man’s  opinion  is  a  long  wav 
from  being  equally  “well  grounded  and 
sound,”  that  is,  from  being  equally 
“valid.”  To  come  to  any  other  conclusion 
would  be  to  remove  the  need,  indeed  the 
desirability,  for  a  reporter,  an  editor,  or 
a  free  press,  and  for  the  pursuit  of  ob¬ 
jectivity  at  all.  Each  man’s  opinion  would 
become  an  equal  authority,  an  equal  law. 
an  unas.sailable  justification  for  bias  and 
prejudice,  no  matter  what  the  conse¬ 
quences. 

Another  point  of  contention: 

By  implication,  Mr.  Peele  seems  to 
question  the  validity  of  the  performance 
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of  reporters  whose  philosophical  frame  t»f 
reference  could  have  pre-judged  the 
circumstances.  True,  he  tries  to  counter¬ 
balance  this  feeling  by  admitting  prejudice 
also  “in  the  hinterlands.”  Yet  I  can’t  see 
that  the  admission  of  prejudice  on  the 
parts  of  both  reporters  and  reader  should 
serve  to  automatically  neutralize  the  valid¬ 
ity  of  the  report. 

Certainly,  it  doesn’t  follow  that  potential 
bias — because  of  age,  education,  religion, 
personal  philosophy,  or  whatever — on  the 
part  of  the  reporter  should  be  used  to 
undermine  confidence  in  the  press,  es¬ 
pecially  by  one  of  its  own.  Whatever  its 
biases,  the  press  had  a  right  to  be  at  Chi¬ 
cago,  I’m  sure  Mr.  Peele  would  agree. 

I  agree  with  Mr.  Peele’s  conclusion — 
that  lots  of  facts  don’t  guarantee  objectiv¬ 
ity.  Would  he  agree  with  me  when  I  say 
that  even  with  all  the  facts  some  people 
would  still  deny  the  obvious? 

Dudley  Lynch 

Editor,  Sweet  Company  Periodicals, 
Austin,  Texas 

#  *  * 

THAT  OIL  CAN 

Interesting  to  read  (E&P,  June  21)  who 
was  first  to  use  an  oil  can  as  rubber 
cement  dispenser. 

I  first  u.sed  a  press-the-bottom  kind  of 
oil  can  as  news  editor  of  AFKA  in 
Greeley,  Colo.,  in  1941  or  1942.  When 
the  squeeze-handle  oil  cans  showed  up 
generally  about  1945,  that  quickly  got 
put  into  use  on  the  newsdeck  of  old  KFEL, 
Denver. 

However,  I  am  intrigued  at  the  sugges¬ 
tion  that  extra  thinner  be  poured  in  first. 
Makes  good  sense  indeed. 

Incidentally,  my  wife  has  used  the 
squeeze  oil  can  for  watering  house  plants 
for  years.  Only  trouble  is,  they  were  built 
for  oil  and  not  water,  so  they  rust  pretty 
fast. 

'  Lyle  Liccett 

National  Independent 
Meat  Packers  Association, 

Washington,  D.C. 


Short  Takes 

HEADLINE:  Holy  Ghost  to  Build 
New  Church — Monroe  (Mich.)  Evening 
News. 

*  *  .  * 

D.E.I.  has  received  his  bachelor  of  arts 
degree  from  Gallaudet  College,  Wash¬ 
ington,  D.  C.  a  liberal  rats  college. — 
Albany  (Calif.)  Times. 

*  *  * 

Our  church  youth  group  is  going  to 
have  a  party  and  each  girl  is  supposed 
to  incite  a  boy. — Boston  (Mass.)  Record 
American. 

*  *  * 

Car  windows  have  been  dented  with 
clubs. — New  York  Times. 

*  *  * 

To  be  married  you  may  have  a  lovely, 
simple  weeding. — Jersey  City  (N.J.) 
Jersey  Journal. 

*  *  * 

(E&P  pays  $2  each  for  amusing  typo¬ 
graphical  errors  found  in  newspapers 
and  reprinted  here.) 
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NewYork 
is  no  piece 

of  cake. 


If  you  sell  in  New  York,  you  know  the  ~ 

going’s  rough.  But  worth  it.  Because  New 
York  is  where  you  get  the  big  national 
schedules.  Which  is  why  the  Detroit  News 
comes  to  New  York.  With  advertising  like 
this  in  The  New  York  Times . .  .the  market- 
place  for  New  Yorkagencymen.  Call  on 
us  to  help  you  get  your  slice:  Media 
Advertising  Department,  229  West  43d 
Street,  New  York,  N.  Y.  10036; 

(212)  556-1445. 

jjork 

seils  space  in  New  York 
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Sale  of  Arizona  Star  tied  in 

Tucson  newspapers  submit 
plans  for  modified  agency 


Tucson,  Ariz. 

Reorganization  of  Tucson 
[  Newspapers  Inc.  and  a  proposal 
for  subsequent  sale  of  the  Ari¬ 
zona  Daily  Star  are  outlined 
f  in  a  plan  filed  in  U.  S.  District 
Court  by  Tucson’s  two  daily 
I  newspapers,  against  which  the 
Justice  Department  has  been 
pressing  an  antitrust  suit  for 
the  past  four  and  one-half  years. 

The  plan  was  submitted  to 
comply  with  the  decree  of 
District  Judge  James  A.  Walsh, 

I  later  upheld  by  the  U.  S.  Su- 
j  preme  Court,  that  the  TNI  op- 
i  crating  agreement  be  modified 
:  “to  eliminate  price  fixing,  mar¬ 
ket  allocations  and  profit  pool- 
I  ing-” 

The  plan  also  proposes  that 
'  after  the  TNI  reorganization  is 
settled  to  the  satisfaction  of  all 
parties,  the  Star  will  be  offered 
for  sale  subject  to  the  operating 
agreement  which  is  finally  ap¬ 
proved  by  the  court. 

Single  rontrarl  replared 

Five  separate  documents  com¬ 
prise  the  reorganization  plan. 
The.se  documents  would  replace 
;  the  single  contract  by  which  the 
I  Star  and  the  Tucson  Citizen 
formed  TNI  in  1940  and  under 
I  which  they  have  operated  in  the 
I  nearly  30  years  since, 
i  The  original  contract  provides 
I  that  TNI,  a  non-profit  agency 
'  corporation  wholly  owned  by  the 
Star  and  Citizen,  act  without 
I  charge  on  behalf  of  the  two 
!  newspapers  to  handle  all  me- 
j  chanical  and  business  functions 
;  of  publishing,  to  establish  ad- 
I  vertising  and  subscription  rates 
:  (including  a  combination  ad 
rate  for  use  of  both  news¬ 
papers),  to  sell  advertising  and 
subscriptions,  and  to  divide  all 
revenues  between  the  two  papers 
I  according  to  a  stated  formula. 

The  rate-setting  and  revenue- 
dividing  aspects  of  the  original 
TNI  contract  were  attacked  in 
the  Justice  Department’s  anti- 
i  trust  suit  and  were  ordered 
I  changed  by  Judge  Walsh. 

I  Agency  form  changed 

The  five  documents  of  reor¬ 
ganization  were  filed  as  a  single 
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package,  no  element  of  which  is 
complete  without  all  the  others. 
They  establish  Tucson  News¬ 
papers  Inc.  in  a  different  form, 
as  an  agent  to  print  and  distrib¬ 
ute  each  newspaper,  as  a  broker 
to  handle  the  sale  (under  sep¬ 
arate  agreements  with  each 
paper)  of  weekday  advertising 
and  circulation  for  each,  and  as 
publisher  of  a  Sunday  news¬ 
paper  owned  jointly  by  the  Star 
and  Citizen  and  operated  as  a 
joint  venture. 

TNI  would  charge  and  keep 
fees  from  its  activities  as  agent 
and  broker  for  the  weekday  Star 
and  Citizen.  It  would  also  collect 
and  keep  all  revenues  from  the 
Sunday  newspaper.  Its  status 
would  thereby  change  from  a 
non-profit  to  a  profit-making 
corporation,  one  of  the  signifi¬ 
cant  differences  in  the  new  plan. 

Combination  advertising 
would  still  be  allowed  (the  same 
ad  appearing  in  both  papers), 
but  only  at  the  sum  of  rates 
established  independently  by  the 
Star  and  Citizen. 

More  jobs  seen 

“If  the  court  approves  this 
proposal  for  reorganization, 
there  will  be  numerous  technical 
changes  and  added  expenses  in 
the  day-to-day  operation  of 
Tucson  Newspapers,  the  Star 
and  the  Citizen,’’  said  TNI  Pres¬ 
ident  Thomas  'T.  Clark  Jr. 

“It  will  be  more  cumbersome 
and  more  expensive  to  do  busi¬ 
ness,  because  we  will  have  to 
keep  many  more  detailed  records 
for  proper  allocation  of  revenues 
and  expenses.  But  all  TNI  em¬ 
ployees  are  assured  of  keeping 
their  jobs — in  fact,  there  will  be 
more  jobs  created  to  handle  the 
new  procedures  and  extensive 
additional  record  keeping  re¬ 
quired.’’ 

Clark  emphasized  that,  while 
the  reorganization  plan  has  not 
been  approved  by  the  Justice  De¬ 
partment  or  Judge  Walsh,  “it  is 
our  earnest  effort  to  develop  a 
solution  to  the  antitrust  problem 
without  overly  endangering  the 
economic  stability  of  the  news¬ 
papers.  But  this  plan  falls  far 
short  of  the  economies  generated 


under  the  present  operation, 
which  we  have  passed  on  to  our 
advertisers  and  have  also  used 
to  provide  better  services  for 
the  readers  of  the  Star  and 
Citizen.” 

Suit  filed  in  1963 

The  government’s  antitrust 
suit  contained  two  basic 
charges : 

1.  That  William  A.  Small  Jr. 
and  his  father,  owners  of  the 
Tucson  Daily  Citizen,  acted  il¬ 
legally  when  they  purchased  the 
Star  in  January,  1965. 

2.  That  the  25-year-old  TNI 
operating  agreement  between 
Star  and  Citizen  was  a  “com¬ 
bination  and  conspiracy  to  re¬ 
strain  and  to  monopolize  ...  in¬ 
terstate  trade  and  commerce.” 

The  Smalls’  purchase  of  the 
Star  was  effect^  under  a  long¬ 
standing  option  in  order  to  take 
the  Star  away  from  the  Brush- 
Moore  newspaper  group,  which 
had  conducted  negotiations  to 
buy  the  Star  for  $10  million 
from  William  R.  Mathews,  Clare 
R.  Ellinwood  and  their  families. 

The  Smalls  explained  at  the 
time  that  they  believed  Brush- 
Moore  would  regard  the  Star  as 
simply  a  cash-register  operation, 
and  they  made  no  secret  of  their 
intention  to  resell  the  Star  as 
quickly  as  possible  to  someone 
who  would  maintain  its  high  edi¬ 
torial  standards. 

Their  purchase  of  the  Star  be¬ 
came  inextricably  tied  to  the 
attack  against  TNI  by  the 
Justice  Department.  Although 
suing  to  force  the  Smalls  to  sell 
the  Star  (which  they  had  al¬ 
ready  said  they  wanted  to  do), 
the  Justice  Department  refused 
to  allow  them  to  do  so  until  the 
complicated  TNI  joint  agency 
issue  was  finally  resolved  in 
court. 

The  senior  Small  retired  from 
business  in  1966  and  is  no  longer 
an  owner  of  either  paper  or  a 
defendant  in  the  lawsuit.  Mean¬ 
while,  also,  the  Brush-Moore 
newspapers  were  sold  in  1967 
to  Lord  Thomson  of  Fleet,  the 
British  press  baron  whose  in¬ 
ternational  chain  now  numbers 
more  than  160  newspapers. 


Government  vietra 
due  by  August  25 

Washington 
The  Department  of  Justice 
had  no  official  comment  on  the 
proposal  to  reorganize  the 
Tucson  newspaper  agency 
corporation  and  provide  tor 
sale  of  the  Arizona  Daily  Star. 
A  spokesman  declined  to  say 
whether  the  plan  had  bi'cn 
submitted  to  government 
lawyers  for  review.  He  called 
attention  to  the  fact  that  the 
district  court  has  allowed  in¬ 
terested  parties  until  August 
25  to  submit  other  proposals 
or  objections. 


The  Justice  Department  filed 
its  complaint  against  TNI  on 
January  4,  1965.  Trial  was  held 
before  Judge  Walsh  in  April, 
1966.  The  judge’s  decision 
against  the  newspapers  was 
handed  down  nearly  two  years 
later,  on  January  31,  1968.  It 
was  appealed  to  the  Supreme 
Court,  which  heard  arguments 
on  January  15  of  this  year  and 
upheld  the  lower  court  decision 
on  March  10. 

“During  the  extended  period 
of  litigation,”  the  Citizen 
stated,  “there  has  been  a  move¬ 
ment  in  support  of  the  Tucson 
newspapers  and  42  other  joint 
agency  papers  in  21  cities  to 
obtain  Congressional  legislation 
which  would  clarify  the  present 
antitrust  law  so  that  independ¬ 
ent  editorial  voices  can  be  pre¬ 
served  in  communities  which  are 
&ble  to  support  not  more  than 
one  newspaper  entity. 

“Although  this  legislation  is 
regarded  by  some  as  monopo¬ 
listic  and  threatening,  it  is  de¬ 
signed  only-  to  correct  an  in¬ 
equity  in  the  antitrust  law  by 
putting  agency  operations  (with 
two  separately  owned  editorial 
voices)  on  the  same  legal  basis 
as  some  150  morning-evening 
newspapers  merged  under  one 
owner.” 

A  bill  to  this  effect  was  in¬ 
troduced  in  the  Senate  by  Ari¬ 
zona’s  Carl  Hayden  late  in  the 
90th  Congress. 

A  similar  bill  (the  Newspaper 
Preservation  Bill)  has  been  in¬ 
troduced  in  both  the  House  and 
Senate  in  the  present  91st  Con¬ 
gress,  sponsored  by  33  senators 
and  100  representatives.  Action 
on  this  bill  has  been  held  up  in 
Congress  to  await  court  ap¬ 
proval  of  a  modified  agency  plan 
for  the  Tucson  newspapers. 

(Continued  on  page  10) 
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*We  have  plenty  of  problems^ 

Photographers  told  to  unite 
i}i  fighting  news  media  critics 


:<y  Don  Maley 

Milwaukee 

Ten<porariIy  tranquil  photog¬ 
raphers  were  told  here  last  week 
that  they  showed  signs  of 
masoihism.  “We  newspaper¬ 
men,”  said  Charles  S.  Rowe,  edi¬ 
tor  of  the  Fredericksburg  (Va.) 
Free  Lance-Star,  and  president 
of  the  Associated  Press  Man¬ 
aging  Editors  Association, 
“seen,  to  get  a  perverse  pleasure 
out  of  criticism.  We  delight  in 
having  someone  stand  up  before 
us  and  flagellate  us  with  end¬ 
less  recitals  of  what  we’re  doing 
wrong.” 

Rowe  was  speaking  before 
members  of  the  National  Press 
Photographers  Association.  Dur¬ 
ing  his  talk  (entitled  “Our 
Critics  —  Internal  and  Ex¬ 
ternal”),  he  told  the  photog¬ 
raphers  how  they  could  make 
friends  and  influence  people — 
particularly  managing  editors. 

The  life-long  newsman  (who 
has  had  “no  formal  journalism 
training”)  admitted  that  as  a 
managing  editor  he  finds  pho¬ 
tographers  to  be  somewhat  of 
a  mystery.  He  also  finds  that 
there  is  somewhat  of  a  commun¬ 
ications  gap  between  he  as  a 
managing  ^itor  and  the  lens- 
men.  But  the  gap  is  not  exclu¬ 
sive  between  Rowe  and  his 
photographers  —  it  exists 


throughout  the  entire  newspaper 
industry.  “A  study  report,”  he 
divulged,  “done  for  an  APME 
committ^,”  disclosed  that  “al¬ 
most  without  exception  photog¬ 
raphers  and  picture  editors  com¬ 
plained  that  there  simply  wasn’t 
adequate  communication  between 
the  managing  editor  and  them.” 

Staggering  workload 

Pointing  out  that  a  managing 
editor’s  day  at  the  office  was  far 
from  placid  Rowe  admitted  that 
he  and  his  counterparts  are 
“eternally  beset  by  requests  for 
more  space,  more  manpower  or 
more  money  from  the  sport’s  de¬ 
partment,  the  women’s  depart¬ 
ment,  the  city  desk,  the  wire 
desk  and  the  photo  staff.”  Rowe 
finds  that  managing  editors  don’t 
have  “as  much  time  to  sit  down 
and  talk  with  the  chief  photog¬ 
rapher  and  members  of  the  photo 
staff”  as  they’d  like  to. 

“Remember,”  admonished 
Rowe,  “that  your  managing  edi¬ 
tor  probably  didn’t  come  up 
through  the  photo  side  of  the 
newspaper.  Too  often  photos  and 
photographers  are  strange 
things  so  far  as  he  is  concerned. 
He  probably  thinks  of  a  photo 
as  something  that’s  going  to  oc¬ 
cupy  the  space  of  700  words  if 


he  runs  it  in  three  columns  and 
about  a  thousand  words  if  he 
makes  it  four  columns.  Recog¬ 
nize  the  fact  that  many  manag¬ 
ing  editors  are  ignorant — per¬ 
haps  even  stupid — when  it  comes 
to  pictures.” 

“Just  as  the  good  photogra¬ 
pher  keeps  on  trying  to  educate 
himself,”  he  continued,  “he 
should  make  it  a  continuing 
project  to  educate  his  managing 
editor  with  regard  to  pictures.” 

And,  according  to  Rowe,  edi¬ 
tors  must  also  educate  photog¬ 
raphers.  Because  the  camera  de¬ 
picts  the  action  that  takes  place 
“at  one  fraction  of  a  second,”  he 
asks,  “can  we  always  be  sure 
that  any  given  picture  is  going 
to  tell  a  true  story?”  He  thinks 
not.  Rowe  called  for  more  ex¬ 
plicit  pictures  and  truthful 
captions.  He  berated  the  photog¬ 
rapher  who  “tries  to  sell  his 
editor”  on  a  sensational  picture 
without  describing  the  picture’s 
circumstances  in  full  detail. 
Such  a  photographer  “does  him¬ 
self,  his  profession  and  his 
newspaper  a  disservice.” 

The  managing  editor  called 
for  photographers  to  examine 
their  own  code  of  ethics  which 
states:  “It  is  the  individual  re¬ 
sponsibility  of  every  press 
photographer  at  all  times  to 
strive  for  honest  pictures  that 


Charles  S.  Rowe 

report  truthfully,  honestly  and 
objectively.” 

Rowe  “couldn’t  resist  the  op¬ 
portunity  to  strike  a  blow 
against  one  type  of  cliche  pic¬ 
ture”  he  had  grown  weary  of: 
that  of  the  weeping  beauty 
queen  pictured  the  instant  she’d 
learned  she’d  won.  He’d  like  to 
see  such  pictures  abolished  and 
substitute  in  its  place  “another 
picture  that  tells  what  the 
beauty  queen  really  looks  like 
and  give  the  reader  some  idea  of 
why  she  was  selected.” 

Observations 

Rowe  observed  that: 

*  “Photographic  cliches  are 
far  less  frequent  in  our  news¬ 
papers  now  than  they  were  20 
years  ago.” 

*  “There  are  plenty  of  word 
cliches  in  our  papers,  as  any 
reader  of  the  sports  pages 
knows  full  well.” 

*  “Editors  and  copy  desks 
must  bear  the  final  responsibil¬ 
ity  for  the  cliches  that  do  ap¬ 
pear.” 

Following  his  “plea  for 
pulchritude,”  Rowe  added: 
“Photographers  are  taking 

(Continued  on  page  38) 


FLUSTERED — Bob  Boyd,  refirsd  Milwaukse  Journal  photographer 
and  past  preiident  of  NPPA,  teems  all  a-twitter  as  he  shares  the 
platform  with  cute  Union/Pure  Oil  "Picture  Stoppers." 
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BREAKING  BREAD  TOGETHER  are  Jack  Bradley,  left,  of  the 
Peoria  Journal  Star,  and  Gary  Shivers  of  the  Camden  (NJ.) 
Courier-Post,  while  Charles  W.  Boyle  of  NBC-tv,  Chicago,  looks 
over  their  shoulders. 
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decisions,  decisions  —  Wes  Jackson,  New  Orleans  Times-  ONE  OF  MANY — Ollie  Afkins,  left,  the  official  White  House 

Picayune,  has  a  hard  time  decidin9  which  one  of  his  slides  to  photographer,  receives  the  Joseph  A.  Sprague  Memorial  Award 

select  for  showing.  plaque  from  NPPA  president  Sam  Pierson. 
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'^ITICAL — Max  Wolf  of  tfation  WKBD-fv  at  South- 
-1^.  Mich.,  looks  as  if  he  disagrees  with  remarks  of 
a  speaker  at  photographers'  seminar. 


SOLEMN — Gerry  Holly,  photographer 
for  the  Nashville  Tennessean's  Sunday 
magazine,  takes  in  everything  at  a 
lecture. 


(Milwaukee  Journal  and  Sentinel 
photos  for  E&P.) 


AS  WORDS  FLOW  from  the  rostrum 
J.  D.  Patrick,  Wisconsin  State  Journal 
photographer,  makes  a  picture  of  a 
good  listener. 


HARING  SPOTLIGHT  as  they  select  slides  made  at 
IPPA  session  in  Milwaukee  are:  Dave  Nystrom, 
>icago  Tribune,  and  Neil  Heilpern,  Watsonville, 
Calif,  freelance  photographer. 


CAMERA  STUDY  of  group  at  photog¬ 
raphy  talkfest  has  Allan  H.  Poser  of 
WJ<BH-tv,  LaCrosse,  Wis.  in  the  fore¬ 
ground. 


VIEWERS— John  and  Lois  Ahihauser  of  Milwaukee 
Journal-Sentinel.  He's  a  past  president  of  NPPA. 


HEADY  TALK — Wayne  Miller  of  Life  magazine  re 
counts  some  of  his  experiences. 


CIRf:LL4T10> 

Premium 
service  is 

By  Gerald  B.  Healey 

Toronto 

When  flexibility  is  added  to 
the  information,  the  writing, 
editing  and  graphic  talent  and 
the  distribution  system  that 
newspapers  have  the  success 
curve  will  rise  rapidly,  Otto  A. 
Silha,  publisher  of  the  Minne¬ 
apolis  (Minn.)  Star  and  Trib¬ 
une,  told  members  of  the  Inter¬ 
national  Circulation  Managers 
Association  in  convention  here 
last  week. 

Characterizing  the  Circula¬ 
tion  Promotion  Research  Center 
in  Milwaukee  established  by  the 
ICMA  and  the  International 
Newspaper  Promotion  Associa¬ 
tion  as  significant  and  impor¬ 
tant,  Silha  turned  to  the  big 
questions  that  arise  whenever 
publishers  gather: 

“Will  an  increase  in  the  profit 
margin  for  carriers  provide  a 
solution  to  the  problems  of 
turnover?  Or  are  there  other 
approaches  which  might  be  even 
more  significant?” 

Silha  said  he  believes  the 
carrier  system  has  a  very  good 
chance  to  survive,  but  he  also 
believes  that  several  important 
things  need  doing  in  order  to 
make  that  survival  certain. 

Not  charging  proper  price 

He  said  he  is  certain  that 
newspapers  are  not  charging 
the  proper  price  for  carrier  de¬ 
livery  service  and  pointed  to 
the  time  when  the  Cincinnati 
(O.)  Enquirer  went  from  50  to 
W  cents  a  week  with  the  an¬ 
nouncement  they  had  “elimi¬ 
nated  the  discount  for  carrier 
delivery.”  He  thought  that  was 
a  significant  statement. 

“As  yet  we  have  not  set  the 
proper  premium  for  carrier  de¬ 
livery,”  Silha  said.  “There  is 
no  indication  of  that  premium 
in  New  York  City  apartment 
service.  And  when  we  do,  I 
think  that  the  carrier  salesman 
will  be  achieving  the  kind  of 
return  he  more  properly  de¬ 
serves  for  his  effort  and  at  the 
same  time  the  newspaper  in¬ 
stitution  will  be  compensated  at 
a  more  appropriate  level.” 

Carrier  compensation  is  not 
the  critical  point,  in  the  pub¬ 
lisher’s  opinion.  Rather,  he  be¬ 
lieves,  the  whole  area  of  train¬ 
ing  and  supervision  of  carriers 
has  been  underfunded. 

“We  have  to  provide  a  better 
business  experience  for  these 
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for  carrier 
essential 


young  men  and  I  think  one  of 
the  ways  to  do  that  is  to  gpve 
them  more  supervision  time 
and  more  capable  supervision,” 
Silha  said. 

“This  means,  of  course,  re¬ 
ducing  the  number  of  carriers 
which  a  district  manager  must 
supervise.  I  know  this  is  ex¬ 
pensive,  but  I  believe  it  can  be 
a  worthwhile  expense  and  one 
that  will  pay  dividends.” 

Education  aspects  of  route  ex¬ 
perience  have  been  underesti¬ 
mated,  according  to  Silha.  In 
Minneapolis  areas  where  many 
black  citizens  live,  the  number 
of  carriers  a  manager  was  ex¬ 
pected  to  supervise  was  reduced. 
A  special  counselor  system  was 
added  and  effectiveness  was 
improved  several-fold. 

Computer  billing  tested 

Silha  noted  that  a  few  news¬ 
papers  are  testing  monthly 
computer  billing,  in  certain 
areas,  and  in  Minneapolis  the 
Star  and  Tribune  are  experi¬ 
menting  with  quarterly  billing 
as  a  means  of  reducing  the  un¬ 
certainties  and  the  “drudgery” 
of  carrier  collection. 

Newspapers  are  going  to  have 
to  spend  a  great  deal  more  time, 
money  and  effort  on  producing 
better  data  for  their  readers, 
in  Silha’s  opinion,  and  in  the 
near  future  research  efforts  are 
going  to  be  changed  from  stud¬ 
ies  primarily  involving  inter¬ 
views  or  polls  of  subscribers 
and  non-subscribers  to  studies 
and  systems  using  data  process¬ 
ing.  In  these  systems,  for  ex¬ 
ample,  lists  of  all  subscribers 
and  non-subscribers  will  be 
maintained  in  computers  and 
these  names  and  addresses  will 
be  described  demographically 
by  age,  income,  etc. 

Readership  and  circulation 
coverage  studies  will  become 
very  easy  and  very  inexpensive 
as  an  output  for  this  kind  of 
system,  Silha  said. 

Also,  lists  of  non-subscriberS 
will  be  easily  available  by  car¬ 
rier  route  and  these  will  be 
used  to  direct  sales  efforts  more 
efficiently. 

Once  this  type  of  “household 
data  bank”  bMomes  available 
to  a  newspaper,  it  will  then  be 
possible  to  mathematically  set 
very  workable  and  fair  circula¬ 
tion  objectives  by  districts  and 
by  carrier  routes,  if  appropri¬ 


ate.  These  types  of  sales  ob¬ 
jectives  have  resulted  in  ac¬ 
celerated  growth  rates  for 
sales  in  other  industries,  and 
they  should  be  effective  in  the 
newspaper  business. 

Much  more  capability  must 
be  developed  in  this  field  to 
protect  the  advertising  fran¬ 
chise  and,  at  the  same  time, 
increase  marketing  effectiveness 
to  “get  the  kind  of  increased 
circulation  coverage  which  I  be¬ 
lieve  newspapers  can  have  in 
the  future  if  they  move  aggres¬ 
sively  on  the  kind  of  a  front 
we’ve  been  talking  about.” 

$1  a  week  predicted 

Stuart  Crawford,  Kingston 
(Ont.)  Whig-Standard,  pre¬ 
dicted  that  all  daily  newspapers 
will  eventually  sell  at  $1  a 
week.  He  said  this  is  virtually 
inevitable  because  of  the  im¬ 
proved  packaging  of  editorial 
content  and  the  upswing  in  the 
price  of  magazines. 

He  said  the  Whig-Standard 
circulation  and  editorial  depart¬ 
ments  have  established  such  a 
close  liaison  that  some  editors 
go  “door-knocking”  with  circu¬ 
lation  personnel  to  “get  the 
feel”  of  circulation  problems 
and  operations. 

He  urged  that  small  papers 
staff  bureau  offices  sufficiently, 
even  in  areas  where  there  are 
towns  of  5,000  population,  to 
get  the  full  potential  of  sub¬ 
scribers. 

Rising  mailing  costs  may 
soon  bring  a  uniform  five-day 
publishing  cycle  for  newspapers 
without  Sunday  editions,  Craw¬ 
ford  said,  because  newspaper 
plant  employes  don’t  want  to 
work  on  Saturdays.  There  will 
come  a  time  when  employes 
will  demand  Saturday  off,  he 
said,  and  newspapers  will  have 
to  go  to  five-day  publication. 

t 

Officers  move  up 

Frank  J.  Pruitt,  Abilene 
(Tex.)  Reporter-News,  moved 
up  to  president  of  ICMA,  and 
Michael  Tynan,  Pittsburgh 
(Pa.)  Press  and  Post-Gazette, 
and  Willis  D.  Morrissey,  Long 
Beach  (Calif.)  Independent, 
Press-Telegram  to  first  and  sec¬ 
ond  vicepresidents,  respectively. 
Robert  O.  Tafel,  Saginaw 
(Mich.)  News,  defeated  Robert 
Oehler,  Cincinnati  Erujuirer,  in 
the  contested  election  for  third 
vicepresident. 

ICMA  now  has  14  sectionals 
with  the  addition  of  two  in  the 
Caribbean  and  in  South  Amer¬ 
ica.  Also,  Northern  State 
Circulation  Managers  Associa¬ 
tion  is  now  recognized  by 
ICMA,  Moves  to  establish  sec¬ 
tionals  in  Norway,  Sweden, 
Denmark  and  England  are  un¬ 
der  way. 


It  was  emphasized  in  lound 
table  sessions  that  circul  ition 
personnel  must  find  out  vhat 
the  customer  wants  and  he  w  he 
wants  to  pay  for  his  papei ,  not 
how  the  newspaper  wants  him 
to  pay.  The  consensus  was  thit 
carriers  have  not  been  paid 
properly  in  relation  to  the  bur¬ 
geoning  economic  picture,  and 
while  it  was  admitted  that 
there  have  been  increases  na¬ 
tionwide  the  increases  have  not 
been  enough. 

Moving  up  of  press  time.s  also 
had  its  supporters,  who  han 
discovered  that  the  hous<'wife 
wants  her  paper  early.  Papers 
should  be  at  the  dropoff  (wint 
when  carriers  leave  school,  in 
the  opinion  of  many,  but  there 
were  some  who  insisted  that 

{Continued  on  page  61) 


Four  seeking 
new  place  on 
ABC  board 

Four  circulation  managers  art 
in  the  running  for  the  nomina¬ 
tion  to  fill  a  new  place  on  the 
board  of  directors  of  the  Audit 
Bureau  of  Circulations,  repre¬ 
senting  newspapers  in  the  16,- 
000-100,000  class. 

At  the  present  time,  the  proxy 
solicitation  among  members  of 
the  International  Circulation 
Managers  Association  is  re¬ 
ported  to  favor  Edward  L 
Bennett  of  the  Paterson  (N.  J.) 
Coil.  He  also  is  circulation  di¬ 
rector  of  the  Record,  at  Hacken¬ 
sack,  but  is  ineligible  for  the 
ABC  post  from  that  paper  be¬ 
cause  its  circulation  exceedr 
100,000. 

Two  are  unopposed 

Others  in  the  field  of  active 
candidates  are  Joseph  Abey, 
Reading  (Pa.)  Times;  Dot 
Bowker,  Fargo  (N.  Dak.) 
Forum,  and  James  Rankin, 
Topeka  (Kans.)  Capital. 

It  is  expected  that  Tutt  S. 
Bradford,  president  of  the 
MaryviUe- Alcoa  (Tenn.)  Tirm, 
will  be  unopposed  for  re-election 
to  the  ABC  board  from  the 
under-15,000  circulation  newfr 
papers. 

Likewise,  there  is  no  opposi¬ 
tion  to  the  nomination  of  John 
H.  Kauffmann,  president  of  the 
Washington  (D.  C.)  Star,  for 
the  board  vacancy  to  be  create! 
by  the  retirement  of  L.  W,  Me- 
Fetridge,  vicepresident  and  sec¬ 
retary  of  the  Tulsa  (Okla.) 
World. 

The  election  of  board  memben 
will  take  place  at  the  aimua! 
ABC  meeting  in  October  in  Ne« 
York. 
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lleporter  who  knows  shorthand  is  as  rare 
as  stenographer  who  can  write  a  news  story  j 


By  Ralph  J.  Turner 

Note-taking  is  a  key  tool  of 
the  iiewsman.  Yet  very  few 
American  newsmen  are  skilled 
in  any  formal  system  of  note¬ 
taking  as  are  journalists  in 
many  foreign  countries,  for  ex¬ 
ample,  England. 

American  reporters  rely  on 
haphazard  abbreviations  they 
have  developed  on  their  own. 
Such  hit-and-miss  taking  down 
of  statements  will  no  longer  do, 
when  tape  recordings  made  by 
television  and  radio  newsmen 
ancover,  as  they  have  fre¬ 
quently,  misquotations. 

Note-taking  is  a  vulnerable 
area,  according  to  Eugene  J. 
Webb  and  Jerry  R.  Salancik  in 
their  Journalism  Monographs 
“The  Interview  or  The  Only 
Wheel  in  Town.”  “In  an  open- 
ended  interview  situation,  the 
usual  one  in  reporting,  the 
danger  of  error  increases  be¬ 
cause  of  the  risk  of  selectivity 
in  hearing,  interpreting  and  re¬ 
cording,”  they  said. 

Embarrassing  errors 

Robert  Rosenthal,  the  Har¬ 
vard.  psychologist,  has  been  ex¬ 
ploring  the  error  arising  from 
selective  recording  for  several 
years,  and  he  has  found  em¬ 
barrassing  errors  by  scientists 
dealing  with  experimental  data. 

In  England,  the  National 
Council  for  the  Training  of 
Journalists  thinks  note-taking 
important  enough  to  have  an 
on-going  training  program 
which  requires  its  participants 
to  take  training  in  shorthand. 

In  an  earlier  poll  by  Editor 
ond  Publisher  magazine  16  well- 
known  reporters  said  they 
wished  they  knew  shorthand, 
two  thought  such  knowledge 
might  be  helpful  and  two  felt 
it  unnecessary. 

Newsmen  queried 

To  further  study  the  prob¬ 
lems  of  note-taking  by  news¬ 
men  this  author  sent  question¬ 
naires  to  80  newsmen  through¬ 
out  the  United  States  and  to 
44  schools  and  departments  of 
journalism  at  universities. 

In  an  attempt  to  get  a  rep¬ 
resentative  sample,  newsmen 
were  selected  by  pinpointing  on 
»  map  of  the  United  States 
newspapers  and  wire  service 
bureaus  in  key  cities. 

The  44  schools  and  depart¬ 
ments  of  journalism  were  se¬ 


lected  arbitrarily  from  what 
were  considered  some  key 
schools  and  departments  offer¬ 
ing  journalism  curricula. 

Forty-two  newsmen  (52.5  per 
cent)  responded  to  the  news¬ 
men’s  questionnaire.  In  addition 
personal  interviews  were  con¬ 
ducted  with  five  newsmen. 

Thirty-six  responses  (81.8 
per  cent)  were  received  from 
the  44  questionnaires  sent 
journalism  educators. 

Note-taking  a  problem 

Note-taking  is  a  problem  for 
many  of  the  newsmen  respond¬ 
ing  to  the  questionnaire,  but 
apparently  few  of  them  are  do¬ 
ing  anything  to  improve  their 
existing  systems. 

Sixteen  said  note-taking  def¬ 
initely  is  a  problem,  17  said  it 
is  sometimes  and  14  said  it  is 
not. 

Of  the  47  (42  questionnaires 
returned  and  five  interviews), 
only  four  indicated  they  are 
making  any  concerted  effort  to 
improve  their  note-taking.  All 
but  two  said  they  rely  on  their 
“own  sygtems.”  The  other  two 
include  one  who  uses  shorthand 
regularly  and  another  who  uses 
speedwriting.  None  indicated 
any  special  training  in  note¬ 
taking. 

Of  those  responding,  26  in¬ 
dicated  they  occasionally  use 
tape  recorders,  while  12  said 
they  never  use  them. 

Fifteen  newsmen  thought 
shorthand  would  be  helpful,  but 
the  other  respondents  either 
thought  their  present  systems 
of  note-taking  are  satisfactory 
or  that  some  systems  based  on 
shortcuts  of  the  English  lan¬ 
guage  would  be  more  advan¬ 
tageous. 

Survey  data 

In  assessing  the  problems  of 
note-taking  from  the  survey 
data  from  newsmen,  some  gen¬ 
eralizations  emerge: 

1.  Note-taking  is  a  problem 
to  the  majority  of  the  newsmen 
responding  to  the  question¬ 
naire,  at  least  on  some  assign¬ 
ments. 

2.  Few  American  newsmen 
know  shorthand  or  use  any  for¬ 
mal  system  of  note- taking  such 
as  speedwriting.  Most  have 
their  own  systems  of  abbreviat¬ 
ing  which  they  more  or  less 


have  fallen  into  by  necessity 
over  the  years. 

3.  Most  of  the  newsmen  re¬ 
sponding  believe  they  could  im¬ 
prove  their  reportorial  skills  if 
they  had  a  better  note-taking 
system,  but  few  are  doing  any¬ 
thing  about  it. 

4.  Use  of  tape  recorders  is 
becoming  more  popular,  but 
they  are  not  valuable  on  a  day- 
to-day  basis  because  of  the  time 
required  to  play  back  informa¬ 
tion. 

However,  the  survey  of  news¬ 
men  indicates  widely  varying 
opinions  about  note-taking. 

Memory  vs.  notes 

Some  newsmen  said  they  re¬ 
lied  a  great  deal  on  their 
memories  to  fill  in  their  notes 
while  others  stressed  the  im¬ 
portance  of  having  the  story 
covered  extensively  in  their 
notes. 

Veteran  journalist  Arthur 
Krock,  for  example,  said: 

“I  found  I  was  able  to  de¬ 
pend  on  my  memory  except 
where  statistics  or  some  textual 
language  were  involved.  Ac¬ 
cordingly,  I  put  the  information 
in  a  detailed  memoir  immedi¬ 
ately  after  returning  to  my  of¬ 
fice,  to  be  drawn  on  both  for 
an  immediate  story  or  future 
reference.”  He  said  he  discov¬ 
ered  that  note-taking  in  the 
presence  of  a  source  would  dis¬ 
tract  the  source  and  often  in¬ 
duce  him  to  withhold  state¬ 
ments  he  would  otherwise  have 
freely  made. 

Neil  Boggs,  correspondent  for 
NBC  News  in  Washington, 
terms  note-taking  “essential.” 

“Trusting  to  memory  can  be 
quite  hazardous,”  said  Boggs. 
“In  cases  in  which  a  quote  sub¬ 
sequently  is  challenged  by  a 
‘quotes’  I’ve  found  a  set  of 
notes  can  often  convince  him, 
or  at  least  make  him  less  cer¬ 
tain — in  the  case  of  an  honest 
challenge — and  usually  demolish 
an  attempt  by  an  interviewee 
to  revise  a  quote  that  might 
have  caused  him  difficulty.” 

Own  system 

Boggs  said  over  the  years  he 
has  developed  a  system  of  ab¬ 
breviations  and  symbols,  “not 
as  good  as  shorthand,  admit¬ 
tedly,  but  a  workable  and  ef¬ 
fective  substitute.” 

An  associate  executive  editor 


of  one  of  the  major  news  maga¬ 
zines  said  a  professional  re¬ 
porter  would  do  well  to  learn 
shorthand.  “I  know  no  inde¬ 
pendently-devised  system,  in¬ 
cluding  my  own,  that  com¬ 
pares.” 

He  describes  his  system  as 
consisting  largely  of  omitting 
all  articles,  concentrating  on 
verbs,  using  initials  for  ad¬ 
jectives,  using  initials  exten¬ 
sively  to  represent  nouns  (Wh 
for  White  House,  SEA  for 
Southeast  Asia,  K  for  Kremlin) 
or  contractions,  such  as  “bwtr” 
for  backwater,  "indpt”  for  in¬ 
dependent  and  “rep”  for  rep¬ 
resentative.  He  also  throws  in 
a  few  Latin  words  such  as  “ex” 
for  from,  some  French  such  as 
“sans”  for  without  and  idio- 
syncracies  such  as  “nukes”  for 
nuclear  weapons  and  “folo”  for 
follow.  He  also  uses  certain  key 
letters:  “q”  for  questions,  “n” 
for  north,  etc. 

B.  D.  Pattie,  AP  news  wire 
editor  in  Denver,  shortens  all 
words  to  two  or  three  letters, 
such  as:  “L  ann  app  John  H. 
Smith  dir  dp  inst  &  wud  ask 
xgr  20  m  add  69  70  for  3  nu 
bldgs  at  hosp  lo.”  Translated: 
Gov.  John  Love  today  an¬ 
nounced  the  appointment  of 
John  H.  Smith  as  director  of  the 
State  Department  of  Institu¬ 
tions  and  at  the  same  time 
said  he  would  ask  the  Legisla- 
for  construction  of  three  new 
ture  for  $20  million  in  addi¬ 
tional  funds  for  fiscal  1969-70 
buildings  at  the  State  Hospital 
in  Pueblo. 

Key  phrases 

Pattie  developed  his  system 
while  in  Eifrope  10  years  as 
AP  foreign  correspondent  in 
competition  with  reporters 
there  who  used  shorthand. 
“News  subjects  there  are  ac¬ 
customed  to  talking  to  report¬ 
ers  who  use  shorthand  and 
American  newsmen  found  them¬ 
selves  at  a  disadvantage  taking 
notes  at  regular  talking  speed. 
Of  the  hundreds  of  U.  S.  re¬ 
porters  I’ve  known,  I  can  recall 
less  than  a  half  dozen  with  a 
real  knowledge  of  any  short¬ 
hand  systenu” 

Joe  Gilliland,  county-state 
reporter  for  The  Roanoke 
Times  who  admits  note-taking 
is  a  “pain  in  the  neck  much  of 
the  time”,  trys  to  limit  his  notes 

(Confinued  on  page  36) 
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Heard  in  radio  broadcast 

Czech  newsmen  bow 
to  Communist  ‘spirit’ 

By  Renato  Perez 


Czechoslovak  journalists,  bow¬ 
ing  to  Communist  Party  pres¬ 
sure,  adopted  a  resolution  pledg¬ 
ing  to  work  “in  the  spirit”  of 
the  party  and  to  win  citizens 
to  party  policy  and  programs. 

The  position  statement  was 
made  in  Prague  on  July  2,  fol¬ 
lowing  a  meeting  of  Communist 
party  leaders  and  500  newsmen. 
A  report  on  the  session  was 
broadcast  over  Radio  Prague 
and  monitored  here. 

The  vote  for  the  resolution 
was  495  in  favor,  1  against  and 
4  abstentions. 

Dr.  Gustav  Husak,  First  Sec¬ 
retary  of  the  Czechoslovak  Com¬ 
munist  Party,  addressed  the 
meeting.  Over  the  past  18 
months,  he  said,  Czechoslovak 
society  had  faced  a  critical  situ¬ 
ation,  and  some  journalists  had 
played  a  negative  role  in  that 
period. 

He  criticized  the  nation’s 
press  for  not  having  countered 
the  influence  of  “sly  enemy 
propaganda  from  abroad”  and 
for  having  ignored  what  he 
described  as  the  reality  of  class 
struggle. 

*PoUcx  of  consolidalion’ 

But,  he  indicated,  things  are 
changing  and  the  number  of 
newspapers  supporting  Com¬ 
munist  Party  policy  is  growing. 
“The  struggle  is  being  won,” 
Dr.  Husak  stated,  “and  the  anti- 
Socialist  forces  do  not  stand  a 
chance.” 

He  appealed  to  newsmen  to 
join  this  “policy  of  consolida¬ 
tion.” 

“No  one  asks  the  journalists 
to  be  servile,”  he  said,  “but  only 
to  serve  the  nation  and  the  Com¬ 
munist  Party.  ...  It  is  the  task 
of  journalists  to  win  people 
over  for  the  present  policy  of 
the  Communist  Party.” 

Josef  Kempna,  secretary  of 
the  Central  Committee  for  Ideo¬ 
logical  Questions,  spoke  after 
Dr.  Husak.  He  scored  the  regime 
of  former  President  Antonin 
Novotny  for  having  followed  “a 
rieid,  obsolete  and  stereotyped 
policy  [that]  did  not  take  into 
account  the  growing  influence 
of  the  press,  radio  and  television 
in  molding  the  views  and  atti¬ 
tudes  of  citizens.”  Anti-party 
and  anti-Socialist  factions 
emerged  in  the  press,  he  said, 
but  .state  control  maintained  the 
appearance  of  stability. 
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(Mr.  Perez,  a  member  of  the 
New  York  Times  news  staff, 
spent  some  time  in  Czechoslo¬ 
vakia  a  year  ago.  He  maintains 
a  setup  at  his  home  for  monitor¬ 
ing  broadcasts  from  countries 
behind  the  iron  curtain.) 


The  party  leadership  under 
Alexander  Dubcek  abolished  this 
control  but,  according  to 
Kempna,  did  not  learn  from  past 
mistakes  and  actually  continued 
to  make  them. 

New  concept  of  press 

He  then  announced  that  the 
Party  and  Government  were 
preparing  a  new  concept  of  the 
functions  of  the  press,  where 
the  Communist  Party  would 
have  “a  decisive  influence”  on 
the  contents  of  the  media  “with¬ 
out  having  to  introduce  pre¬ 
liminary  censorship.” 

The  resolution  adopted  at  the 
meeting  claims  that  the  media 
were  “misused  to  negate  all  that 
had  been  achieved  in  Czechoslo¬ 
vakia  prior  to  January  of  1968 
(when  Novotny  was  ousted  as 
party  leader).”  It  assails  those 
“who  have  attacked  the  Soviet 
Union  and  other  Socialist  coun¬ 
tries,  who  have  allowed  them¬ 
selves  to  be  used  for  attacks  on 
the  Communist  Party.” 

The  task  of  Czechoslovak 
journalists,  it  concludes,  should 
be  based  on  the  documents 
adopted  by  the  Party  and  state 
bodies. 

*A  positive  turning  point* 

In  an  editorial  broadcast  July 
3,  the  Czechoslovak  radio  hailed 
the  meeting  between  Communist 
Party  officials  and  newsmen  as 
“a  positive  turning  point.” 

Radio  Prague  described  the 
words  of  Husak  and  Kempna 
as  “the  most  comprehensive 
policy  statements  so  far  out¬ 
lining  the  political  leadership’s 
attitude  toward  those  who  run 
the  press,  radio  and  television.” 

The  editorial  quoted  Husak 
as  .saying  that  journalists 
“should  be  no  mere  apologists 
but  comrades-in-arms,  contrib¬ 
uting  to  the  formation  of  poli¬ 
cies  in  a  creative  manner.”  It 
called  the  resolution  adopted  by 
newsmen  “a  step  toward  unifi¬ 
cation  between  journalists  and 
the  party  leadership  and  an  es¬ 
sential  pre-condition  for  the 


process  of  consolidation  in 
Czechoslovakia.” 

*  V  * 

The  Czechoslovak  press  agen¬ 
cy  C.T.K.  has  condemned  the 
writings  of  its  former  corre¬ 
spondent  in  New  York,  Dr. 
Karel  Krai,  according  to  an¬ 
other  Radio  Prague  newscast. 

It  has  termed  an  article  writ¬ 
ten  by  Dr.  Krai  in  East  Europe 
as  a  “gross  attack  against  the 
Soviet  Union  and  Czechoslo¬ 
vakia’s  alliance  with  that  coun¬ 
try.” 

The  article,  was  an  analysis 
of  the  events  leading  to  invasion 
of  Czechoslovakia  last  year  by 
Warsaw  Pact  troops  and  of  the 
role  played  by  the  Soviet  Union. 

In  August  of  last  year.  Dr. 
Krai  was  about  to  leave  New 
York  for  Prague  when  the  in¬ 
vasion  began.  Learning  the 
news  on  his  way  to  Kennedy 
International  Airport,  he  turned 
his  car  around  and  returned  to 
his  Manhattan  apartment. 

He  was  recalled  from  his  job 
on  September  9,  1968,  because 
— the  Radio  Prague  newscast 
said — ^“he  had  committed  acts 
incompatible  with  the  honor  of 
a  Communist  journalist,”  but 
did  not  return  to  his  country. 
Instead  he  announced,  on  Janu¬ 
ary  15  of  this  year,  that  he 
would  remain  permanently  in 
the  United  States. 

• 

City  Council  acta 
to  protect  carriers 

Toledo 

Toledo  City  Council  has  ap¬ 
proved  an  ordinance  providing 
for  stronger  penalties  for  per¬ 
sons  convicted  of  assaulting, 
striking,  threatening  or  menac¬ 
ing  a  newspaperboy.  The  or¬ 
dinance  carries  a  penalty  of  up 
to  a  year  in  jail,  a  $1,000  fine, 
or  both. 


Ethridge  denies 
report  of  debts, 
continues  paper 

Roy  A.  Ethridge,  publisher  ol 
the  News  Leader,  Anderson, 
S.  C.,  here  denied  reports  of 
his  personal  indebtedness  and 
continued  publication  of  the 
newspaper  this  week.  I 

The  E&P  story  (July  6)  was 
in  error  in  saying  a  default 
judgment  for  $4900  had  been 
filed  against  Ethridge  on  a  loan 
given  by  E.  Buckley  Hancock. 
The  clerk  of  Anderson  County 
Court  said  the  record  shows  the 
judgment  against  the  Anderson 
Free  Press,  a  corporation. 

Ethridge  said  he  had  salvaged 
the  Free  Press,  a  weekly  news¬ 
paper,  with  his  own  resources 
and  was  not  connected  with  it 
when  Hancock  made  the  loan 
in  196.3. 

The  publisher  said  he  had 
filed  a  counterclaim  to  an  action 
brought  by  Walter  H.  Floyd  Co. 
for  payment  of  $10,528  on 
equipment  and  supplies.  His 
suit  alleges  that  some  of  the 
equipment  was  defective.  The 
effective  date  of  the  seizure 
order  to  the  sheriff  was  post¬ 
poned. 

• 

(^olor  ill  Detroit 

It  was  the  Detroit  Free  Prett 
(not  the  Detroit  Ne^v8)  that  ran 
12  individual  color  ads  for  Bran- 
iff  International  airlines  on  June 
19,  E&P  has  been  advised. 

• 

Editor  promoted 

Sun  Newspapers  has  promoted 
Kenneth  T.  Wisneski  from  ex¬ 
ecutive  editor  to  the  newly  cre¬ 
ated  position  of  editor-in-chief. 
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Anything  hut  journalism 

At  Stanford:  Fellows 
Idt  the  books  again 


Pe  .er  Kilborn  studied  nuclear 
physics  for  laymen.  Anna  Lena 
Thorsell  from  Sweden  took  a 
course  in  literature  of  black 
.tmerica.  William  B.  Smart 
studied  the  history  of  East  Asia. 

Three  diverse  courses  with 
one  thing  in  common — the  “stu- 
dent-s”  were  newsmen  who  tem¬ 
porarily  traded  copy  pencils  for 
copybooks  and  exchanged  daily 
deadlines  for  education  culti¬ 
vation. 

From  city  room  to  campus 
life  was  one  application  form 
sway  for  participants  in  Stan¬ 
ford  University’s  Professional 
Journalism  Fellowship  program. 
They  came  from  Honolulu  to 
Hackensack,  from  Fresno  to 
Philadelphia,  and  from  Pitts¬ 
field  (Mass.)  to  Paris. 

For  one  to  three  university 
quarters  their  goal  is:  learn. 
^11  back  from  the  day-to-day. 
Cram,  study,  gaze,  absorb.  Take 
it  all  in.  Then  go  back  to  the 
city  desk,  the  rewrite  desk,  or 
the  airwaves  and  let  the  new¬ 
found  knowledge  flow  through 
the  typewriter  keys  eating  up 
the  copy  paper. 

This  spring  quarter  18  Jour¬ 
nalism  Fellows  swapped  coats 
and  ties  of  business  for  a  more 
casual  attire  to  melt  into  the 
campus  scene.  For  some  this 
meant  growing  a  beard  or 
mustache.  For  others  it  meant 
plopping  onto  a  bicycle  to  travel 
cross  campus.  For  all  it  meant 
where  it’s  at,  baby. 

Aided  by  Ford  Grant 

Since  1966  when  the  Profes¬ 
sional  Journalism  Fellowship 
program  was  established  with  a 
three-year  Ford  Foundation 
nearly  $1  million  assist,  92  men 
and  women  from  the  news  media 
have  congregated  to  study  under 
Stanford’s  special  program.  The 
range  is  open.  They  may  study 
anything — anything,  that  is,  ex¬ 
cept  journalism. 

A  course  count  reveals  history 
and  political  science  courses  are 
tops.  Next  come  law,  economics, 
and  art. 

Each  Fellow  individualizes  his 
own  program.  Jose  M.  Ferrer 
III,  who  writes  for  Time  mag^- 
line’s  “The  Law’’  section  but 
ted  had  never  studied  law,  gobbled 
up  legal  courses.  In  two  quarters 
he  slammed  through  Criminal 
Law,  Evidence,  Supreme  Court, 
(Constitutional  Law  I  and  II, 


and  Criminal  Procedure.  In  ad¬ 
dition  he  took  seminars  in 
Privacy  and  Future  Socio- 
Medical  Problems. 

Other  Fellows  base  their 
study  on  future  hopes.  Joseph 
Adock,  who  writes  for  the 
Philadelphia  Bulletin  Sunday 
magazine  section,  wants  to  get 
into  film  and  drama  reviewing. 
He  concentrated  on  Film  History 
and  Criticism,  Drama  History, 
Literature  and  Criticism,  Life 
Drawing,  Fiction  Writing,  and 
Brazilian  Literature. 

Develops  his  specialty 

The  Stanford  Professional 
Journalism  Fellowship  brought 
insight  to  William  S.  Workman 
of  the  Boston  Globe:  “I  came 
to  study  urban  affairs  and 
wound  up  indulging  my  great 
love  for  history.  In  the  process 
I  gained  deep  insights  into  an 
intellectual  discipline  —  some¬ 
thing  I  had  missed  in  going  to 
journalism  school. 

“I  virtually  majored  in  Amer¬ 
ican  history  and  almost  ex¬ 
hausted*  the  history  depart¬ 
ment’s  catalog  of  courses.  But  I 
also  took  seminars  in  Bureauc¬ 
racy.  Now  that  has  developed 
into  the  area  in  which  I  want 
to  specialize.” 

Workman  can  tick  right  off 
three  stories  he  would  do  on  the 
subject  of  bureaucracy  using 
knowledge  acquired  as  a  PJF: 

1.  The  impact  of  computers 
on  government. 

2.  A  case  study  on  the  inter¬ 
governmental  relationship  in  the 
Washington  programs  and  how 
it  is  being  diverted  to  the  local 
level. 

3.  A  sociological-psychological 
piece  on  how  a  change  in  policy 
affects  bureaucratic  structure. 

The  newsman’s  mid-career 
sabattical  helps  prevent  harden¬ 
ing  of  the  intellectual  arteries. 

“If  newspapers  had  half  the 
sense  of  engineering  companies, 
they’d  pay  to  send  their  own  em¬ 
ployees  back  to  the  university 
from  time  to  time,”  said  one 
Stanford  Fellow.  “They  might 
learn  the  one  truth  which  I  see 
as  the  curse  of  the  newspaper 
business — ideas  exist  which  can¬ 
not  be  expressed  as  newspaper 
facts.  A  truth  which  cannot  be 
expressed  as  a  newspaper  lead 
does  not  lose  any  of  its  validity 
because  of  that  disability. 


i 


Richard  L.  Coyle  of  the  New  York  Daily  News  whines  past  Stan¬ 
ford's  Hoover  Tower,  one  of  the  university's  symbols.  The  29-year-old 
reporter,  rewriteman  has  adopted  student  dress  of  Bermuda  shorts 
and  two-wheeled  student  transportation  to  get  around  on  the 
Stanford  campus. 


McGraw-Hill  World  News’ 
Peter  Kilborn  phrased  it  dif¬ 
ferently.  “There  are  two  kinds 
of  things  I  missed  in  college — 
the  courses  I  didn’t  take  and 
the  courses  which  were  not 
available  because  the  knowledge 
was  not  available.” 

The  correspondent  last  based 
in  Paris  includes  in  his  list  of 
courses  for  three  quarters  at 
Stanford  classes  in  Genetics, 
Nuclear  Physics,  Science  Tech¬ 
nology  and  Society,  Arms  Con¬ 
trol  and  Disarmament,  and 
Technology  and  Social  Change. 
All  these  courses  have  either 
been  born  or  significantly 
changed  since  30-year-old  Kil¬ 
born  was  graduated  in  1961 
from  Trinity  College  in  Hart¬ 
ford,  Conn. 

Kilborn  still  is  not  satisfied. 

“If  I  could  read  20,000  words 
a  minute,  26  hours  a  day,  I 
might  attain  all  of  what  I 
sought  in  coming  here.” 

Denby  Fawcett  had  a  special 


reason  for  coming.  The  27-year- 
gld  reporter  for  the  Honolulu 
Advertiser  already  felt  caught 
up  in  “the  humdrum  of  report¬ 
ing.”  She  sought  to  get  away 
from  routine  and  closer  to  cur¬ 
rent  issues.  When  Miss  Fawcett 
applied  for*  the  program,  her 
editor  applauded  the  opportun¬ 
ity.  He  had  been  a  Nieman 
Fellow  at  Harvard  and  was 
cognizant  of  the  program’s 
merits. 

.4  year's  pr(»in'aiii 

The  Stanford  Professional 
Journalism  Fellowship  program 
is  patterned  after  the  Nieman 
Fellowships  but  it  is  not  a  car¬ 
bon  copy. 

The  Harvard  program  de¬ 
mands  a  year.  “Many  news¬ 
papers  are  not  happy  about  giv¬ 
ing  up  their  best  journalists 
that  long,”  says  Harry  Press,  a 
Nieman  Fellow  himself  and  as¬ 
sistant  to  the  PJF  director. 
Stanford  Fellows  may  elect  a 
one,  two,  or  three-quarter 
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when  not  in  class,  Professional  Journalism  Fellows  at  Stanford  University  may  9ather  on  the  campus 
lawn  to  discuss  everything  from  professional  writing  to  student  involvement.  Here,  from  left,  are 
Anna  Lena  Thorsell,  education  writer  for  the  Svenska  Dagbladet  in  Stockholm;  Thomas  K.  Sanford  Jr, 
city  editor  of  the  Arizona  Republic;  Wendell  W.  Trogdon,  city  editor;  Indianapolis  News;  Robert  J. 
Danzig,  Capital  Newspapers;  and  Peter  T.  Kilborn,  staff  correspondent,  McGraw-Hill  World  News. 


course.  Since  experience  dis¬ 
closed  a  single  10-week  quarter 
is  too  short  a  time  for  a  Fellow 
to  become  acclimated  to  sturlent 
life  and  studies,  short-term  fel¬ 
lowships  are  granted  only  in 
si>ecial  cases. 

“A  second  difference  inv’olves 
Stanford’s  12  annual  National 
Honors  Fellow.ships  leading  to 
an  M.  A.  degree.  Their  purpose 
is  to  attract  outstanding  college 
seniors  into  journalism,”  says 
Press. 

“Finally,  summer  workshops, 
in  which  as  many  as  oO  top 
newspapermen,  including  editors 
and  publishers,  come  for  a  short 
conference  of  three  to  five  days 
to  study  .some  i)articular  field 
such  as  economics,  mo<lern 
China,  or  the  presidency.” 

Some  news  executives  do  stay 
longer  than  the  three-to-five  day 
p«*riod,  however. 

Thomas  K.  Sanford  Jr.  is  one 
of  the  four  news  executives  who 
came  especially  for  the  spring 
((uarter.  Last  spring  the  fir.st 
four  news  execs  served  as  guinea 
pigs  and  proved  the  program 
was  worth  repeating.  Sanford 
is  city  editor  of  the  (Phoenix) 
Arizona  Republic.  When  w'ord 
from  the  university  came  out 
last  year  on  the  program,  San¬ 
ford  facetiously  dropped  his  m.e. 
a  note:  “Don’t  you  think  I 
should  attend  this?”  Two  others 
from  the  Republic’s  supporting 
echelons  had  already  made  the 
Stanford  Professional  Fellow¬ 
ship  scene.  The  word  came  back: 
“All  sy. stems  go.” 

.Supported  sit-ins 

At  47,  Sanford  tied  with 
William  B.  Smart,  executive  edi¬ 
tor  and  assistant  general  man¬ 
ager  of  the  Deseret  News  in 
Salt  Lake  City,  as  the  oldest 
“student”  in  the  PJF  program. 
Perhaps  this  explains  why  the 
conservative  paper’s  Sanford  re¬ 
frained  from  signing  a  petition 
supporting  the  recent  sit-ins  at 
Stanford  Research  Institute. 

A  dozen  or  so  of  the  other 
Fellows  did  sign.  They  feel  this 
is  what’s  happening.  Moments 
not  spent  in  class,  they  may 
hang  out  in  the  common  room 
dubbed  “The  Reading  Room”  to 
debate  topical  topics.  Here 
copies  of  Editor  &  Publisher, 
Publisher’s  Auxiliary,  National 
Press  Photographer,  Time,  Life, 
Newsweek,  and  all  the  others 
line  one  wall.  Here,  too,  is  where 
Fellows  can  stay  current  with 
the  New  York  Times,  Wall 
Street  Journal,  Los  Angeles 
Times,  Indian  a  fwlis  News,  and 
the  raft  of  other  daily  gazettes 
available. 

In  this  room  or  at  dinner 
Fellows  may  gather  informally 
with  off-campus  speakers. 
These  specialists  come  from  the 
top.  They  have  included  Cali- 
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fornia  Governor  Ronald  Reagan, 
California  As.sembly  Speaker 
Jes.se  Unruh,  philosopher-long¬ 
shoreman  Eric  Hoffer,  Paul 
Jacobs  of  the  New  Left,  histor¬ 
ians  Barbara  Tuchman  and 
Arnold  Toynl)ee,  and  Saul  A1  in¬ 
sky,  si)ecialist  in  organizing  the 
urban  poor. 

Stanford  Fellows  concentrate 
on  “tffday.”  They  audit  courses 
and  therefore  are  not  required 
to  take  exams.  Courses  for 
credit  are  taboo.  Feeling  is  that 
this  might  deflect  the  individual 
from  the  fellowships’  objectives. 

“For  the  first  time  in  a  decade, 
I  read  newspapers  as  a  reader — 
and  not  as  a  newspaperman.  I 
got  a  chance  to  read  what  would 
have  gone  unread  and  to  think 
what  would  have  gone  un¬ 
thought,”  one  Fellow  wrote  in 
summing  up  his  Stanford  ex¬ 
perience. 

Competition  for  the  Profes¬ 
sional  Journalism  Fellowship 
program  is  keen.  Only  the  top 
applicants  are  accepted.  This 
year  was  one  in  four.  Yet  for 
some  it’s  being  in  the  right  place 
at  the  right  time.  As  one  Fellow 
from  an  East  Coast  newspaper 
commented:  “competition  on  my 
paper  is  cut-throat  for  the  Nie- 
man  Fellowships.  I  avoided  that 
entirely,  got  editorial  backing 
to  apply  for  the  Stanford  Fel¬ 
lowship,  and  I  made  it!” 

Support  from  publishers 

The  original  Ford  Foundation 
grant  expires  mid-way  through 
this  year.  Now  it  is  considering 
a  .second  provided  the  communi¬ 
cations  industry  shows  its  sup¬ 
port. 

The  Los  Angeles  Times  and 


its  owners,  the  Chandler  family, 
have  indicated  their  support  to 
the  cash  register  ringing  tune 
of  $300,000.  Another  $25,000  has 
been  given  by  the  Riverside 
Press  and  its  editor-publisher, 
Howard  Hays,  Jr. 

Both  Hays  and  L.  A.  Times 
publisher  Otis  Chandler  are  on 
the  National  Advisory  Com¬ 
mittee  for  the  Professional 
Journalism  Fellowship  program. 

The  rest  of  the  group  con¬ 
tinues  to  read  like  a  who’s  who 
in  newsdom:  Turner  Catledge, 
former  executive  editor,  Neiv 
York  Times;  Edward  H.  Harte, 
publisher.  Corpus  Christi  Caller 
and  Times;  Palmer  Hoyt,  editor 
and  publisher,  Denver  Post; 
Norman  E.  Isaacs,  executive 
editor!  Courier-Journal  and 
Louisville  Times;  Robert  Letts 
Jones,  president,  Copley  News¬ 
papers;  William  F.  Knowland, 
editor  and  publisher,  Oakland 
Tribune;  Donald  H.  McGannon, 
president,  Westinghouse  Broad¬ 
casting  Stations;  Eugene  C. 
Pulliam,  publisher,  Phoenix  Re¬ 
public  and  Gazette,  Gene  Robb, 
publisher,  Albany  Times-Union 
and  Knickerbocker  News; 
Richard  S.  Salant,  vicepresident, 
Columbia  Broadcasting  System; 
Fred  A.  Seaton,  president,  Sea¬ 
ton  Publishing  Company;  and 
T.  M.  Storke,  Santa  Barbara. 

$175  a  week  stipend 

“For  any  journali.st  from  a 
major  metropolitan  market,  $175 
a  week  can  be  a  little  tight,  es¬ 
pecially  if  he  has  a  family.  I 
would  never  recommend  increas¬ 
ing  the  stipend  if  it  would  mean 
reducing  the  number  of  available 
fellowships,  but  I  encourage  you 


to  lean  a  little  harder  on  peopk 
like  publishers.  It  is,  after  all, 
in  their  own  self-interest,” 
mused  one  Fellow  who  has  now 
returned  to  his  home  newspa¬ 
per. 

He,  like  many  of  the  other 
Fellows,  temporarily  moved  his 
whole  family  to  the  settled 
town  of  Palo  Alto  which  on  the 
San  Francisco  peninsula  sur¬ 
rounds  Stanford. 

Some  Fellows  rent  homes  for 
their  families.  Some  move  into 
apartments  off  campus.  Some 
find  student  housing. 

Since  Bob  Danzig,  administra¬ 
tive  editor  for  the  Capital  News¬ 
papers,  Times  Union  and  Knick¬ 
erbocker  News,  was  at  Stanford 
only  for  the  10-week  spring 
quarter,  he  left  his  wife  and 
three  daughters  at  home  in  Al¬ 
bany,  N.  Y. 

Full  rurriculiim 

Danzig  rented  a  room  in  a 
private  home  and  had  his  meals 
at  Stanford’s  student  dining  fa¬ 
cilities.  By  day  he  attended 
classes  in  American  Urban  Pol¬ 
itics,  Christian  Theology,  -Ad¬ 
ministrative  Behavior,  Politics 
and  Race,  and  Civil  Liberties. 
By  night  he  attended  special 
lectures  and  discussions — a  lec¬ 
ture  on  Scientology,  a  film  on 
Black  America,  or  a  seminar  on 
management. 

There  are  additional  benefits 
too  for  Stanford  PJF’s.  Those 
from  the  East  Coast  and  Mid- 
West  enjoy  evading  their  hardy 
winters.  All  try  to  escape  the 
academic  atmosphere  hmg 
enough  to  see  some  of  the  Cali¬ 
fornia  countryside. 

(Continued  on  page  20) 
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To  one  Fellow  the  biggest  non¬ 
academic  benefit  came  when  he 
was  able  to  watch  the  birth  of 
his  child  at  the  celebrated  Stan¬ 
ford  Medical  Center. 

At  the  end  of  each  quarter, 
Professional  Journalism  Fellows 
write  a  confidential  evaluation 
of  the  program. 

“As  far  as  mind  expansion  is 
concerned,  LSD  has  nothing  on 
a  Professional  Journalism  Fel¬ 
lowship,”  wrote  one.  “Because 
mind  expansion  is  the  best  way 
to  sum  up  what  has  happened  to 
me  during  five  months  at  Stan¬ 
ford,  I  must  emphasize  that  the 
learning  did  not  consist  merely 
of  studying  subjects  long  ne¬ 
glected. 

“I’ve  also  had  much  needed 
lessons  in  such  widely  different 
areas  as  the  dangers  of  sweep¬ 
ing  generalizations,  the  com¬ 
plexity  of  racial  prejudice,  and 
the  v^ue  of  listening  to  student 
activitists  before  jumping  to 
conclusions.  Odd  points  to  pick 
out,  maybe,  but  important  to 
me.” 

“I  had  a  fire  in  my  belly  be¬ 
fore,  but  Stanford  help^  to 
harden  my  determination  to  help 
make  newspapers  survive  in 
the  only  way  they  can — by  get¬ 


ting  better.” 

“This  type  of  program  is 
measured  properly  by  none  of 
its  components:  The  classroom, 
the  socializing,  the  interrelation¬ 
ships  of  practicing  journalists, 
the  sabbatical.  But  all  of  them 
must  mean  something  to  each  of 
us.  A  growth?  I  hope  so.  New 
opportunity  for  understanding 
and  creativity?  I  believe  so.  The 
satisfaction  that  we  can  do  our 
jobs  a  little  better?  I  know  so.” 
• 

Deanghip  candidate 
search  is  under  way 

Columbia,  Mo. 

Chancellor  John  W.  Schwada 
of  the  University  of  Missouri- 
Columbia  has  announced  a 
search  committee  elected  by  the 
faculty  to  assist  him  in  seeking 
a  successor  to  Dr.  Earl  F.  Eng¬ 
lish  as  dean  of  the  School  of 
Journalism. 

Dean  English,  who  has  headed 
the  Missouri  School  of  Journal¬ 
ism  since  1951,  reaches  the  com¬ 
pulsory  retirement  age  of  65 
and  will  retire  from  the  dean- 
ship  in  1970. 

The  search  committee  is  made 
up  of  Dr.  Herbert  W.  School¬ 
ing,  dean  of  faculties,  and  five 
members  of  the  journalism 
faculty:  Professors  Milton 

Gross  (chairman),  W.  B.  Bick- 
ley,  Edward  C.  Lambert,  Paul 
L.  Myhre,  and  Keith  Sanders. 


Minorities^  teachers 
at  pilot  workshop 

Waco,  Tex. 

A  two-week  workshop  for 
journalism  teachers  and  publica¬ 
tion  advisors  in  high  schools 
where  most  of  the  students  are 
Negroes  or  Spanish-Americans 
drew’  17  students  from  four 
states  to  Baylor  University  here. 

“It  was  great”,  said  Thomas 
Engelman,  executive  director  of 
the  Newspaper  Fund,  which 
sponsored  the  pilot  project  with 
Baylor’s  journalism  department 
and  five  Texas  newspapers. 

The  workshop  was  designed 
specifically  for  teachers  who  had 
little  or  no  professional  train¬ 
ing  in  journalism.  Its  ultimate 
objective,  in  line  with  Newspa¬ 
per  Fund  goals,  was  to  encour¬ 
age  high  school  students  from 
minority  groups  to  go  on  to  col¬ 
lege  and  ultimately  into  the 
news  business. 

The  workshop,  directed  by 
Dave  Cheavens,  chairman  of  the 
journalism  department,  was  the 
first  of  its  kind. 

Co-sponsors  included :  the  Cor¬ 
pus  Christi  Caller-Times,  the 
Dallas  Times-Herald,  the  Fort 
Worth  Star-Telegram,  the  Tyler 
Courier-Times-Tele  graph,  the 
Houston  Post;  and  Jack  B. 
Krueger,  executive  editor  of  the 
Dallas  Morning  News,  as  an  in¬ 
dividual. 


New  book  on  writing 
by  Brier  and  Heyn 

Dr.  Warren  J.  Brier,  de..n  of 
the  University  of  Moiitam 
School  of  Journalism  and 
Howard  C.  Heyn,  an  Associated 
Press  editor  in  New  York,  have 
a  new  book  on  the  market  en¬ 
titled  “Writing  for  Newspapers 
and  News  Services.” 

They  wrrote  the  book  for 
lawyers,  businessmen,  teachers 
and  physicians  as  well  as 
journalism  students.  Its  purpose 
is  to  teach  the  writer  alraut  the 
nature  of  clear  and  correct ! 
composition.  The  Publisher  is 
Funk  &  Wagnalls,  New  York. 

• 

Taylor  buys  paper 
at  Ronceverte,  W.  V. 

Welch,  W.  Va. 

R.  L.  Taylor,  publisher  of  the 
Welch  Daily  News,  has  pur¬ 
chased  the  West  Virginia  Daily 
News,  which  has  a  circulation 
of  5,000  evening  in  the  Lewis- 
burg-Ronceverte-White  Sulphur 
Springs  area  of  Greenbrier 
County. 

The  News,  published  since 
1889,  became  a  five-day  paper 
in  January  1967  and  converted 
to  offset  printing  in  its  plant  at 
Ronceverte.  Editorial  and  ad¬ 
vertising  offices  are  at  Lewis- 
burg. 


lalk  and  Typeset-8  cause 
jam,  Says  Marvie. 


Dear  Marvie: 

What  was  going  on  at  your  booth  at  the 
ANPA?  I  couldn’t  get  near  you. 

Rubberneck 

Dear  Rubber: 

Mostly  talk.  About  Typeset-8,  the 
printing'man’s  computer.  We  had  a  few 
other  machines  there  (PDP-IO,  the 
computer-man’s  computer.  PDP-12,  the 
science-man’s  computer),  but  they  were 
for  fun  and  games.  Typeset-8  —  the  most 
popular,  most  versatile,  most  economical 
general  purpose  computer  for  the 
composing  room  —  was  the  big  attraction. 

Dear  Marvie: 

Quick.  Summarize  advantages  Typeset-8. 
Own  newspaper.  Busy  man. 

Boss 

Dear  Bo: 

12,000  justified,  hyphenated  lines  per  hr. 
No  end-of-line  decisions,  simple  format 


codes.  Formats  for  display,  classified  ads. 
Versatile  for  hot  metal,  photocomp.  Cheap. 

Dear  Marvie: 

Do  you  ever  take  a  vacation  from  letterwriting? 

Concerned 

Dear  Concerned: 

Yes.  I’m  taking  a  summer  vacation  and 
won’t  be  answering  these  letters  for  a 
while.  But  keep  them  coming  anyway. 

The  sales  engineers  will  be  calling  and 
answering  your  questions. 


Marvie  will  be  glad  to  help  you  with  your  problems. 
Send  them  on  a  postcard,  or  if  more  personal,  in 
a  letter,  to  Marvie,  Digital 
Equipment  Corporation, 
Maynard,  Mass.  If  they're 
urgent,  call  (617)  897-5111. 


r  4’ 
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The  Book  of  Ihe  California  Bicenlennial 


The  Call  $Q50 

to  California  w 


What  the  critics  have  said 


"The  Call  to  California . . .  presents  in  pictures 
and  text  a  fascinating  account  of  how  Cali¬ 
fornia  began . . .  This  is  pictorial  history  at  its 
best.”  -  George  P.  Hammond,  Director 
Emeritus,  Bancroft  Library,  University  of 
California. 


V  .  .  skillfully  employs  excerpts  from  the  var¬ 
ious  expeditionary  diaries  with  authorial  con¬ 
nectives  to  heighten  the  illusion  of  shared 
human  experiences . . .  esthetically  satisfying 
and  emotionally  stimulating."  —  San  Fran¬ 
cisco  Chronicle. 


THE  EPIC 

JOURNEY  OF  THE 
PORTOLA-SERRA 
EXPEDITION 
IN  1769 


An  authentic  tracing  in  text,  pictures  and 
maps  of  the  original  Camino  Real,  from  La 
Paz  to  San  Francisco,  as  trod  by  the 
Portola-Serra  expedition. 

A  photographic  team  spent  18  months  in 
Baja  California  and  Upper  California, 
locating  the  scenes  described  in  the 
diaries  of  Serra,  Portola,  Crespi,  Costanso 
and  Canizares  on  their  march  of  more  than 
1,000  miles. 

The  Reader  will  be  able  to  walk  with  Serra 
and  Portola  and  the  other  members  of  the 
expedition,  and  to  see  the  country  as  they 
saw  it  and  experience  what  they  encoun¬ 
tered  on  their  way  to  the  settlement  of 
California. 

100  photographs  and  paintings,  many  of 
them  in  full  color,  will  accompany  ex¬ 
cerpts  from  the  diaries.  Among  the  photo¬ 
graphs  are  rare  and  beautiful  scenes  of  a 
California  that  is  largely  disappearing  in 
the  sweep  of  unprecedented  growth. 


about  The  Call  to  California 

"The  Call  to  California  is  the  most  effective 
book  I  have  seen  in  interpreting  the  tipie  and 
place  of  the  discovery  settlement  of  Cali¬ 
fornia."  -  Richard  W.  Dillon,  Director, 
Sutro  State  Library. 

"This  beautifully  artistic  and  authentically 
documented  volume  is  a  worthy  tribute  to  the 
pioneering  Spaniards  who  came  to  California 
two  hundred  years  ago.”  —  Fr.  Maynard 
Geiger,  O.F.M.,  author  of  “The  Life  and 
Times  of  Junipero  Serra.” 
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Grocer  sees 
co-op  ads  on 
the  way  out 

“The  biggest  change  in  the 
supermarket  industry  in  the 
1970’s  must  Ik*  in  its  approach 
to  advertising — where  we  are 
perhaps  the  most  backward  in¬ 
dustry  in  the  nation  today.” 

This,  among  other  predictions, 
was  voiced  by  Donald  J.  Young, 
vicepi-esident  in  charge  of  mer¬ 
chandising  for  Hannaford 
Brothers  Co.,  wholesale  grocers 
of  Portland,  Maine,  at  the  re¬ 
cent  meeting  of  the  New  Eng¬ 
land  Newspaper  Advertising 
Executives  Association. 

Young  explained  that  most 
of  today’s  sui)ermarket  adver¬ 
tising  is  price-oriented,  which 
sustains  but  does  not  build  busi¬ 
ness. 

“Coo|K*rative  advertising  will 
be  no  more,”  he  said,  and  the 
future  of  building  greater  vol¬ 
ume  lies  in  advertising  “not  just 
for  this  week,  but  for  the  future 
as  well — with  institutional  ad¬ 
vertising.” 

Further,  he  said,  the  quality 
of  supermarket  advertising  is 
going  to  improve,  as  additional 
strides  are  taken  in  newspaper 
facilities,  such  as  composition, 
illustration  and  color. 

Today’s  merchandisers,  he 
said,  are  “willing  to  try  some¬ 
thing  new,  leaving  the  way  open 
for  first  rate  advertising  man¬ 
agers  to  make  waves  with  great¬ 
er  innovation.” 

How  ads  are  bought 

Future  advertising,  he  pre¬ 
dicted,  echoing  a  number  of 
voices  on  Madison  Avenue,  “will 
be  pin-pointed  at  a  target — the 
audience  it  wants  to  reach  with 
the  message  it  wants  to  deliver.” 
This  will  be  accomplished  in 
part  through  the  institution  of 
research  departments  attuned  to 
the  needs  of  advertising  depart¬ 
ments. 


Young  also  spelled  out  some 
of  his  approaches  to  handling 
advertising  problems.  His  ad 
department  functions  much  like 
one  at  a  retail  outlet.  When  new 
items,  which  are  responsible  for 
large  amounts  of  revenue  to 
newspapers,  are  considered  for 
distribution,  they  are  first  pre¬ 
sented  by  the  manufacturer  to 
the  wholesaler.  It  is  important. 
Young  said,  that  the  salesman 
have  at  his  fingertips  the  full 
facts  in  writing  alx)ut  the  prod¬ 
uct;  a  complete  company  adver¬ 
tising  schedule,  including  all 
media;  and  any  available  test 
market  information. 

The  item  is  then  presented  to 
a  buying  committee  made  up  of 
several  other  buyers. 

He  noted:  “In  effect,  in  many 
instances  our  buying  and  mer¬ 
chandising  departments  become 
a  real  ally  to  the  advertising 
media  by  demanding  and  getting 
additional  advertising  dollars  in 
a  particular  market.” 

In  the  70’s,  he  continued, 
major  changes  w’ill  occur  in 
marketing  procedures,  as  much 
more  information  via  computer 
will  be  made  available  to  the 
retail  outlet,  so  that  intelligent 
merchandising  decisions  can  be 
made  at  that  level. 

i’rugrams  already  cut 

Several  companies  have  al¬ 
ready  notified  wholesalers  and 
retailers  that  they  are  discon¬ 
tinuing  cooperative  advertising 
allowances.  The  list  includes  Del 
Monte  Corp.,  Rubbermaid,  Lib¬ 
by,  McNeil  &  Libby,  and 
Kitchens  of  Sara  Lee. 

In  some  in.stances,  the  manu¬ 
facturers  have  attributed  the 
change  in  policy  to  the  new 
guidelines  promulgated  by  the 
Federal  Trade  Commission.  An 
officer  of  the  Del  Monte  Corp. 
explained  that  the  rules’  spot¬ 
checking  requii-ements  “require 
us  to  call  on  thousands  of  small¬ 
er  stores  every  90  days.” 

Expenditures  for  national  ad¬ 
vertising  will  be  increased  to  re¬ 
place  local  promotional  support, 
it  was  indicated. 


REPORTER  IN  DISGUISE — R.  Timothy  Renn,  a  newsman  of  the 
Chicago  bureau  of  the  Associated  Press  and  a  journalism  graduate 
of  Northwestern  University,  is  shown  in  the  clothes  he  wore  to 
infiltrate  a  ban  against  coverage  by  the  "capitalistic  press"  of  the 
national  convention  of  the  Students  for  a  Democratic  Society  (SDS). 
Dressed  very  much  as  were  all  the  other  SDS  members  present,  Renn 
remained  undetected  throughout  the  four-day  meeting,  despite 
desperate  efforts  of  SDS  officials  to  spot  newsmen. 
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Retail  admen 
see  changes 
for  papers 

San  Diego 

“Newspapers  in  the  70’s”  was 
the  theme  for  the  44th  annual 
California  Newspapers  Adver¬ 
tising  Executives  Association 
convontion  here  June  26-29. 

Nearly  100  members  from  the 
combined  north  and  south  units 
were  exposed  to  innovations  in 
selling  and  production  in  store 
for  newspapers  during  the  next 
10  years. 

Covering  the  theme  for  de¬ 
partment  and  discount  stores 
were  Jack  Miller,  sales/mer¬ 
chandising  manager,  J.C.  Pen¬ 
ney  Co.,  Los  Angeles  district, 
and  Harry  Spitzer,  advertising 
vice  president  of  Zody’s  Di.s- 
count  Stores. 

Miller  predicted  a  trend  to¬ 
ward  more  use  of  color  in  news¬ 
paper  advertising  and  said 
newspapers  are  and  will  remain 
Penney’s  numlier  one  advertis¬ 
ing  medium.  However,  he  stress¬ 
ed  the  importance  of  newspapers 
having  highly  trained,  better  in¬ 
formed  and  well  mannered  field 
representatives. 

Spitzer  said  there  will  be  few- 


1  er  small  retailers  and  an  in- 

crease  in  number  of  large-si» 
advertisers.  Also,  he  predicted, 
private  labels  will  capture  W!t 
of  the  market. 

George  A.  McQueen,  president 
of  McQueen  Advertising  and 
f Public  Relations,  stressed  the 
San  Diego  importance  of  newspapers  l)eing 
in  the  70’s”  was  more  aggressive  in  the  solicita- 
:he  44th  annual  tion  of  political  advertising.  Too 
spapers  Adver-  many  newspapers  are  taking  a 
res  Association  passive  role  in  this  field,  he  .said 
June  26-29.  ^ad  are  not  giving  sufficient  as- 
embers  from  the  sistance,  thereby  losing  much  of 
and  south  units  the  budget  to  other  media.  He 
»  innovations  in  encouraged  newspapers  to  start 
[iuction  in  store  solicitations  early  in  the  cam-: 
during  the  next  F>aigna. 

New'  officers  in  the  associatiot 
theme  for  de-  are: 

discount  stores  Southern  Unit:  president-* 

Her,  .sales/mer-  Bauer,  East  Whittier  Re- 

ager,  J.C.  Pen-  view;  vice-presidents — Warrei 
ingeles  district,  Mitehel,  Long  Beach  Indt 

zer  advertising  pendent,  Press-Telegram,  and, 
of  Zody’s  Di.s-  ^‘*1  Steel,  Antelope  Vnllef 
Press;  treasurer — Ken  Johnson, 
ted  a  trend  to-  Whittier  Daily  News;  secretary 
>f  color  in  news-  — J*m  Lyons  Jr.,  Anaheim  /?«!- 
iing  and  said  letin. 

and  will  remain  Northern  Unit:  president— 

•r  one  advertis-  Zack  Horrell,  Antioch  Daitf 
vever,  he  stress-  Ledger;  vice-president — Jack  de 
;e  of  newspapers  Figueiredo,  Redwood  City  Tri- 
ained,  better  in-  hnne;  treasurer — Monte  Day- 
mannered  field  ton,  San  Mateo  Times;  secre¬ 
tary — Lary  Boline,  Watson,  ilb 
lere  will  be  few-  Register-Pajaronian, 
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Introducing 

the  Riden  Justotext  70 

Phototypesetter. 

Price,  $5^950. 


SINGER 

FRIDEN  DIVISION 


That’s  substantially  less  than  what  you’d  pay  for  the  near¬ 
est  comparable  machine. 

Of  course,  with  either  you  need  a  tape  perforator.  Our 
newest  is  the  Justoperf,  shown  below  with  Justotext  70. 

But  if  you  already  own  our  JUSTOWRITER*  recorder, 
you  can  use  it  instead  as  the  input  for  your  Justotext  70. 

Giving  you  a  complete  system  for  a  cool  $5,950. 

How  can  we  save  you  so  much? 

Primarily  because  our  competitor’s  price  includes 
about  $1,600  worth  of  spare  parts  you  don’t  need  with 
the  Justotext  70.  Instead  you  get  fast,  local  service  from 
the  Friden  service  organization,  one  of  the  most  reliable 
there  is.  We  stock  the  parts. 

Justotext  70  is  a  very  simple,  efficient  electronic  ma¬ 
chine.  It  takes  less  than  a  day  to  learn  to  operate  it,  and 


we  provide  the  training  right  in  your  office. 

It’s  also  fast.  It  can  set  thirty  11-pica  lines  of  8-point 
type  a  minute.  It  has  a  Xenon  light  source,  300  codes- 
a-second  photoelectric  reader,  and  solid-state  memory 
devices. 

Versatility?  Line  width  is  variable  up  to  33  picas;  lead¬ 
ing,  0  to  31  points.  You  can  choose  from  a  library  of 
90-character  type  fonts.  The  machine  holds  two  fonts 
simultaneously,  and  you  can  switch  between  them  auto¬ 
matically  by  a  simple  tape  code.  So  there’s  no  reloading 
for  italic  or  bold  face. 

All  for  $5,950. 

Get  all  the  details  about  the  new  Justotext  70.  Call 
your  nearest  Friden  office.  Or  write  Friden  Division,  The 
Singer  Company,  San  Leandro,  California  94577. 


Friden  Graphic  Systems.  One  way  Singer  helps  get  words  into  print. 
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world’s  aluminum  is  reclaimed  or  secondary  metal. 
This  could  be  even  higher. 

Countless  products  provide  "mines”  of  alumi¬ 
num,  ready  to  be  tapped.  Not  only  aluminum  cans 
and  packages,  but  the  aluminum  in  appliances,  auto- 
mobile  parts, 
building  products, 
even  railroad  cars 
can  and  should  be 
reclaimed  when 
they’ve  finished 
their  useful  service. 

Scouts  and  many  other  organizations 
fight  iitter  and  raise  money  by  collect¬ 


ing  all-aluminum  cans. 


major  investment 
in  reclamation 
facilities,  as  well. 
(An  additional 
Reynolds  reclama¬ 
tion  plant  will  be 
producing  usable 
aluminum  from 
scrap  this  year.) 


Efforts  such  as  these,  we  believe,  will  do  much 
to  reduce  the  solid  waste  disposal  problem,  and  help 
stretch  our  natural  resources.  Reynolds  Metals  Com¬ 
pany^  P.  0.  Box  2346-LZ,  Richmond,  Virginia  23218. 


Reclamation  plants  which  produce  alu¬ 
minum  from  scrap  help  conserve  our 
natural  resources. 


New  Reynolds  reclamation  plant 
We  at  the  Reynolds  Metals  Company  have 
launched  our  effort  toward  this  goal — not  only  with 
our  anti-litter  can  collecting  programs,  but  with  a 


REYNOLDS 

where  new  ideae  take  shape  <n 

ALUMINUM 


For  further  information,  write  or  call  the  Public  Relations  Staff,  Reynolds  Metals  Company,  6601  West  Broad  Street,  Richmond,  Virginia 
23218  (282-2311)  or  your  nearest  Reynolds  Metals  Company  Regional  Public  Relations  Manager  J.  N.  Moffatt,  P.O.  Box  54975  Terminal 
Annex,  Los  Angeles  90054  (937-3680)  •  R.  D.  Holloway,  412  South  Court  Street,  Florence,  Alabama  35630  (766-3150)  •  G.  D.  McMullen, 
918  16th  Street,  N.W.,  503  World  Center  Building,  Washington,  D.  C.  20006  (628-5336)  •  J.  S.  Smith,  303  Commercial  National  Bank 
Building,  Little  Rock,  Arkansas  72201  (374-7586)*  J.  A.  Wagner,  Jr.,  Wrigley  Building,  410  North  Michigan,  Chicago  60611  (527-2200)* 
L  E.  Whitehead,  19  East  47th  Street,  New  York  City  10017  (355-7700)*  J.  D.  Williams,  Box  5050,  7  Oaks  Station,  Detroit  48235  (444-1300). 


_  cal  reasons  for  silence,  he  ex- 

■  ^  1  •  *  ■  ■  *  plained. 

Folice  scan  press  not  actions 

mitted  if  he  had  not  expecU  d  a 

Sa.\  Francisco  and  trapped  newsmen  in  the  which  can  pick  up  noises  at  a  drop  such  as  was  den.on- 

pterans  reviewed  middle.  distance,  said  Gain.  Gorilon, 

rage  of  riotous  The  recognition  problem  As  an  example  of  the  havoc  Houchins  said.  Instead,  for  some 


Peace  officer  veterans  reviewed  middle. 


the  pre.ss  coverage  of  riotous  The  recognition  problem 


strated  earlier  at  Camp  Gorilon, 
Houchins  said.  Instead,  for  some 


demonstrations  and  found  it  prompted  Alexander  Bodi,  edi-  possible  under  full  lighting  at  cause,  the  gas  was  dropped  skip- 
wanting  in  several  areas  during  tor  of  the  Palo  Alto  Times,  to  night,  Houchins  reported  a  Berk-  style  and  was  unc  on- 

a  panel  di.scussion  here  spurred  suggest  that  riot  coverage  ac-  eley  police  sergeant  was  serious-  he  reported. 


by  a  set  of  que.stions  posed  by  creditation  be  granted  through  ly  wounded  by  a  shot  fired  when 
Richard  Fogel,  chairman  of  the  a  responsible  press  association  he  was  outlined  as  a  target  by  a 
California  h^eedom  of  Informa-  or  organization.  Such  passes  sudden  switching  on  of  electric 
tion  Committee.  would  be  issued  only  to  those  power. 

The  session  brought  to  light  covering  disorders  and  would  be  There  are  attempts  to  main- 
charges  of  a  photographer’s  pay-  signed  by  both  press  and  police  tain  open  communications  dur- 
ment  for  a  brick-tossing,  reports  officials,  he  proposed.  ing  rioting,  the  officers  reported. 


wounded  by  a  shot  fired  when  ^  setting  for  the  panel  , hs- 

.  was  outlined  as  a  target  by  a  Fmch,  new  San 

dden  switching  on  of  electric  F^aricisco  AP  bureau  chief,  told 

of  the  student  riots  that  pre- 

i  ..  •  ceded  the  Olympic  Games  in 

There  are  attempts  to  main- 


ment  for  a  brick-tossing,  reports  officials,  he  proposed.  ing  rioting,  the  officers  reported.  ^ 

of  narrow  e.scapes  by  newsmen  Bodi  said  he  realized  the  need  Instructions  from  the  district  at-  Eoitorial  writer 

and  the  problems  of  readily-ac-  for  identification.  But  this  also  torney,  the  county  and  also  from  Fond  Du 


crediting  hundreds  of  news  peo¬ 
ple  of  all  classifications. 

Insight  into  the  University  of 


i.s  misu.sed  in  an  era  when  po-  the  insurance  company’s  at- 


lice  often  pose  as  press 


Fond  Du  Lac,  Wis. 
Keith  Mulligan,  former  home 


California  campus  tear  gas  when  reporters  said  they  were 
bombing  and  insight  into  report-  policemen  or  coroner’s  deputies 


This  is  a  switch  from  the  days  strained  talk,  Houchins  said. 


torneys  stress  the  need  of  re-  secretary  to  Congressman  Wil- 


rained  talk,  Houchins  said.  Ham  A.  Stei^r,  Republican  of 

■  the  6th  Wisconsin  Congres- 

.1  Hire  oppose  sional  District,  joined  the  staff 

Police  must  speak  out,  as-  of  the  Commonwealth  Reporter 


P*:®-  ^  first-hand  information  at  ^  ^he  Commomvealth  Reporter 

vided  foUowing  challenges  is-  a  crime  scene,  he  declared  He  j  ^g  editorial 

sued  by  Fogel,  who  IS  assistant  added  that  sometimes  a  lack  of  of  the  Supreme  Court  and  should  page.  Mulligan,  a  native  of 

managing  editor  of  the  Oakland  identification  aids  a  newsman,  g^^,  j^jg  Dwight,  Ill.,  previously  served 

Tribune,  at  a  Northern  Califor-  citing  the  Sn«  Francisco  Chron-  g^;^  jg  gj^^  ^g  ^  reporter  for  the  Oshkosh, 

nia  Sipia  I )dta  Chi  meeting  ic/e  reporter  who  was  arrested  and  tired  of  the  posture  that  the  (Wis.)  Daily  Northwestern  he- 

conducted  by  F  k.  (Pete)  Ar-  at  Berkeley  and  wrote  a  story  of  ^^g^  ^  Under  fore  joining  Steiger’s  staff  in 

thur  Jr.,  publisher  of  the  Mon-  pri.son  farm  conditions.  g^^^  conditions,  there  are  tacti-  1966.  He  is  33. 

terey  Peninsula  Herald.  - 


pri.son  farm  conditions. 

Pass  reslricled 


Uniform 


.some  conditions,  there  are  tacti-  1966.  He  is  33. 

t.iiiitirni  II  The  peace  officers  wamed  that  Religion  editor  is  stabbed 

Newsmen  may  have  to  resort  a  press  pass  is  only  a  pennit  to  ^ 

to  a  distinctive  jacket  and  hel-  pass  through  police  or  fire  lines  wr 

met  to  obtain  immediate  identi-  and  that  an  officer  must  be  .KJLI.9 

fication  during  a  civil  disturb-  obeyed  if  he  orders  persons  to  * 

ance,  said  Thomas  L.  Houchins,  move  into  other  areas  because  he  Sacramento  in  the  chest,  cut  on  the  scalp, 

chief,  criminal  division,  Ala-  believes  their  safety  is  in  jeop-  Take  it  from  Hoyt  Elkins,  many  other  cuts  and  bruises, 
meda  County  Sheriff’s  depart-  ardv.  staffer  for  the  Sacramento  and  landed  in  the  hospital  for 

ment,  and  commander  on  the  Chief  Gain  suggested  both  Union,  the  police  beat  is  tough  more  than  a  week, 

scene  during  recent  Berkeley  press  and  police  are  in  the  same  enough  just  one  day  a  week.  “I  told  them  I  was  just  a 

disturbances.  A  gas  mask  also  frying  pan.  His  men  are  still  Elkins  is  the  cops  and  robbers  harmless  reporter,  and  that  1 

might  prove  of  value,  he  added,  laughing  at  the  idea  that  the  man  for  the  morning  daily  on  was  not  a  policeman,”  said  El- 

There  is  a  problem  as  to  who  news  people,  too,  are  now  being  Sunday  only.  The  rest  of  the  kins  later  when  asked  why  he 


‘‘I  told  them  I  was  just  a 


are  legitimate  members  of  the  called  pigs. 


week  he’s  the  religion  editor,  was  singled  out  for  the  beating. 


press.  His  office  has  to  honor  all  Houchins  said  that  his  men  But  June  1  is  one  Sabbath  he’ll  “They  wouldn’t  believe  me,  and 


requests,  Houchins  said.  Nor  can  caught  a  press  photographer  long  remember. 


.some  of  them  kept  hitting  me  on 


one  tell  press  from  demonstra-  paying  a  Berkeley  demonstrator  The  day  started  out  ordinar-  the  head.” 

tors  by  the  value  of  the  camera  to  throw  a  brick  through  a  win-  ily  enough.  A  few  rew’rites,  rou-  While  recovering  in  the  hos- 
equipment  carried.  dow  so  he  could  get  a  picture.  tine  chqcks  at  the  police,  sheriff  pital,  Elkins  was  the  subject 

“You  have  to  realize  the  dan-  A  major  film  company  was  and  highway  patrol  desks.  And  of  several  newspaper,  television 


gers,”  he  explained.  Many  times  paying  members  of  the  Black  then  came  a  call  over  the  police  and  radio  interviews,  which  he 
during  “Bloody  Thursday”  May  Panthers,  through  a  subsidiary,  radio.  There  was  trouble  brew-  conducted  by  telephone  in  bed. 


1.5,  newsmen  ran  into  the  line  of 


fire  of  deputies  who  were  raising  rioting,  he  also  declared.  Activ- 
their  weapons,  it  w’as  reported,  ities  reportedly  were  changed 


during  the  Berkeley  jng  in  Sacramento’s  Oak  Park  The  wire  services  picked  up 


district,  in  the  southern  part  of  the  story  and  carried  it  region- 
town.  ally.  But  the  fame  was  hardly 


Press  people  should  get  to-  from  an  Arizona  location  to  the  The  call  pertained  to  nothing  worth  it,  Elkins  figures, 
gether  on  a  common  identifica-  campus  area  because  it  offered  more  than  a  mild  disturbance.  The  Union,  caught  with  a 
tion,  said  C.  R.  Gain,  Oakland  better  opportunities  for  films  of  hut  later  that  night  the  situa-  skelton  staff,  had  at  least  four 
police  chief.  The  press  are  de-  a  riot  theme.  tion  grew  worse.  At  one  point,  men  assigned  to  the  story,  in- 

fined  by  municipal  ordinance  in  ,  ...  it  seemed  the  whole  nolice  force  eluding  a  photogfrapher,  Jerry 

-----  Evidence  claimed 

The  company,  MGM,  denied 


police  chief.  The  press  are  de-  a  riot  theme. 

fined  by  municipal  ordinance  in  ,  ... 

his  city.  Local  newspapers,  visit-  Evidence  claimed 

ing  newsmen  and  underground  The  company,  MGM,  denied 
press  were  among  those  receiv-  the  charge  until  his  office  in- 
ing  press  passes  during  Oakland  formed  the  movie  people  it  had 


was  in  the  area.  Elkins  went  to 
investigate. 


Rainbolt.  All  managed  to  escape 
unharmed.  Elkins  was  the  only 


press  were  among  those  receiv-  the  charge  until  his  office  in-  But  the  young  reporter,  in  unlucky  one. 

ing  press  passes  during  Oakland  formed  the  movie  people  it  had  his  early  20’s,  hadn’t  been  in  When  Elkins  was  injured, 

draft  disturbances  18  months  full  information,  including  the  the  predominantly-Negro  area  the  regular  police  reporter.  Bill 

numbers  of  its  credit  cards  long  when  he  was  surrounded  Crosby,  came  to  the  scen*^. 


Vi»ihilily  queMiun  ^ 

Gain  submitted  that  under  dared, 
some  circumstances  newsmen,  Polic 


numbers  of  its  credit  cards  long  when  he  was  surrounded  Crosby,  came  to  the  scen*^. 

which  the  actors  were  using  to  by  eight  or  ten  youths.  They  Crosby,  on  his  day  off,  heard 

meet  motel  bills,  Houchins  de-  battered  him  good.  He  broke  the  police  call  over  his  radio 


battered  him  good.  He  broke  the  police  call  over  his  radio 
away  when  one  of  the  youths  hookup  in  his  car. 


some  circumstances  newsmen.  Police  efforts  to  improve  con-  convinced  the  others  their  vie-  “When  they  said  a  Sacra- 
like  police,  “want  to  be  visible  ditions  during  disturbances  in-  tim  had  had  enough.  But  the  mento  Union  reporter  w’as  hurt 
in  a  non-visible  way.”  This  elude  the  suggestion  to  media  gang  went  after  Elkins  again  and  was  being  transported  from 
would  have  been  of  particular  that  cameras  with  lenses  which  a  short  while  later  and  beat  the  scene,  I  figured  I’d  bettor 


advantage  during  an  Oakland 


not  require  floodlighting  him  up  again. 


mob  turned  back  and  sensitive  sound  instruments  Elkins  suffered  a  stab  wound 


hurry  right  over  there,”  said 
Crosby. 


EDITOR  ac  PUBLISHER  for  July  12,  1969 


26 


Newsprint  is  our  business 

so  we’ve  made  newspaper  advertising 

our  business,  too 


Research  financed  by  the  seven  Canadian  newsprint  companies  of 
NIC  is  part  of  virtually  every  sales  presentation  by  the  Bureau  of 
Advertising,  ANPA,  and  many  individual  newspapers.  “I  don’t  know 
what  we  would  have  done  without  it,”  says  Bureau 
President  Jack  Kauffman. 

Data  from  five  NIC 

research  projects  since  ^ 

1961  are  still  being  used 
daily  to  sell  ads  in 

now 

by 

Corp.  Watch  for  it. 


The  Retail  Customer,” 
fourth  in  a  series  of  six, 


Abitibi  Paper  Company,  Ltd.  Abitibi  Papers,  Inc. 

Anglo-Canadian  Pulp  &  Paper  Mills,  Ltd.  Montmorency  Paper  Company,  Inc 
British  Columbia  Forest  Products,  Ltd.  The  Crofton  Paper  Company  Inc. 
Domtar  Newsprint,  Ltd.  Domtar  Pulp  &  Paper,  Inc. 

The  Great  Lakes  Paper  Company,  Ltd.  Lake  Superior  Newsprint  Co. 

James  Maclaren  Company,  Ltd.  Maclaren  Newsprint  Sales,  Ltd. 

MacMillan  Bloedel  Limited  Powell  River-Alberni  Sales  Corp. 


NEWSPRINT  INFORMATION  COMMITTEE  150  East  42nd  St.,  New  York.  N.Y.  10017 


li'NITtr)  PRESS  INTERNAIIONAI 


news-people 


JOURNALISM  CLASS — John  McCormally,  editor  of  the  Burling¬ 
ton  (Iowa)  Hawk-Eye,  makes  a  point  during  Urban  High  School 
Journalism  Seminar  at  the  University  of  Iowa  School  of  Journalism. 
McCormally  was  one  of  more  than  40  educators  and  journalists  who 
served  on  the  staff  for  the  two-week  seminar,  which  was  attended 
by  24  black  students. 


Warren  A.  Perry 


^  arreii  Perry  moves 
to  Pliila.  Bulletin 

Philadelphia 
Warren  A.  Perry  has  joined 
the  EvenUig  and  Sundaif  Bulle¬ 
tin  as  local  advertising  manager. 

He  moved  here  from  the  Balti¬ 
more  Xews- American  where  he 
was  advertising  director  three 
years  and  classified  advertising 
manager  one  year.  Previously, 
he  was  classified  advertising 
manager  of  the  Minneapolis 
Star  and  Tribune  11  years. 

Richard  W.  Carpenter,  Bulle¬ 
tin  advertising  director,  said 
Perry  will  be  responsible  for  all 
retail  and  classified  sales,  both 
full  and  part  run. 

• 

Business  editor 
former  outdoor  man 

Minneapolis 
Ralph  Thornton,  formerly  out¬ 
door  recreation  columnist  for 
the  Minneapolis  Star,  has  been 
named  business  editor,  it  has 
been  announced  by  Robert  C. 
King,  managing  editor.  Thorn¬ 
ton  replaces  A.  Hallock  Sey¬ 
mour,  who  has  been  named  an 
assistant  news  editor. 


Pieter  1).  Bennett,  former 
Atlanta  (Ga.)  Times  staffer — 
appointed  Associated  Press  cor¬ 
respondent  at  Grand  Rapids, 
Mich.,  succeeding  Douglas 
Kienitz  who  moves  to  Dallas  as 
a  regional  membership  execu¬ 
tive. 

»  *  ♦ 

P'rasek  Kent,  medical  writer 
for  the  Cleveland  Plain  Dealer 
— honored  with  fourth  award 
since  joining  the  newspaper  18 
months  ago  on  an  in-depth  study 
of  heart  research. 

*  «  * 

Kdith  McRoberts,  garden 
editor  for  the  Dallas  Times 
Herald  is  writing  “Garden 
Line,”  a  question  and  answer 
public  service  column. 

*  *  * 

Karl  G.  Ha.nosky,  retail  ad¬ 
vertising  manager  of  the 
Brownsville  (Pa.)  Telegraph — 
to  the  Beaver  County  (Pa.) 
Times. 

Hfi  if 

Tho.mas  E.  Purcell,  produc¬ 
tion  executive  of  the  Danbury 
(Conn.)  News-Times  —  named 
production  director;  James  E. 
Ellis — from  production  to  com¬ 
posing  room  foreman;  Richard 
Mviais,  advertising  manager 
— promoted  to  advertising  di¬ 
rector;  Eric  S.  Larson  of  the 
New  Bedford  (Mass.)  Standard 
Tunes — appointed  retail  adver¬ 
tising  manager,  succeeding  Har¬ 
old  E.  Graves — named  special 
advertising  sales  manager. 

*  *  « 

TiaiENCE  Sullivan  —  ap¬ 
pointed  creative  director  of  the 
New  York  Times. 

*  *  ♦ 

JiDiE  Bailey,  former  Akron 
(Ohio)  Beacon  Journal  reporter 
— to  women’s  pages  of  the 
Cleveland  Plain  Dealer. 

*  ♦  ♦ 

John  D.  Fairfield,  artist 
with  the  Newspaper  Enterprise 
.Association  —  to  production 


manager  of  the  comic  art  de¬ 
partment. 

Robert  A.  Wischmeyer,  ur¬ 
ban  affairs  reporter  of  Catholic 
Universe  Bulletin  in  Cleveland 
— to  NEA  as  comic  art  story 
editor. 

*  tH 

WiLLiA.M  A.  Pillar,  telegraph 
editor  of  the  Lorain  (Ohio) 
Journal — to  the  Columbus,  Ohio 
bureau  of  Seri  pps-H  award 
Newspapers. 

in  i/t  if 

Jules  L.  Plangere  Jr.,  secre¬ 
tary  and  pi  oduction  manager  of 
the  Asbury  Park  (N.J.)  Press, 

has  been  elected  to  the  Mon¬ 

mouth  College  Board  of  Trus¬ 
tees. 

♦  ♦  ♦ 

Floyd  Barger,  executive  edi¬ 
tor  of  the  New  York  Daily 
News,  was  awarded  an  honorary 
doctor  of  laws  degree  by  Wit¬ 
tenberg  University  at  the  June 
commencement  exercises.  Mr. 
Barger  has  been  a  member  of 
the  News  editorial  staff  since 
1942.  He  was  graduated  from 
Wittenberg  in  1927. 

*  *  * 

E.  J.  Mann, ION — from  vice- 
president  to  president  of  South- 
star  Publishers  Ltd,  Toronto. 
He  continues  as  publisher  of  the 
Canadian,  Canadian  Homes  and 
Canadian  Star  Weekly  Maga¬ 


zines.  He  is  a  former  general 
manager  of  Thomson  Newspa¬ 
pers. 

Frank  Macomber  of  Copley 
News  Service  in  San  Diego  has 
been  honored  by  the  California 
Chiropractic  Association  for 
“major  contributions  to  public 
knowledge  of  vital  health  mat¬ 
ters.” 

♦  ♦ 

Gerald  Kvist,  a  former  pro¬ 
motion  copy  writer  for  the 
.Minneapolis  Star  and  Tribune 
— to  Sun  Newspapers  in  Minne- 
apolis-St.  Paul  suburbs  as  cre- 
ativ’e  assistant  to  Promotion  Di¬ 
rector  Murray  Appelbaum. 

*  *  * 

Henri  Huet,  who  has  been 
covering  the  war  in  Vietnam 
for  the  past  four  years,  recently 
was  transferred  to  the  AP  staff 
in  Tokyo. 

*  «  * 

Re.m  Rieder  resigned  as  civil 
courts  reporter  for  the  Phila¬ 
delphia  Inquirer  to  join  the  staff 
of  the  Philadelphia  Bulletin  as 
a  general  assignment  reporter. 
*  *  * 

Bob  Huber  resigned  from  the 
copy  desk  of  the  Philadelnhio 
Inquirer  to  join  the  publications 
division  of  the  National  Associa¬ 
tion  of  Manufacturers,  Wash¬ 
ington. 


THE  PRINTED  WORD 

freshly  produced  daily, 
is  a  singularly  effective  device 
for  explaining  and  illuminating 
the  news. 
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in  the  news 


ViLLiAM  Vaughn,  who  hr's 
bee  1  employed  by  several  4^  >* 
zona  newspapers,  has  ^en 
nat  led  editor  and  manager  of 
the  Coolidge  (Ariz.)  Examiner 
and  the  Florence  Blade -Tribuyie. 
He  replaces  Roy  Marsh,  who 
resigned  to  become  marketing 
dii'ctor  of  Regency  Inns,  a 
Phienix-based  motel  chain 
which  he  helped  form  in  1968. 
«  «  * 


Richard  L.  Davis,  former  edi¬ 
tor  and  manager  of  the  Borrego 
Springs  (Calif.)  Sun  —  named 
managing  editor.  Walnut  Creek 
(Calif.)  Contra  Costa  Times. 

♦  *  ♦ 


William  G.  Reed,  West 
Orange  County  editor  for  the 
Orange  Coast  Dailg  Pilot — 
named  to  form  and  operate  a 
public  information  office  for  the 
city  of  Huntington  Beach,  Calif. 
Richard  Nall  from  Luguna 
Beach  Pilot  transfers  to  West 
Orange  County  slot. 

«  *  * 

Jay  J.  Levy,  former  news  edi¬ 
tor  for  Brazil  with  United  Press 
International  and  late  of  the 
Cleveland  Bureau  of  the  Associ¬ 
ated  Press  to  the  Cleveland 
Community  Relations  Board  as 
field  representative. 

*  *  * 

Louis  J.  Mleczko,  Journalism 
major  and  Wayne  State  June 
graduate — winner  of  the  1969 
Malcolm  Bingay  Award,  the 
Wayne  State  Journalism  De¬ 
partment  has  announced. 

♦  ♦  ♦ 

Charles  N.  Gilbert,  former 
travel  editor,  Hartford  Times — 
named  New  England  area  sales 
director,  Bennett  Tours  Inc., 
New  York. 


BOSTON  MARKET  STORY  was  presented  to  Detroit  advertising  community  by  John  I.  Taylor, 
president  of  the  Boston  Globe.  Left  to  right,  at  the  Detroit  Athletic  Club:  Joseph  W.  Chamberlin, 
president  of  Million  Market  Newspapers;  Taylor;  Thomas  B.  Adams,  chairman,  Campbell-Ewald  Co.; 
Gail  Smith,  general  director  of  advertising,  General  Motors. 


Bruno  V.  Panmello  named 
Connecticut  broadcast  editor  and 
assistant  bureau  manager  in 
Hartford,  by  United  Press  In¬ 
ternational. 

*  *  iK 

GRt.'TCHEN  Wolkra.m  formerly 
assistant  editor  of  the  Indianap¬ 
olis  Star  Magazine,  has  been 
named  staff  writer  for  the  News 
Bureau,  Indiana  University- 
Purdue  University  at  Indianap¬ 
olis.  Miss  Wolfram  will  cover 
news  and  features  about  the 
Herron  School  of  Art,  Normal 
College  of  American  Gymnastics 
Union,  Graduate  School  of 
Social  Service  and  the  School  of 
Law. 

^  * 

Jim  Wright,  formerly  manag¬ 
ing  editor  of  the  Cnthrie, 
(Okla.)  Dailg  Leader,  is  now  on 
the  staff  of  Beaumont  (Tex.) 
Journal,  as  a  reporter. 


HE  REAPS  A  SCHOLARSHIP — Ovid  Goode  Jr.,  winner  of  the 
lOfh  annual  college  journalism  scholarship  of  fhe  Valley  Press  Club, 
is  congratulated  by  committee  chairman  Betty  Seldner.  The  17-year- 
old  honor  student  graduates  from  San  Fernando  High  School  in 
February.  He  begins  his  third  semester  as  editor-in-chief  of  the 
high  school  newspaper,  The  Whirlwind,  in  September. 


Lela  Davls,  former  home 
features  editor  for  Beaumont 
(Tex.)  Enterprise,  and  assistant 
to  the  amusements  editor  for  the 
Beaumont  Enterprise  and 
Journal,  is  now  amusements 
editor  for  tho.se  newspapers. 

*  «  >i> 

Mrs.  Nixl  Norris  —  named 
clerk  in  charge  of  filing  syndi¬ 
cated  features  for  the  Beaumont 
( Tex. )  En  ter  prise, 

«  *  « 

George  Gi'RI-ey  of  the  Ada 
Erening  Xews  has  been  elected 
president  of  the  Oklahoma  As¬ 
sociated  Press  Association.  He 
replaces  Jack  Dger  of  the  Et 
lieno  Tribune. 

Hf.  if.  if 

Jeee  Mortimer  has  been 
named  associate  editor  of  Foot¬ 
ball  Xeu's  and  editor  of  Basket¬ 
ball  Weekly.  He  succeeds  NiCK 
Curran,  who  is  now  directo* 
of  public  information  for  the 
National  Basketball  As.socia- 
tion.  For  the  last  two  years, 
Mortimer  was  assistant  sports 
editor  of  the  Poughkeepsie 
(N.  Y.)  Journal. 

*  *  ♦ 

Joseph  Campbell  —  named 
manager-operations  of  the  Chi¬ 
cago  Sun-Times  and  Chicago 
Itaily  News.  He  had  been  as¬ 
sistant  circulation  manager  for 
the  Daily  News  since  October, 
1966.  His  new  jHisition  includes 
responsibility  for  the  garage  op¬ 
erations  for  the  newspapers’ 
vehicle  fleet  and  the  direction  of 
IBM  data  processing  for  the 
two  newspapers. 

*  «  « 

Don  Ohl,  associate  editor  of 
Lo7ig  Beach  (Calif.)  Independ¬ 
ent  Press-Telegram  —  elected 
president  of  Long  Beach  Pro¬ 
motion  Inc.,  for  1969/70. 


Ellen  Goodman  wins 
New  England  honors 

Boston 

Ellen  Goodman,  staff  writer 
for  the  Boston  Clobe,  has  been 
named  New  England’s  Newspa¬ 
per- Woman-of-the-Year. 

Mrs.  Goodman  has  won  the 
New  England  Women’s  Press 
Association  award  in  the  an¬ 
nual  competition  for  the  best 
story  of  the  year  written  by  a 
woman  and  appearing  in  a  New 
England  newspaper. 

She  was  selected  on  the  basis 
of  two  articles — “Born  an  Ad- 
tlict’’,  an  article  on  newborns 
who  inherited  a  drug  addiction 
from  their  mothers  and  “More 
Sister  Than  Mother”,  a  survey 
of  young  house  mothers  in  Bos¬ 
ton  area  colleges. 

Vera  Vida  of  the  Quincy  Pa¬ 
triot  Ledger  received  the  Mar¬ 
jorie  Mills  Award  for  the  best 
story  appearing  on  a  woman’s 
page. 

A  Radcliffe  graduate,  Mrs. 
Goodman,  28,  joined  the  Globe 
staff  in  the  fall  of  1967. 
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p/pdex  DIRECTOHY  Ot  PHESS  CONTACTS 


“PR/Index”  is  a  new  E&P  fea¬ 
ture  published  for  the  convenience 
of  editors  and  others  in  the  news¬ 
rooms  of  the  nation. 

Recog^nizing  the  role  of  public 
relations  contacts  for  business 
and  industry  in  providing  the 
press  with  current  information 
relating  to  news  and  features,  we 
are  confident  that  regular  weekly 
publication  of  such  a  directory 
will  prove  a  convenience  to  mem¬ 
bers  of  the  press.  We  are  sure, 
as  the  listings  grow,  that  they 
will  replace  the  hodge-podge  of 
cards  and  mimeographed  “con¬ 
tact”  lists  that  clutter  city  desks 
across  the  land. 

The  list,  indexed  by  subject 
matter,  is  published  as  advertis¬ 
ing  by  the  companies  and  or¬ 
ganizations  named,  on  a  13-con- 
secutive-week  basis,  and  Editor  & 
Publisher  appreciates  their  con-  j 

hdence  in  E&P’s  thorough  cover-  i 

age  of  newspapers  and  the  Press. 


AGRICULTURE 


FARM  FACTS  &  PHOTOS— Photo*,  slides,  mo¬ 
tion  footage,  background  information  on  farm 
equipment  and  mechanized  farming.  6&W 
prints  readily  available;  others  may  take  a  little 
longer.  Dept.  382-EP,  New  Holland  Div.  of 
Sperry  Rand,  New  Holland,  Pa.  17557.  (717-354 
2121).  We're  never  too  busy  to  check  the  file! 


DATA  MANAGEMENT 
AND  DISPLAY  SYSTEMS 


SANDERS  ASSOCIATES,  INC. — Information  or 
data  management  and  display  systems  and 
computer  peripheral  equipment — the  fastest 
growth  segment  of  the  economy — and  how  they 
break  information  bottlenecks  in  more  than  2C 
major  markets.  Ray  Hall,  PR  Manager,  95  Canal 
Street,  Nashua.  N.  H.  03060.  (603)  885-2817 


FRANCHISING 


GENERAL  BUSINESS  SERVICES.  INC.— Fran¬ 
chising  is  America's  new  glamor  industry.  GBS, 
in  45  states,  specializes  in  services  to  small 
businesses.  Franchise  facts,  leads:  Marvin  Meyn, 
GBS,  7401  Wise.  Ave.,  Washington,  D.C.  20014 
(301)  656-0123. 


HELICOPTERS 


COPY,  PHOTOS  AND  FEATURES  ON  BELL 

military  and  commercial  helicopters  in  use 
throughout  the  world.  Bell  is  world's  largest 
producer  with  more  than  12,000  units  delivered 
to  all  U.S.  Military  Services  and  civil,  business 
and  industry  users  in  the  U.S.  and  more  than 
50  Free  World  countries.  Write  or  call:  Larry 
M.  Hayes,  public  relations  director.  Bell  Heli¬ 
copter  Co.,  P.O.  Bo*  482,  R.  Worth,  Texas 
76101.  Phone  817-280-2425. 
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INSURANCE 


ALLSTATE  INSURANCE  COMPANIES— In- 
formation  on  automobile,  boetowners,  home¬ 
owners,  heefth,  life  insurance;  traffic  safety, 
driver  education,  travel.  Contact  Raymond  P. 
Ewing,  Auistant  Public  Affairs  Director,  Allstate 
Plaza,  Northbrook,  IH.  Phone  (312)  291-5086. 


INSURANCE  COMPANY  OF  NORTH  AMER¬ 
ICA — Information  on  insurance  coverages,  with 
particular  emphasis  on  innovations  in  the  ireas 
of  rehabilitation,  MEND  and  the  INA  MEND 
Institute:  safety;  loss  prevention  control  and 
defensive  driving;  and  all  lines  of  property, 
liability,  life,  health  and  accident  insuranc*. 
Contact:  Stephen  R.  Lawrence,  Director  of 
Public  Relations,  1 600  Arch  Street,  Philadelphia, 
Pa.,  I9I0I. 


CONNECTICUT  GENERAL  INSURANCE  COR¬ 
PORATION  —  Background  on  latest  trends 
in  estate  planning,  mutual  funds,  variable  and 
guaranteed  income  pension  plans,  insurance 
"mass  marketing,"  individual  and  group  life 
and  health  insurance,  casualty  and  property  in¬ 
surance,  and  common  stock,  mortgage  and 
real  estate  investing.  Call  Richard  6.  Claeys, 
Supervisor,  Public  Relations  Hartford,  Conn. 
06 1 1 5.  Phono  (203  )  242-4422. 


INSURANCE  INFORMATION  INSTITUTE- 
Prompt,  authoritative  information  on  automobile, 
home  and  other  forms  of  property  and  liability 
insurance  through  a  network  of  twelve  offices 
located  around  the  country.  For  a  Fact  Book 
about  insurance,  write  to  the  Institute  at  HO 
William  Street,  New  York,  N.Y.  1 0038.  For 
answers  to  your  questions  about  property  and 
liability  insurance,  call  (2 1 2)  233-7650. 


TO:  Editor  &  Publisher 
850  Third  Ave.,  New  York 

Please  insert  the  following  copy,  beginning  in  the  next  issue,  for . 

(Minimum  13  consecutive)  weekly  issues,  in  PR/INDEX,  and  invoice  at 
the  lowest  appropriate  rate,  under  category  heading: . 

COPY: 


This  hereby  authorizes  EDITOR  &  PUBLISHER  to  publish  copy  indicated 
in  "PR/INDEX”  at  frequency  and  rates  indicated  below. 


NAME . COMPANY 


ADDRESS 


RATES:  Six-line  minimum  insertion  @  S3  per  line,  for  13  consecutive  issues,  $234. 
$2.90  per  line,  per  insertion  for  individuei  listings  above  minimum  up  to  five 
inches.  $2.80  per  line,  per  insertion  for  additional  listings  of  more  than  five 
inches.  26-time  contract  earru  5%  discount  off  gross;  52-tirTte  contract 
earns  10%  discount  gross  billing.  (6-lines,  13-times,  $234;  6-lines,  26- 
times,  $444.60;  6-iines.  52-times,  $842.40.) 
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Rumrill-Hoyt  Inc.  The  main 
goal  of  the  drive  is  to  increase 
New  York  State’s  exports  by 
$100  million  annually  through 
the  ;10,000  overseas  businessmen 


Joseph  A.  Abbott  has  been 
named  director  of  corporate 
communications  of  Wallace- 
Murray  Corporation.  He  joined 


Michael  Brown,  formerly  pub¬ 
lic  relations  assistant  with 
Swissair  Transport  Co.,  joined 
Doremus  &  Company  as  account 


UP-TO-THE-MINUTE  GUIDE  TO  MAJOR  NEWS  SOURCES  TO 
PROVIDE  INFORMATION,  CHECK  NEWS  AND  FEATURE  RELEASES 


RAILROADS 


WESTERN  CANADA 


CITY  OF  EDMONTON,  Industrial  Development 
Department — news,  features,  photos  jb&w/ 
Color)  on  economic  and  resource  development, 
travel,  sports  hunting,  fishing  in  the  fabulous 
North.  F.  J.  Hutton,  Publicity  Officer,  City 
Hall,  Edmonton  15,  Alberta,  Canada.  Phone 
(403)  424-0211. 


UNION  PACIFIC — news,  features  and  photos, 
b&w  and  color,  on  railroad,  industrial  develop¬ 
ment,  natural  resources  development  in  western 
U.  S.  Details  of  the  Golden  Spike  Centennial 
during  1969.  E.  C.  Schafer,  1416  Dodge  St., 
Omaha,  Neb.  68102.  Phone  (402)  271-3258. 


THE  TRAVELERS  CORPORATION— Information 
on  iinancial  planning,  mutual  funds,  variable 
annuities,  all  personal,  business  insurance; 
mortgage,  real  estate  investing,  investment 
man,igement,  data  processing  systems.  Paul  D. 
Schmanska,  Manager.  Public  Information  Dept., 
One  Tower  Square,  Hartford,  Conn.,  06115. 
(203)  277-2779. 


TRAVEL-TOURISM 

MONTREAL'S  MAN  AND  HIS  WORLD  — news 
features,  photos  (b&w/Color)  35  nation  expo 
sition  incl.  USSR,  France,  Czechoslovakia.  Aus 
tria,  Spain — on  site  of  Expo  67.  Wolcott,  Carl 
son  &  Co.,  485  Madison  Ave.,  New  York  N.  Y 
10022.  Phone  (212)  755-5530. 


AMERICAN  WOOD  COUNCIL— Information 
on  all  wood  products  for  new  home  construc¬ 
tion,  remodeling,  home  projects.  Material  suit¬ 
able  for  real  estate,  home  furnishing,  special 
sections.  Jim  Plumb.  Burson-Marsteller,  866  Third 
Ave.,  N.Y.C.  10022  (212)  752-8610. 


PUBLIC  RELATIONS  EXECUTIVES:  Shouldn't  your  company  be  listed  in  PR/ Index?  Write  E&P  for  complete  details  and  rates. 


NA  lONAL  ASSN.  OF  INDEPENDENT  INSUR- 
^  ERS  -Spokesman  for  largest  segment  of  euto 
insu  srs  in  U.  S.  (480  affilieted  companies) 
Prir  ipal  source  of  information  on  all  facets  of 
buS'  ess.  NAII  staff  and  member  company 
offios  provide  personal  service  to  news  madia. 
Ves'al  Lemmon,  Pres.,  Roger  Dove,  VP-PR;  30  W. 
Mo'.roa  St.i  Chicago,  III.  60603.  Tel.  (312) 
263  6038. 
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Public  relations 
assignments 
and  accounts 


executive. 


tor  of  the  publicity  depurtmeiit  omilttflilMll 

of  Hill  and  Knowlton.  "  *  ^ 

4,  *  An  ad  campaign  running  in 

Solters  &  Sabinson  has  been  newspapers  in  60  foreign  coun- 
signed  to  handle  publicity  for  York  State 

the  Svnchronex  Corporation.  •>ei)attment  of  Commerce  will 


liCn  Antell,  former  Atlantic 
City  correspondent  for  the  Phil¬ 
adelphia  Inquirer — named  pub¬ 
licity  director  for  the  Pacemaker 
Corp. 

*  «  « 

Hal  Richardson  Jr.,  former 
copywriter  for  General  Motors 
Photographic — appointed  direc¬ 
tor  of  public  relations  for  D.  P. 
Brother  &  Company. 

♦  * 

Donald  F.  Kyle,  managing 
editor  of  Financial  Executive 
magazine,  joined  Doremus  and 
Company  as  account  executive. 
*  ♦  ♦ 

Roger  D.  Hughes,  economic 
development  reporter  for  the 
Southern  Illionisan,  Carbondale, 
Ill.,  joined  Carl  Byoir  &  Asso¬ 
ciates  as  account  executive  for 
the  Omark  Industries. 

*  *  * 

James  A.  Roe  has  joined 
Chapman-Nowak  &  Associates 
as  an  assistant  public  relations 
account  manager. 

*  ♦  ♦ 

Richard  L.  Harris,  PR  execu¬ 
tive  for  United  States  Lines  for 
16  years,  has  resigned  to  join 
Thomas  J.  Deegan  Company, 
management  counsel,  as  a  vice- 
president. 

*  x>  * 

Jim  Catalano  has  been  elected 
senior  vicepresident  and  direc- 


w  aiiace-murray  iii  wciooei, 
1968  as  director  of  public  rela¬ 
tions  after  being  manager  of 
public  relations  sendees  for  In- 
tematlonal  Paper  Company  for 
two  years. 

«  «  « 

Richard  T.  McCartney  has 
been  named  president  of  Arthur 
Davenport  Associates,  Okla¬ 
homa  City  public  relations  and 
advertising  agency.  He  has  been 
executive  vicepresident  of  the 
firm  for  the  past  year.  Arthur 
S.  Davenport,  who  established 
the  firm  in  1949,  has  been  name<l 
to  the  newly  created  office  of 
founder. 

♦  ♦  ♦ 

Mike  Welch  has  been  ap¬ 
pointed  public  relations  director 
of  CUNA  International,  the 
worldwide  association  of  credit 
unions,  headquartered  at  Madi- 
.son,  Wis.  Welch  w'as  previously 
in  various  public  relations  and 
marketing  positions  with  Wis¬ 
consin  Power  and  Light  Co. 


be  launched  in  September  by 


who  take  advantage  of  New 
York’s  free  product-locating 
service  in  an  average  year. 

o 

This  Week’s  printer 
names  sales  manager 

Publication  Corporation 
printer  of  newspaper  supple¬ 
ments,  special  advertising  sec¬ 
tions,  catalogs  and  mail  adver¬ 
tising,  has  appointed  John  F. 
Neilson  as  general  sales  man- ' 
ager,  it  was  announced  by  Hugh 
J.  MacCauley,  executive  vice- 
president. 

The  company,  a  subsidiary  of 
Crowell  Collier  and  Macmillan, 
prints  This  Week  magazine. 
Among  its  newspaper  customers 
are  the  New  York  Times,  Chi¬ 
cago  Tribune,  Los  Angeles 
Times,  Minneapolis  Tribune,  Des 
Moines  Register,  Philadelphia 
Evening  Bulletin,  Washington 
Evening  Star  and  Baltimore 
Sun. 


Heads  college  bureau  ^  hockey  trophy 


PHII.ADGI.PIIIA 
Robert  S.  Lyons  Jr.,  assistant 
news  director  of  La  Salle  Col¬ 
lege  for  the  last  seven  years,  has 
been  named  director  of  the  col¬ 
lege’s  news  bureau,  succeeding 
Ralph  W.  Howard,  who  has 
joined  the  Temple  University 
publications  staff. 


John  Travers,  sports  writer 
for  the  Harrisburg  (Pa.) 
Patriot-News  newspapers,  was 
awarded  the  Jim  Ellery  Memor¬ 
ial  Trophy  by  the  American 
Hockey  League  as  the  sports 
writer  who  contributed  most  to 
the  league’s  progress  during  the 
past  year. 


Hampton  Cooper 

Hampton  is  elected 
president  of  2  firms 

Columbia,  S.  C. 

Ambrose  G.  Hampton,  presi¬ 
dent  of  The  State-Record  Co. 
and  publisher  of  The  State  and 
Columbia  Record,  has  been 
named  president  of  two  sub¬ 
sidiary  publishing  companies, 
State-Record  Publishing  Co. 
Inc.  and  Gulf  Publishing  Co.  Inc. 
of  Gulfport,  Miss. 

He  replaces  John  F.  McGee, 
who  has  taken  a  position  with 
the  Knight  Newspapers. 

Arthur  ’  1).  Cooper,  general 
manager  of  the  Columbia  news¬ 
papers,  has  been  named  vice- 
president  of  Gulf  Publishing  Co. 
Cooper  joined  the  Columbia 
newspapers  in  1963  after  having 
served  12  years  with  the  news¬ 
papers  in  Roanoke,  Va. 

State-Record  Publishing  Co. 
Inc.  publi.shes  the  State  and  the 
Columbia  Record,  and  Gulf  Pub¬ 
lishing  Co.  Inc.,  produces  the 
Hailg  Herald  of  Gulfport-Biloxi. 
• 

ZiliuH  qnit«4  Gohs 

Chicago 

Robert  B.  Zilius  has  resigned 
as  director  of  advertising,  sales 
promotion  and  public  relations 
for  Goss  press  sales  divisions  of 
Miehle-Goss-Dexter  Inc. 
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V  Cottrdl  845  gives  you  color  vitality! 

Cottrell’s  new  semi-cylindrical,  single  width  web  offset  press 
gives  you  a  better  looking  paper,  increased  reader  appeal  and 
lower  production  costs. 

Full  color  quality  is  unmatched!  Only  Cottrell  offers: 
staggered  blanket  cylinders  for  better  tension  control;  horizon¬ 
tal  web  lead  and  high-line  drive  for  precise  register  and 
Cottrell  patented  brush  dampening. 

The  Cottrell  845  lets  you  run  up  to  96  pages.  Speeds  up 
to  45.000  pph.  Plus,  the  flexibility  to  place  color  on  any  page. 

Growing?  With  the  new  845.  it’s  economical,  easy.  You 
can  add  reels,  folders,  units  and  build  an  almost  unlimited 
number  of  configurations. 

When  you  add  this  flexibility  and  quality  to  the  845’s 
rugged  construction,  operator  accessibility  and  dependability, 
you  have  more  than  just  another  press.  Ypu  have  a  press  that’s 
designed  to  meet  the  color  demands  of  the  future— today! 

Want  a  closer  look  at  the  new  Cottrell  845?  Write  The 
Cottrell  Company.  Mechanic  Street.  Westerly.  Rhode  Island 
02891. 


Note-taking 

{Continued  from  page  15) 


to  key  phrases  unless  taking 
direct  quotes.  He  uses  a  felt- 
tipped  pen  to  cut  down  fatigue 
and  mainly  uses  the  first  letter 
for  words  frequently  repeated 
on  the  first  syllable.  Examples 
include  “w/”  for  width,  “b/” 
for  because,  “v/”  for  voted,  “d/” 
for  direct  testimony,  “d/x”  for 
cross  examination  or  direct 
testimony  and  “b/s”  for  board 
of  supervisors. 

James  D.  O’Hara,  city  hall 
reporter  for  the  Hartford 
Courant,  uses  such  abbrevia¬ 
tions  as  “ch”  for  church,  “sch” 
for  school,  “bd”  for  board, 
“end”  for  council,  “rdvt”  for 
redevelopment.  He  eliminates 
many  words  such  as  definite  and 
indefinite  articles  and  connect¬ 
ives. 

Several  newsmen  who  are 
now  with  UPI  or  AP  or  who 
formerly  were  with  the  wire 
services  use  wire  service  ab¬ 
breviations  in  their  note-taking, 
such  as  “xgr”  for  legislature, 
“sap”  for  soon  as  possible  and 
bureau  signs  for  city  names 
such  as  “md”  for  Madison,  “hx” 
for  Chicago. 

Bos  Johnson,  news  director 
of  WSAZ-TV  in  Huntington 
and  Charleston,  W.  Va.  sees 
value  in  knowing  shorthand, 
but  doesn’t  take  shorthand  him¬ 
self  and  questions  whether  time 
should  be  taken  from  other 
subjects  to  include  it  in  a  col¬ 
lege  curriculum  for  journalists. 

Limited  learning  time 

“When  are  you  going  to 
learn  it?”  asked  Johnson.  “If 
you  are  going  to  go  back  to 
school  the  reporter  feels  such 
a  pressing  need  to  get  brought 
up  to  date  on  so  many  different 
fields  that  shorthand  is  proba¬ 
bly  something  he’s  not  going  to 
school  for.  I  think  he  wants  to 
stretch  his  mind  rather  than 
his  hand.” 


The  comment  of  Deborah 
Howell,  education  reporter  for 
the  Minneapolis  Star,  was  typi¬ 
cal  of  many  reporters  as  to’ 
what  they  are  or  aren’t  doing 
to  improve  their  notes: 

“I  have  done  little  to  im¬ 
prove  my  note-taking  except  to 
learn  to  write  faster  and  be¬ 
come  more  adept  at  reading  my 
own  scribbles.  I  try  to  take 
notes  on  a  typewriter  when  I 
am  doing  telephone  interviews. 
I  think  knowing  shorthand  or 
speedwriting  would  be  an  enor¬ 
mous  help.  I  tried  shorthand 
courses  twice  and  find  I  just 
am  not  adept  at  it.” 

Newsmen  surveyed  not  only 
did  not  agree  on  whether  short¬ 
hand  is  important,  but  also 
showed  no  particular  agreement 
on  the  best  way  of  carrying  out 
their  own  abbreviated  forms  of 
note-taking. 

There  are  those  who  still  use 
folded  copy  paper  but  more  and 
more  reporters  appear  to  be 
abandoning  copy  paper  for 
stenographer’s  notebooks,  legal 
pads  or  special  reporter’s  note¬ 
pads  similar  to  elementary 
school  spelling  tablets. 

Tape  recorders  used 

Compact,  battery-operated 
tape  recorders  also  are  growing 
in  use,  both  in  the  print  media 
as  well  as  by  radio  and  tele¬ 
vision  newsmen,  but  their  limi¬ 
tations  were  stressed. 

James  W.  McCulla,  staff  re¬ 
porter,  says  the  use  of  tape 
recorders  is  becoming  more 
popular  at  the  Milwaukee  Jour¬ 
nal.  “We  use  them  generally 
for  persons  who  have  chron¬ 
ically  complained  that  their 
talks  are  distorted  in  the  re¬ 
porting.  The  reporter  still  takes 
notes.  He  will  use  the  tape  for 
double  checking.  I  look  forward 
to  substantially  greater  use  of 
electronic  devices.  I’d  like  to 
have  a  pocketsize  tape  recorder 
with  some  sort  of  device  for  me 
to  mark  the  tape  so  I  could  go 
to  a  specific  section  instantly 
and  avoid  listening  to  it  all.” 

The  situation  among  Ameri¬ 
can  reporters  might  be  summed 
up  by  the  reply  of  one  editor: 
“A  reporter  who  knows  short¬ 
hand  is  as  rare  as  a  stenog¬ 
rapher  who  can  write  a  good 
news  story.” 

Too  lale  tu  change 

The  majority  of  the  newsmen 
surveyed  cited  note-taking  as  a 
problem,  but  felt  once  they 
were  started  in  their  careers  it 
was  too  late  to  try  to  change 
their  “haphazard”  systems. 

What  are  the  journalism 
schools  doing  al)out  it? 

Very  little,  except  for  some 
brief  instruction  in  beginning 
reporting  classes  and  that  is 
apparently  quite  informal,  ac¬ 


cording  to  responses  to  ques¬ 
tionnaires  returned  by  journal¬ 
ism  professors. 

Of  the  professors  responding 
from  36  schools  none  said  they 
offered  separate  courses  in  note¬ 
taking  and  none  particularly 
encouraged  J  students  to  take 
shorthand  courses  in  other  de¬ 
partments  within  the  universi¬ 
ties.  Twenty-two  schools  include 
some  emphasis,  although  ap¬ 
parently  slight,  on  note-taking 
in  reporting  classes.  Ten  replied 
they  had  no  note-taking  instruc¬ 
tion  included  in  course  work 
and  three  gave  it  a  mention 
.such  as  a  50-minute  lecture. 

Organize  note!*  instead 

Of  those  offering  note-taking 
instruction  in  newswriting 
courses,  concentration  was  on 
organization  of  notes  rather 
than  any  shorthand  or  speed¬ 
writing  techniques. 

Ten  said  they  definitely 
didn’t  think  note-taking  should 
be  a  part  of  college  instruction 
for  journalism  students.  Fifteen 
support  the  idea  of  including 
note-taking  as  a  major  part  of 
reporting  courses,  five  indi¬ 
cated  more  emphasis  should  be 
given  to  it,  one  thought  a  sep¬ 
arate  course  would  be  worth¬ 
while  but  not  for  university 
credit.  Another  suggested  short¬ 
hand  be  taken  in  the  business 
college  as  an  elective. 

And  the  professors  respond¬ 
ing  on  the  whole  don’t  believe 
note-taking  is  much  of  a  prob¬ 
lem  for  newsmen.  Six  said  they 
believe  it  is  a  definite  problem, 
eight  said  it  isn’t  for  any  re¬ 
porters  worth  their  pay,  six 
think  it  is  for  beginning  report¬ 
ers  and  11  said  note-taking  pos¬ 
sibly  can  be  a  problem  in  some 
situations. 

“I  think  it  (note-taking  in¬ 
struction)  should  definitely  be 
a  part  of  the  basic  reporting 
courses,’'  said  Dean  Warren  K. 
Agee  of  the  William  Allen  White 
School  of  Journalism  at  Uni¬ 
versity  of  Kansas.  “Many  re- 
I)orting  mistakes  and  poorly 
written  stories  are  caused  be¬ 
cause  the  reporter  could  not 
take  notes  adequately.” 

Fur  getting  facts 

“Note-taking  is  essential  in 
getting  facts  (statistics,  ages, 
addresses,  etc.)  and  verbatim 
quotes  accurately,”  said  Alfred 
N.  Delayaye,  journalism  instruc¬ 
tor  at  Missouri.  “A  reporter 
must  think  a  story  through  as 
it  unfolds.  The  selecting,  under¬ 
standing  and  condensing  of  ma¬ 
terial  takes  place  primarily  as 
the  story  unfolds.  A  complete 
shorthand  transcript  will  slow 
production,  require  the  reporter 
to  transcribe  or  re-live  the  en¬ 
tire  event  and  to  do  the  think¬ 


ing  and  condensing  and  s<  .ect- 
ing  in  the  newsroom  that  { juld 
have  been  done,  to  a  largt  ex¬ 
tent,  as  the  story  was  un  old- 
ing.” 

Lewis  C.  Fay,  associate  pro¬ 
fessor  of  journalism  at  T.‘xas 
Christian  University,  bebeves 
teaching  formal  note-taiiing 
would  merely  be  belaboring  the 
“trappings”  of  reporting.  ‘‘Re¬ 
porting  should  be  a  thinking 
and  analyzing  endeavor.  Note¬ 
taking,  like  four-finger  typing, 
is  merely  a  trapping.  Each  re¬ 
porter  develops  his  own  method 
rapidly  enough,  it  seems  to  me.” 

The  School  of  Journalism  at 
University  of  North  Carolina 
offered  a  one-semester,  non¬ 
credit  course  in  shorthand  two 
years  ago.  About  15  students 
started  it  and  five  finished. 

C.  Joe  Holland,  director  of 
School  of  Journalism  at  Uni¬ 
versity  of  Oklahoma,  described 
the  note-taking  situation  at 
Oklahoma,  which  seems  typical 
of  many  of  those  schools  re¬ 
sponding: 

“We  cover  this  topic  in  our 
second  newswriting  course. 
However,  each  teacher  does  his 
own,  usually  based  on  personal 
experience.  Probably  no  more 
than  30  minutes  are  allotted  for 
this  purpose,  and  I  suspect  that 
some  teachers  spend  much  less 
time.” 

Simplified  systems  needed 

However,  Holland  offered  ad¬ 
ditional  comment: 

“All  of  us  who  have  ever 
covered  a  speech  know  that  it 
is  difficult  to  take  notes  on  every¬ 
thing  that  we  would  like  to  re¬ 
cord.  We  have  missed  some  good 
quotes  just  because  we  couldn’t 
keep  up  with  the  speaker.  How 
many  of  us  have  left  blanks  to 
fill  in  at  a  later  time  only  to 
find  that  w'e  couldn’t  recall  what 
was  said?  A  simplified  note¬ 
taking  system  would  l)e  a 
godsend.  It  would  have  to  be 
simple.” 

John  D.  Mitchell,  assistant 
professor  of  journalism  at  Uni¬ 
versity  of  Colorado,  believes 
“any  student  capable  of  sur¬ 
viving  the  lecture  system  of  a 
college  should  be  quite  capable 
of  taking  notes  and  using  mem¬ 
ory  to  a  competent  degree  in 
news  work.” 

Note-taking  definitely  should 
not  be  a  part  of  college  instruc¬ 
tion  for  journalists,  said  Wil¬ 
bur  L.  Doctor,  assistant  profes¬ 
sor  of  journalism  at  University 
of  Rhode  Island.  In  fact,  he 
added:  “It’s  ‘Mickey  Mouse’ 
.stuff.” 

Theodore  E.  Conover,  chair¬ 
man  of  Department  of  Journal¬ 
ism  at  University  of  Nevada, 
said  the  department  there  dis- 

{Continued  on  page  38) 
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Note-taking 
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courages  student  journalists 
gaining  a  knowledge  of  short¬ 
hand.  “A  reporter  reports,  he 
doesn’t  transcribe.  We  are  lean¬ 
ing  more  towards  tape  record¬ 
ers  and  our  student  reporters 
are  equipi>ed  with  them  for  in¬ 
terviews.” 

IVeful  addition 

1).  C.  Reddick,  dean  of  the 
School  of  Communications  at 
University  of  Texas  at  Austin, 
said:  ‘‘I  think  a  ‘unit’  on  ef¬ 
fective  note-taking  could  be  de- 
veloi)ed  and  made  a  useful  ad¬ 
dition  to  courses  in  reporting 
and  article  writing.  The  subject, 
though,  could  be  covered  I  be¬ 
lieve  in  three  to  six  class  days, 
with  some  follow'  up  exercises.” 

Reddick  said  he  believes  many 
of  the  “mis-statements”  that  ap- 
|)ear  in  print  result  from  the 
fact  the  reporter  has  taken  in¬ 
adequate  notes  during  a  speech 
or  inteiw'iew'  and  that  sometimes 
this  may  be  due  to  lack  of  knowl¬ 
edge  on  how  to  take  notes. 

A  paradox 

A  somewhat  paradoxical  situ¬ 
ation  appears  to  exist.  News¬ 
men  indicate  note-taking  is  a 
matter  of  concern  at  least  some¬ 
times  for  .33  of  the  47  respond¬ 
ing  to  questionnaires  and  in¬ 
terviews,  but  none  of  the  36 
schools  and  departments  of 
journalism  responding  to  the 
questionnaire  offered  separate 
courses  in  note-taking  or  in¬ 
cluded  any  major  instruction  in 
their  courses  on  the  subject.  Of 
those  schools  and  departments 
that  did  offer  some  note-taking 
instruction,  it  very  often  was 
l)ru.shed  off  in  a  .'iO-minute  lec¬ 
ture. 

None  require  J  students  to 
take  shorthand.  In  fact,  several 
discouraged  it.  However,  in  such 
foreign  countries  as  England 
journalists  are  exi)ected  to  u.se 
shorthand.  One  of  the  newsmen 
lesponding  to  the  questionnaire 
said  he  was  at  a  disadvantage 
when  he  served  with  a  wire 
service  in  Europe  because  the 
foreign  newsmen  took  shorthand 
and  he  didn’t. 

Reporters  said  they  had  de- 
velofred  their  own  systems  to 
take  notes  and  were  resistant 
to  changing  or  taking  time  for 
formal  training  once  they  had 
started  reporting  careers.  How- 
ev'er,  many  of  these  newsmen 
admitted  note-taking  is  a  prob¬ 
lem  at  least  on  some  occasions 
and  that  their  reporting  often 
suffered  because  of  it. 

On  the  other  side  there  were 
newsmen  and  the  journalism 
educators  who  viewed  note-tak¬ 


ing  as  perfunctory.  And  while 
the  majority  of  newsmen  indi¬ 
cated  concern  about  note-taking, 
the  majority  of  journalism  pro- 
fe.ssors  did  not  believe  it  much 
of  a  problem. 

Playback  lakes  time 

Some  newsmen  and  educators 
pointed  to  portable,  batterj'-op- 
erated  tape  recorders  as  pos- 
.sibly  the  answer  for  newsmen 
who  have  note-taking  problems. 
But  others  pointed  out  the  in¬ 
herent  problems  of  using  tape 
recorders — having  to  listen  to 
the  subject  matter  all  over  again 
— often  at  times  when  deadlines 
do  not  permit  such  an  extrava¬ 
gance. 

Even  among  newsmen  and 
journalism  educators  who 
agreed  note-taking  is  a  prob¬ 
lem  and  that  more  instruction 
is  needed  to  better  prepare 
newsmen,  few  believe  shorthand 
is  the  answ’er.  It  is  too  involved 
and  would  tend  to  have  the  re- 
por-ter  more  concerned  with 
note-taking  than  the  subject 
matter,  they  contend. 

What  is  the  answer  then? 

The  conclusion  to  be  drawn 
from  the  comments  of  the  men 
in  the  field  and  those  in  the 
classroom  seems  to  be  develop¬ 
ment  of  an  easy-to-learn  and 
apply  system  based  on  shortcuts 
of  longhand.  And  it  should  be 
applicable  as  part  of  beginning 
reporting  classes  rather  than  a 
course  in  itself. 

Development  of  programmed 
in.'strnction  in  an  abbreviated 
note-taking  system  based  on 
shortening  of  words  most  often 
used  would  appear  to  be  a  valu¬ 
able  adidtion  to  newswriting 
courses. 

*  «  * 

(Ralph  Turner  is  a  member 
of  (he  staff  of  the  Department 
of  Journalism  at  Marshall  Uni¬ 
versity.  He  is  receiving  a 
.Master’s  Degree  in  August  and 
will  become  an  instructor  in 
Journalism  in  the  Fall.  He  has 
worked  for  newspapers  in  Char¬ 
leston  and  Huntington,  W.Va.) 
• 

.\(lvertisin)£  iiiaiiu^er 
buys  Oklaliuma  daily 

Pauls  Valley,  Okla. 

John  M.  Turner,  advertising 
manager  of  the  Pauls  Vnlleg 
Dnihi  Deuiocrat,  has  purchased 
the  Vinifa  (Okla.)  Dnilii  Journal 
from  O.  B.  Campbell. 

Campbell  had  a  .34-year  as¬ 
sociation  with  the  paper,  ‘2.')  in 
ov.'nership  with  L.  W.  High¬ 
tower.  In  196.3,  Campbell’s  son, 
John  C.,  bought  Hightower’s 
interest. 

Turner  also  acquired  the 
Craig  County  Democrat  and  the 
commercial  printing  division,  as 
well  as  the  building  in  which 
the  firms  are  located. 


Photographers 
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better  pictures  and  they  are  be¬ 
ginning  to  have  some  modicum 
of  success  in  convincing  editors 
that  we  don’t  have  to  publish 
those  abominable  shots  of  check 
presentations,  plaques  being 
awarded  and  the  six  new  officers 
of  the  Kiwanis  Club  lined  up  for 
the  firing  squad.” 

“All  it  takes  to  win  the 
l)attle,”  said  the  managing  edi¬ 
tor  whose  own  paper  eliminated 
most  cliches,  “is  a  desire  for 
change  and  a  little  bit  of  guts.” 

Regarding  what  he  called  “in¬ 
creasing  number  of  complaints 
we  hear  not  only  from  special  in¬ 
terest  groups  but  from  members 
of  the  public  at  large  about  lies, 
distortions  and  the  effects  of 
media  coverage,”  Rowe  com¬ 
mented  : 

“There  is  a  disturbance  on  a 
college  campus  and  people  say, 
‘If  you  just  w'ouldn’t  report 
what  those  college  kids  are  do¬ 
ing  we  wouldn’t  have  all  this 
trouble.’ 

“A  riot  breaks  out  in  the 
ghetto  and  newspapers  and 
radio  and  television  are  blamed 
by  too  many  people.  ‘Stop  play¬ 
ing  up  those  riots,’  they  say, 
‘and  maybe  we  won’t  have  all 
this  trouble.’  ” 

No  M-arcily  of  problems 

“We  have  plenty  of  problems 
in  the  nation  and  the  world  to¬ 
day,”  he  said.  “I  don’t  doubt 
that  people  are  tired  of  hearing 
about  them.  But  I  myself  am 
sick  and  tired  of  hearing  about 
reasonably  intelligent  people 
who  blame  the  news  media  for 
so  many  things  that  are  wrong 
with  the  w’orld  today.  Sure,  w’e 
make  mistakes,  but  damn  few 
of  them  considering  the  amount 
of  work  we  put  out  everyday.” 

“Moreover,”  he  added,  “mo.st 
newspapers  and  newspaper  men 
that  I  am  acquainted  with  are 
quick  to  admit  an  error  if 
they’ve  made  one.  I  think  most 
»)f  us  will  confess  a  helluva  lot 
(|uicker  to  our  errors  than  our 
critics  will  to  theirs.” 

The  V’irginia  newsman  doesn’t 
believe  there  is  any  conspiracy 
afoot  to  make  the  news  media 
look  bad.  “I  think  it’s  simply  a 
<  ase  of  a  lot  of  people  l)eing  ter¬ 
ribly  upset  and  frustrated  over 
a  lot  of  problems  that  don’t  have 
easy  solutions.  When  a  person 
is  faced  with  a  difficult  situation 
like  this,  he  frequently  finds  it 
painful  to  accept  any  personal 
responsibility  for  the  problem 
and  looks  for  something  else  or 
.someone  el.se  to  blame.  This  is 
what  the  psychiatrists  would 
call  displacement.” 

“Too  often,”  he  said,  “we  of 
the  news  media  have  allowed  our 


critics  to  utilize  the  dis]  lace- 
ment  technique  and  blame  i  s  for 
things  that  are  not  our  jault. 

I  think  the  time  has  com*  for 
us  in  the  media  to  fight  bacx  ag¬ 
gressively  when  these  situi.tions 
occur.  We  need  to  re;  pond 
through  our  organization.s  lib 
NNPA  and  APME.” 

Rowe  believes  that  nevsrnen 
should  respond  as  individual! 
“Whenever  any  of  us  as  in. 
dividuals  hears  criticism  of  our 
own  newspaper,  for  instanc»,  we 
.should  insist  that  the  critics  tell 
us  specifically  what  they  have  in 
mind,”  he  said.  “If  the  criticism 
is  misinformed  or  misdirtc  ted,  I 
we  should  straighten  out  the 
critic  immediately.  If  the  critie 
has  what  appears  to  be  a  Icgiti- 
mate  complaint,  we  should  see 
that  the  appropriate  person  on 
the  paper  hears  about  it,  takes 
action  on  the  complaint  if  pos¬ 
sible  and  lets  the  critic  know 
w'hat  has  been  done  about  his 
complaint.” 

“I  believe,”  he  added,  “our 
media  organizations  should  be 
more  prompt  and  more  aggres¬ 
sive  in  responding  to  unin¬ 
formed  and  unjustified  criticism. 
Perhaps  the  difficulty  here  has 
been  a  multiplicity  of  organiza¬ 
tions  with  each  assuming  the 
responsibility  of  reply  lies  with 
some  other  group.  In  the  news¬ 
paper  field,  for  instance,  we  have 
organizations  of  editors  and 
photographers  and  managing 
editors  and  promotion  managers 
and  classified  advertising  man¬ 
agers  and  sports  editors  and 
production  managers  and  circ¬ 
ulation  managers  and  business 
managers  and  publishers  and  on 
and  on  and  on.  Somehow  we’ve 
got  to  do  a  better  job  of  combin¬ 
ing  our  efforts  to  tell  our  story.” 

('all  to  arms 

Some  tentative  steps  have  al¬ 
ready  b<*en  taken  in  this  direc¬ 
tion.  “Representatives  of  several 
national  newspaper  organiza¬ 
tions  have  met  to  see  about  the 
po.ssibilities  of  joint  promotion 
efforts,”  he  said.  “I  hope  these 
first  tentative  efforts  will  flower 
into  an  aggressive  coordinated 
promotion  program.” 

In  concluding  his  talk  Rowe 
told  the  photographers  that  “we 
must  have  such  a  program  if  we 
are  to  properly  answer  those 
critics  whose  chief  goal  is  to 
destroy  our  credibility.” 

“I  say  let’s  battle  it  out  with 
those  critics  —  NPPA  and 
APME  and  all  of  us  together,” 
he  ended. 

• 

Oil  political  beat 

Joseph  Daughen  has  oeen 
named  national  correspondent 
for  political  affairs  at  the  PhiU- 
delphia  Bulletin.  He  has  served 
as  both  state  and  national  capi¬ 
tal  correspondent. 
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The  13  staff  photographers  of 
the  Cleveland  Press  have  13  Nikons 
to  work 


and  one  Fisheye  lens 
to  play  with. 


More  newspapers  are  switching  to  ‘35’,  and  more  are  switching  to  Nikon  than  any  other.  Your  Nikon  dealer  can  show  you  why,  or  write; 
Nikon  Inc.  Garden  City,  N.Y.  11530.  Subsidiary  of  Ehrenreich  Photo-Optical  Industries,  Inc.  In  Canada:  Anglophoto  Ltd.,  P.Q. 


^The  Challenge  of  Change  ’ 

Newspaper’s  survey  shows 
stability  in  family  units 


By  Steve  Ahrens 

Boise,  Idaho 

A  publisher’s  desire  “to  re¬ 
examine  life  in  the  Boise  Valley 
— to  see  how  people  are  respond¬ 
ing  to  change,”  led  the  Idaho 
Statesman  into  a  survey  pro¬ 
ject  that  involved  heads  of  400 
families  and  300  high  school 
juniors  and  seniors. 

Titled  “The  Challenge  of 
Change,”  the  resulting  series  of 
11  articles  examined  such  areas 
locally  as  parent-child  relation¬ 
ships,  family  and  personal  goals, 
working  wives,  dating  and  moral 
attitudes,  draft,  voting  age,  the 
racial  situation,  and  teen-agers’ 
use  of  the  information  media. 

Late  in  the  summer  of  1968, 
the  Statesman’s  publisher 
Eugene  C.  Dorsey,  expressed  his 
concern  about  “the  need  to  get 
an  over-all  view  of  the  Boise 
community.”  In  view  of  the 
social  turmoil  and  rapid  change 
sweeping  across  the  country, 
Dorsey  guessed  people  were 
looking  for  something  solid, 
something  permanent. 

Question  f> 

“What  are  the  signs  of  sta¬ 
bility?”  he  queried.  “What’s  dis¬ 
turbing  us?  How  serious  are  the 
challenges,  and  how  are  we  re¬ 
acting  to  them? 

“We  need  to  examine  the  com¬ 
munity  to  see  where  its  real 
stren^hs  lie.  Not  all  kids  smoke 
marijuana  and  drop  out  of 
school  —  many  think  more  in 
terms  of  service.  We  see  and 
hear  a  lot  about  dropouts,  but 
what  about  the  drop-ins? 

“We  need  to  bolster  confi¬ 
dence  in  the  community  and  in 
our  country,”  he  concluded. 


In  other  words,  we  were  to 
put  a  finger  on  the  pulse  of 
Boise  to  diagnose  the  problems, 
beliefs,  fears  and  changing  at¬ 
titudes  of  a  city  of  72,000  — 
without  hiring  a  platoon  of 
pollsters. 

We  decided  on  a  mail  survey. 
That  method  would  produce 
quickest  results  and  involve  the 
fewest  personnel  (namely,  one 
man)  —  and  would  ensure  an- 
onsrmity  for  respondents. 

Survey  by  mail 

With  Dorsey’s  concepts  and 
questions  as  guidelines,  we  com¬ 
piled  a  35-question  survey  on 
family  life  to  be  mailed  to  400 
heads-of-families  in  Boise 
(chosen  at  random  from  the  city 
telephone  directory). 

Next,  a  52-question  survey — 
drawing  on  the  “experience” 
(that  means  errors  and  over¬ 
sights)  gained  from  the  first 
questionnaire — was  made  up  on 
t^n-age  attitudes  and  opinions, 
to  be  mailed  to  100  juniors  and 
seniors  at  each  of  the  Idaho 
capital’s  three  public  high 
schools. 

Both  surveys  were  mailed 
with  a  covering  letter  explain¬ 
ing  purpose  of  the  project.  Re¬ 
sponse  to  the  first  survey  was 
satisfactory — to  the  second, 
amazing. 

About  28  percent  of  adults 
mailed  back  their  completed 
questionnaires  in  the  self-ad¬ 
dressed,  postage-paid  envelope 
provided.  But  the  teen-agers’  re¬ 
sponse — 58  percent — buried  our 
desk. 

Students  phoned  to  discuss  the 
survey;  they  filled  out  all  avail¬ 


able  lines,  then  wrote  in  the 
margins  and  on  backs  of  the 
pages.  And  all  of  them  said  or 
implied  the  same  thing — ^they’d 
been  waiting  impatiently  for  a 
chance  to  be  heard,  a  chance  to 
discuss  their  views  and  prob¬ 
lems. 

Once  the  surveys  were  in,  the 
task  of  tabulating  and  analyzing 
exactly  12,951  individual  an¬ 
swers  began.  The  perspiration 
paid  off,  though,  because  those 
responses  provided  a  clear  pic¬ 
ture  of  the  modem  Boise  family 
unit  and  of  today’s  Boise  teen¬ 
ager. 

This  probably  was  the  first 
time  within  memory  here  that 
this  kind  of  information  had 
been  gathered  and  published  for 
the  information  of  all  the  city’s 
residents. 

To  those  who  fear  the  Ameri¬ 
can  family  unit  is  going  the  way 
of  the  passenger  pigeon  and  the 
Edsel,  results  of  the  Statesman’s 
family  life  survey  will  be  re¬ 
assuring.  Respondents  indicated 
there  still  is  a  solid  core  in  the 
Boise  family  unit  which  offers 
continued  stability  in  spite  of 
the  uncertainties  of  change. 

Boise  parents  reported  their 
main  problem  was  money — lack 
of  it.  They  saw  no  trend  toward 
earlier  dating,  nor  any  real  evi¬ 
dence  of  a  no-holds-barred 
sexual  revolution.  About  61  per¬ 
cent  said  their  family  goals  were 
about  the  same  as  their  parents’, 
and  62  percent  said  their  per¬ 
sonal  goals  also  were  about  the 
same  as  their  parents’,  indicat¬ 
ing  a  slow  rate  of  change  in 
these  areas. 

Further,  half  the  teen-agers 
reported  no  particular  difference 
between  their  own  and  their 
parents’  attitudes  on  morality, 
and  70  percent  even  stated  a 
belief  that  sexual  relations  are 
moral  only  after  marriage. 

Involved  in  religion 

-4  narrow  majority  believed 
draft  laws  now  are  unfair;  56 
percent  favored  the  18-year-old 
[  vote;  48  percent  report^  regu- 
!  lar  church  attendance  and  47 
percent  believed  the  average 
teen-ager  is  “involved”  with  re- 
:  ligious  matters  and  questions. 

Only  14.5  percent  favored 
legalizing  use  of  marijuana  and 
only  3.5  percent  said  they  cur¬ 
rently  smoked  the  drug.  Only  11 
percent  said  they  smoked  cig¬ 
arettes,  but  47.4  percent  said 
they  drank. 


Perhaps  most  revealing.  92 
percent  said  they  believed  t.iere 
was  good  understanding  beb  een 
the  two  generations  in  tiieir 
home.  By  a  2*i6-l  ratio,  Boise 
teen-agers  reported  they  hoped 
to  rear  their  own  children  just 
about  the  way  they  had  })een 
brought  up  by  their  parents. 

The  survey  showed  change  is 
occurring  among  Boise  teen¬ 
agers,  and  at  a  rate  faster  than 
their  parents  changed  ideals  and 
goals,  but  Boise  youths  evi¬ 
dently  have  not  allowed  the 
change  to  be  disruptive  or  dis¬ 
orderly.  The  generation  gap  in 
Boise  apparently  is  only  a  crack, 
not  a  chasm. 

Youths  read  papers 

Five  questions  on  the  teen¬ 
age  survey  were  of  particular 
interest  to  the  Statesman  be¬ 
cause  the  answers  showed  how 
young  readers-listeners  are  re¬ 
sponding  to  the  various  local 
media. 

1.  How  much  time  daily  do 
you  spend  reading  a  newspaper? 

About  30  minutes,  71.7  per¬ 
cent;  about  an  hour,  14.5  per¬ 
cent;  more  than  an  hour,  1.7 
percent;  rarely  read  newspaper, 

12.1  percent. 

2.  How  much  time  daily  do 
you  spend  listening  to  the 
radio? 

About  30  minutes,  27.2  per¬ 
cent;  about  an  hour,  20.8  per¬ 
cent;  up  to  two  hours,  19.7  per¬ 
cent;  up  to  three  hours,  18.5 
percent;  more  than  three  hours, 
1.2  percent;  rarely  listen  to 
radio,  12.7  percent. 

3.  How  much  time  do  you 
spend  daily  watching  television? 

About  30  minutes,  11  percent; 
about  an  hour,  24.3  percent ;  up 
to  two  hours,  27.2  percent;  up  to 
three  hours,  22  percent;  more 
than  three  hours,  none;  rarely 
watch  television,  15.6  percent. 

4.  What  kind  of  news  in  the 
paper  interests  you  most? 

Responses  (by  number,  not 
percent)  were:  world  news,  99; 
comics,  79;  sports  news,  68;  so¬ 
ciety  news,  61;  Idaho  news,  54; 
feature  stories,  52;  business 
news,  9 ;  editorials,  5. 

5.  Would  you  be  interested  in 
having  more  stories  in  the  news¬ 
paper  of  special  interest  to  teen¬ 
agers? 

“Yes,”  said  an  overwhelming 

82.1  percent;  11.6  percent  were 
indifferent,  and  6.3  percent  said 
“no.” 

What  did  the  two  surveys  ac¬ 
complish? 

— They  provided  a  sounding- 
board  for  expression  of  readers’ 
opinions ; 

— They  yielded  the  most  ac¬ 
curate  available  data  on  the 
state  of  mind  of  Boiseans  right 
now,  both  adults  and  teen-agei  s; 

— They  provided  an  unex¬ 
pected,  but  welcome,  favorable 
public  relations  impact. 
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BETTER  THAN  EVER! 

NOW! 

*69  Salesmaster  Jam  Proof 
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KEY  LOADING 
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There  are  other  brands  of 
laminate  but  only  one 


Leadership  by  design 
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Formica  Corporation  •  Cincinnati,  Ohio  45232  •  subsidiary  of 
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This  new  Wide-Range  Super-Quick 
is  unique  among  photocomposing 
equipment.  Only  the  Super-Quick 
offers  you  an  optical  system  permitting 
each  font  in  the  machine  to  be  used 
for  same  s/'ze  composition,  enlarged 
to  fw/ce  s/ze,  or  to  four  times  the  point 
size  of  the  grid.  This  means  that  twelve 
different  sizes  are  available  from  a 
four-grid  complement.  Each  grid 
contains  two  fonts,  for  a  total  of  eight 
type  faces  under  tape  control,  and  all 
four  grids  can  be  changed  in  less  than 
a  minute.  You  won't  find  that  feature 
in  any  competitive  machine,  either. 
With  all  this,  you  get  up  to  40  lines  a 
minute,  high  typographic  quality  and 
a  matchless  selection  of  faces  from 
the  Mergenthaler  type  library.  Now  you 
know  why  we  named  it  Super-Quick. 
Mergenthaler  Linotype  Company, 
a  division  of  ELTRA  Corporation, 
Mergenthaler  Drive, 
Plainview,  N.Y.  11803. 


Mergenthaler  the 

__ — ^ - 1  total 


graphic  arts 

company 


ANPA/RI  has  optimistic  view 
of  plastic  plate  development 


Plsnt  •  equipment 
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The  developing  plate  tech¬ 
nology  currently  represented  in 
Hyloic  and  Letterflex  has  the 
full  ( ndorsement  and  encourage¬ 
ment  of  the  ANPA/Research 
Institute, 

Frank  J,  Stanczak,  research 
manager  for  printing  image  car¬ 
riers  at  the  Easton  laboratory 
of  ANPA/RI,  discussed  “The 
Printing  Environment”  at  the 
Production  Management  Con¬ 
ference  in  Chicago  last  month. 

The  plate  tolerances  of 
Letterflex  “are  good,”  Stanczak 
jtid.  “The  ink  transfer  with  the 
Letterflex  plate  is  dependent 
upon  the  polymeric  material 
which  is  non-crystalline  and 
glassy-like  in  smoothness,  and 
i-ery  flexible.  This  flexibility  is  a 
distinct  aid  in  laying  down  ink 
in  solid  areas.” 

The  Hylox  plate,  Stanczak 
said,  is  “semi-rigid”  and  treat¬ 
able  as  a  stereo  plate  “except 
that  it  appears  to  have  better 
ink  transfer  properties  and  a 
better  physical  tolerance.” 

('.hanged  rollers 

Work  with  the  Grace  Com¬ 
pany  found  that  a  change  in  the 
rollers  eliminated  problems  that 
the  Letterflex  plate  was  experi¬ 
encing  with  lint  buildup  on 
solid  areas  of  the  plate  and  flllin 
of  highlight  and  middletone 
areas  of  halftones.  Linting 
saried  from  roll  to  roll. 

Stanczak  advised  that  “the 
publissher,  must  realize  that  the 
use  of  plastic  plates  for  a  por¬ 
tion  of  his  newspaper  will  not 
automatically  assure  him  of  a 
dramatic  quality  improvement 
and  that  substantial  improve¬ 
ment  will  be  attained  only  when 
the  conversion  (to  plastic 
plates)  is  complete  and  his  tech¬ 
nical  people  have  had  the  time 
to  adju.st  the  press  to  the 
standards  required  by  the  new 
plates.’ 

“Te.sts  at  the  laboratory,” 
he  ssaid,  ‘  have  definitely  estab¬ 
lished  that  both  the  Hylox  and 
Letterflex  plates  transfer  ink 
more  effectively  than  lead  stereo 
plates  from  the  press  form  roll¬ 
ers  to  the  newsprint.  This  fact 
has  led  us  to  the  belief  that  a 
?ood  plastic  plate  can  improve 
feproduction  quality  sufficiently 
to  bring  letterpre.ss  newspaper 
quality  up  to  that  of  offset.” 

He  went  on  to  say  that  in 
nrder  to  get  the  best  results 
from  these  plates  the  entire  unit 
must  be  adjusted  and  equipped 
for  their  use. 

“The  form  rollers  should  be  of 


the  proper  hardness  and  set  to 
the  proper  strike,”  he  explained. 
“The  plate-to-blanket  impression 
must  be  adjusted  to  the  proper 
setting  which  is  much  lighter 
than  now  used  with  stereo 
plates.” 

Hylox  plates  are  ideal  when 
made  from  full-page  engravings, 
according  to  Stanczak,  but  the 
ones  made  from  hot  metal  forms 
are  more  accurate  than  lead 
stereos  “because  the  Hylox  plate 
can  be  shaved  more  accurately 
than  a  lead  stereo.” 

What  tests  show 

The  Hylox  picture  was  given 
by  Val  E.  Palmer,  business  man¬ 
ager  of  the  New  York  Daily 
News.  He  said  the  News  had 
had  some  problems  with  the 
equipment  being  tested  in  the 
Manhattan  plant,  but  adjust¬ 
ments  rectified  the  problems. 

The  News  was  first  supplied 
with  Hylox  equipment  in  the 
early  part  of  this  year.  Palmer 
said  the  problems  included  hav¬ 
ing  to  re-adjust  the  timing 
cycle  to  •  allow  for  the  specific 
heat  differences  of  the  stereo 
metal  and  lead  type.  Some 
grinding  to  greater  precision 
was  required  on  plate  press 
platens  and  corrections  to  bear¬ 
ings,  electrical  circuits,  and  the 
like  were  necessary. 

Unlike  the  Letterflex  plate, 
the  Hylox  plate  is  molded  from 
either  regular  composing  room 
hot  metal  forms  or  from  full- 
page  engravings.  The  material 
for  production  of  the  plates  is 
polypropylene,  supplied  to  the 
News  in  1,000  lb.  boxes.  So  far 
it  has  been  termed  reusable 
only  by  toy  manufacturers. 

Palmer,  comparing  Hylox 
plates  with  conventional  stereo 
lead  plates,  said  the  News  noted 
wear  on  the  lead  highlight  dots 
at  about  100,000  impressions, 
but  the  Hylox  plates  have  run 
“considerably  longer  with  no 
evidence  of  wear  on  the  dot 
structure.” 

In  addition  to  running  live 
material.  Palmer  told  his  audi¬ 
ence,  “the  News  is  investigating 
the  possibility  of  purchasing  an 
extra  plate  cylinder  for  installa¬ 
tion  above  one  of  our  press 
units  sharing  the  same  impres¬ 
sion  cylinder.  This  would  enable 
us  to  use  an  improved  lock-up 
system  for  the  plastic  plates 
and  avoid  the  need  for  the 


present  clumsy  stereo  saddles.” 

Saddle  experiment 

The  News,  Palmer  said,  was 
experimenting  with  a  saddle 
made  by  R.  Hoe  &  Company  for 
the  Hylox  plate.  He  described 
the  saddle  as  temporary  and 
said  that  it  will  be  replaced  by 
permanent  steel  shims  bolted  to 
the  press,  with  a  self-contained 
locking  device. 

As  to  cost.  Palmer  said  that 
the  News  is  without  enough 
experience  to  give  specific  fig¬ 
ures  or  operating  information. 
But  he  said  one  reason  for  the 
News’  interest  in  Hylox  is  that 
“we  hope  to  demonstrate  dollars 
savings  from  an  increase  in  pro¬ 
ductivity  and  a  reduction  in 
plastic  material  costs.” 

The  average  cost  for  the 
matrix,  when  reused  10  times, 
is  about  $1.37.  The  initial  cost 
of  each  matrix  is  about  $3.80. 

The  cost  of  the  matrix  maker 
and  plate  maker  is  in  the  neigh¬ 
borhood  of  $150,000  each. 

Other  reasons  for  the  news’ 
interest  in  Hylox,  as  outlined 
by  Palmer,  included  the  belief 
that  they  can  “materially  im¬ 
prove  the  printed  quality  of 
their  product  because  of  the  in¬ 
herent  superiority  of  plastic  ma¬ 
terials  in  picking  up  and  re¬ 
taining  finer  screens  than  the 
conventional  stereo  process. 

“With  the  continuing  need  for 
higher  press  speeds,”  Palmer 
said,”  the  plastic  plate  offers 
the  potential  of  increasing  speed 
with  greater  .safety  because  of 
its  greater  tensile  strength  and 
its  much  lighter  weight.” 

Future  price  taa 

Newspapers  that  use  the 
Letterflex  plate  can  look  for  a 
$2  price  tag  per  newspaper-size 
plate  in  the  near  future,  in  the 
opinion  of  Willmott  Lewis,  pro¬ 
duction  manager  of  the  iros/i- 
iugton  Star, 

This  will  be  possible  through 
the  development  of  Letterflex  II, 
which  will  be  available  early 
next  year,  and  Letterflex  III, 
which  is  in  the  design  state, 
Lewis  told  the  conference. 

Effectiveness  of  the  direct 
printing  plate  appears  to  be 
competitive  for  supplement  and 
specific  section  work  and  many 
times  has  shown  vast  superi¬ 
ority  over  stereotyping,  the  Star 


executive  reported. 

While  the  present  Letterflex 
system  produces  a  plate  in  about 
four  minutes,  the  possibilities 
are  that  Letterflex  II  will  turn 
out  one  in  one  minute,  he  said. 

Lewis  added  that  problems  are 
consistency  of  quality  and  vari¬ 
ables  in  printing  conditions 
affecting  the  “kiss”  impression 
of  the  plate. 

It  is  expected  that  Letterflex 
will  eventually  meet  optimum 
quality  printing  requirements, 
Lewis  said,  and  many  produc¬ 
tion  managers  feel  that  the  plate 
offers  great  potential,  in  many 
instances  equal  to  the  printing 
qualities  of  offset. 

• 

Total  magnetic 
tape  system  cuts 
time  in  computer 

A  new  magnetic  tape  input 
system — the  MTIS-1000 — for 
low  cost,  high-speed  computer¬ 
ized  typesetting  and  data  proc¬ 
essing  equipment  has  been  in¬ 
troduced  by  Mergenthaler  Lino¬ 
type  Company. 

The  MTIS-1000  provides 
“total”  magnetic  tape  system 
capability  for  advanced  type¬ 
setting  and  <lata  display  sys¬ 
tems,  and  thereby  reduces  cost¬ 
ly  computer  input  time  to  a 
minimum.  It  eliminates  the 
speed  and  functional  limitations 
of  perforated  tape  input  sys¬ 
tems,  which  involve  relatively 
slow  mechanical  devices,  con¬ 
tinuing  replacement  tape  costs 
and  complex  paper  to  magnetic 
tape  conversion  equipment. 

Basic  components  of  the 
MTIS-1000  System  are  a  key- 
lioard  and  a  converter;  how- 
e\’er,  the  converter  can  easily 
handle  output  of  15  keyboards, 
transforming  output  tapes  into 
computer-compatible  tape. 

With  a  conventional  type¬ 
writer  layout  and  “feel,”  the 
keyboard  consists  of  up  to  75 
keys  in  a  4  or  5-row  array,  and 
can  inclutle  the  19  function 
codes  used  by  the  computer  to 
generate  typographic  instruc¬ 
tions.  Speed  capacity  is  25  char¬ 
acters  per  second,  and  a  me¬ 
chanical  interlock  prevents  actu¬ 
ation  of  two  keys  simultaneous¬ 
ly.  The  keyl>oard  uses  a  low 
co.st,  reusable  tape  cassette  that 
is  easily  an<l  quickly  replaced. 

The  converter,  housed  in  a 
separate  roll-around  console 
cabinet,  accepts  keyboard  out¬ 
put  tape  at  7*2  inches  per  sec¬ 
ond  and  produces  */4",  9-track 
800  BPI  computer  compatible 
magnetic  tape.  A  playback  unit 
with  a  six-cassette  stack  load¬ 
ing  capacity  is  mounted  on  a 
convenient  table  high  counter. 
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Offset  press 
ordered  for 
growth  needs 

One  of  California’s  oldest 
publications,  the  Daily  Republic 
at  Fairfield,  has  joined  the 
growing  list  of  offset  users. 

Fairfield,  in  Solano  County, 
midway  between  Sacramento 
and  San  Francisco,  is  experienc¬ 
ing  tremendous  growth. 

“We  outgrew  our  24-page  Du¬ 
plex  Tubular  letterpress,”  Don 
R.  Hancock,  publisher  and  presi¬ 
dent  of  F'airfield  Publishing  Co., 
explained. 

“We  have  undertaken  an  ex¬ 
pansion  program  of  our  own 
with  the  purchase  of  a  5-unit 
(40-page)  Goss  Urbanite  web 
offset  press  to  meet  the  demands 
of  the  area.” 

As  part  of  the  expansion  pro¬ 
gram,  the  Fairfield  Republic 
purchased  three  lots  adjoining 
the  present  property  at  1250 
Texas  Street.  The  present  Re¬ 
public  building  is  being  re¬ 
modeled  for  conversion  to  the 
offset  system.  Computerized 
photocomp  typesetting  equip¬ 
ment  has  been  in  operation  for 
several  months.  Already  con¬ 
structed  is  an  addition  to  the 


Republic  building  to  house  the 
camera,  film  processor  and  plate 
making  equipment  as  well  as  the 
new  press,  which  includes  a  half¬ 
page  folder  and  upper  former. 

The  Daily  Republic,  with  a 
circulation  of  9,000,  started 
serving  the  public  in  1855.  To¬ 
day,  it  is  part  of  McNaughton 
Newspapers  with  Hancock  a 
part  owner  and  president-gen¬ 
eral  manager  of  the  California 
operation.  The  group  includes 
the  Davis  (Calif.)  Enterprise, 
Placerville  (Calif.)  Mountain- 
Democrat,  Prescott  (Ariz.) 
Courier,  Pekin  (Ill.)  Times 
Effingham  (Ill.)  Neivs  and 
Yuma  (Ariz.)  Sun. 

The  latter  two  papers  have 
already  purchased  Goss  offset 
presses,  Effingham  a  5-unit 
Community  with  Suburban 
folder  and  Yuma  a  5-unit 
Urbanite. 

• 

Expansion  program 

Norman  D.  Black  Jr.,  pub¬ 
lisher  of  the  Fargo  (N.  D.) 
Forum,  has  announced  plans  for 
a  million-dollar  expansion  and 
remodeling  program.  The  two- 
story  addition  will  be  added  to 
the  north  side  of  the  present 
Forum  building.  Included  is  in¬ 
stallation  of  a  96-page  press, 
scheduled  to  be  in  operation  by 
January  1,  1970. 


Paper  decides 
on  new  plant  in 
offset  switch 

At  the  Goldsboro  (N.  C.) 
News-Argus,  the  replacement  of 
a  Duplex  Standard  Tubular 
letterpress  by  a  4-unit  Goss 
Urbanite  web  offset  press  posed 
the  question  of  whether  an  ad¬ 
dition  to  the  present  building 
would  be  feasible  or  if  it  would 
be  more  advantageous  to  make  a 
complete  expansion  move  to  a 
new  plant  in  order  to  better 
coordinate  the  operations  of  all 
departments. 

The  only  space  available  for 
an  addition  to  the  News-Argus 
building  was  a  company  park¬ 
ing  lot. 

After  studies  of  all  expansion 
possibilities,  including  getting 
the  best  footage  possible  with 
the  installation  of  the  offset 
equipment  while  maintaining 
adequate  work-flow  functions  by 
the  other  departments,  Hal 
Tanner,  publisher  of  the  News- 
Argus,  and  other  newspaper 
officials,  decided  on  the  construc¬ 
tion  of  a  new  plant  for  the  even¬ 
ing  daily. 

A  suitable  site  was  purchased 
and  building  plans  are  now 


under  way.  Conrad  B.  Vv’esseil 
Jr.  is  the  architect  fcr  the 
News-Argus  project. 

In  the  new  pressroom,  he  in. 
stallation  of  the  Goss  Urbanite, 
will  include  a  3/ color  unit  and 
a  half-page  folder.  With  the  3/ 
color  unit,  spot  color  can  be 
utilized  when  running  straight 
or  collect.  The  News-Argus  will 
also  be  able  to  print  24  pages 
when  running  full  or  procen 
color. 

The  Goldsboro  News-.4rgus 
has  been  in  business  since  1885. 
The  evening  daily  has  a  cir¬ 
culation  of  over  16,000. 

Bank  buys  building, 
newspaper  will  move 

Morgan  Coe,  publisher  of  the 
Daily  Astorian  at  Astoria,  Ore, 
has  announced  purchase  of 
property  on  Exchange  St.  !*• 
tween  Ninth  and  Tenth  as  the 
site  for  a  new  plant. 

The  newspaper’s  present 
property  at  Tenth  and  Duane 
has  been  acquired  by  U.  S.  Na¬ 
tional  Bank  of  Oregon  as  site 
for  a  new  Astoria  branch  bank 
building. 

Construction  on  the  news¬ 
paper  plant  addition  is  sched¬ 
uled  to  start  this  fall.  Ele^ 
tronic  composing  and  offset 
printing  equipment  costing 
nearly  $500,000  will  be  installed. 


BEVERIDGE  MATS  have 
closed  the  quality  gap 
for  others.  How  about  you? 

f 

BEVERIDGE  MATS  close  the  gap  between  mediocre 
and  top  notch  reproduction  quality.  This  is  accom¬ 
plished  by  checking  these  mats  with  your  equipment, 
operations,  and  personnel.  Find  out  how  you  can  close 
this  quality  gap  and  get  sharper,  clearer  reproductions 
from  better  molds  by  using  BEVERIDGE  MATS. 


BEVERIDGE  MATS 


NEWSPAPERS 

Bevaridg* 

Auto- Pack 
Beveridge 
High  Speed 
Beveridge 
Multi-Cast 


SYNDICATES 

Beveridge 
“SOO"  Syndicate 
Beveridge 
Color-Pack 
Beveridge 
Premium-Bake 


NEW  PRODUCTS  DIVISION 

The  BEVERIDGE  PAPER  COMPANY 


705  W.  Washington  Street  •  Indianapolis,  Indiana  46204 
Phono  (317)  635-4391 
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Uniformity  is  what  we  deliver  in  news  web  offset  inks.  Whether  your  shipment  is  a  5500-gallon  tank 
trailer  delivery  or  a  3-gallon  kit,  you  know  that  your  U.  S.  inks  will  outperform  all  others.  On  the  press, 
and  on  the  paper!  That’s  why  they’re  the  best-selling  web  offset  inks  for  newspapers  today.  When  you 
need  trouble-free  performance,  call  us.  We  deliver.  A  sample  kit  formulated  for  your  press  and  paper 
stock  is  yours  on  request. 


United  States  Printing  Ink  Corporation 

343  Murray  Hill  Parkway,  E.  Rutherford,  N.J.;  Cincinnati,  Ohio;  Charlotte,  N.C.;  San  Francisco,  Calif. 


i^&£ril0tic  t&D0  Information  Controls  Systems  computer  which  is  dedicated  to  characters  per  minute  im  aedi- 

of  Ann  Arbor,  Mich,  says  Astro-  the  editing  and  tape  output  ately  after  keyboarding,  (>r  at 
•  •  .  comp  can  input  to  such  systems  function.  The  computer  can  any  time  later  it  may  be  de:  ired. 

inpill  SySlCIIl  as  Fototronic,  Linotron,  Photon,  erase,  rewrite  or  rearrange  copy  Format  codes  may  be  key- 

Textran,  Videocomp,  etc.  on  any  part  of  the  tape  at  any  boarded  with  the  manuscript  or 

for  photo  comp  Higher  production  is  due  time  in  the  process.  These  com-  entered  on  the  tape  later. 

*  ^  mostly  to  the  quick,  easy  way  puter  functions  are  pre-estab-  Up  to  eight  Astrocomp  key- 

High-production  input  equip-  that  copy  can  be  corrected,  lished  in  the  software,  thus  re-  boards  can  be  accommodati  d  by 
ment  to  serve  computerized  edited  or  added  to — during  key-  quire  very  little  operator  effort,  one  computer-control  unit  to 
photo-typesetting  systems  is  said  boarding  or  at  any  time  there-  Only  a  few  seconds  are  used  in  maximize  input  to  the  high 
to  raise  productivity  of  those  after.  To  do  the  tape  “clean  effecting  a  change  after  the  op-  speed  typesetting  equipment 
high  speed  systems  significantly  up”  requires  no  secondary  tapes  erator  has  keyboarded  it.  All  keyboards  can  be  operating 

and  cut  the  cost-per-line  of  and  no  “tape  merges”.  Hard  copy  is  produced  as  the  simultaneously, 

type  set.  Instructions  for  all  changes  manuscript  is  keyboarded,  and 

Called  Astrocomp,  the  new  are  simple  and  are  entered  via  corrections  are  “played  back” 
equipment  writes  both  copy  and  the  same  typewriter-like  key-  for  verification  immediately  fol- 
format  codes  on  an  8-channel  board  on  which  copy  is  origin-  lowing  their  keyboarding.  The 
magnetic  tape,  instead  of  ally  entered.  computer  can  automatically 

punching  data  into  paper  tape  The  simplified  editing  is  made  print  out  the  completed  tape 
as  with  previous  input  systems,  possible  by  the  use  of  a  small  through  the  keyboard  at  750 


Patent  Trader’s 
fifth  press  will 
be  Goss  Metro 

The  Patent  Trader  of  Mt 
Kisco,  N.  Y.  is  switching  to  off¬ 
set  and  will  print  on  the  first 
Goss  Metro-Offset  installation  in 
New  York. 

The  new  press  will  increase 
Patent  Trader  printing  capacity 
to  60,000  papers  per  hour  and 
enable  the  company  to  offer  full 
color  facilities. 

Mrs.  Carll  Tucker  Jr.,  pub¬ 
lisher,  announced  the  company 
will  convert  completely  to  cold 
type  and  will  print  on  the  4-unit, 
64-page  Metro-Offset. 

This  will  be  the  fifth  press  in¬ 
stallation  to  meet  growth  expec¬ 
tations  of  the  publishing  and 
printing  company  since  it  was 
founded  in  1952. 

The  company  publishes  the 
twice-weekly  (Thursday  and 
Saturday)  Patent  Trader  sen- 
ing  upper  Westchester  and  Put¬ 
nam  counties,  reaching  virtually 
20,000  homes.  It  also  publishes 
Patent  Trader  Advertiser,  a 
controlled  circulation  newspaper 
that  reaches  an  additional  16,- 
300  homes. 

Patent  Trader  also  prints  on 
contract  the  New  York  Amster¬ 
dam  News  and  the  Riverdale 
(N.  Y.)  Press. 

The  company  originally 
printed  on  a  4-page  flatbed  press 
in  1952.  At  that  time  the  late 
Carll  Tucker  Jr.  purchased  the 
Bedford  Villager,  a  500-circula¬ 
tion  newspaper. 

In  1953,  an  8-page  flatbed 
press  replaced  the  4-pagpr,  and 
the  company  started  two  other 
weeklies  and  purchased  two 
more,  in  1956,  a  32-page  web 
press  was  installed  to  meet  the 
demands  of  what  had  become  a 
seven-paper  group. 

In  that  year,  the  seven  papers 
were  merged  into  the  present 
twice-a-week  Patent  Trader. 

In  July  1961,  an  addition  to 
the  Patent  Trader  building  was 
completed  to  house  an  8-unit 
Goss  press.  This  completed  th? 
plant,  originally  a  7,000  square- 
foot  structure,  with  additions  of 
11,000  and  13,000  square  fret  in 
the  next  nine  years. 
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Production  hangup? 

Well  get  you  off 
the  hook! 


If  your  stereo  plates,  newsprint  rolls, 
or  stacks  and  bundles  aren’t 
where  you  want  them— when  you 
want  them— we’ll  get 
things  moving  again.  After  all, 
we  have  40  years  of 
conveyor  experience  under 
our  belt.  Why  not  give 
us  a  call,  before 
^  things  start  piling  up? 


NOLAN-JAMPOL  INC 

Rome,  N.Y. 


Typesetter  keyboard  rediieed  to  45  keys 


A  new  idea  in  typesetting,  in¬ 
troduced  at  the  National  Print¬ 
ing  Equipment  show,  offers  a 
conventional  typewriter  layout 
of  45  keys  to  replace  the  present 
90  keys  on  the  Linotype  or  In¬ 
tertype  keyboard. 

The  operator  employs  the 
standard  typewriter  touch  sys¬ 
tem  and  this  yields  an  increase 
of  .‘15%  in  linecasting  produc¬ 
tion.  Operators  find  it  has  a 
light  touch  and  double  letters 
no  longer  occur. 

With  the  Electronic  Line¬ 
casting  Keyboard  (ELK)  sole- 

Economist  papers 
in  new  building 

Chicago 

Economist  Newspapers,  a 
group  of  weeklies  ringing  Chi¬ 
cago  outskirts  and  suburbs,  has 
combined  its  printing  activities 
in  a  far  southside  plant. 

Opening  of  the  plant  marked 
the  start-up  of  the  first  Goss 
Metro-Offset  press  installation 
in  Chicago.  It  is  housed  in  a 
three-story  addition  to  the  Econ¬ 
omist  building,  which  recently 
last  year  was  purchased  from  an 
industrial  firm,  thus  making  it 
possible  to  centralize  printing 
and  other  functions  under  one 
roof. 

The  papers  formerly  were 
printed  in  four  printing  plants 
and  maintained  13  editorial  of¬ 
fices.  The  same  number  of  edi- 
tof'al  offices  remain  because  of 
the  scattered  nature  of  the  pub¬ 
lications. 

Bruce  Sagan,  publisher,  re¬ 
modeled  the  central  building, 
with  new  carpeting,  paneling, 
lighting  and  new  furniture.  It 
houses  executive  offices,  advertis¬ 
ing,  business,  editorial  and  com- 


noids  directly  activate  the  reeds 
and  all  the  cams,  keybars,  and 
triggers  are  eliminated.  The 
machine  was  developed  in  Vien¬ 
na  in  1965.  The  keyboard  was 
redesigned  to  include  solid  state 
circuitry  and  is  now  built  in  the 
United  States.  ELK  yields  25 
words  a  minute,  300  lines  an 
hour. 

The  keyboard  can  be  leased 
for  $86  a  month  or  purchased 
for  $3600.  The  distributor  is 
ELK,  5815  Cherokee  Drive,  Cin¬ 
cinnati^  Ohio,  4524.'!. 

posing  rooms  in  addition  to 
large  conference  areas. 

With  available  facilities  the 
press  can  be  expanded  to  six 
units.  A  railroad  spur  next  to 
the  pressroom  is  used  to  receive 
paper  shipments. 

Sagan,  a  former  copyboy  for 
the  old  International  News 
Service,  started  publishing  with 
purchase  of  the  Hyde  Park 
Herald.  Hyde  Park  is  a  section 
of  Chicago's  southside.  Later 
came  the  purchase  of  the  three 
Economist  papers,  then  a  group 
of  seven  community  weeklies  on 
the  north  and  northwest  sides. 
In  1966  he  acquired  two  weeklies 
in  San  Diego  and  one  at  New¬ 
port  Beach,  Calif.  Most  recently 
he  bought  another  southside 
community  paper  and  a  group  of 
three  in  southside  suburbs. 

• 

Machines  in  school 

Two  Intertype  machines  that 
had  been  setting  type  for  news¬ 
papers  for  40  years  are  now  in 
use  in  printing  classes  at  high 
schools  in  the  San  Bernardino 
area.  The  machines  were  do¬ 
nated  to  the  schools  by  the  Sun 
Company  after  being  replaced 
by  two  Monarchs. 


Toronto  Star 
skyscraper: 
$31  million 

Toronto 

Toronto  Star  Limited  pub¬ 
lisher  of  Canada’s  largest  news¬ 
paper  (circulation  375,997), 
after  40  years  at  the  present  ad¬ 
dress,  80  King  St.  W.,  is  going  , 
to  move  to  a  new  combined  5-  1 
story  plant  and  25-story  office 
tower  on  the  Toronto  water¬ 
front. 

Beland  H.  Honderich,  presi¬ 
dent  and  publisher  of  the  1 
Toronto  Daily  Star,  unveiled  ! 
plans  for  the  $31  million  proj-  : 
ect  and  said  construction  would 
start  in  September. 

Tbe  building  will  be  only  the 
first  stage  of  a  multi-skyscraper 
development  to  be  called  To¬ 
ronto  Star  Centre  on  the  news¬ 
paper’s  8-acre  holdings  in  the 
Toronto  harbor  area. 

Publication  of  the  Star  will 
begin  at  the  new  headquarters — 
No.  1  Yonge  St. — on  completion 
late  in  1971. 

Construction  and  management 
of  the  new  building  will  be  by 
Olympia  and  York  Develop¬ 
ments  Ltd.,  the  firm  which  re¬ 
cently  purchased  the  Star’s 
King  St.  property. 

Architects  are  Webb,  Zerafa, 
Menkes  of  Toronto. 

Following  the  Star’s  move  to 
its  new  waterfront  head¬ 
quarters,  the  present  23-8tory 
building  on  King  St.  will  be  de¬ 
molished  to  make  way  for  a 
downtown  super-block  develop¬ 
ment. 

Tbe  Star’s  waterfront  tower 
will  be  the  vanguard  of  a  wave 
of  new  development  that  is  ex¬ 
pected  to  transform  the  Toronto 
harbor  area  in  the  next  few 


*  Longest  web  offset 
press  in  the  tvorld' 

The  Web  Offset  Press  Divi¬ 
sion  of  Oklahoma  Publishing 
Company  boasts  “the  longest 
web  offset  pre.ss  in  the  entire 
world.’’  It  is  149  feet  long  and 
the  alignment  includes:  8  press 
units,  5  heating  ovens,  a  chilling 
tower,  2  folders  and  4  more 
press  units.  It  is  possible  to 
produce  two  different  jobs  simul¬ 
taneously. 

Using  all  12  units,  tbe  press 
can  print  jobs  ranging  in  size 
from  48  pages  in  four-color  to 
64  pages  in  two-color,  with  one 
complete  run  through  the  press. 
The  off-set  press  is  part  of  the 
Colorgraphics  section  of  the 
publishing  company  which  han¬ 
dles  a  variety  of  jobs. 


Central 
Rigging  & 
Contracting 
Corp. 


Presses:  installed,  renovated, 
dismantled,  moved  and 
erected. 

Composing  Room:  overnite 
and  weekend  moves. 
Mailroom:  conveyors  and 
auxiliary  equipment  moves 
and  additions. 

Warehousing:  complete 
service. 

Maintenance:  complete 


New  York  City:  275  Madison 
Avenue  (212)  ORegon  5-5100 
Connecticut:  (203)  878-3535 
Massachusetts:  (413)  737-3525 
Georgia:  (404)  457-7134 
Canada:  (514)  735-5321 
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Texas  paper’s 
plant  dedicated 

Shexman,  Tex. 

The  Sherman  Democrat 
marked  observance  of  its  90th 
anniversary  with  the  dedication 
of  its  new  $500,000  publishing 
plant  recently. 

More  than  3,000  persons 
toured  the  new  22,000-square- 
foot  masonry  building  which 
was  occupied  in  March. 

Recording  the  growth  of  the 
newspaper  and  the  city  and 
North  Texas  area  it  serves  was 
a  152-page  special  edition  of  the 
Sherman  Democrat.  Production 
of  this  collector’s  item  involved 
the  work  and  talent  of  the  60 
persons  employed  by  the  news¬ 
paper. 

Serving  as  host  for  the  open 
house  were  Mr.  and  Mrs.  Frank 
W.  Mayborn  of  Temple,  Texas. 
Maybom  is  president  of  the  Red 
River  Valley  Publishing  Co. 
which  publishes  the  Sherman 
Democrat.  Mrs.  Maybom  is  a 
member  of  the  board  of  direc¬ 
tors. 

Serving  as  co-hosts  were  edi¬ 
tor  and  publisher  Albert  Nibl- 
ing,  business  manager  Elliott 
Higgins  and  the  staff  of  the 
newspaper. 

The  Sherman  Democrat  was 
established  as  a  weekly  news¬ 
paper  in  1879.  In  its  long  history 
it  has  had  only  four  owners  and 
it  survived  a  number  of  com¬ 
petitors  in  its  early  decades  of 
existence. 

The  publishing  plant  incorp¬ 
orates  on  one  floor  all  mechani¬ 
cal  operations  including  ground 
level  press  and  all  editorial, 
managerial  and  administrative 
offices. 

• 

Chemco  sales  rep. 

Michael  J.  Sullivan,  former 
superintendent  of  the  photo¬ 
engraving  department  at  the 
Suffolk  Sun,  has  been  named 
Long  Island  sales  representative 
for  Chemco  Photoproducts  Com¬ 
pany. 


TIME  TO  TEE  OFF — Frank  Whitworth,  retiring  from  the  mechanical 
department  of  the  Columbus  (Ga.)  Ledger-Enquirer  after  working 
there  more  than  20  years,  receives  a  golfing  set  from  Maynard  R. 
Ashworth,  publisher.  But  the  greatest  thrill,  said  Whitworth,  was 
“for  me,  an  ordinary  mechanical  man,  sitting  at  the  head  table.” 

Vertical  double-truck  ad 
handles  real  estate  job 


St.  Petersburg,  Fla. 

Boca  Ciega  Point  had  a  lot 
to  say  in  one  ad.  Developers  of 
this  Florida  condominium 
wanted  to  include  257  copy 
points,  panoramic  color  illustra¬ 
tions  and  a  map.  It  took  an  in¬ 
novation  by  the  St.  Petersburg 
Times  to  cover  them  all. 

They  turned  a  conventional 
double-truck  spread  into  one 
huge  vertical  page.  This 
“Biggest  Thing  in  Print”,  21 
wide  X  29  inches  deep,  ran  Sun¬ 
day,  June  15,  the  Times  Real 
Estate  Section  and  accommo¬ 
dated  every  element  with  stun¬ 
ning  effect. 

The  page  became  a  popular 
topic  of  conversation.  Inexpen¬ 
sive  over-runs  were  used  as  an 
effective  mailer,  as  well  as  a 
dynamic  point-of-purchase  dis¬ 
play. 

“Our  intention  was  to  tell  the 
entire  story  at  once,”  said 
Bernard  Greenbaum,  developer 
of  Boca  Ciega  Point,  “because 
we  felt  more  people  would  ob¬ 
tain  more  information  from  one 
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a  PLANT  EXPANSION 
a  MODERNIZATION 


CONSTRUCTION 

SUPERVISION 


big  spread  than  in  several 
smaller  efforts.  We  chanced  that 
a  uniquely  large  newspaper 
page  could  do  this  in  one  fell 
swoop.  And  we  were  right!  It 
was  one  of  the  greatest  ad  buys 
we’ve  ever  experienced.” 

“This  shows  what  can  be  done 
with  a  newspaper  and  some  im¬ 
agination,”  said  Laurence  T. 
Herman,  advertising  director  of 
the  St.  Petersburg  Times  and 
Evening  Independent.  “News 
papers  have  a  flexibility  that 
goes  beyond  conventional  dimen¬ 
sions.  Innovations  like  these 
have  merchandising  opportuni¬ 
ties  limited  only  by  our  inge¬ 
nuity.  Boca  Ciega  Point  has  re¬ 
ceived  many  benefits  from  this 
daring  ad.  They’ll  continue  to 
receive  them.” 

• 

f 

Bundles  controlled 
in  mailroom  system 

A  Sta-Hi  Mailroom  Systems 
control  console,  installed  in  the 
New  York  Post's  new  mailroom, 
enables  the  operator  to  select 
the  number  of  bundles  to  be  de¬ 
livered  to  each  truck  and  to  di¬ 
rect  the  flow  of  bundles  to  the 
proper  truck  loading  station. 
Predetermined  bundle  count  is 
entered  in  a  totalizer,  and  upon 
completion  of  delivery  to  a 
truck,  the  flow  is  automatically 
interrupted,  allowing  the  oper¬ 
ator  to  redirect  bundles  to  next 
loading  station. 

Comprising  the  folder-to-dock 
system  are  four  heavy  duty  Sta- 
Hi  Wire  Stream  Conveyors,  four 
Stackers/ 261,  four  tying  lines 
feeding  onto  an  automated 
bundle  distribution  system,  and 
nine  Sta-Hi  powered  belt  ex¬ 
tension  truck  loaders. 


Boston  Globe 
buys  stackers 

Bos  ;'0N 

Cutler-Hammer  has  been 
awarded  a  contract  by  the 
Boston  Globe  for  five  of  its  Mark 
III  counter  stackers,  and  five 
pace-bottom  wrap-feeder  sys¬ 
tems. 

Included  in  the  order  is  re¬ 
lated  mailroom  and  conveyor 
equipment,  to  go  along  with  the 
Mark  III  which  was  introduced 
at  the  ANPA/RI  conference 
last  year. 

The  five  Mark  Ills  will  re¬ 
place  five  of  10  Cutler-Hammer 
Mark  II  stackers  bought  by  the 
Globe  in  1965.  The  Mark  IIs  are 
slated  to  handle  stuffing  machine 
outputs  for  the  431,125  weekday 
circulation  of  the  Globe.  Sunday 
circulation  is  569,235. 

• 

Duplex  made  in  1904 
gives  way  to  offset 

It  was  like  losing  an  old 
friend  when  workmen  started 
to  dismantle  the  Duplex  letter- 
press  at  the  Wright  County 
Journal-Press,  Buffalo,  Minn. 

After  all,  the  press  served  the 
weekly  Journal-Press  and 
Wright  County  residents  for  18 
years,  being  installed  at  the 
Journal-Press  in  1961.  As  a 
matter  of  fact,  that  press  has 
been  printing  newspapers  since 
its  manufacture  in  1904. 

However,  the  Duplex  had  to 
make  way  for  the  modem  off¬ 
set  process.  As  soon  as  the 
letterpress  removal  operations 
were  completed,  the  Journal- 
Press  building  contractor  started 
pouring  new  flooring  and  mak¬ 
ing  alterations  to  the  building, 
preparing  for  the  installation  of 
a  3-unit  Goss  Community  web 
offset  press. 

The  new  press  will  print  a 
12-page  product  as  compared  to 
8  by  the  Duplex.  The  Commun¬ 
ity  prints  at  speeds  of  14,000 
papers  per  hour,  as  compared 
to  the  3,.300  on  the  old  Duplex. 
• 

Newspaper  and  bakery 
shops  rolled  into  one 

The  Vernon  (B.  C.)  Neu's  is 
enlarging  its  plant  and  install¬ 
ing  new  equipment.  A  former 
bakery  has  been  taken  over  and 
is  being  remodelled  and  joined 
to  the  newspaper  plant. 

The  remodelled  premises  will 
provide  additional  office  sp.'ice 
and  plant  area,  according  to 
Frank  Harris,  publisher.  The 
area  for  the  photographic  di¬ 
newspaper  is  now  using  four- 
vision  will  be  enlarged  as  the 
color  photographs. 
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Cleveland  suburban 
w(  ekly  group  sold 

Cleveland 

Harry  H,  Stone,  executive 
vie  president  of  the  American 
Greetings  Corp.,  has  purchased 
Collinwood  Publishing  Co., 
which  owns  three  Cleveland 
suburban  weeklies. 

1  he  60-year-old  company  pub- 
lishv's  the  Euclid  News  Journal, 
the  East  Cleveland  Leader  and 
the  East  Cleveland  Scoop.  The 
seller  was  Robert  Murphy,  gen¬ 
eral  manager,  and  Mrs.  Dorothy 
McCracken,  editor,  who  will 
continue  to  operate  the  business. 

Stone,  who  said  he  was  pre¬ 
pared  to  put  in  “desperately 
nef'ded  capital  to  build  the  com¬ 
pany  up,”  owns  a  radio  station 
in  White  Plains,  N.Y.,  and  is 
a  major  stockholder  and  treas¬ 
urer  of  Telerama  Inc.,  a  cable 
television  operator. 

• 

Ogdeu  group  sells 
^ .  Virgiuia  weekly 

Point  Pleasant,  W.  Va. 

Ohio  Valley  Publishing  Co.  of 
Pomeroy,  Ohio,  has  purchased 
the  Point  Pleasant  Register 
from  Ogden  Newspapers  Inc., 
of  Wheeling. 

Officials  did  not  reveal  the 
purchase  price  of  the  weekly, 
paper.  The  transaction  was 
handled  by  Vincent  J.  Manno, 
New  York  media  broker  and 
consultant. 

Ohio  Valley  Co.  is  publisher 
of  the  Daily  Sentinel  of  Pome- 
roy-Middleport,  Ohio;  the  Gal- 
lipolis  (Ohio)  Tribune  and  the 
Mason  County  News. 

• 

Brothers  purchase 
North  Dakota  weekly 

The  Cavalier  County  Repub¬ 
lican,  a  weekly  published  in 
Langdon,  N.D.,  by  state  Sen. 
Richard  E.  Forkner  and  Ed¬ 
ward  J.  Franta  since  the  1930s, 
has  been  purchased  by  Howard 
and  Ed  Doherty. 

Howard  Doherty,  who  has 
been  business  manager  of  the 
Dickinson  Press  for  two  years, 
will  move  to  Langdon  to  man¬ 
age  the  Republican.  The  other 
partner,  state  Sen.  Ed  Doherty, 
will  continue  to  publish  the 
New  Rockford  Transcript, 
which  the  brothers  also  own. 

• 

It’s  4th  for  weekly 

Sonoma,  Calif. 

William  Lynch,  fourth  gen¬ 
eration  newsman  member  of  the 
Sonoma  Index-Tribune,  has  re¬ 
turned  from  Navy  duty  as  op¬ 
erations  officer  of  an  LST  off 
Vietnam.  The  weekly,  published 
by  his  father,  Robert  Lynch, 
was  founded  by  the  family  90 
years  ago. 
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Printers’  strike 
at  daily  is  over; 
ran  105  weeks 

Janesville,  Wis. 

The  longest  labor  strike  in 
Janesville  history  came  to  a 
close  June  27  when  Local  197  of 
the  International  Typographical 
Union  withdrew  its  pickets  from 
the  Janesville  Gazette. 

The  strike  had  lasted  two 
years  and  four  days. 

It  came  to  a  close  when  the 
Gazette  reinstated  three  pickets 
who  had  made  an  unconditional 
offer  to  return  to  work,  placed 
on  company  pension  two  other 
pickets  near  retirement  age  and 
put  on  a  preferential  hiring  list 
the  remaining  pickets  who  had 
also  made  an  unconditional  offer 
to  return  to  work. 

Marshall  W.  Johnston,  presi¬ 
dent  and  general  manager  of  the 
Gazette  Printing  Co.,  said  the 
end  of  the  strike  will  bring  an 
immediate  resumption  of  work 
toward  completion  of  the  com¬ 
pany’s  new  building  at  IS. 
Parker  Dr.  and  subsequent  dem¬ 
olition  of  its  old  building  at  200 
E.  Milwaukee  St.,  in  front  of 
the  new  building. 

The  strike  had  held  up  the  in¬ 
stallation  of  the  Gazette’s  new 
offset  press. 

Thirty  one  members  of  the 
union  walked  off  their  jobs  at 
10  a.  m.  Friday,  June  23,  1967, 
following  months  of  negotia¬ 
tions.  Among  the  issues  involved  | 
were  working  conditions,  wages, 
contract  language  and  hours.  It 
was  the  hrst  strike  in  Gazette 
history. 

Other  Gazette  employes  pro¬ 
duced  the  newspaper  that  day  I 
and  the  Gazette  continued  to 
publish  without  interruption 
throughout  the  strike. 

Within  nine  weeks  five  of  the 
original  strikers  returned  to 
their  jobs.  Of  the  remaining  26, 
12  have  taken  other  jobs. 

• 

Stan  Ticlienor  buys  i 
Big  Timber  Pioneer  I 

Helena,  Monti 

Stanley  E.  Tichenor,  who  has 
owned  and  worked  for  a  number 
of  weekly  newspapers  in  Mon¬ 
tana,  is  the  new  publisher  of 
the  Big  Timber  Pioneer,  having 
taken  over  from  Monte  Beck,  > 
who  had  operated  the  paper ! 
since  1946.  | 

Tichenor  was  publisher  of  the 
Judith  Basin  Press  at  Stanford 
for  three  years,  giving  up  his 
lease  in  January,  1968.  Since 
then  he  had  worked  at  Brown¬ 
ing,  Shelby  and  Livingston. 

Lamont  and  Ray  Beck  bought  | 
the  Big  Timber  Pioneer  from ' 
Mrs.  Grace  Williams. 
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Miller  buys  stock 
in  Cherokee  Times 

Cherokee,  Iowa 

Tom  Miller,  an  executive  and 
stockholder  of  the  Sioux  Falls 
(S.  Dak.)  Argus-Leader  for  the 
past  10  years,  has  purchased  an 
interest  in  the  ownership  of 
the  Cherokee  Times.  On  July  1 
he  assumed  the  position  of  pub¬ 
lisher  and  general  manager. 

In  a  corporate  reorganization, 
Dwight  Clark,  who  has  been 
with  the  Times  for  35  years,  its 
publisher  since  1951,  was  named 
president  of  the  publishing  com¬ 
pany. 

Sale  of  the  stock  was  nego¬ 
tiated  by  Marion  R.  Krehbiel  of 
Krehbiel  -  Bolitho  Newspaper 
Service,  Norton,  Kans. 

• 

Weeklies  merged 

Monmouth,  Ore. 

Formation  of  the  Enterprise- 
Herald  by  consolidation  of  the 
Monmouth  Herald  with  the  near¬ 
by  Independence,  (Ore.)  Enter¬ 
prise  is  announced  by  Mrs. 
Helen  Irvine,  publisher  of  the 
nearby  weekly.  Mrs.  Irvine  pur¬ 
chased  the  Herald  from  the 
Swenson  brothers,  members  of 
the  family  which  operated  the 
paper  for  most  of  its  half-cen¬ 
tury  of  publication,  in  a  trans¬ 
action  handled  by  Harris  Ells¬ 
worth,  Roseburg  broker. 


Young  of  Idaho  heads 
Nebraska  press  office 

Lincoln,  Nebr. 

Lyle  A.  Young,  manager  of 
the  Idaho  Press  Association  for 
the  past  13  years,  will  take  over 
management  of  the  Nebraska 
Press  Association  the  first  part 
of  August,  it  was  announced 
this  week  by  R.  R.  Furse, 
Aurora,  president  of  the  NPA. 

Young  is  a  native  of  Perry, 
Iowa,  and  a  graduate  of  the 
William  Allen  White  School  of 
Journalism  and  Public  Informa¬ 
tion  at  the  University  of 
Kansas.  He  started  his  news¬ 
paper  career  on  the  Perry  Daily 
Chief  and  was  also  news  editor 
of  the  Clarion  Monitor  and  the 
Oakland  (Iowa)  Acorn.  For  six 
years  he  was  publisher  of  the 
Menard  (Texas)  News  before 
going  to  Idaho. 

He  will  fill  the  position  va¬ 
cated  by  Vern  Scofield. 

• 

Oregon  weekly  sold 

James  T.  Stevens,  formerly 
in  commercial  printing  at  Santa 
Barbara,  Calif.,  and  his  wife 
have  purchased  the  Sutkerlin 
Sun-Tribune  from  Mr.  and  Mrs. 
Logan  Smith,  publishers  of  the 
weekly  for  the  past  decade.  The 
sale  was  consummated  by  Har¬ 
ris  Ellsworth,  media  broker. 
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Ad  increase 
nearly  twice 
the  ’68  gain 

The  May  increase  in  news- 
paper  advertising  revenues 
came  to  10.3%  over  the  previous 
year,  the  Bureau  of  Advertising 
reported.  The  g^in  for  the  five 
months,  January  through  May, 
amounted  to  11.5%. 

“We  are  gaining  this  year  at 
a  rate  nearly  double  that  of  last 
year,”  Bo.\  president  Jack 
Kauffman  said.  He  also  pointed 
out  that  the  May  increase  would 
Itrobably  have  b«>en  even  larger 
ha<l  it  not  l)een  held  back  by 
difTer<‘nces  Iwtween  the  1068  and 
1060  calendars. 

“Certainly,”  he  .said,  “the  re¬ 
tail  classification  would  have 
gained  more  were  it  not  for  the 
fact  that  there  was  one  less 
Wednesday  in  May  this  year.” 

Nevertheless,  retail  advertis¬ 
ing  revenues  in  May  this  year 
ran  well  ahead  of  the  previous 
year.  The  gain  amounted  to 
6.8%  for  the  month  and  aver¬ 
aged  8.0'"f  for  the  first  five 
months.  The  annual  rate  of  re¬ 
tail  advertising  revenues  in  May 
and  for  the  five  months  January 
through  May,  exceeded  $3  bil¬ 
lion.  In  1068,  retail  advertising 
revenues  in  daily  newspapers 
had  amounted  to  $2.8  billion. 

National  advertising  revenues 
in  newspapers  gained  6.4%  in 
May.  For  the  first  five  months 
of  the  year,  national  advertising 
in  newspapers  averaged  an  8.4% 
increase  over  the  previous  year, 
an<i  achiev'ed  an  annual  rate  of 
close  to  $1.1  billion.  In  1068, 
national  advertising  revenues 
had  amounted  to  $090  million. 

Classified  advertising  reve¬ 
nues  in  May  increa.se<l  20.2% 
and  again  led  all  other  newspa¬ 
per  classifications  in  the  rate 
of  gain  over  the  previous  year. 
P'or  the  first  five  months,  classi¬ 
fied  advertising  revenues  were 
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up  18.6%  and  were  running  at 
an  annual  rate  of  $1.6  billion. 
In  1968,  classified  advertising 
revenues  of  daily  newspapers 
amounted  to  $1.4  billion. 

• 

Ad  council  plans 
attack  on  drugs; 
Tomei  a  director 

Election  of  two  new  directors, 
acceptance  of  a  new  advertising 
campaign  and  retirement  of 
three  staff  memtiers  were  an¬ 
nounced  by  the  .Advertising 
Council  following  its  board 
meeting  June  26. 

Felix  J.  Tomei  Jr.,  vicepresi¬ 
dent  of  the  Hook  World  and  as¬ 
sistant  manager  of  general 
advertising  of  the  Chicago 
Tribune,  and  Rolx*rt  Gordon, 
vicepresident  of  Time  Inc., 
were  elected  to  three-year 
terms  on  the  lioard. 

A  national  advertising  cam¬ 
paign  on  drug  abuse,  proposed 
by  the  White  House,  was  ap¬ 
proved  by  the  lioard. 

Gavin  K.  MacBain,  chairman 
of  Bristol-Myers  Company,  out¬ 
lined  the  campaign  to  be  con¬ 
ducted  this  fall  in  liehalf  of 
United  Funds. 

Retirements  of  George  P. 
Ludlam  and  Allan  M.  Wilson, 
both  Council  vicepresidents  and 
directors,  and  Lavinia  S. 
Schwartz,  managing  dilator. 
Midwest  Region  (Chicago), 
w'ere  effective  June  30. 

• 

Stepping  up  to  daily 

Athens,  Ala. 

Bob  Bryan  has  announced 
plans  to  step  up  publication  of 
the  Athena  News  Courier  to  a 
daily  schedule  next  February. 
It  is  now  published  Monday  and 
Wednesday.  Lee  Woodward, 
formerly  assistant  sports  editor 
of  the  Huntsville  Times,  joined 
the  News  Courier  as  executive 
editor  on  July  1. 


SKIDMORE  & 
MASON,  INC. 


P^uniuttf  ftfteAA 
ENGINEERS  •  MACHINISTS 
TRUCKMEN  •  RIGGERS 
CiiimaieA  fittest 

55  Fourth  Streot 
Brooklyn,  N.Y.  11231 
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Advertising  Linage  Trends 


Compiled  by  EDITOR  &  PCBI.ISHEK  from  Media  Records— (52  Cities  Re.>ort) 


Gain/  •!;&? 


Classification 

1969 

1968 

Loss  % 

Index 

Retail  (Including 

Dept.  Store) 

May  . 

177,146,000 

172,165,000 

102.9 

110.4 

April 

161,408,000 

152,212,000 

106.0 

105.6 

Year  to  date 

774,697,000 

738,731,000 

104.9 

109.7 

Department  Stores 

May 

54,648,000 

55,438,000 

98.6 

06.8 

April 

52,229,000 

50,816,000 

102.8 

06.5 

Year  to  date 

242,273,000 

240,485,000 

100.7 

09.4 

General 

May 

29,712,000 

28,952,000 

102.6 

100.8 

April 

26,647,000 

26,064,000 

102.2 

97.7 

Year  to  date 

128,073,000 

120,618,000 

106.2 

104.4 

.Vutomotive 

May 

17,894,000 

17,336,000 

103.2 

103.4 

April 

16,100,000 

16,571,000 

97.2 

99.9 

Year  to  date 

74,069,000 

73,054,000 

101.4 

101.8 

Financial 

May 

6,100,000 

5,526,000 

110.4 

115.7 

.\pril 

7,803,000 

6,600,000 

118.2 

129.2 

Year  to  date 

34,743,000 

29,895,000 

116.2 

120.4 

Total  Display 

May 

230,852,000 

223,979,000 

103.1 

107.6 

April 

211,958,000 

201,447,000 

105.2 

104.7 

Year  to  date 

1,011,582,000 

962,298,000 

105.1 

108.3 

Classified 

May 

95,737,000 

82,483,000 

116.1 

120.3 

April 

87,706,000 

76,035,000 

115.4 

115.6 

Year  to  date 

425,887,000 

371,434,000 

114.7 

118.3 

Total  Advertising 

May 

326,589,000 

306,462,000 

106.6 

110.5 

April 

299,664,000 

277,482,000 

108.0 

107.7 

Year  to  <late 

1,437,469,000 

1,333,732,000 

107.8 

110.8 

*  Index  !s  percentage  of  current  figure  to  average  for  last  five  years. 


‘Cooling’  helps 
in  classified 


Long  Beach,  Calif. 

Cooling  the  hot  lines  of  the 
Long  Bearh  Independent  Press- 
Telegram  classified  department 
has  enabled  increased  service 
with  the  same  personnel  despite 
great  volume,  reports  Ray  Bis- 
so,  classified  manager. 

The  cooling  prtxress  consisted 
of  installing  an  automatic  call 
distribution  system  in  the  de¬ 
partment  which  EHinually  proc¬ 
esses  more  than  1,200,000  want 
ads.  All  customers  were  not  re¬ 
ceiving  satisfactory  treatment 
with  the  three-position  manual 
switchlioard  formerly  in  use,  the 
I,P-T  admits. 

The  new  eciuipment  was  in¬ 
stalled  nine  months  after  Gen¬ 
eral  Telephone  received  the  go- 
ahead.  The  job  customarily  re- 
(luires  twice  that  much  time. 

Promotion  emphasized  the  ad¬ 
vantages  the  automatic  system 
provided  readers.  Businesses  in 


the  area  received  word  of  step- 
by-step  developments  in  Por¬ 
trait  phone  company  publica¬ 
tion. 

Portrait’s  series  was  utilized 
for  in-paper  promotions  inform¬ 
ing  I,P-T  readers  of  the  prog¬ 
ress  in  installing  the  new  sys¬ 
tem.  The  concluding  ad  copy  of 
the  series,  headed:  Cooling  the 
HOT  LINES,  reporting  the 
story  of  how  classified  service 
was  improved  by  the  automatic- 
call  distribution  system. 

• 

Family  Weekly’s 
rate  base  raised 

Effective  with  the  October  6 
issue.  Family  Weekly  will  in¬ 
crease  its  rate  base  to  6,000,600 
circulation,  W.  Page  Thomp-'^on, 
advertising  director,  has  an¬ 
nounced. 

The  cost  per  thousand  will  re¬ 
main  the  same,  although  gross 
rates  will  increase  proportion¬ 
ately,  he  said.  Some  four-color 
unit  rates  will  be  adjusted  dmvn- 
ward  to  reflect  competitive  con¬ 
ditions.  New  volume  discounts 
will  be  instituted. 
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Ad  linage 
for  May 


bMfi  (ompiUd  by  Madia  Racordt,  Inc. 
for  ocluiiva  publication  by  Editor  t 
hiblis'^r.  Thay  may  not  ba  printad  or 
publisi  jd  in  any  form  without  aipllcit 
ptrmisMon  from  Madia  Racords,  Inc. 

ttcept  whara  othar  figurat  ara  tpacifl- 
colly  lown  tha  following  footnotas  apply 
to  M  dia  Racords.  May  I?i9  Linagas 
•Inclucas  Sl.fIS  linas  FAMILY  WEEKLY 
tincludes  32.878  linas  THIS  WEEK 
iliKluues  37.888  linas  PARADE 
Slncludas  112,848  linas  WEEKEND. 

1989  1988 

AKRON.  OHIO 

iMcon  Journal-a  3,138,327  3,219,000 

Oaacon  Journal-S  1,233,202  1,288,891 

Grand  Total  4,371,529  4,487,891 

ALIANY,  N.Y. 

l•Knicllerbocl^ar-Naws-a  2.039,574  1,475,187 
llmas  Union-m  1,541,591  1,480,537 

tlfimes  Union-S  .  .  848, H5  928,509 


ALBUpUERQUE,  N.M. 

Journal-m  .  2,172,820  2,051,327 

Uournal-S .  850,855  815,232 

ribune-a  .  2,094,084  2,098,589 

Grand  Total  4,917,759  4,783,148 

ATLANTA,  GA. 

Consfitution-m  .  3,321,818  3,127,077 

Journal-e  .  3,854,288  3,734,851 

journal  t  Constitution-S  1,422,741  1,327,838 

Grand  Total  .  8,598,845  8,189,388 

Journal-e  1989 — 3,854,288  includas  129,870 
lines  of  part-run  advertising.  1988-3,734- 
Kl  includes  144.844  lines  of  part-run  ad¬ 
vertising. 

BALTIMORE.  MD. 

JNews-American-S  ....  749,433  718,285 

News-American-e  .  1,895,328  1,778,097 

Sun-m  .  1,828,048  1,785,148 

5un-e  .  2,485,959  2,803,201 


Grand  Total  .  8,517,934  8,511,738 

NOTE:  Part  run  advartisinq  includad: 
Njws-Amarican-S  1989 — 749,433  includas 
20,780  linas;  a  1989—1,895,328. 

BANGOR.  ME. 

News-m  .  1,124,352  1,190,472 

BATON  ROUGE,  LA. 

Advocata  (Saa  Nota)  2,184,291  2,223,238 

iAdvocata-S  .  802,132  552,524 

Grand  Total  .  2,788,423  2,775,780 

NOTE;  Stata-Timas-a  8  Advocata-m 


GENERAL  AND  AUTOMOTIVE  UNAGE 

MAP  &  FIRST  nVE  MONTHS  1969-1968 

( 14  City  Total— 6 

and  7  Day  Basis)  Media 

Records 

MAY 

1969  vs  1968 

FIRST  FIVE  MONTHS 
1969  vs  1968 

GENERAL 

% 

%of 

% 

%of 

(Selected  Classifications) 

Gain  or  Loss 

Total 

Gain  or  Loss 

Total 

Alcoholic  Beverages  . 

+  4.3 

7.7 

—  3.4 

5.9 

Foods  . 

+  14.9 

9.6 

—  2.3 

9.2 

Baby  Foods  . 

—  66.3 

0.0 

—  19.3 

0.1 

Baking  Products  . 

-f  15.9 

0.7 

—  20.7 

0.7 

Beverages  . 

—  20.7 

1.4 

—  25.9 

l.l 

Cereals  &  Breakfast  Foods 

+  32.2 

0.5 

+  11.9 

0.4 

Condiments  . 

+  38.6 

1.4 

-F  32.8 

l.l 

Dairy  Products  . 

—  5.5 

1.0 

—  2.1 

1.2 

Frozen  Foods  . 

•f  72.8 

1.0 

—  8.5 

09 

Meats  &  Fish  . 

—  19.5 

0.7 

—  19.8 

0.7 

Industrial  . 

+  1.8 

2.1 

+  6.8 

20 

Insurance  . 

+  32.8 

2.5 

+  15.3 

2.3 

Medical  . 

+  0.6 

0.9 

—  1.6 

1.2 

Public  Utilities  . 

+  7.1 

3.1 

—  5.5 

2.7 

Publishing  &  Media  . 

-f  4.9 

8.2 

+  2.8 

96 

Radio,  TV  &  Phonographs  . .  . 

.  +  14.6 

1.2 

-f  24.7 

2.6 

Sporting  Goods,  Cam.  &  Photo 

Suppl. 

—  13.7 

1.5 

+  18.3 

l.l 

Tobacco  . 

.  —  18.4 

1.4 

—  21.2 

1.9 

Toilet  Requisites  . 

—  34.0 

1.4 

—  6.7 

1.7 

Dentifrices 

—  10.4 

0.3 

+  15.9 

0.4 

Men's  Toiletries 

—  93.5 

0.1 

—  68,0 

0.1 

Perfumes  f.  Cosmetics 

0.0 

0.5 

—  2.2 

0.6 

Toilet  Soaps 

—  69.2 

0.0 

—  22.4 

0.1 

Transportation  . 

+  10.0 

13.1 

+  12.8 

14.2 

Airways 

+  8.5 

9.3 

+  6.7 

9.3 

Bus  Lines  ... 

—  27.5 

0.3 

—  34.7 

03 

Railroads  . 

—  17.1 

0.4 

+  21.6 

0.7 

Steamships  . 

+  6.5 

l.l 

+  24.9 

1.5 

Tours  . 

. .  -f  41.8 

1.8 

+  44.9 

2.2 

Wearing  Apparel  . 

.  —  20.5 

0.9 

—  6.6 

1.4 

AUTOMOTIVE 
(Selected  Classifications) 

Gasolines  &  Oils  . 

.  —  10.0 

1.6 

—  22.1 

1.4 

Passenger  Cars — New  . 

. .  +  4.4 

13.0 

—  3.8 

14.1 

Tiros  &  Tubes  . 

. .  +  10.0 

4.0 

+  18.2 

3.2 

Trucks  &  Tractors  . 

+  1.8 

0.4 

—  11.9 

0.4 

LINAGE  INDEX  FOR  52  MEDIA 

RECORDS  CITIES— 

TOTAL  GENERAL 

+  2.6 

62.4 

+  6.2 

63.4 

TOTAL  'AUTOMOTIVE  .... 

..  +  3.2 

37.6 

+  1.4 

36.6 

TOTAL  GENERAL  AND 

AUTOMOTIVE 

+  2.8 

100.0 

+  4.4 

100.0 

DENVER,  COLO. 

Rocky  Mt.  Naws-m  3,078,254  2,871,889 


KocKy  Mt.  Naws-m 

JRocky  Mt.  Naws-S  52*,l«  5I5'524 

Po»t-*  3,210.188  3,340,223 

••ost-S  1,257,278  1,233,878 

Grand  Total  8,071,848  7.981,112 

NOTE:  Part  run  advartisinq  includad: 
Post-a  1989 — 3,210,188  linas  includas  170,- 
353  linas;  1988 — 3,340,223  linas  includas 
177,298  linas. 

DES  MOINES.  IOWA 
Raqistar-m  828,989  823,791 

Tribuna-a  1,371,131  1.421.709 


Grand  Total  2,833,319  2.841.018 

NOTE:  Part  run  advartisinq  includad: 


Reqistar-S  1989—833.219  includas  97,795 
lines;  1988—595,518  includes  117,507  lines 

DETROIT.  MICH. 

Free  Press-m  .  1,998,141 

§Free  Press-S  703,532 

News-e  3,714,539 

News-S  1,804.354 

Grand  Total  8.018,588 

NOTE:  Part  run  advertising  included 
Free  Press-m  1989—1,998,141  includes  72  328 
lines.  Free  Press-S  1989—703,532  includes 


includes  151  497  lines. 

NOTE:  AM  newspapers  not  published 
May  I  through  May  31,  1988  due  to  strike 


DOVER,  DEL. 

lelaware  State-News-e  974,099  . 

NOTE:  Delaware  Stale-News  published 


DULUTH,  MINN. 

Herald-e  981,580  978,237 

News-Tribune-m  954,184  919  273 

News-Tribune-S  ..  844,941  588,110 

Grand  Total  2,580,885  2,485,820 

EL  PASO.  TEX. 

Times-m  1,900,822  1,727,091 

§Times-S  527,898  491  510 


Herald-Post-e 
Grand  Total 


1,827,989  1.874,813 
4,258,509  3,893.414 


1989 

CAMDEN.  N.J. 


NOTE:  Part  run  advertising  included; 
Plain  Dealer-m  1989 — 3,458,299  includas  38,- 


ELMIRA,  N.Y. 

5tar  Gaiatte-d  1,154,879  1,173.171 

•Telegrams  .  374,280  378.403 

Grand  Total  .  1,529,139  1.549,574 

ERIE,  PA. 

Times-e  .  1,812,425 

iTimes-Naws-S  .  595  325 


fnuri.r  Post  .  ’  2  358  258  2  283  812  ^  •'"•t:  1988—3,330,895  includes  880 

Courier-Post-e  Dealer-S  1989-1,839,589  in- 

CHARLOTTE,  N.C.  eludes  87,397  linas;  1988—1,872,938  includes 


Tuu  lines:  iioe — j.jju.eva  inciuaes  oou  Grand  Total  2  204  750 

“rtJ-  Sl'iSv  J"-  NOTE:  News-m  t  Times-a  ara  soTd'^ 

•  i*’iuiV  loio  s'cK'm  optional  combination.  Linage  of  one  adi- 

»!»"•  Timas-a  h  shown.  ^ 

784,123  I  nas.  1988—3,883,179  includas  872,-  All  newspapers  not  published  May  I 
818  lines.  ^through  31,  1989  due  to  strike  conditions. 

EVERETT.  WASH. 

.  Harald-a  .  2,119,610  1.783,888 

COCOA.  FLA. 

Today-m  .  1,831,707  .  FORT  LAUDERDALE.  FLA. 

tToday-S  .  494,904  .  Naws-a  3  048,394  2,940  888 

„  ^  ,  — - — -  -  f Naws-S  .  1,074,211  1,084,517 

Grand  Total  2,128,811  .  Naws-sat.  .  , .  847,319  474  882 

NOTE:  Part  run  advertising  included;  _  ' 

Today-m  1989—1,831,707  includas  88,840  Grand  Total  4  789  924  4  500  085 

linas;  S  1989—494,904  includas  30,700  linas.  NOTE:  Nawt-a  published  5*  days  a  week 

only. 

COLUMBUS.  OHIO 

3ispalch-a  .  3.270.878  3.341,880  FORT  WAYNE.  IND. 

Dispatch-S  .  1,718,537  1,825,533  Journal  GaiaUa-m  ...  1,980775  1,818,102 

Citiian-Journal-m  1,302,118  1,295,917  ^Journal  Gaiafte-S  ...  788,328  740  884 

-  -  News  Santinak-a  .  2,480,174  2,424,979 


combination.  Linaga  of  one  adi-  obsar^r-n 


lion,  Advocate-m  is  shown. 


$Obsarvar-S 

BINGHAMTON.  N.Y.  .  t  .  i 

ress-e  .  1,889,283  1,842,423  Grand  Total 

PressS  .  583,538  525,592  C 

un-8ullatin-m  .  489,255  481,871  fribuna-m 

Grand  Total  .  2,742,058  2,849,888  |Da“lJ*'News-a 


..2,081,888  1,873,419  81,001  lines.  Prass-a  1989-3.585,978  includas  {jo-  TirnajT N 
2,828,302  2,588,334  784,123  I  nas;  1988-3,883,179  includas  872,-  All 
«».407  788,323  818  lines 

5.757.377  5.050.078  1989  1988  EVERETT 


BIRMINGHAM.  ALA.  c 

Post-Harald-m  .  1,429,518  1,380,817  t  ■ 

.  n  nan  mn  n  nxn  cia  »un-limas-m 


CHICAGO.  ILL. 

.  4,911,042  4,777,881  .  . 

2,228,938  2,130,804 

-a  2,221,588  2,340,041  fToday-S 


•ws-e  .  2.292.930  2,382,519 

iews-S  .  831,848  820,181 

Grand  Total  .  4,554.298  4,583,517 

NOTE:  Part  run  advartisinq  included;  a...  j  t-«>i 
lace _ n  non  onn  ci  can  i:....  Grand  Total 


.  1,257,823 

508,222 
2,514,113  2.527,412 


News  a  1989-2,292,930  Includas  81.898  tines; 
1788-2,382,519  includes  78.441  lines. 


BOSTON,  MASS. 

Record  American-d  ...  948, i 

Advertisar-S  .  440,< 

6lobe-e  .  I.99l,< 

6lobe-m  .  2,353,: 

5Globa-S  .  1,913,: 

Herald  Traveler-m  ....  1,542,1 
tHerald  Travelar-S  ....  9SB,I 


8,441  lines.  Tribuna-m  1989—4,911,042  Includas  1,007,- 

lee  Oil  lines;  1988—4,779  881  includas  895,805 

94A  213  847  208  Mws.  S  2,228,^6  Includes  344,671 

440*443  4ir934  llneij  1848—2,130,484  Includes  415.183  lines. 

^  9W  I  fM  ljl  Daily  Naws-a  1988-2.340.041  includas  92.- 


COCOA.  FLA. 

.  1,831,707 

.  494,904 


Grand  Total  2,128,811  . 

NOTE;  Part  run  advertising  included; 


li325!988  i!25i!8I8  T.°‘*'''-rn  I98^,8^,TO7  includes  88,840 

I  ina  ncT  lines;  S  1989—494,904  includes  30,700  lines. 


'  .  •  _ _  COLUMBUS.  OHIO 

Grand  Total  14.783.438  14.795  241  . 

NOTE:  Part  run  advertising  included:  Dispatch*S  .  j.7U.537  l,|^.533 


Citiian-Journal-m 


1,718,537  1,825,533  Journal  GaiaUa-m 
1,302,118  1,295,917  ^Journal  Gaiafta-S 


NOTE:  Globa-a  Published  five  days  a 
week  only  effective  Jan.  4.  1989, 


I  991*999  I  920*138  Daily  Naws-a  1988—2,340.041  includas  92,-  DA 

y'so'yas  2*150*204  7®®  linas.  Sun-Timas-S  1989 — 1,325,988  in-  Naws-rn 
1*913*794  1*853*579  eludes  238,870  linas;  1988—1,251,818  in-  H4aws-S 
I'uy'nay  |'aft5'523  eludes  199,709  lines.  ^7'*'  Harald-a 

*958*048  *985*493  NOTE:  Amarican-a  8  S  ceased  publica-  fTimas  Harald-S 

'  ’  lion  April  27,  1988.  Today-a  8  S  first  pub- 

10.148,320  9,834,079  I'cation  April  28.  1988.  NOTE  i 

*  CINCINNATI,  OHIO  Naws-m*  1989— 3 


8.287.331  8,283,330 


DALLAS.  TEX. 

3.881.885  3,330,717 


News  Sentine4>e 


Grand  Total  t.445.383  t,ISt.22: 

NOTE:  Part  run  advertising  Included 
News-m  1948—3.481.665  lines  Includes  74. 


1,078,198  1,009,180  Star-Talagram-m 
3,733,859  3.710.833  Star-Talagram-a 
1,171,843  1,108,717  iStar-Telagram-S 

_  _  Prass-a 

9,885,383  9,159,227  'Prass-S 


•ee«  only  attactiva  Jan.  4.  1989.  Enquirar-m  . ?  120  linas;  1988—3,330,717  linas  includes  NC 

BUFFALO  NY  Enquirar-S  ...  I.5U,29I  l.«l.094  |  02, 240  linas.  Timas  Harald-a  1989-3,733,- 

Courier  E,prass-m  ...'.  1,278,902  1,451,722  *  T,mas-Star-a  ...  2,758,988  2.807,283  859  linas  includas  207,302  lines;  1988-3,- 

i^uriar  Exprass-S  ....  1,219,183  1,278,903  Total  7  257 103  7  031  573  L'®  Mi  ''"r’j  a*. 

fEveninq  Naws-a  .  3.452.390  3.389.818  »  t: _ c.l,  1  ioie_9  iijiM  tiV®’**  *  45,-  Baa-r 


Grand  Total  .  5,227.2n  4,983,985 

FOItT  WORTH,  TEX. 

ar-Talagram-m  .  1,939,592  1,809,757 

ar-Talagram-a  2.982.080  2,840.883 

Tar-Talagram-S  1,071.742  995,931 

ass-a  515,138  553,379 

'rass-S  209,174  1 54,855 

Grand  Total  8.897,728  5,954.785 

NOTE:  Prass-a  published  5  days  a  weak 


BUFFALO,  N.Y. 


fEvening  Naws-a  .  3,452,390  3,389!8I8 


_  ...  - , 710,833  linas  includas  214,098  linas.  Timas 

Grand  Total  7,257,803  7,03L  573  Harald-S  1989-1,171,843  linas  includas  45,-  Baa-a 

NOTE:  Post  8  Tinjas-Star-a  m9— 2,758  -  jBO  linas;  1988—1,108,717  lines  includes  43.-  5Baa-S 
988  includas  28,800  lines  of  part  run  ad-  ^20  linas. 


NOTE:  Part  run  advartisinq  includad: 

Courier  Exprass-m  1989—1,278.902;  1988—  CLEVELAh 

1,451,722.  Courier  Exprass-S  1989 — 1,219,183  Plain  Daalar-m  . 

includas  9,800  lines;  1988—1,278,903  in-  Plain  Daalar-S  . 

eludes  43,200  lines.  Evening  News-e  It4t—  Press-e  . 

>452.390  includas  148.880  linas;  1988-3,- 

W,4I8  includes  110,320  lines.  Grend  Total  _ 

editor  ac  PUBLISHER  for  July  12,  1969 


CLEVELAND,  OHIO 


3  458  299  3,330,895  Journal-Harald-m 
1,839,589  l.8n.938  Naws-a 
3,586,978  3,883,179  §Naws-S  - 

8,881,888  8,888,812  Grand  Total 


DAYTON.  OHIO 

Id-m  2,998,270  2.840.093 


FRESNO.  CALIF. 

. ..  I.752.MI  1,878,882 

870.908  730,457 

ital  2,423,209  2.807.119 


2,998,270  2.840.093  GLENS  FALLS.  N.Y. 

2,901,899  2.909,839  Post-Star  (Saa  Nota)  I.0S9.7B8  1,019,380 
831,009  781,288  NOTE:  Pott  Star-m  8  TImat-a  told  in 

— — —  combination.  L’naqa  of  one  edition  Pott 
8,729,178  8,511,218  Star-m  it  shown. 
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GRAND  RAPIDS.  MICH. 

Press-.  .  3,224,374  3.398,897 

tPr.ss-S  .  «HI27 


LONG  REACH,  CALIF. 

Independent-m  . 2.440.244  2,524,020 

llndependcnt  Press 

-  -  Tel^ram-S  .  804,580  742,421 

.  4,073,355  4,233,024  Press  felegr«m-e  .  2,458,349  2,524,020 


MONTREAL,  CANADA 

#Star-e  .  3.523.443  3,495,974 

Saie«e-in  .  1,841,250  1,809,194 

La  Prassa-e  .  3,911,974  3,872,733 


1949  1948 

745  lines.  Journal-m  1949 — 1, 055,3 ’7  in. 
eludes  57,583  lines.  JournaLS  1949—  32I.M 
includes  14,309  lines. 

NOTE:  Journal-m  R  S  not  measured  by 
Madia  Records  in  1948. 


HACKENSACK.  N.J. 

Racord-e  .  2,870,971  2,994,843 

’Record  ^ll-S  .  592.498  . 


Grand  Total  .  3,443,449  2,994,843 

NOTE:  Part  run  advertising  included: 
Racord-e  1949—2,870,971  includes  435,829 
lines;  1948 — 2,994,843  includes  444,424  lines. 

NOTE:  Record-e  published  five  days  a 
week  only  effective  Oct.  15,  1948.  Record 
Call-S  first  publication  Sept.  29.  1948. 


Grand  Total  .  5,903,195  5,810,441 

NOTE:  Part  run  advertising  included: 
Independant-m  1949  —  2,440,244  includes 
349,543  lines;  1948—2,524,020  includes  234,- 
324  lines.  Press  Telegram-e  1949 — 2,458,349 
includes  349,543  lines;  1948 — 2,524,020  in¬ 
cludes  234,324  lines. 


Grand  Total  .  9.274.489  9,177.903 

^  NOTE:  Star-e  includes  Weekend  Maga¬ 
zine  linage. 


OMAHA,  NEIR.  f 

World-Harald-d  .  2,002,120  2  334  3M  - 

World-Harald-S  .  1,080,142  1.0971805  j 


MORRISTOWN.  N.J. 

Racord-e  .  1,038,954 


.  3,102,242  3.l32,IOt 


LONG  ISLAND.  N.Y. 

Newsday  Suffolk-e .  3,370,372  3,054,870 

Newsday  Nassau-a  ....  3,409,904  3,213,170 


MUNCIE,  IND. 

Press-e  .  1,152,444 

Star-m  .  1,128,748 

•Star-S  .  359,471 


ORLANDO,  FLA. 

Santinat-m  .  2,843,404  2,941,501 

|Sentinal-S  .  988,925  984571 

Star-e  .  2,753,942  2.954,411 


Grand  Total  .  4,780,278  4.248,040 


Grand  Total  .  2.441.085 


HARTFORD.  CONN. 

Courant-m  .  2,134,435  1,955,914 

SCourant-S  .  1.189,492  1,231,442 

fimes-e  .  2,121,993  2,435,578 

tTimas-S  .  544,472  . 


LOS  ANGELES.  CALIF. 

Times-m  .  4,4M,234  5,998,450 

Times-S  .  3,473,114  3,705,107 

Herald  Ezaminar-e  ....  1,324,774  1,580,423 

Herald  Examiner-S  ....  449.951  433.474 


NASHVILLE.  TENN. 

Banner-e  .  2,280,453 

Tannessaan-m  .  2,354,474 

Tennessaan-S  .  844,400 


Grand  Total  .  5,481,729 


Grand  Total  .  4,404,491  4.882,491 

NOTE:  Part  run  advertising  included- 
Sentinal-m  1949—2,843,404  includes  405 1 
777  lines;  1948—2,941,^  includes  745,521 
lines.  Sentinal-S  1949—988,925  includes 
143,449  lines;  1948—984,578  includes  259- 
398  lines.  Star-e  1949—2,753,942  includn 
484,879  lines;  1948—2,954,411  includes  430- 
920  lines. 


Grand  Total  .  4,014,992  5,823.154 

NOTE:  Times-S  first  publication  Sept. 
15,  1948.  Timas-e  published  five  days  a 
weak  only  effective  Sept.  14,  1948. 

NOTE:  Part  run  advertising  included: 
Timas-S  1949—544.472  lines  includes  119,- 
808  lines.  Times-e  1948—2,435,578  lines  in¬ 
cludes  104,952  lines. 


Grand  Total  . 11,904,075  11,718,064 

NOTE;  Part  run  advertising  included: 
Timas-m  1949—4,454,234  includes  1,144,150 
lines;  1948^,998,450  includes  987,132  lines. 
Times-S  1949—3,473,114  includes  1.145.544 
lines;  1948—3,705,107  includes  1,524,747 
lines. 


NEW  HAVEN,  CONN. 

Journal  Couriar-m  ....  1,442,904  1  454  502 

Ragistar-a  .  1,900,947  1. 9941099 

Register-S  .  1,142,745  1. 123,417 

RMistar  t  Journal- 

Courier-sat .  141,128  134,357 


PALO  ALTO,  CAUF. 

Times-e  .  1,984,145  2.105,324 


HONOLULU,  HAWAII 

Advertiser-m  .  2,493,834  2,204,414 

Star-Bulletin-e  .  2,452,552  2,349,241 

tStar-Bulletin  8 

Advertiser-S  .  734.503  415,705 


LOWELL.  MASS. 

Sun-e  .  1,201,545  1,144,878 

•Sun-S  .  342,887  345,884 


Grand  Total  .  4,487,744  4,708,575 

NOTE:  Journal  Couriar-m  &  Registar-e 
published  5  days  a  week  only. 


PASADENA.  CAUF. 

Star-Naws-e  .  1,184,754  I.l02,lli 

§lndependant-Star 

News-S  .  348,084  384,(57 

Indapandant-m  .  1,104,345  957,210 


Grand  Total  .  1,544,452  1,510,742 


Grand  Total  .  5,482,891  5.171,340 


LYNN.  MASS. 

Item-e  .  827,259  848,892 


NEW  ORLEANS.  LA. 

Times-Picayune-m  .  3,448,242  3,484,443 

Times-Picayune-S  .  1,240,211  1,184,551 

States  8  Itam-a  .  2,023,447  1,971,254 


Grand  Total  .  2,457,187  2,444.7(3 

NOTE:  Independent-m  published  S 
days  a  week  only. 


PATERSON,  N.J. 

Call-m  .  1,141,470  1,070,313 


HOUSTON.  TEX. 

Chronicle-e  .  4,451,814  3,990,233 

Chronicle-S  .  1,477,842  1,404,284 

Post-m  .  3,788,025  3,381,597 

Posts  .  I,209.9n  1,014,500 


MACON.  GA. 

Telegraph-m  .  1,181,770 

News-e  .  1,183,407 

§Telegraph  8  News-S  .  330,424 


Grand  Total  .  4,911,920  4,840,470 

NOTE:  States  8  Item-e  1949—2,023,447 
includes  24,905  lines  of  part  run  adver¬ 
tising. 


PAWTUCKET.  R.l. 

Times-e  .  1,084,875  1,132,818 


Grand  Total  .  2,495,801 


Grand  Total  . 10.927,474  9,790,414 

NOTE:  Part  run  advertising  included: 
Chronicle-e  1949—4,451,814  lines  includes 
530,723  lines;  1948—3.990.233  lines  includes 
484,444  lines.  Chronicle-S  1949 — 1,477,842 
lines  includes  149,954  lines;  1948—1,404,284 
lines  includes  145  804  lines.  Post-m  1949 — 
3,7n.025  lines  includes  394,512  lines;  1948 
— 3,381,597  lines  includes  338,485  lines. 
Post-S  1949 — 1,209,973  lines  includes  157,- 
420  lines-  1948 — 1,014,500  lines  includes 
133.914  lines. 


MADISON,  Wise. 

Capital  Timas-e  .  2,053,373 

§Wisconsin  State 
Journal-S  .  592,595 


NEW  YORK.  N.Y. 

Times-m  .  4,114.392  4,115,984 

Times-S  .  3,755,911  3,443,485 

News-m  .  2,413,920  2,551,829 

News-S  .  2,103,022  2,085,450 

Post-e  .  1,443,459  1,489  292 


PEORIA.  ILL. 

Journal  Star  (Sea  Note)  1,750,408  1,890,703 
iJournal  Star-S  .  593,944  541,458 


Grand  Total  .  2,344,554  2,452,1(1 

NOTE:  Journal  Star-m  8  Journal  Star-i 
sold  in  combination.  Linage  of  only  one 
edition — Journal  Star-a — is  shown. 


Grand  Total  .  2,445,948  . 

NOTE:  Capital  TImes-e  8  Wisconsin 
State  Journal-m  sold  in  combination.  Un- 
age  of  only  one  edition — Capital  Times-e 
—is  shown. 


INDIANAPOLIS,  IND. 

News-e  .  2,471,458  2.515.255 

Star-m  .  2.591,274  2,520,441 

Star-S  .  1,402,141  1,359,473 


MANCHESTER.  N.H. 

Union  Leadar-d  .  1,099,443  1.045,172 

•News-S  .  314,454  299,214 


Grand  Total  . 14,250,704  13.884.242 

NOTE:  Part  run  advertising  included: 
News-m  1949—2,413,920  includes  1,048,288 
lines;  1948—2,551,829  includes  1,145,722 
lines.  News-S  1949—2,103,022  includes  I.- 
182,379  lines;  1948—2,085,450  includes  I,- 
232,014  lines. 


PHILADELPHIA.  PA. 

Bulletin-e  .  3,328.992  3,28S,(0i 

tBullatin-S  .  1,082,314  I,I43,2(( 

fnquirer-m  .  2,414.338  2,437,178 

Inquirar-S  .  2,448,542  2.29(.NI 

News-e  .  1,294,495  1,258,317 


Grand  Total  .  4,444,873  4.395.389 


Grand  Total  .  1,414,097  1,344,384 

NOTE:  Sunday  News  is  sold  in  optional 
combination  with  the  following  Monday 
Union  Leader. 


NEW  YORK  (QUEENS).  N.Y. 

Long  island  Press-e  ..  1,737,723  1,755,382 
tILong  Island  Press-S  .  742,435  447,413 


Grand  Total  .  2,500,158  2,402,995 


JACKSON.  MISS. 

Clarion  Ledger-m  .  1,594,988  1,474,571 

{Clarion  Ledger  8 

News-S  .  495,819  413,048 

Daily  News-e  .  1,523,450  1,444,945 


MEMPHIS,  TENN. 

Commercial  Appeal-m  2,518,424  2,491,573 
Commercial  Appaal-S  1,028,478  889,477 

Press-Scimitar-a  .  1,747,002  1,815,497 


NEW  YORK  (EL  DIARIO-LA  PRENSA), 
N.Y. 

El  Diario-La  Pransa-m  .  408.128  391,401 
El  Diario-La  Pransa-S  .  98,032  90,522 


Grand  Total  . 10,772,701  10.421471 

NOTE:  Part  run  advertising  included; 
Bullatin-e  1949—3,328,992  includes  713,794 
lines;  1948—3,285,804  includes  442.0(1 
lines.  Bullatin-S  1949—1,082,314  incMei 
354,344  lines;  1948-1,143,284  includes  421,- 
997  lines.  Inquirar-m  1949 — ^2,414,338  in¬ 
cludes  245,202  linns;  1948—2,437,128  in¬ 
cludes  250.093  lines.  Inquirar-S  1949—2,448,. 
542  includes  599.154  lines;  1948— 2,294, Nl 
includes  449,218  lines. 


3,414,457  3.334.584 


JACKSONYILLE,  FLA. 

Times-Union-m  .  2,740,552  2,457,804 

Times-Union-S  .  857,133  850,474 

Journal-e  .  1,480,224  1,310,077 


Grand  Total  .  5,314,304  5,194  747 

NOTE:  Part  run  advertisinq  included: 
Prass-Scimitar-e  1949 — 1,747,002  Includes 
117,712  lines;  1948—1,815,497  includes  89,- 
182  lines. 


Grand  Total  .  504,140  482,123 


NEWBURGH.  N.Y. 

News-e  .  1,135,240  1,073,417 


PHOENIX.  ARIZ. 

Rapublic-m  .  3,452,502  3,122,002 

Republic-S  .  1,100,311  1,039,242 

Gazatte-e  .  3,304,798  3,107,812 


Grand  Total  .  5,077,911  4,818,557 


MIAMI,  FLA. 

Herald-m  .  5,149,481  4,780,384 

Herald-S  .  1,909,533  1,704,945 

News-e  .  2,202,558  1,973,971 


NEWPORT  NEWS,  VA. 

Pre$s-m  .  1,882,427  1,874.301 

SPress-S  .  571,944  547,501 

Times-Harald-e  .  1.430.728  1.483.344 


Grand  Total  .  7,859,411  7,249,05( 


mes-Harald-e  .  1,430,728  1,483,344 

Grand  Total  .  4,085,119  4,125,144 


PITTSBURGH.  PA. 

Post-Gaz.  t  Sun-Tal.-m  1,478,115 

Press-e  .  2,851,444 

tPress-S  .  1,441,392 


JERSEY  CITY.  N.J. 

Jersey  Joumal-e  .  1,490,259  1,542,371 

NOTE:  Part  run  advertising  included: 
Jersey  Joumal-e  1949 — 1,490,259  linns  in¬ 
cludes  86.993  Unas;  1948—1,542,371  lines 
includes  97,200  lines. 


KANSAS  CITY,  MO. 

Times-m  .  2,444,187  2,519,702 

Star-e  .  1,840,529  1,917,474 

tStar-S  .  1,123,242  1,109,324 


Grand  Total  .  9,281,572  8,459.300 

NOTE:  Part  run  advertising  included: 
Harald-m  1949—5,149,481  includes  180,875 
lines;  1948—4,780,384  Includes  154,154  lines 
Herald-S  1949—1.909,533  includes  71,735 
lines;  1948 — 1,704,945  includes  94,4M  lines. 
Naws-e  1949—2.202.558  includes  52,920  lines; 
1948 — 1,973,971  includes  55,440  lines. 


NIAGARA  FALLS.  N.Y. 

Gazatte-a  .  1,208,928  1,184,771 

•Gazatte-S  .  341,549  392,522 


Grand  Total  .  5,970,951 


PLAINFIELD,  N.J. 

Couriar-News-e  .  1,457,514 


Grand  Total  .  1,550.497  1,577,293 


Grand  Total  .  5.427.958  5.544,702 


MILWAUKEE.  WISC. 

Sentinel-m  .  1,870,270  1,551,887 

Journal-e  .  3,771,332  3,942,185 

tJournal-S  .  2,007,720  1,924,045 


NORWALK,  CONN. 

Hour-e  .  1,547,442  1,470,731 


PONTIAC,  MICH. 

Press-e  .  2,505,042 


OAKLAND,  CALIF. 

T-ibune-e  .  2.444,401  2,542,522 

{Tribuna-S  .  974,344  1,041,584 


PORTLAND,  ORE. 

Oregonian-m  . 3,117,949 

|Oragonian-S  .  1 ,094,579 

Journal-e  .  1,154,909 


KNOXVILLE,  TENN. 

Journal-m  .  1,040,771  844.041 

Naws-Sentinel-e  .  1,441,719  1,474,418 

§News-Sentinel-S  .  524,925  491,183 


Grand  Total  .  7,449,322  7.400.137 


Grand  Total  .  3,029,415  2,831,442 


MINNEAPOLIS.  MINN. 

Tribune-m  .  2,402,413  2,106,431 

Star-e  .  3,523,009  3,379.947 

tTribune-S  .  1,849,374  1.754,404 


Grand  Total  .  3,418,747  3,404,108 

NOTE:  Tribune-S  1949—974,344  lines  in¬ 
cludes  11,390  lines  of  Part  Run  Advar- 
tising. 


Grand  Total  .  5,347,457  5,241,114 

NOTE:  Part  run  advertising  Included: 
Journal-e  1949—1,154.909  includes  77.201 
lines;  1948—1,107,213  includes  45,742  linas. 


LAWRENCE.  MASS. 

Eagle-Tribune-d  .  1,502,407  1,444,044 


Grand  Total  .  7,794,994  7,240,004 

NOTE:  Part  run  advertising  included: 
Star-e  1949  —  3.523,009  includes  533.243 
lines;  1948 — 3,379,947  includes  553,445  linas. 


LITTLE  ROCK.  ARK. 

Arkansas  Gazatte-m  ...  1,512,982  1,404,240 

{Arkansas  Gazette-S  ..  498.409  482.482 

Arkansas  Damocrat.e  .  1,005,179  981,241 

(Arkansas  Damocrat-S  .  327,882  345,4^ 


MODESTO,  CAUF. 

Bae-e  .  1,193,452  1,184,170 

§Bee-S  .  293,517  294,478 


OKLAHOMA  CITY.  OKLA. 

Oklahoman-m  .  1,848,912  1,597,513 

Oklahoman-S  .  479,444  424.490 

Timas-e  .  1,718,215  1,541,887 

Journal-m  .  1,055,397  . 

fJournal-S  .  321,945  . 


PROVIDENCE.  R.l. 

Bulletin-a  . 2,315,015  2.2(8.2)S 

Journal-m  .  2,108,074  2,l4t,ll8l 

tJoumal-S  . 1,293,886  1,294,233 


Grand  Total  .  5,714,974  5,7I3.5B 


Grand  Total  .  3,344,452  3,433,451 


Grand  Total  .  1.484.949  1.478,448 

NOTE:  Bee-e  published  5  days  a  week 
only. 


Grand  Total  .  5,424,155  3,743.890 

NOTE:  Part  run  advertisinq  Included; 
Oklahoman-m  1949—1.848,912  includes  204,- 
245  Iinas;l948— 1,597,513  includes  170,919 
lines.  Timas-e  1949 — 1,718,215  includes 
183,520  linas;  1948—1,541,887  includes  128,- 


QUINCY,  MASS. 

Patriot  Ledger-e  .  1,324,915  l,778,U3 

NOTE:  Part  run  advertisinq  inc'iuoad: 
Patriot  Ladqer-e  1949—1,324,915  irclade 
28,334  lines;  1948—1,378,183  Irclude 
18,414  lines. 
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1918 


1989  1988 

NOTE:  Express  News-S  1989—970,543 
lines  includes  38,284  lines  pert  run  ed- 


1989  1988  1989  1988 

White  Plains  Reporter 

TALLAHASSEE,  FLA.  DIspatch-e  .  1,717,524  1,711,935 

Democrat-e  .  995,808  .  Rockland  Journal 


READING,  FA.  lines  includes  38,284  lines  part  run  ad-  TALLAHASSEE,  FLA.  Dispatch-e  .  1,717,524  1,711,935 

c>alc  (See  Note)  ....  1,525,270  1,512,977  vertisinq.  Democrat-e  .  995,808  .  Rockland  Journal 

V  .  588,019  515,847  Democrat-S  .  437,288  .  News-e  .  1,808,723  1,420,814 

.  .  .  SAN  KRNARDINO,  CALIF.  -  -  ^  -  - 

ftrard  Total  .  2  091.289  2,028,824  Sun-m  .  2,151,938  2,027,884  Grand  Total  .  1,432,874  .  Grand  Total  . 13,981,818  13,818,803 


News-e  .  1,808,723  1,420,814 


nOT*^'  Eagle  e  4  Times  m  sold  in  §Sun-Telegram-S  .  873,445  533,038 

-Ambip'ation.  Linage  of  one  edition  -  -  TAMPA,  FLA.  FI*'"*  Reporter  Oiipatch-e  1989— 

c^l«  e  is  shown.  Grand  Total  .  2,825,381  2,580,900  Fribune-m  .  2,795,125  2,782,705  ,717,524  includes  185,488  lines;  1988— 

NOTE:  Part  run  advertising  included:  tTribune-S  .  890,189  813,879  1.711,935  includes  151,712  lines. 

RIVERSIDE.  CALIF.  Sun-m  1989— 2J5I,938  includes  98,379  Times-e  .  2,035,818  2,228,398 

iterprise  lines:  1988—2,027,884  includes  79,072  lines.  -  - —  ^  ,  WICHITA.  MANS. 

(cV  Note)  .  2,085,179  2,004,874  Sun-i  1989—873,445  Includes  18,889  lines;  Grand  Total  .  5.721.130  5.804,982  Eagle-m  .  2,214,980  2,193,875 

s»r.«  Enterprise-S  ....  483.051  448,451  1988—533,038  includes  17,721  lines.  NOTE:  Part  run  advertising  included;  "Mcon-e  1,007,821  1,305,292 

- -  NOTE:  Sun-m  4  Teleqram-e  are  sold  Tribune-m  1989 — 2,795,125  includes  223,443  §Eagle  4  Beacon-S  ....  804,985  842,998 

era.  d  Total  .  2,548,230  2,451,325  in  combination.  Linage  of  one  edition,  lines;  1988 — 2,782,705  includes  218,380  .  _  .  -  - 

NOTE:  Enterprise  m  4  Press  e  sold  In  Sun-m  is  shown.  lines.  ®J*nd  Total  .  3,827,588  4,141,985 

comb.iation.  Linage  of  one  edition.  aaaa.aa  ®**'®'’  *  Publi»tiad  5  days  a 

f^J^^rise  m  is  shown.  SAN  DIEGO.  CALIF.  TOLEDO.  OHIO 

NOiE-  Part  run  advertising  included;  Union-m  .  2,278,910  2,210,872  Times-m  .  829,245  797,480  NOTE:  Part  run  advertising  included; 

E«tarr-riie-m  1989—2  085,179  includes  50.-  |Union-S  .  1,037,798  988,554  Blade-e  .  2,480,128  2,384,^  ^qle-in  198^2,193,875  includes  39,830 

LeV-  1988-2  004.874  includes  33.134  tribune-e  .  2,908,984  2,930,221  Blade-S  .  1,077.514  1,081,292  lines.  Eagle  4  Beacon-S  1989-804,985  in- 

yre  lines.  i7oe-a.u«-..  -  -  -  -  1988-842,998  includes 


NOTE:  Part  run  adve^isinq  incTud^; 
White  Plains  Reporter  Oiipatch-e  1989— 


Grand  Total  .  8,223,892  8.127.447 

ROANOKE.  VA. 

n..<  m  .  1,577,348  1,530,232  SAN  FRANCISCO,  CALIF. 

.  447,382  437,824  Chronicle-m  .  2,287,883  2,088,344 

World  Newi-e  .  1,552,572  1,548,811  Examinar-e  .  2,294,333  2.177.839 

-  -  Examiner  4 


Grand  Totai  .  4,388,887  4,223,588  14.980  lines. 

NOTE:  Times-m  published  5  days  a  week 
only. 


iMld-News-e ’"!!!!’.!.  I.552!572  1,548,811  Examinar-a  .  2,294,333  2.177,839  TORONTO.  CANADA 

‘  •  .  •  '  J _ : _  Examiner  4  Globe  4  Mail-m  .  2,214,859  2,030,071 

Grand  Total  .  3,577,302  3,514,487  Chronicle-S  .  1,089,248  1,012,032  #Telegram-e  . MS  ’?! 

_ _  ■  i.i  Star-c  . 4,073,760  3,^2.431 

ROCHESTER.  N.Y.  Grand  Total  .  5,871.482  5,278,215  ^  ^  ^  ^  ^ — 

•mocrat  4  Grand  Total  .  9  882,528  8,882,045 

Chronicle-m  .  2,129,452  2,085,047  SAN  JOSE,  CALIF.  NOTE:Tel^ram-e  includes  Weekend 


WILLOUGHBY,  OHIO 
News-Herald-a  .  1,022,448 


ROCHESTER,  N.Y.  Grand  Total  .  5.871.482  5,278,215  ^ 

°*Ch°rnkU-m  .  2.129.452  2,085,047  SAN  JOSE.  CALIF.  ^N(  _  u  e 

tOemocrat  4  Mercury-m  .  3,880,343  3,795,741  Magaiine  Image,  and  Star-e  4  Globe  4 

'  Chronicle-S  .  1,240,837  1,189,400  News-e  .  3,845,483  3,804,238  Mail-m  include  rotogravure  xectlon  lin- 

Times-Union-e  .  2,503,849  2,510.328  t|Mercury-News-S  .  1,092,198  927,894  age 


.  3,373,909  3,099,543  .  WORCESTER.  MASS. 

.  4,093.780  3,552,431  Te  eqram-S  .  742,984  727,889 

-  lelegram-m  .  1,203,443  1,158,112 

.  9  882,528  8,882,045  Gaiette-e  .  1,330,552  1,312,187 


G^nd  Total  .  3,278,959  3,197,948 

NOTE:  Part  run  advertising  included; 
Telegram-m  1989  1,203,443  includes  49,259 
hnes;  1980—1.158,112  includes  88,588  lines; 
Gazatte-a  1989—1,330,552  inclur^as  49,708 


Grand  Total  .  5,873.938  5,784,775  Grand  Total  .  8,818,004  8,527.871  TRENTON.  N- J.  ?*”*^„*  includes  49,708 

NOTE:  Part  run  advertising  Included;  Times-e  .  1,483,549  1,423,877  lines;  1988—1.312,187  includes  57,145  lines. 

ROCKFORD,  ILL.  Mercury-m  1989—3  880,343  includes  179,122  'Times  Advertiser-S  ...  788,911  703,201 


Star  (Sea  Note)  . 
Star-S  . 


Grand  Total  ... 


I,8I8.’903  1,713,287  lines;  1988— 3,79S,74l  includes  255,487  lines.  Trentonian-m  .  1,187,082  1,219,120  YOUNGSTOWN.  OHIO 


NOTE:  Star-m  t  Raqistar-Rapublic-a 
sold  in  combination.  Linage  of  oniy  one 


594.250  821,454  Naws-a  1989-3,845.483  includes  179,122 

-  lines;  1988-3,804,238  includes  255,487 

2,411,153  2,334,741  lines. 


SAN  RAFAEL,  CALIF. 


^ifion— Star-m— is  shown.  Star-m  pub-  indepandent-Journal-e  1,887,088  1,785,804 
lished  five  week  days  only,  excluding 

Monday.  SANTA  ANA,  CALIF. 


SACRAMENTO.  CALIF.  tEaoistar-S  .  1,005,303  858,327 

loo-e  .  2,578,883  2,452,584  -  - 

s|,,.s  .  804,584  752,899  Grand  Total  .  4,288,307  4,058,377 


Register  (Sea  Note)  .  3,281,004  3,200,050  1"  combination.  Linage  of  one  editioiv- 
tRegister-S  .  1,005,303  858,327  Record-m— is  shown. 


-  -  Vindicator-e  .  2,054,813  2,i27.385 

Grand  Total  .  3,459,542  3,348,198  |Vindicator-S  .  1,178,757  1,151,988 

NOTE:  Timas-a  published  5  days  a  weak  -  - ! — 

inly.  Grand  Total  .  3,231,370  3.279.351 

Record  (See  NJte?^‘..?^'M27  073  1,492,189 
NOTE:  Record-m  B  T!mes-llecord-a  sold  PUBLISHERS 

n  combination.  Linage  of  one  edition —  ABERDEEN  S.D. 

tecord-m — is  shown.  Amar!can-News-a  . '  488*978  530  888 

TiiicA  nviA  American-News-S  .  I87,'950  2I4.'538 


.  1,275,085  i. 292,82 1 


Grand  Total  .  4,288,307  4,058,377  .  TULSA.  OKLA. 

NOTE:  Reqistar-a  t  Reqistar-m  sold  in  .  2'aitS?  Grand  Total 


.  *259 j  49  *218.298  combination.  Linage  of  one  edition  Regis- 


Grand  Total  .  4,915,881  4,714,800 


tar-a  is  shown. 


..  2,104,471  2.017,771 
..  881,803  858.878 


878,928  745,402 


SCHENECTADY.  N.Y. 


ST.  LOUIS.  1^.  Gaiette-m  .  1,924,138  1,748,858 

6lobe-Damocrat-m  ....  I.W,924  l,^.3K  unjo„  jtar-e .  1,218,442 

IGloba-Democrat-we  ..  851.549  882,187  _  _ 

Post-Dispatch-e  . Grand  Total  .  1,924,138  2,987,298 


Grand  Total  .  4,837,578  4,890,287 

UNION  CITY,  N.J. 


ALTOONA,  PA. 

Lfirror-e  .  1.483,273  1,538,327 

_AP^ON-NUNAH-MINASHA.  WIS. 


UNION  CITT|  N.J.  Post'CrAicant-*  l  179  *i^ac77o 

Hudson  Oispatch-m  ...  979,533  937.771  ;;;;;;; 


Post-Dispatch-e  .  3,028.4M  Z.v/e.u^  Grand  Total  .  1,924,138  2,987,298  UTICA.  N.Y. 

(Post-Oispatch-S  .  1,878,185  1 ,829,854  NOTE:  Union  Star  last  publication  Observer  Dispatch-a  ..  1,152,821  1,175,378 


April  28.  1989. 


Grand  Total  .  7,354,118  7,188,238  ‘  . 

NOTE:  Part  run  advertising  included;  ceATTi  i 

Globe-Democrat-m  1989  —  l,W,924  In- 
eludes  283,481  lines;  1988—1,882,395  in-  « 

zee  007  l!n.t.  6loba-Democrat-wa  |Post-lntelliqencer-S  . 

Timas-a  . 


‘Observer  Dispatch-S 
P'ess-m  . 


SEATTLE,  WASH. 

Post-Intellingencer-m  2,239,313  1,988,151 


337.855  443,788 

1,443,895  1,541,171 


2,938,371  3,180,315 


eludes  2l»,b07  lines  *  Globe-Denmcrat-we  •••  , 

IH9-85I.549;  1988  -  882,187.  Post:Dis.  J •  .  3. H3  W 

patch-e  1989—3.028.458  includes  302,087  'imes-S  .  ’ ,229,234  1,107,189  „  ,  _ 

lines;  1988—2,974,(02  Includes  374,959  TaS.i  7  zae  79c  a  ®i»7  eas 

li...  PA...n!<n..rh.5  19891-1  878  185  n-  Grand  Total  .  7,349,295  8.857,882 


WASHINGTON,  D.C. 
.  1.328.928  1,458,802 


Grand  Total  .  1,851,454  1,779,084 

BLOOMINGTON.  ILL. 
Pantaqraph.AII  Days -S  1.498,844  1,595  482 
NOTE:  FAMILY  WEEKLY  linage  not  in- 
eluded  either  year. 


lines.  Post-Dispatch-S  1989—1,878,185  in-  .  r.xiT.xTo  o.onr.ooa  ^  •  •  •  .  2,858.179  2  888.193  CHAMBERSBURG.  PA. 

chides  32,000  lines;  1988— l.829,8M.  ..  tStar  S  .  1,007,429  985,025  Public  Opinion-e  .  995.189  894,187 

NOTE:  Globe-Democrat-m  published  5  SHREVEPORT.  J - ! —  - ! — 

week  days  only.  Journal-e  .  Grand  Total  11,883,380  11,505,547  „  CHARLESTON.  W.  VA. 

Times-m  .  1,803,790  1.542.257  GaieHe-m  .  1  357  370  I  515  514 

ST.  PAUL.  MINN.  Times-S  .  803,180  588,388  WATERBURY,  CONN.  Mail-e  !  .  1291*304  1  541  894 

Pioneer  Press-m  .  1,588,038  1,335,895  — American-e  .  1,448,3^  1.585,484  Gazette  Mail-S  *485  038  *445*978 

IPIoneer  Press-S  .  1,150,548  1,043,259  Grand  Total  .  3,388,018  3,254.175  Republican-S  .  850,918  834,522 

Dispatch-e  .  2,407,803  2,430,702  — — -  —  Grand  Total  .  3  1 13  712  3  053  138 

. . ...  SOUTH  BEND.  IND.  G^nd  Total  .  2,097,304  2.  ”,988  NOTE:  Above  figures  do  not  include 


1.328.928  1,458,802  BURLINGTON,  VT. 

4,930,895  4,743,031  Ff**  Press-m  .  1,353,884  1,149  4 

1,759,949  1,854,498 

2.858.179  2.888.193  CHAMBERSBURG,  PA. 


ispatch-e  .  2,407,803  2,430.702  j  t  *  ■  .  3.113,712  3,053,  i: 

A  .  ,  .  ,  rrnr  south  bend.  IND.  G^nd  Total  .  2  097,304  2  W.TSB  NOTE:  Above  figures  do  not  indue 

Grand  Total  .  5,124,387  4,809  858  Tribune-e  .  1,829,704  1,922,040  NOTE:  Annerican-e  t  Republican-m  PARADE  magazine  end  pre-printed  i 

NOTE:  Part  run  advertising  included;  Tribune-S  .  858,707  737,809  i"  combination.  Linage  of  Amen-  s«rt  sections. 


Dispatch-e  1989—2,407,803  includes  305,055  .  . ! —  -  o„|y  j,  thown. 

lines;  1988—2,430,702  includes  274,718  lines.  Grand  Total  .  2,488,411  2,859,849  WATERLOO  IOWA  CHILLICOTHE.  OHIO 

_  .  Courier-e  . .'  1,320,418  1,275,534  Gazette-e  . .  1,045,933  1. 181.883 

ST.  PETERSBURG.  F^.  SPOKANE.  WASH.  ‘Courier-S  .  395,381  395,118  roeeiie  ruei.T. 

Times-m  .  2,842,047  2,708,030  Spokesman-Review-m  ..  1,178,088  1  078.871  -  -  _  ,,  CORPUS  CHRISTI.  TFX. 

Flmas-S  .  tSpokesman-Review-S  .  701.503  802,335  Grand  Total  .  1,715,799  1,870,872  . 

Independent-e  .  1,734,931  1.514,293  Chronicle-e  .  1,308,257  1,294,800  NOTE:  Courier-e  published  5  days  a  J-T  * V  e .  '  '  f!®  ”® 

-  -  -  -  week  only  Caller-Times-S  .  530,378  505,108 

Grand  Total  .  5,488,215  5,034,930  Grand  Total  .  3.185  828  2,973  808  ^  a  .  ,  -  - 

NOTE:  Part  run  advertising  included;  J.iee.exo  a.T/j.eue  BEACH.  FLA.  Grand  Total  .  4,207,224  4,310.782 

Times-m  1989—2,842,047  includes  281,320  reiiB  Post-m  .  2,328,391  2,088,180 

lines;  l98»-2.708,030  includes  228,503  . _ .  ,  STOCKTON.  CAXIF.  Timeve  .  '.WO.^I  1.797.758  COVINGTON.  KY. 

lines.  Times-S  1989—909,237  includes  78,290  .  cax  '  |Post-Times-S  .  709,958  887,731  Kwtucky  Post  t 

lines:  1988—814.807  includes  74.501  lines.  tRncofO-5  .  44»,i4j  .  .  .  TImes-Star-e  .  901.984  923  892 

_  j  T  .  .  .  ,  A,, Grand  Total  .  4,958,788  4,551,889 

CAiTiAiTBriTV  UTAH  e  '  j  i '  V ' J  c'.i  '  iV  NOTE:  Times-e  published  5  days  a  Week  DANBURY.  CONN. 

Tribune-m  7873  OM  2  458  375  a  ^21^'  Record-S  first  publication  May  „„|y  News-Time.-e  .  1.510.438  1,312.780 

ST.tk,,..  e  . Tex'ozn  'TTz'aia  NOTE:  Part  run  advertising  included; 

Ja„": . eSzi"  ila7*2ii  Fost-m  1989-2,328,391  includes  38,357  DAVENPORT,  IOWA 

ueseret  News-e  . 2,ee/,enj  SUFFOLK  CO..  N.Y.  lines;  Times-e  1989-1.920,421  includes  38.-  Times-Democrat-m  ....  1,351.252  1  307  824 

Grand  Total  .  8,082,504  5,898,432  .  .  . 

*  SYRACUSE  NY  WESTCHESTER-ROCKLAND  GROUP.  Fimes-Democrat-S  . . . .  534,534  519,820 

bores,  m**"  2  421'^  2  335  829  ^  Mamaroneck''*^  J."  ®L2«,280  1,218,842  ^otal  .  3.438,892  3.440.304 

tbpress-News-S  .  970,543  8TO,875  lost  Standard-m  .  1,093,522  1,138,782  n^w  Roch.M.  *  1.342,693  DAYTONA  BEACH.  FLA. 


lines;  1988—814,807  includes  74,501  lines, 

SALT  LAKE  CITY.  UTAH  NOT 

Tribune-m  .  2,873,024  2,458,375  a  1989 

grribune-S  .  788,230  772.414  ' 

eseret  News-e  .  2,803,250  2,487.843 

Grand  Total  .  8,082,504  5,898,432  ^un-m 


Grand  Total  .  4,207,224  4,310,782 


TImes-Star-e  .  901,984  923,892 

DANBURY,  CONN. 

News-Times-e  .  1,510,438  1,312.780 

DAVENPORT,  IOWA 


SAN  ANTONIO,  TEX.  „  Herald-Journal-e  .. 
aprest>m  .  2,422,806  2,335,629  ^H«r«ld-Am*rican*S 

^press-News-S  .  970,543  8W,475  lost  Standard-m  .  1,093,522  1,138,782  N;’C;"BocUlTe  ”"*"*"*  '  DAYTONA  BEACH.  FLA. 

bpress-News-sat  .  433,881  324,782  -  5+er  m  I  450  735  I  388  190  News-e  .  I  009  701  939  054 

i£s  i]ii;S  . *’*’*^^^  °Rigi".ter?J*‘!*?: . 1.329,313  1.297,758  wai”r*!'.V.:*.:::::  woiw  i.o^im 

Ut-sat  j8^3  'l87:980  2., 29.541  P^^‘che.V^'7tem-*e**::  1.425^^^  Imiw  Grand  Total  .  2.194.294  2,207,834 

Total  . .10,014,397  9,401  MB  News-Tribune-S  .  *^^,938  MB.W  ^-"He'Ja'rd'*  .  *  *  *  *  FALL  RIVER,  MASS. 

P«b°.h^  l"’dry‘."";  wXtnly  ’  Grand  Total  .  2,850,027  2.778.451  Statesman-e  .  1.594.344  1.588.801  Herald  News-e  .  5,488,282  5,587,479 

editor  &  PUBLISHER  for  July  12,  1969  ” 


OHIO 

.  l.ilO.SOI  l.f9I.S2l  M«rcurv-m 

M3, 720  . 

-  -  f 

.  1,904,221  l,MI,S28  Journ«l-t 
JoMrn<l-S 


FORT  MYERS,  FLA. 

N«w$-Pre$$-mS  .  i,W,389  1,740,973 

GAINESVILU.  FLA. 

S<in-iS  «  •>  Mt  .  I.245,SM  1,454,488 

GRAND  FORKS.  N.D. 

H*r<ld-*S  .  1,174,409  1,047,438 

HAGERSTOWN,  MD. 

H«rald-m  .  1.225,399  1,248,449 

Mail-*  .  1,247,253  1,287,049 


Journal-* 

Journal-S 


Grand  Total 


I  915,518  1,831,438  Grand  Total  .  1,874,884  1,883,540  EDMONTON,  ^TA. 

NOTE:  'Includat  FAMILY  WEEKLY  Journal-*  .  2,723,230  2.618.844 

]  HAMILTON  ONT 

QUINCY,  ILL.  Sp*ct*tor-*  .  3,000,490  2,771,751 

H*r*Hwh!g-S  .I"!!!!  289|434  ^,’3^  KITCHENER-WATERLOO,  ONT 

_ : _  _ : _  R*cord-*  .  2,413,944  2,228,402 

.  LETHiRIDGE,  ALTA. 

,  S.D.  H*rald-*  .  944,914  780,297 

914,412  949,150 

245,510  228,900  ,  LONDON.  ONT. 

_  _  Fr**  Pr*$«-nn*  .  2,409.580  2,375.237 

1.181.922  1.198.060  MONTREAL.  QUE. 

EV.  I-*  Diam*nch*-M*tin-S.  294,828  274,249 

1.287.004  1,313,970  Nuqg*t-*  .  824,484  757.4U 

Grand  Total  .  2,835,442  2.814.432  .  OTTAWA.  OIO. _ 

Citizan-*  .  2,490,507  2,424,572 

I,  VA.  (-•  Droit-*  .  1,509,492  1.334,145 

2,025,982  1,890,898 

2,122,585  2,099.598  .  .  QUEREC.  QUE. 

1,022,073  1,008,483  !-•  SoUil-*  .  2,545,407  2,350,404 

5,170,440  4,999,179  REGINA.  SASK. 

L*ad*r  Pott-*  .  1,883,054  1,704,440 

VT. 

8^  287  842  177  SASKATOON,  SASK. 

Star-Phoanii-*  .  1,489,444  1,312,540 

^*439,430  l,3M.I54  SYDNEY.  NOVA  SCOTIA 

371  8W  249  357  Cap*  Br*ton  Pott-*  ..  1,000,959  1,149,482 

V.KCOUVI..  1.0. 

,.m.m  I*.™  i:SSl  iiK 

N.C.  NOTE:  Sun-*  Includat  WE»END  MAG- 

740844  825  074  AZINE  55,548  lin*t  (1949);  44,523  lintt 

249i420  242!o88  (<948). 

I  010  444  I  047  144  WINNIPEG.  MAN. 

Fr**  Pr*tt-*  .  2,494,478  2,783.724 

Tribun*-*  .  1,823,523  1,877,708 

A.L.S.  REPORTS 

z  na  TM  t  iii  7CT  RLUEFIELD.  W.  VA. 

2,128,728  2,134,757  T*l*gram-m  .  719,105  718,448 

T*l*graph-S  .  254,397  259,557 

tw  aai  Total  .  975,502  978  225 

339.444  328,482  T*l*graph-S  includat  FAMILY  WEEK 

32,344  linat  (1949);  35,917  linat  (1948). 

NOTE:  T*l*gr*m-m  told  In  combination 
with  Suntat  N*wt>*. 


Couri*r-Journal-m 
Couriar-Journal  8 

Tim*t-S  . 

Timat-a  . 


Grand  Total  .  5,544,320  5,288,783 

NOTE:  Abov*  linag*  it  actual  linag* 
convartad  to  8-column  batit.  ROP  ditplay 
it  publithad  on  4-column  batit  and  clatti- 
(iad  on  9-column  batit. 


Grand  Total 


Patriot-m  . 

Patriot-NawvS 


Journal-* 

Journal-S 


Racord-m 

Journal-* 


Grand  Total  .  2.321,490  2  194.584 

NOTE:  Patriot-Nawt-S  doat  not  includ* 
PARADE  linag*. 

HAVERHILL.  MASS. 

Gazatta-a  .  793,338  842.282 


Grand  Total 


Grand  Total  .  2,219,378  2.290.470 

MIDDLETOWN.  N.Y. 

nmat  Harald-Racord-m  1,259,874  1.058.344 

MOLINE-ROCK  ISLAND.  ILL. 

Argut-a  .  1,504,424  1,344,148 

Dispatch-*  .  1,400,970  1,517,048 

MONROE.  LA. 

World-m  .  1,333,889  1,124,421 

Nawt-Star-a  .  1,202,492  1,150,458 

World-S  .  333,079  342,895 

Grand  Total  .  2,849,440  2,419,974 


Journal-m 

Journal-S 

Gazatta-a 


HUNTINGTON. 

Advartitar-a  . 

H*rald-Ditpatch-m  ... 
Harald  Ditpatch  8 

Adv-tat  . 

H*rald-Adv*rtit*r-S  ... 


Timat-Ditpatch-m 
Nawt  Laadar-a  , 
Tim*t-Ditpatch-S 

Grand  Total  . . 


Grand  Total 


Timat-a 

Tim*t-S 


MORGANTOWN.  W.  VA.  Harald-m  . 

Pott-a  .  541,820  401,580 

Dominion-N*wt-m  _  541,820  401,580  ,  SAL 

Dominion-Pott-S  .  207,842  143,744  Statatman-m  .... 

5tatt$man-S  .... 

Grand  Total  .  1,331,482  1.344,904  Capital  Journal-* 

NOTE:  Includat  FAMILY  WEEKLY  and  ^  . 

Intartt.  Grand  Total  .. 


Grand  Total  .  1,798 

NOTE:  *lnclud*t  PARADE. 


senii 
man 
mak 
prei 
basi 
the  t 
star 
agai 


HYANNIS,  MASS. 
Capa  Cod  Standard. 

Timat-a  .  1,003,344 

Cap*  Cod  Standard- 
Timat-S  .  89.754 

Grand  Total  .  1,093,120 


NEWARK.  OHIO 

Advocata-a  .  I,M7.248  1,447,442 

NEW  BEDFORD.  MASS.  „  ^  . 

Standard-Timat-a  .  1,192.408  1,190,238  Grand  Total 

Standard-Tim*t-S  .  274,904  298,900  .......  ...... 

_  _  SANTA  BARBARA.  _CALIF. 

Grand  Total  .  1.447,312  1,489,138  H**'*"?’’***'?  • 

N*wt-Pr*tt-S 

NEW  BRITAIN.  CONN.  ^  ^  , 

Harald  *  .  1,040,349  1,149,240  Srand  Total 

NEW  LONDON.  CONN.  ,  .  SIOUX  FAUS.  S.D, 

1,438,471  1,284,080  Argut-Laadar-a  •  *“ 

Argut-L*ad*r-S 

VA.  ..  j  , 

2,824,043  2,754.774  Grand  Total  .  1,340,380  1,342,754 

liooi.MI  *  994;7li  .  -  STROUDSBURG.  PA. 

_  ____  Pocono  Racord-m  .  492,424  427,074 

. ‘  SUPERIOR.  Wise. 

NORRISTOWN.  PA.  Talagram-a  .  588,308  594.470 

. i.rn.«  i.WM,  . . . 

NORTH  PLATTE.  NEBR.  Star-m  .  1,037,988  977,214 

Talagraph-a  .  488,954  701,750  . .  1,049.054  1,044,940 

Not*;  Includat  FAMILY  WEEKLY.  Tribuna-Star-S  .  552,478  554,060 

,  j  j  -  OGDEN.  UT^  Grand  Total  .  2,459,720  2,598,204 

Standard-Examinar-a  ,.  1.399,304  1.442,248 

Standard-Ezamin*r-S  ..  *525,094  *349,348  TORRANCE,  CALIF. 

-  -  South  Bay 

Grand  Total  .  1.924.402  1,831,414  Daily  Braaz*-*  .  2.420.714  2  244  192 

NOTE:  *lnclud*t  FAMILY  WEEKLY  34,- 
D04  linat  (1949);  31,304  linat  (1948). 

OIL  CITY.  FRANKLIN.  PA. 

323,491  D*rrick-m  .  744,492  734,308 

— —  Nawt-Harald-a  .  438,073  421,043  _ _ 

Grand  Total  .  1.384,745  1,355,351  Total  .  2,787,944  2,943,274 

N  Y  TUCSON.  ARIZ. 

430,840  453,800  2.217,114  2,094,573 

^  St«r-S  .  472,242  444,450 

KV.  Citizan-a  .  2.4n.270  2,325,149 

973,148  944,974  L_ 

302,512  274.944  Grand  Total  .  5,141.444  4.884.392 

-  NOTE  Star-S  includat  PARADE. 

.275,480  1,221,920 

VICTORIA.  TEXAS 

tmVm  Advocata-m  .  888.748  801,304 

BH.hIZ  Ad»oc*t*-S  .  210,448  391,424 

Grand  Total  .  1,099,194  1,192.730 

WAUKEGAN.  ILL. 

Nawt-Sun-a  .  1,430,104  1.788.080 

WILMINGTON.  DEL. 
Nawt-Journal-m*  .  2,482,409  2,301,704 

WILMINGTON.  N.C. 

Star-N*wt-m*  .  923,230  808,942 

Star-N*wt-S  .  250,712  212,002 


Pott-a 

Pott-S 


Pr*tt-Chronici*-d 

Pr*tt-Chronicl*-S 


Grand  Total  .  1,074,444  940,381 

NOTE:  Includat  33,332  linat  (1949) 

37,500  linat  (1948)  FAMILY  WEEKLY. 

JOPUN,  MO. 

Globa-m  .  477,208  414.841 

Globa-S  .  203,140  220,441 

Harald-a  .  497,742  450,871 

Grand  Total  .  1,378,090  1,284,374  YirqinJon-Pilnt-m 

KENNEWICK-PASCO-RICHLAND.  WASH.  Yirgmian-Pilot-S 

Tri-City  Harald-a  .  821,422  941,842 

Tri  City  H*rald-S  .  243,803  243.n2 

Grand  Total  .  1.045,225  1,225,574 

NOTE:  Doat  not  includ*  FAMILY 
WEEKLY. 


Stat*-m 
Stata-S  . 
Racord-a 


Grand  Total  .  3,747,573  3.547.912 

Stata-S  Includat  THIS  WEEK  30,845  linat 
(1949);  32,798  linat  (1948). 

PASSAIC.  N.J. 

Harald-Nawt-a  .  1.431,147  1,349,218 

PATERSON.  N.J. 

Nawt-a  .  1,514,848  1,512,794 

SCRANTON.  PA. 

Tribun*-m  .  432,449  591,258 

Scrantonian-S  .  598,327  597.387 

Timat-a  .  1,254.242  1,305.038 

nm*t-S  .  218,248  234,444 

Grand  Total  .  2.703.304  2,730,129 

^rantonian-S  includat  PARADE  34,383 
linat  (1949);  34.401  linat  (1948)  FAMILY 

WEEKLY  Tim*t-S  Includat  31,941  linat 
(1949);  32,437  linat  (1948). 

WILKES-BARRE.  PA. 

Racord-m  .  855,944  748,211 

Timat-Laadar-a  .  1,491,589  1,407,941 

lnd*p*nd*nt-S  .  4M.488  520.237 

Grand  Total  .  2,977,241  2,474, 4M 

Indapandant-S  includat  PARADE  35.043 
linat  (1949);  FAMILY  WEEKLY  34,401  linat 
(1948). 


KENOSHA.  Wise 

Nawt-a  .  1.421,402  1,504,494 

KILLEEN  FT.  HOOD.  TEX. 
Harald-a  .  544.447  448,494 

KINGSTON.  N.Y. 

Fraaman-a  .  1.059,492  1,101,084 


Capital-m  . 

Stata  Journal-*  . 
Capital-Journai-S 


Tribuna-a 

Tribun*-S 


Grand  Total  .  1,434,249  1,584,884 

NOTE;  Doat  not  includ*  33,700  linat 
(1949)-  34,395  linat  (1948);  FAMILY 

WEEKLY. 


Sun-Damocrat-a 

Sun-D*mocrat-S 


LANCASTER. 

Naw  Era-*;  Intalligancar 

Journal-m  .  I 

N*wt-S  . 


Grand  Total 


1,487,505  1,459,072 
443,924  384,828 


Commarcial-a 

Commarclal-S 


Grand  Total  .  2,131.429  2.043,900 

NOTE;  FAMILY  WEEKLY  not  includad 
in  Sunday  linag*. 


Grand  Total  .  1.027,908  998,130 

NOTE:  Doat  not  includ*  32,900  linat 
FAMILY  WEEKLY. 

PITTSFIELD.  MASS. 

Barkthlr*  Eagla-a  .  1.134,800  1,117,284 

PLATTSBURGH,  N.Y. 

.340,373  Pr*tt-R*publican-m  ...  484,558  453,342 

in  n?  PORT  JERVIS.  N.Y. 

Union-Gazatta-a  .  312.340  254,394 

PORTLAND,  ME. 

J-m  .  1,049,088  1.113,458 

.  904,855  944.435 

.  495.457  472,281 


LA  SALLE,  ILL. 

Nawt-Tribuna-a  .  913.192  924.880 


Star-m  . 

Journal-*  . 

Journal  B  Star-S 


Grand  Total  .  2,954,542  3,141,484 

Includat  PARADE  38,080  linat  (1949);  Praw  Haral 
35.999  linat  (19a).  Ezpratt-a 

TaUgram-S 

LOCKPORT,  N.Y. 

Union-Sun  t  Journal-*  714,714  748,074  Grand  Total 
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3o  your  ad  salesmen 
■mow  the  tv  pitch? 

By  George  Wilt 


\  hat  do  you  do  when  some 
of  che  local  retailers  in  your 
market  start  to  become  en¬ 
chanted  with  television,  and 
start  spending  some  of  their  ad¬ 
vertising  dollars  in  the  electronic 
media? 

For  one  thing,  you  might  fol¬ 
low  the  lead  of  the  Buffalo 
(N.Y.)  Courier  Express,  and 
put  together  a  Television  vs. 
Newspaper  Seminar  for  the 
benefit  of  the  display  adver¬ 
tising  staff. 

The  purpose  of  the  Buffalo 
seminar,  according  to  promotion 
manager  Don  Barnett,  was  to 
make  the  advertising  staff  better 
prepared  to  understand  the 
basics  and  terminology  of  tv,  on 
the  theory  that  “you  must  under¬ 
stand  the  competition  to  sell 
against  it.” 

Additionally,  the  program  in¬ 
structed  the  sales  staff  in  the 
specifics  of  the  Buffalo  tv-mar- 
ket,  the  television  industry’s 
selling  points,  along  with  the 
jargon  of  the  video  salesmen 
and  researchers. 

Barnett  planned  the  all-day 
session  in  cooperation  with  Fred 
B.  Farrar,  senior  vicepresident 
and  general  sales  manager  of 
Cresmer,  Woodward,  O’Mara  & 
Ormsbee,  the  Courier-Express’ 
national  advertising  representa¬ 
tives.  They  were  joined  by  Jack 
Goggin,  account  executive  for 
Comstock  Advertising  Agency, 
who  assumed  the  responsibility 
of  collecting  general  television 
selling  material,  (principally 
through  the  tv  bureau)  and  pre¬ 
paring  the  explanation  of  the 
Buffalo  television  market.  He 
also  assisted  Barnett  in  prepar¬ 
ing  a  Courier  Express  presenta¬ 
tion  to  sell  against  Buffalo  tv. 

Impetus  for  the  program 
came  after  Tom  Schaeffer,  ad¬ 
vertising  director  had  attended 
a  meeting  on  national  advertis¬ 
ing  of  all  CWO&O  newspapers. 

Split  session 

The  all-day  program  was  held 
at  a  meeting  room  away  from 
the  newspaper  plant.  The  agen¬ 
da  was  split  in  two,  with  the 
morning  devoted  to  the  televi¬ 
sion  side  of  the  story,  and  the 
afternoon  program  presenting 
the  newspaper  rebuttal  to  the 
tv  pitch. 

The  three  panelists  spent  the 
entire  previous  day  in  a  dry 


run,  timing  each  part  of  the 
session,  reviewing  the  audio¬ 
visuals,  and  making  sure  that 
everything  ran  smoothly.  Easels, 
specially  built  for  the  occasion 
at  the  Courier  plant,  were 
erected,  and  the  presentation 
cards  were  posted  and  reviewed. 

The  next  morning  at  nine 
when  the  staff  arrived,  they 
were  greeted  by  a  large  banner 
with  the  slogan,  “Did  you  sell 
the  Courier  Today?”  (The  slo- 
gfan  was  a  slight  variation  on 
the  newspaper’s  current  circu¬ 
lation  promotion  campaign, 
“Did  you  see  the  Courier  To¬ 
day?”)  The  ten  easels  on  the 
podium  cards,  each  with  one 
letter  spelling  out  the  word 
“TELEVISION”. 

Following  opening  remarks 
by  ad  director  Tom  Schaeffer, 
Barnett  explained  the  day’s 
schedule  and  reviewed  the  back¬ 
ground  and  reason  for  the 
seminar.  Goggin  then  presented 
the  television  bureau’s  35-minute 
slide  presentation,  “Television 
Basics.” 

After  a  discussion  of  the 
presentation,  a  booklet,  “TV 
Terms,”  produced  in  the  news¬ 
paper’s  promotion  department, 
was  distributed  and  discussed. 
Terms  in  the  booklet  included: 

1.  Audience  Composition 

2.  Circulation 

3.  Cost  per  thousand 

4.  Cumulative  Audience 

6.  Frequency 

6.  Gross  Audience 

7.  Gross  Rating  Points 

8.  Area  of  Dominant  Influence 

Farrar  followed  the  discus¬ 
sion  of  terminology  by  report¬ 
ing  excerpts  from  the  trade 
press  on  the  growth  of  the  use 
of  television  by  retailers,  and 
summarized  a  speech  made  at 
the  Minneapolis  meeting  of 
CWO&O  admen  by  Gerald 
Brown,  advertising  manager  of 
Dayton’s  department  store,  Min¬ 
neapolis. 

After  a  coffee  break,  a  half- 
hour  motion  picture,  “The  Time 
of  TV,”  produced  by  the  tv  ad 
bureau  was  shown,  followed  by 
a  card  presentation  by  Farrar. 

A  buffet  luncheon  divided  the 
morning  and  afternoon  sessions. 

When  the  ad  salesmen  re¬ 
turned  following  the  midday 
break,  a  new  collection  of  cards 
on  the  easels  spelled  out 
“NEWSPAPERS.”  Farrar’s 
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presentation  using  the  cards  to 
make  ten  selling  points. 

Featured  next  was  a  five- 
minute  slide-tape  presentation 
for  Buffalo  retailers,  prepared 
expressly  for  introduction  at 
the  sales  seminar.  A  copy  of  the 
script  of  the  presentation, 
“Newspapers  vs.  Broadcast” 
was  included  in  the  sales  kit 
presented  to  each  adman  in  at¬ 
tendance. 

Jack  Goggin  followed  with 
two  slide  presentations,  “Is 
Buffalo  tv  a  good  buy  for  Buf¬ 
falo  retailers?”  and  “Check  List 
for  Retailers  thinking  about 
tv.” 

The  Canadian  Daily  Newspa¬ 
per  Advertising  Association’s 
study  of  “Reach  and  Frequency” 
— a  10-minute  presentation — 
was  shown,  along  with  a  dis¬ 
course  of  “Seven  Ways  to  Dom¬ 
inate.” 

Sales  kits  distributed 

17  sales  and  information  aids 
were  included  in  the  sales  kit 
distributed  to  each  ad  salesman, 
including  new  presentation,  the 
TV  Terms  booklet,  “TV  Basics,” 
newspaper  and  trade  paper  re¬ 
prints,  ARB  coverage  charts,  a 
report  of  “Summertime  View¬ 
ing”,  along  with  several  pieces 
produced  by  the  broadcast  ad 
bureau. 

Reception  of  the  seminar  was 
so  good  that  the  show  has  gone 
on  the  road.  Farrar  and  Barnett 
have  successfully  presented  a 
similar  program  at  several 
other  newspapers. 

“We  were  sure  the  program 
would  be  a  success,”  Barnett 
said.  “After  all,  you  can’t  sell 
against  something  you  don’t  un¬ 
derstand.” 

*  *  * 

PARTY — Authentic  antiques, 
including  a  hurdy-g^urdy,  a  hot 
dog  wagon,  popcorn  wagon,  and 
other  reminders  of  the  good  old 
days  served  as  part  of  the  back¬ 
ground  at  a  party  introducing 
Chicago  Daily  News  columnists 


Jon  and  Abra  to  their  readers. 
The  party  was  held  in  green- 
and-white  striped  tents  located 
in  Sun-Times/Daily  News  Plaza, 
with  many  of  the  people  the 
Andersons  write  about  present, 
including  representatives  of  so¬ 
ciety,  entertainment,  press, 
radio,  television  and  advertising. 
A  Dixieland  jazz  group  pro¬ 
vided  music. 

*  *  * 

CAVALCADE — The  Houston 
Chronicle  Cavalcade  of  Comics, 
a  portable,  illuminated  display 
of  popular  and  historic  car¬ 
toons,  is  being  shown  at  shop¬ 
ping  center  malls  in  Houston. 

The  display  is  made  up  of 
four  quadrants  with  six  panels 
each,  plus  two  center  panels. 
The  illuminated,  revolving 
“Houston  Chronicle  Cavalcade 
of  Comics”  sign  tops  the  ten- 
foot  high  display. 

Comics  dating  back  to  1909 
trace  the  history  of  leading  car¬ 
toon  strips,  panels,  and  their 
artists.  Chronicle  archives  were 
used  in  developing  a  fifty-year 
history  of  Mutt  and  Jeff,  first 
drawn  by  H.  C.  Fisher  and  now 
by  A1  Smith,  who  submitted  a 
special  piece  of  art  for  the  dis¬ 
play. 

The  idea  for  a  comic  display 
originally  was  conceived  by  the 
Newspaper  Comics  Council, 
which  has  been  showing  its 
“Cavalcade  of  American  Com¬ 
ics”  in  major  cities  around  the 
country. 

When  the  display  finishes  its 
shopping  center  circuit,  plans 
are  being  made  for  it  to  be 
permanently  installed  in  the 
lobby  of  the  new  Houston  Chron¬ 
icle  Building. 

Katz  appointed 

Effective  July  1,  Katz  News¬ 
paper  Sales  assumed  repre¬ 
sentation  of  the  Canton  (Ohio) 
Repository,  in  the  Thomson- 
Brush-Moore  group.  The  paper 
had  been  represented  by  Story 
&  Kelly-Smith. 


Weneed. 
an  exceptional 
Classified 
Promotion  Man 

This  is  one  of  the  most  challenging  positions  in  the  country 
on  a  metropolitan  paper  which  respects  ability  and  com¬ 
petence  and  rewards  it  with  good  pay.  This  S(X>t  calls  for 
a  writer,  a  good  imaginative  writer  who  also  can  handle 
detail  accurately  and  coolly.  You'll  work  in  a  general  pro¬ 
motion  department  that  covers  every  phase  of  newspaper 
promotion,  staffed  by  some  of  the  best  people  in  the  busi¬ 
ness.  If  you’d  like  to  talk,  write  in  confidence  to  Box  1 177. 
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BOOK  REVIEW 


Ex-staffer 

ALL  THE  NEWS  THAT  FITS. 
By  Herman  H.  Dinsmore.  Arl¬ 
ington  Hou.se,  1969.  376  pp.,  $7 

*  *  * 

Another  book  has  been  written 
on  the  New  York  Times.  This 
one,  more  a  criticism  of  the 
paper’s  editorial  content  and  of 
its  reporting  of  the  news. 

The  author  has  borrowed  the 
title  from  a  compositor’s  quip, 
who  will  frequently  voice  it  in 
the  process  of  transferring 
type  from  the  positioned  page 
into  steel  cases.  An  analysis  of 
the  paper’s  motto,  “All  the  news 
that’s  fit  to  print,”  leaves  Dins¬ 
more  with  the  feeling  that  some 
news  is  not  fit  to  print  and 
therefore  deliberately  withheld. 
Hence,  this  book. 

Dinsmore,  who  joined  the 
foreign  desk  of  the  Times  in 
1929,  served  as  editor  of  the  in¬ 
ternational  edition  from  1951 
to  1960. 

He  charges  that  the  news¬ 
paper,  with  its  vast  influence 
on  the  nation’s  press,  is  guilty 
of  slanting  the  news  to  the 
liberal  point  of  view,  shifting 
frequently  to  criticism  of  other 
bodies  such  as  the  laxness  in  the 
State  Department,  the  United 
Nations,  the  stalemate  in  Korea 
never  really  reported  in  the  New 
York  Times,  coverage  of  the 
Kennedy  assassination,  and  the 
facts  were  not  brought  out  by 
the  paper,  nor  the  Warren  Com¬ 
mission,  etc.,  etc.,  etc.  Most  of 
these  diatribes  have  been  heard 
and  read  before — same  plot,  dif¬ 
ferent  characters. 

Strong  critics 

The  author  quotes  extensively 
from  editorials  in  the  newspaper 
and  makes  broad  use  of  other 
media,  some  of  them  strong 
critics  of  the  New  York  Times, 
to  further  document  the  paper’s 
lack  of  responsibility  in  the 
handling  of  American  involve¬ 
ments  abroad. 

The  paper  is  heavily  faulted 
by  the  author  for  its  role  in  pre¬ 
senting  Fidel  Castro  as  a  “non- 
Communist  and  a  kind  of 
Abraham  Lincoln  of  Cuba,”  and 
the  paper’s  efforts  to  conceal  the 
facts  and  confuse  the  public.  In 
short,  Dinsmore  feels  that  the 
New  York  Times  must  bear  the 
burden  of  responsibility  for  de- 

IlnflniMI  the  new  book  by 
nlUDuffl  Edmund  C.  Arnold  | 

NewspapepDesiyn 

500  pages:  over  300  illustrations. 

$10.95  at  all  bookstores 
Harper  &  Row,  49  E.  33d  St.,  N.Y.  10016 
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sees  Times’  frailties 


livering  Cuba  into  the  hands  of 
Castro. 

News  of  Eastern  Europe  sparse 

Reference  is  made  to  the  lack 
of  American  news  coverage  in 
Communist  countries.  Those 
made,  he  points  out  in  his 
chapter  on  the  foresaken  people 
of  Eastern  Europe,  are  ob¬ 
scurely  positioned  as  in  the  case 
of  the  reunification  of  a  Baltic 
family  after  23  years,  printed 
under  a  three-column  picture  on 


page  19.  Prominent  position,  on 
the  other  hand,  is  given  to  let¬ 
ters  to  the  editor  which  are 
critical  of  the  war  in  Vietnam. 
Those  favoring  the  war  are  also 
printed  but  in  a  less  obvious 
position. 

Dinsmore’s  book  will  un¬ 
doubtedly  find  interested  readers 
in  some  quarters.  It  is  doubtful, 
however,  that  it  will  make  even 
a  small  dent  in  the  current  cir¬ 
culation  of  the  New  York  Times. 
— Pauline  Ettlinger. 


$78  million 
bid  made  for 
Perth  papers 

Melbourne 

The  Herald  and  Weekly  Times 
Limited,  Australia’s  largest 
newspaper  group,  made  a  take¬ 
over  bid  for  West  Australian 
Newspapers,  Limited. 

West  Australian  Newspapers 
publishes  Perth’s  only  morning 
and  afternoon  newspaper,  the 
West  Australian  and  the  Daily 
News. 

The  offer  is  two  fully  paid 
ordinary  shares  in  the  Herald 
and  W’eekly  Times  for  each 
fully  paid  ordinary  share  in 
West  Australian  Newspapers. 
This  is  the  equivalent  of  more 
than  70  million  Australian  dol¬ 
lars  ($78.4  million  U.  S.)  for  the 
West  Australian  company, 
which  on  the  market  price  of  its 
shares  was  valued  at  about  37 
million  Australian  dollars. 

In  Perth  it  was  announced 


Co-op  fund  boosted 
for  NBC-lv  campaign 

“NBC  Week”  (September  14- 
20),  when  NBC-tv  premieres  its 
1969-70  programming,  will  be 
promoted  by  a  record  nation¬ 
wide  advertising  campaign  on 
television,  radio  and  in  print 
media. 

Use  of  60  different  on-air  tele¬ 
vision  commercials,  varying  in 
length  from  17  to  60  seconds, 
commenced  July  7.  Radio  spots 
will  be  broadcast  in  major  mar¬ 
kets  throughout  the  country 
during  September. 

A  cooperative  advertising 
campaign  with  NBC-tv  affiliates 
will  utilize  newspapers  from 
coast  to  coast,  with  a  linage  in¬ 
crease  of  more  than  40  percent 
over  last  year’s  cooperative 
newspaper  schedule  for  the  new 
television  season. 


that  a  “first  come,  first  served” 
offer  was  made  for  2.3  million 
ordinary  shares  in  West  Aus¬ 
tralian  Newspapers  at  5.50  dol¬ 
lars  a  share  —  about  25  percent 
of  capital. 

A  buying  order  was  placed 
by  Tricontinental  Corporation, 
Limited,  which  said  it  was  act¬ 
ing  for  itself  and  several  West 
Australian  citizens. 

The  chairman  of  Tricontin¬ 
ental  is  the  Australian  financier, 
Sirian  Potter. 

From  London,  the  chairman 
of  News  Limited,  Adelaide, 
Rupert  Murdoch,  said  his  com¬ 
pany  is  considering  certain  pro¬ 
posals  and  advised  shareholders 
of  West  Australian  Newspapers 
not  to  accept  the  Tricontinental 
offer. 

• 

‘Mafia’  story  libel 
action  is  dismissed 

Tucson,  Ariz. 

The  $1,150,000  suit  against 
Phoenix  Newspapers  Inc.,  and 
the  Phoenix  Gazette,  filed  by 
five  Tucson  residents  who 
claimed  they  were  libeled  in  a 
story  saying  they  were  Mafia 
associates,  was  dismissed  in  Su¬ 
perior  Court  for  lack  of  prosecu¬ 
tion. 

Special  Court  Commissioner 
R.  Lamar  Couser,  noting  the 
action  had  been  on  the  inactive 
calendar  more  than  two  months, 
dismissed  the  suit  without  preju¬ 
dice. 

Raymond  and  Marie  Cardi, 
John  Cardi  and  Edward  and 
Shirley  Kopel  had  filed  the  suit, 
naming  as  co-defendants  Eugene 
C.  Pulliam,  publisher:  Harry 
Montgomery,  assistant  pub¬ 
lisher;  a  reporter,  Lee  Bishop, 
under  whose  byline  the  story  ap¬ 
peared;  and  10  unnamed  per¬ 
sons. 

The  suit  contended  the  April 
1,  1968,  article  “intentionally 
and  wrongfully  associated”  the 
“Kopel  and  Cardi  Insurance 
Agency”  with  the  Mafia. 


JACK  HAGERTY,  mana9ing  edi- 
tor  for  1 1  years,  has  been  ap¬ 
pointed  executive  editor  of  the 
Grand  Forks  (N.  Oak.)  Herald 
in  the  Ridder  Group.  He  has 
worked  previously  in  Bismarck, 
Minneapolis,  Aberdeen  and  Grand 
Junction. 


Albany  made 
news  center 
for  upstate 

Albany,  N.  Y. 

Associated  Press  operations 
in  upstate  New  York  has  been 
centralized  here.  The  Albany 
bureau  assumes  full  control  of 
the  Upstate  news  report. 

The  Albany  bureau  absorbed 
the  Troy  broadcast  bureau. 

Pierce  Lehmbeck,  chief  of 
bureau  for  Upstate  New  York, 
said  the  AP’s  Buffalo  and  Syra¬ 
cuse  bureaus  transmit  news 
stories  to  Albany  where  a  desk 
supervised  by  State  Editor  Paul 
Freeman  edits  them  and  de¬ 
termines  the  priority  of  move¬ 
ment. 

Buffalo  transmits  its  copy  via 
Datafax,  in  which  a  page  of 
typewritten  copy  is  sent  in  about 
two  minutes.  Syracuse  continues 
to  deliver  copy  to  Albany  by  a 
Teletype  collection  wire  and 
New  York  City  continues  to  file 
separately  on  the  state  wire. 

The  AP’s  technical  and  main¬ 
tenance  staffs  in  Buffalo  remain 
there. 

The  Albany  bureau  recently 
assumed  responsibility  for  re¬ 
laying  Canadian  Press-origin- 
at^  news  to  AP  members  in 
New  York  State. 

The  Troy  broadcast  bureau, 
established  16  years  ago,  wjis 
staffed  by  three  editors,  with 
the  bureau  back  in  Albany, 
the  stories  are  being  transmitted 
by  professional  Teletype  operat¬ 
ors  and  the  editors  have  addi¬ 
tional  time  for  preparing  ti  e 
copy,  Lehmbeck  said. 
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UP  TO  ‘1400  CALLS  A  DAY’ 

The  Weekly  Editor 

By  Craig  Totnkinson 


Sixteen  Missouri  newspapers, 
mo-  tly  weeklies,  have  found 
they  can  get  their  news  stories 
to  the  public  faster  than  radio 
anil  rival  newspapers,  and  at 
the  same  time  promote  them¬ 
selves,  with  the  use  of  a  re¬ 
corded  telephone  newscast  serv¬ 
ice. 

Called  “Tele-News”,  the  serv¬ 
ice  uses  a  Record-O-Phone  tele- 
pho  lie  answering  device  built  by 
a  division  of  the  Electrospace 
Corp. 

Each  of  the  16  papers  using 
the  machine  can  record  news 
any  number  of  times  a  day, 
de]>ending  on  what  news  breaks. 
Anyone  within  calling  distance 
is  free  to  use  the  service,  and 
many  do. 

The  news  reports  generally 
consist  of  headlines  and  capsule 
summaries  of  local  news  events, 
or  in  some  cases,  more  impor¬ 
tant  news  events  when  they  oc¬ 
cur. 

Many  of  the  16  papers  sell 
sponsorship  spots  on  the  tape 
to  local  businesses.  They  also 
plug  themselves  by  either  just 
mentioning  their  names  or  pro¬ 
moting  features  in  the  paper. 
The  caller  is  often  encouraged 
ft)  “read  the  next  issue  for  full 
details.” 

Tele-News  was  inaugurated 
in  Missouri  by  the  Salisbury 
Press-Spectator  in  1967,  but  it 
was  only  recently  that  the  idea 
began  to  catch  on  among  other 
papers,  mainly  through  the  ef¬ 
forts  of  the  Missouri  Press  As¬ 
sociation  and  Record-O-Phone 
salesmen. 

450  calls  per  day 

J.  M.  Fidler,  publisher  of  the 
Press-Spectator,  reports  that  in 
Salisbury,  with  a  population  of 
2,000,  about  450  calls  a  day  are 
received.  The  number,  he  says 
does  not  vary  much  on  any  of 
the  seven  days  the  service  is 
available. 

The  Press-Spectator  “regu¬ 
larly”  promotes  itself  on  the  60- 
second  newscast.  Self  promotion, 
includes  talking-up  the  paper’s 
classified  section,  subscriptions 
and  display  advertising. 

The  Press-Spectator  is  one  of 
the  papers  that  does  not  sell 
sponsorship  spots.  It  is  con¬ 
sidered  a  public  service. 

The  answering  machine  is 
available  to  papers  either 
through  renting,  renting  to  buy, 
or  outright  purchase. 

The  Press-Spectator  rents  its 
Record-O-Phone  from  the  phone 


company  for  $15.15  per  month, 
including  a  line  charge. 

The  cost  of  renting  the  ma¬ 
chine  varies  from  paper  to  pa¬ 
per,  sometimes  depending  on  the 
terms  of  the  rental. 

David  Steinbeck,  publisher  of 
the  Canton  Press-News,  says 
that  his  paper  pays  about  $25 
per  month,  including  telephone 
charges,  but  notes  that  the 
Press-News  is  leasing-to-buy 
the  machine. 

The  Press-News,  Steinbeck 
relates,  calls  the  system  “Dial- 
News”  in  order  not  to  have  the 
service  confused  with  television. 

‘Scoops  competitors* 

Joe  Mann,  news  editor  of  the 
Lebanon  Daily  Record,  sees  the 
Tele-News  service  as  a  means 
of  beating  area  radio  stations 
and  competing  area  dailies  in 
getting  news  stories  to  the  pub¬ 
lic. 

He  says  that  the  big  advan¬ 
tage  of  Tele-News  over  radio 
is  that,  “people  can  get  local 
news  when  it  happens.” 

Fidler  confides  that  the  Press- 
Spectator  “loves  to  scoop  the 
radio”  and  he  sees  the  big  ad¬ 
vantage  of  Tele-News  as  the 
ability  to  call  back  if  a  news 
item  is  missed.  The  area  dailies 
are  not  considered  a  problem 
by  Fidler. 

Asked  if  the  radio  stations 
report  the  same  news  as  the 
Press-Spectator  with  Tele-News, 
Fidler  replied,  “Sometimes. 
Their  local  reporter  dials  us  to 
get  the  news.” 

Steinbeck  feels  that  Tele- 
News  has  it  over  radio  because 
“it  is  available  at  the  caller’s 
convenience,  and  contains  the 
times  of  many  events.” 

Bill  Miller,  editor  of  the 
Washington  Missourian  and 

Regardless  of  fit,  ! 
I  your  next  “suit’’  could 
I  cost  a  small  fortune: 

If  you’re  part  of  the  communications 
I  industry,  sooner  or  later  someone’s  going 
to  tiy  to  hang  one  of  these  suits  on  you: , 
A  libel  suit,  slander  suit,  piracy  suit, 
invasion  of  privacy  suit  or  a  copyright 
violation  suit.. .and  they  don’t  tailor 
lawsuits  to  your  budget.  decide  what 
you  can  afford  in  case  of  a  judgment 
against  you,  and  we’ll  cover  any  excess 
with  an  Employers  Special  Excess 
Insurance  Policy.  For  details  and  rates, 
write  to:  Dept.  F,  EMPLOYERS 
REINSURANCE  CORP.,  21  West 
10th,  Kansas  City,  Mo.  64105;  New 
York,  111  John;  San  Francisco,  220 
Montgomery;  Chicago,  175  W.  Jackson; 
Atlanta,  34  Peachtree,  N.E. 
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Citizen,  both  published  by  the 
Missourian  Publishing  Com¬ 
pany,  reports  that  “People  tell 
us  that  the  advantage  of  Tele- 
News  over  radio  is  that  they 
don’t  have  to  wait  for  a  news¬ 
cast — they  can  dial  any  time, 
24  hours  a  day,  seven  days  a 
week,  for  news.  Some  people  tell 
us  they  dial  Tele-News  first 
thing  in  the  morning  and  before 
they  go  to  bed  at  night.” 

Too  !<oon  to  tell 

Editors  of  some  papers  using 
Tele-News  were  asked  what  ef¬ 
fect  the  service  had  on  circula¬ 
tion  and  most  replied  that  they 
hadn’t  been  using  the  service 
long  enough  to  get  an  accurate 
picture. 

The  circulation  of  the  Press- 
Spectator,  said  Fidler,  has  im¬ 
proved.  He  doesn’t  say  directly 
that  this  is  due  to  Tele-News 
promotion  but  speculates,  “some¬ 
thing  has  improved  circulation 
and  we  haven’t  done  anything 
else,” 

The  length  of  the  phone  pres¬ 
entation  also  varies  from  paper 
to  paper. 

Originally  the  Press-News 
used  a  60-second  call  but  re¬ 
duced  this  to  30  seconds  because 
of  the  volume  of  calls  received, 
which  Steinbeck  says  varies 
from  300  to  500  calls  a  day  and 
can  reach  3,000  in  a  week. 

Up  to  ‘1,400  rails  a  day* 

The  number  of  calls,  of  course, 
depends  on  the  population  area. 
The  higher  population  area 
served  by  the  Missourian  papers 
produces  “as  low  as  700  in  a 
day  and  as  many  as  1,.3()0  to 
1,400  completed  calls  in  one 
day,”  Miller  says. 

The  Missourian  papers  bought 
their  Record-O-Phone  outright, 
for  which  they  paid  $425,  which 
included  a  counter  to  tabulate, 
the  number  of  calls. 

Miller  says  the  one  sponsor 
who  has  bought  time  on  the 
tape  has  his  business  mentioned 
only  at  the  beginning  of  the 
newscast,  and  is  charged  $100 


per  month. 

In  the  case  of  the  Missourian 
papers  a  local  furniture  dealer 
offered  to  buy  all  the  time  when 
the  service  first  went  into  op¬ 
eration  in  April.  He  has  been 
the  sole  sponsor  ever  since. 

The  Press-News  charges  $25 
per  week  or  $75  per  month  for 
sponsorship  slots.  There  are  no 
“hard-sell”  ads  sold. 

The  paper  does  not  use  the 
recording  to  plug  aspects  of  the 
paper  but  merely  identifies  it¬ 
self  as  the  originator  of  the 
tape.  Sponsors  of  the  Press- 
News  tape  have  their  names 
mentioned  both  at  the  beginning 
and  end  of  the  newsca.st. 

Some  romplaiiits 

Putting  the  two  Missourian 
weekly  papers  on  somewhat  of 
an  instant  news  coverage  basis 
has  presented  a  problem.  Miller 
relates — “The  only  clisadvantage 
is  that  it  takes  time  to  write 
the  news  and  record  it.  We  have 
hesitated  to  buy  a  second  ma¬ 
chine  l)ecause  of  the  time  in¬ 
volved.  We  «lid  reserve  two  more 
consecutive  telephone  numbers 
and  eventually  we  probably  will 
add  another  machine.” 

Other  newspapers  in  Missouri 
using  Tele-News  include,  the 
Marcel ine  Press,  the  Mountain 
View  Standard,  the  Marshfield 
Mail,  the  Willow  Springs  News, 
the  Cuba  Free  Press,  the  Bon¬ 
neville  Cooper  County  Record, 
the  War-wM’  Enterprise,  and  the 
Montgomery  City  Standard, 
m 

Lanyer  scoLleil 

HARTI'X)RD 

Peter  J.  Zaccagnino  Jr., 
Hartford  lawyer,  has  l)een 
given  a  State  Superior  Court 
reprimand  for  cooperating  with 
the  Hartford  Courant  in  pub¬ 
lishing  a  profile  of  him  in  its 
Sunday  magazine.  Judge  Har¬ 
old  Mulvey  remarked  that  the 
article,  “Cocky  Counsel  for  the 
Defense,”  violate<l  the  canon  of 
ethics  which  prohibits  adver¬ 
tising  by  memlters  of  the  bar. 


Write  for  your  entry  blanks  non! 

EDITOR  &  PUBLISHER 
COLOR  AWARDS  COMPETITION 

Deadline  for  entries:  July  15,  1969 
AWARDS  FOR 

CREATIVE  USE  OF  EDITORIAL  COLOR 
CREATIVITY  IN  RETAIL  COLOR  ADVERTISING 
REPRODUCTION  OF  COLOR  ADVERTISING 

For  ontry  bUnki  and  ruUi,  writ*  to; 

EDITOR  &  PURLISHIR  COLOR  CONTEST 
SSO  Third  Avo.,  Now  York.  N.Y.  10022 
AMERICAN  ASS’N.  OP  NEWSPAPER  REPRESENTATIVES 
141  Eait  44th  St.,  Now  York.  N.Y.  10017 
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The  California  format 


T«4a5'«  Giant  State  Budget  Passes  Assembly 
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Adults  Help 
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Mail  Order  Ban: 
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1 0oad,  17  Hurt  in 
%f.  Train  Crash 


$7.4  Mttfion  Sdtoot  Bond  f/ecTton 
Ser  by  Belmont  Ottirtcf  on  Sept.  17 


Motorcycle  HUI  flan 


Befecte^  by  BC  Coimdl 


Angry  Atheists,  Your  Taxes  Help 


Uy  llowartl  B.  Taylor 

KdiUrrial  Conaultanl,  Oopley  International  Corp. 


News  editors  there  are  who  first  of  all  would  put 
a  six-column  line  across  that  layout  (we’re  still  in 
upper  right).  And  would  have  pulled  the  two  pieces 
of  art  together.  That  would  be  the  way  to  wreck 
it.  You’d  torpedo  the  drama  of  the  art. 

Little  things  add  up.  There’s  abundant  space  be¬ 
neath  the  nameplate  cutoff.  Air  between  lines  of 
headline  and  between  head  and  lead  ventilate  the 
page.  There’s  space  between  the  jump  and  the  jump 
line.  Jump  lines  are  flush  right.  That  injects  air  on 
the  left-hand  side  of  the  line. 

The  Redwood  City  Tribune  uses  the  seven  and 
one-half  column  format  on  page  1.  With  a  one  and 
one-half-column  set  down  the  left  side,  white  space 
is  instantaneous  in  the  remaining  six  and  one-half 
columns  across  the  page. 

Again,  abundant  space  between  elements.  Again, 
sunken  column  rules  and  cutoffs.  Again,  a  strong 
element  at  the  bottom  of  the  page. 

More  Ben  Day  here  than  in  The  Tribune — the 
boxes,  the  cutoffs,  the  rules.  It  obviously  was  felt 
that  the  boxes  were  needed  to  hold  the  two  elements 
together  and  to  preserve  their  identity. 

Next  time  around  it  would  be  worth  the  effort  to 
try  it  without  the  boxes. 

The  point  is  that  excessive  use  of  Ben  Day  de¬ 
vices  of  any  sort  tend  to  mud-bespatter  a  page. 

But  these  two  aren’t  spotted,  are  they? 

(Mr.  Taylor  writes  this  department  exclusively  for 
E&P.  Correspondence  should  be  addressed  to  him  at 
Copley  headquarters,  7776  Ivanhoe  Avenue,  La  Jolla, 
California  92037.) 


Competitions  conducted  by  state  associations  of 
newspaper  publishers  improve  typography. 

Here  are  two  winners  in  a  contest  sponsored  by 
the  California  Newspaper  Publishers  Association. 

A  word  about  the  tearsheets:  Each  year  the 
Crown-Zellerbach  Corporation  prepares  a  booklet 
of  California  winners.  It  sends  out  the  booklet  “in 
the  interest  of  newspaperability.” 

So  we  have  sharp  and  bright  reproductions,  cour¬ 
tesy  of  C.  E.  Hoonan,  sales  promotion  manager  of 
the  newsprint  division  of  Crown  Zellerbach  in  San 
Francisco.  The  75-page  booklet  reproduces  winners 
in  all  categories. 

First  prize  for  the  best  front  page  (category  60,- 
000  to  300,000  circulation)  went  to  the  Oakland 
Tribune. 

The  Tribune  swept  the  field  this  year.  In  addition, 
it  was  rated  as  having  the  best  typography  in  its 
category’,  the  best  Sports  page  and  the  best  Business- 
Industrial  page.  And  it  won  honorable  mention  for 
general  excellence. 

The  Redwood  City  Tribune  did  all  right,  too.  It 
was  adjudged  the  best  front  pag^  in  the  circulation 
category  of  15,000  to  50,000.  It  also  won  the  top 
award  for  its  size  for  general  excellence.  Redwood 
City  is  on  the  peninsula  south  of  San  Francisco. 

It  isn’t  difficult  to  see  why  these  two  brightly 
minted  coins  are  winners.  They  are  clean  and  airy 
and  fluidly  flowing. 

Column  rules  and  cutoffs  are  sunk.  Body  type  is 
indented.  The  Tribune  is  a  standard  eight-column 
page,  but  the  three-in-four  spread  of  body  type  in 
upper  right  lets  in  additional  air. 


f 


N  3W8papers 
give  priest 
vast  parish 


San  Francisco 

i;  'ligious  news  offers  a  busy 
anci  intensely  exciting  beat,  ac¬ 
cording  to  the  Rev.  Lester  Kin- 
sohing,  a  priest  who  in  a  year 
witti  Chronicle  Features  Syn¬ 
dic:!  te  has  developed  a  “parish” 
in  45  states  and  two  Canadian 
provinces. 

Kinsolving’s  600  to  700-word 
onc<‘-a-week  column  that  goes  to 
175  newspapers  officially  origin¬ 
ates  at  555  Sutter  Street  CFS 
heailquarters  here.  The  actual 
writing  customarily  is  per¬ 
formed  in  the  city  room  of  the 
San  Francisco  Chronicle,  where 
his  desk  flies  the  sign:  “We 
cover  eternity.” 


Much  in  a  word 


The  Episcopal  worker  priest 
is  religion  correspondent  for  the 
Chronicle,  he  says  in  correcting 
the  use  of  the  word  editor.  He 
joined  the  newspaper  staff  in 
March,  1966,  and  has  been  syn¬ 
dicated  since  June,  1988.  An  ex¬ 
perienced  writer,  he  has  con¬ 
tributed  to  a  wide  range  of  mag¬ 
azines  that  includes  Playboi/, 
the  American  Bar  Association 
Journal  and  various  religious 
publications. 

The  columnist’s  basic  topics 
include  newspaper  morals  along 
with  capital  punishment,  abor¬ 
tion,  immorality  and  the  sex 
revolution.  He  is  a  staunch  de¬ 
fender  of  the  press.  On  speak¬ 
ing  engagements  he  is  and,  in 
particularily  firm  on  behalf  of 
the  Chronicle. 

Kinsolving’s  column  coverage 
runs  a  gamut  that  has  included 
black  caucuses,  the  wailing  wall 
in  Jerusalem,  the  church  and 
politics  and  Bishop’s  trial  in 
Denver  —  from  which  he  was 
ejected.  His  removal  was  ac¬ 
complished  by  two  very  large 
and  strong  Pinkerton  men,  he 
adds. 

Wrallli  of  <’opy 

With  spot  news  events  on 
Chronicle  assignments  added  to 
basic  subjects,  the  writer  finds 
he  is  never  out  of  material.  He 
also  declared  he’s  sorry  for  his 
colleagues  in  the  fields  of  poli¬ 
tics  and  science  because  “they 
have  such  dull  beats.” 

In  the  course  of  covering  re¬ 
ligious  news  for  the  Chronicle 
and  in  developing  the  distribu¬ 
tion  of  his  CFS  columns  Kin- 
aolving  has  visited  in  175  news¬ 
papers  during  the  past  12 
months.  He’s  been  amazed  and 
delighted  at  the  courtesies  and 


"WE  COVER  ETERNITY"  is  the  slogan  of  the  Rev.  Lester  Kinsolving, 
San  Francisco  Chronicle  religion  columnist  whose  weekly  reports 
now  appear  in  175  newspapers. 


hospitality  shown  “the  man 
wearing  the  collar,”  reported  the 
priest.  He  has  been  disappointed 
on  only  two  visits. 

Currently  seven  columns 
ahead  of  deadline.  Kinsolving 
regrets  his  limitation  to  a  single 
column  a  week.  On  the  other 
hand,  his  schedule  gives  more 
time  for  reportorial  digging,  re¬ 
search  and  travel,  he  observed. 

He  UKOM  a  recorder 

As  an  aid  to  accuracy  and  to 
ease  in  interviewing.  Kinsolving 
uses  a  recorder  when  talking 
with  those  who  know  he  is  a 
newsman  obtaining  a  story,  his 
equipment  is  turned  off  when¬ 
ever  the  interviewee  goes  off  the 
record,  he  emphasized. 

His  prcscnialion 

In  presenting  the  merits  of 
his  column  to  editors  he  visits. 
Rev,  Kinsolving  offers  a  promo¬ 
tion  report,  a  list  of  papers  us¬ 
ing  the  column  and  reprints  of 
top  reports.  He  has  found  his 
interview  giving  Billy  Graham’s 
views  on  the  death  penalty  to  be 
a  prime  example  of  the  topics 
he  chooses  and  his  style  of  re¬ 
porting. 

Kinsolving  column  headlines 
show  the  scope  of  his  writing. 
These  include  communication 
with  the  dead,  draft  exemption 
and  the  clergy,  Israel’s  tangled 
religious  laws,  “church  circuit 
entertainers,”  homosexuality — 
sinful  or  not  and  soul  trans¬ 
plants. 

Born  in  New  York  City  in 


19:i2,  the  priest’s  career  included 
army  service  and  a  few  years 
in  advertising  before  his  ordin¬ 
ation  14  years  ago.  He  was  a  leg¬ 
islative  assistant  to  Bishop 
James  Pike,  served  on  various 
California  boards  and  commis¬ 
sions  and  was  associate  editor  of 
Pacific  Churchman  before  join¬ 
ing  the  Chronicle. 

• 

Hal  Ledet  continues 
his  winning  streak 

New  Orleans 

When  the  Louisiana  Sports 
Writers  Association  met  here, 
Sunday,  June  29,  to  hand  out 
its  annual  writing  awards,  one 
man  may  have  made  national 
journalism  history. 

He  is  34  year  old  Hal  Ledet, 
who  began  a  newswriting  career 
less  than  four  years  ago.  In  45 
months  Ledet  has  won  45  state 
and  national  association  writing 
awards,  including  the  nine  he 
was  awarded  here.  This  is  be¬ 
lieved  to  be  unmatched  by  any¬ 
one  writing  on  a  newspaper  in 
the  United  States,  according  to 
Gerry  Robichaux  of  the  Shreve¬ 
port  Times,  LSWA  president. 

For  the  past  18  months  Ledet 
has  l)een  a  one-article-per-week 
part-timer  on  the  staff  of  the 
Clarion  Herald,  Catholic  weekly 
of  the  Archdiocese  of  New  Or¬ 
leans. 

Ledet  spent  almost  four 
months  of  the  1968-69  contest 
year  recuperating  from  a  heart 
attack.  He  studied  journalism 
at  Tulane  University. 
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Hoe  &  Co. 

{Continued  from  page  10) 


around  $4  million.  A  representa¬ 
tive  of  Merkle  Press  Inc.  sug¬ 
gested  that  an  arrangement 
might  be  worked  out  among  the 
customers  to  advance  payments 
on  orders  if  security  is  given 
them  in  the  form  of  a  mortgage 
on  the  property.  Merkle,  he 
added,  is  prepared  to  negotiate 
for  acquisition  of  The  Hoe  Com¬ 
pany. 

An  attorney  for  Triangle 
Publications,  Philadelphia, 
offered  to  provide  immediate 
capital  if  the  court  would  pro¬ 
vide  a  guarantee  of  delivery  of 
the  equipment.  This  was  the 
consensus  among  others  speak¬ 
ing  for  publishers  who  have 
already  inve.sted  large  sums  in 
preparing  for  new  presses  and 
want  delivery’  of  them  in  the 
near  future.  In  the  courtroom 
were  repre.sentatives  of  Knight 
Annenberg,  Newhouse,  Gannett, 
Chicago  Tribune,  Dayton  News¬ 
papers,  McCall  Printing  Corp. 
and  Atlantic  City  Press. 

Presses  on  platforms 

Some  of  their  presses,  the 
spokesmen  told  the  court  are 
sitting  on  shipping  platforms  at 
the  Hoe  factory.  Judge  Ryan 
said  he  thought  the  trustee  could 
issue  certificates  securing  the 
payments  and  by  keeping  the 
work  force  employed  deliveries 
could  be  made  in  reasonable 
time. 

As  a  first  step,  the  judge 
ordered  a  “freeze”  on  Hoe  bank 
accounts  so  that  Talcott  could 
not  get  any  of  them.  “I  am  con¬ 
cerned  with  saving  this  company 
and  2,000  jobs  and  I’m  not  in- 
tere.sted  in  seeing  that  Talcott 
gets  paid,”  said  Judge  Ryan. 

A  union  officer  said  the  court 
might  consider  one  of  Hoe’s  as- 
.sets  to  be  a  contract  that  has 
two  years  to  run. 

During  his  review  of  the 
company’s  dire  financial  pre¬ 
dicament,  the  judge  remarked 
that  he  was  distressed  to  read 
in  The  Wall  Street  Journal  that 
the  Hoe  Company’s  comptroller 
had  made  himself  unavailable  to 
discuss  the  conr^)any’s  affairs. 


Edward  F.  Kroepke 


New  York  News  fills 
ad  manager  post 

After  38  years  of  service  in 
the  New  York  News  advertising 
department,  John  F.  Herrick, 
advertising  director,  will  retire 
July  31. 

Edward  F.  Kroepke  will  as¬ 
sume  the  position  of  advertising 
manager.  He  has  been  with  the 
News  since  1935.  Before  being 
named  local  manager  in  1959,  he 
had  worked  on  department  store 
accounts.  In  1963  he  was  named 
assistant  advertising  manager, 
and  in  1968,  advertising  sales 
manager. 

Herrick  began  working  for 
the  News  in  1931  as  a  merchan¬ 
dising  man.  He  became  an  ad 
salesman  and  in  1952  he  was 
named  manager  of  resort  and 
travel.  For  seven  years  he  was 
manager  of  the  western  adver¬ 
tising  office  in  Chicago.  On  his 
return  to  New  York  he  became 
assistant  to  the  advertising 
manager,  advertising  manager 
(1963)  and  advertising  director 
(1968). 

An  ‘enviable*  sales  record 

In  announcing  Herrick’s  re¬ 
tirement,  W.  H.  James,  execu¬ 
tive  vicepresident,  said:  “Jack 
Herrick  compiled  an  enviable 
record  of  sales  achievements  at 
the  News.  During  the  time  he 
was  in  charge  of  the  advertising 
department  the  volume  grew 
from  37.7  million  to  48.6  million 
lines.” 


Laveiithol  will  join  Newsday  in  September 


Bill  Moyers,  Publisher  of 
Seu'ftdny,  The  Long  Island 
Newspaper,  announced  that 
David  Laventhol  assistant  man¬ 
aging  editor  of  the  Washington 
Post,  will  join  Newsday  in  Sep¬ 
tember  as  associate  editor. 

Lou  Schwartz,  editor  of 
Weekend  Newsday,  the  paper’s 
Saturday  magazine,  will  become 
assistant  managing  editor  for 
features. 


Laventhol,  35,  a  former  city 
editor  of  the  New  York  Herald 
Tribune,  moved  to  the  Washing¬ 
ton  Post  in  1966.  As  associate 
editor  of  Newsday,  Moyers  said, 
Laventhol  will  be  responsible 
for  special  sections  and  for 
developing  coverage  of  trends 
and  perspectives  in  the  news 
that  are  not  keyed  to  daily 
events. 


Deaths 

Leif  Johnson,  52,  executive 
editor  of  the  Fullerton  (Calif.) 
Daily  News,  and  for  18  years 
managing  editor  of  the  Aber¬ 
deen  (S.D.)  American-News: 
June  10. 

*  •  « 

Harry  Smith,  71,  former 
snorts  columnist  for  the  Sioux 
City  (Iowa)  Journal;  June  12. 

*  *  * 

Thomas  J.  Finney,  65,  for¬ 
mer  reporter  for  the  Philadel¬ 
phia  ('Pa.)  Record  and  Inter¬ 
national  News  Service;  re¬ 
cently. 

*  *  * 

W.  G.  Tolleson,  69,  formerly 
on  the  advertising  staff  of  the 
Phoenix  (Ariz.)  Gazette,  Los 
Angeles  Times  and  the  Holly¬ 
wood  (Calif.)  News;  June  16. 

«  *  * 

Wesley  Sherman,  42.  editor, 
and  publisher  of  the  Heppner 
(Ore.)  Gazette  Times  and  for¬ 
mer  president  of  the  Oregon 
Newspaper  Publishers’  Associa¬ 
tion;  June  22. 

*  «  * 

Joseph  D.  Goggin,  76.  presi¬ 
dent  of  Newspaper  Publishers 
Supply  Co.,  Chicago;  inventor 


Past  week’s  range 
of  stork  prices 


July  I  July  ? 


(N«w  York  Stock 

Exchange) 

-  •  » 

Barkey  Photo  . 

.  21'/j 

25% 

Boise  Cascade  . 

.  *3% 

64t^ 

Capital  Cities  Bdcstg. 

.  33'/, 

34% 

Cowles  Communications 

.  12% 

12 

Crowell  Collier  . 

.  35% 

361/, 

Crown  Zallarbach  . 

.  Si 

51% 

Cutler  Hammer  . 

.  3YH 

38 

Dayco  Corp . 

.  il'/j 

43 

Eastman  Kodak  . 

.  75 

77 

Eltra  Corp . 

.  32% 

24% 

Fairchild  Camara  . 

.  72^ 

72% 

Foote,  Cone,  Balding 

.  12% 

12% 

Gannett  Co . 

.  3*% 

37% 

Georgia  Pacific  . 

3? 

41% 

Great  Northern  Paper 

5» 

Harrii  Intartypa  . 

.  iS'/S 

f8% 

Inmont  . 

.  201/, 

21% 

International  Paper  . . . . 

.  38</j 

371/4 

Kimberly  Clark  . 

.  il 

63% 

Miehle-Goss-Oexter  _ 

.  26 

261/4 

Tima  Inc . 

.  SC/a 

50 

Timas  Mirror  . 

.  42 

44 

(American  Stock  EichangnI 

Digital  Equipment  . . 

.  68 

66% 

Domtar 

12% 

12% 

Ehranraich  Photo  . 

.  W/, 

31% 

Milgo  Electronics  . 

.  24 

25 

New  York  Times  . 

.  52% 

52% 

Papart,  Koeniq,  Lois 

.  27% 

22% 

Wood  Industries  . 

.  14% 

14% 

(Over  the  Counter) 

Booth  Newspapers  . 

.  43 

41 

Boston  Herald-Traveler  . 

.  30 

30 

Cincinnati  Enquirer  .... 

.  36 

34 

Dow  Jones  . 

.  120 

123 

Downe  Comms . 

.  24 

23 

Doyle,  Dane,  Bernbach 

.  25 

741/4 

Federated  Publications 

.  46 

Ak 

Grey  Advtg . 

.  IS 

16 

Hurlatron  .  . . . 

.  8% 

8% 

Knight  Nawspapars 

.  34% 

341/, 

Lea  Enterprises  . 

.  I»% 

l»% 

Ogilvy,  Mather  . 

.  28 

26 

.  22 

201/4 

Post  Corp.  fWis.)  . 

.  I* 

171/, 

Richmond  Newspapers  . 

.  33 

33% 

(Canadian  Exchanges) 

Abitibi  . 

.  ♦% 

»% 

B.  C.  ^rest  . 

.  31 

301/7 

Maehilillan.  Bloedel  _ 

.  32% 

31% 

Southern  Press  . 

.  62 

5»% 

Thomson  Nawspapars  .. 

.  14% 

17 
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of  stereotyping  equipment ,  June  I  y  ( 

22.  I 


.  .  * 


Leonard  V.  Finder,  59,  rditor 
and  publisher  of  the  Sacramento 
(Calif.)  Union  from  1962  until 
1966;  previously  publisher  of 
papers  in  New  Hampshire,  July 
3. 

.  .  . 

Edward  A.  Rapetti,  25,  a 
former  E&P  staff  member  and 
editor  of  a  Long  Island  weekly 
newspaper;  June  28. 

*  *  * 

Lewis  L.  Jackson  Jr.,  26 
former  UPI  newsman  in  Ten¬ 
nessee;  June  28. 

«  *  * 

Ann  Russell,  religion  and 
education  writer  for  the  Cin¬ 
cinnati  Enquirer;  July  2. 

*  *  * 

L.  C.  Gifford,  82,  editor  and 
publisher  of  the  Hickory  (N.C.) 
Daily  Record;  July  7. 

*  *  * 


V.ii 
Ass  ..c 
con^e 
belc  w 

Class 


Class 


Class 


Class 


Class 


Clyde  M.  Edmondson,  69, 
newsman-founder  and  general 
manager  of  the  Redwood  Em¬ 
pire  Association  for  32  years; 
June  30. 

♦  *  * 

J.  Frederick  Becker,  44, 
courthouse  reporter  of  the 
Norristown  (Pa.)  Times- 
Herald;  recently. 

«  «  * 

Sara  Davidson,  92,  former 
society  editor  of  the  Tulsa 
(Okla.)  Daily  World;  June  9. 

*  «  « 

WALTiai  D.  Peek,  73,  Iward 
chairman  of  Hennepin  Paper 
Company  in  Minnesota  and 
president  of  Walter  1).  Peek, 
Inc.  of  N.  Y.;  June  30. 

*  ♦  • 

A.  E.  Meyer,  80,  retired 
(1965)  circulation  director  of 
the  Clinton  (Iowa)  Herald; 
June  14. 

*  ♦  • 

Philip  L.  Thompson,  89,  re¬ 
tired  director  of  public  relations 
for  Western  Electric  Co.  and 
former  president  of  The  Audit 
Bureau  of  Circulations;  July  2. 

.  .  . 

Hal  V.  Brown,  72,  Mobile, 
Ala.,  newsman  for  45  years; 
June  29. 

*  •  * 

J.  Brown  Maloney,  56,  vice- 
president  of  McClatchy  News¬ 
papers  in  California;  July  8. 

• 

A.  Bruce  Cook  Dies 

Union  City,  N.J. 

A.  Bruce  Cook,  editor  of  the 
Hudson  Dispatch  for  the  past 
nine  years  and  a  member  of  its 
staff  for  41  years,  died  June  30 
from  head  injuries  suffered  in 
a  fall  down  steps  at  his  home 
just  as  he  was  leaving  for  the 
office.  He  was  70.  He  tegan  his 
career  working  for  the  Rich¬ 
mond  Virginian. 
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{CMA  promotion  display  winners 

Toronto 

V.  inners  of  first  prizes  in  the  International  Circulation  Managers 
As;^  ciation  promotion  display  contest  were  announced  at  the 
contention.  They  were  in  four  groups  in  the  categories  listed 
below.  The  prizes  were  plaques. 

GROUP  I  Circulation  Sales  Promotion 
Clai  <  I — Over  150,000  Scrapbook — Jack  Patterson,  Washing¬ 

ton  (D.C.)  Post 

Poster — Michael  S.  Mander,  London 

(Eng.)  News 

Class  II — 75-150,000  Scrapbwk — Ed  Schultz,  Winnipeg 

(Man.)  Tribune 

Poster — Roland  Erickson,  Rockford 

(Ill.)  Star 

Class  III — 25-75,000  Scrapbook — L.  J.  Olsen,  News  Tribune, 

Perth  Amboy  N.J. 

Poster — Norman  Tischer,  Muncie  (Ind.) 
Star 

Cla.s  IV — Under  25,000  Scrapbook — Chuck  LeBlanc,  Woodstock 
(Ont.)  Sentinel  Review 
Poster — Richard  Puetz,  Arlington  (Ill.) 
Day 

GROUP  II — Newspaperhoy  Relations  Program 
Class  I — Over  150,000  Scrapbook — W.  J.  Morrissey,  Long 

Beach  (Calif.)  Independent,  Press- 
Telegram 

Poster — Michael  S.  Mander,  London 
(Eng.)  News 

Scrapbook — “Bill”  Miller,  Riverside 
(Calif.)  Press  Enterprise 
Poster — Frank  Wippel,  Lansing  (Mich.) 
State  Journal 

Scrapbook — David  Yarrow,  Hertford¬ 
shire  (Eng.)  Echo  Post 
Poster — Oscar  Whitmore,  Lewiston 
(Maine)  Sun 

Scrapbook — William  LeSurf,  Belleville 
(Ont.)  Intelligencer 

Poster — Edward  Lynch,  Olean  (N.Y.) 
Times  Herald 

Observance  of  Newspaperhoy  Day 

W.  J.  Morrissey,  Long  Beach  (Calif.) 

Independent,  Press-Telegiam 
John  Gorry,  Cir.  Pro.  Mgr.,  Ft.  Lauder¬ 
dale  (Fla.)  News 

L.  J.  Olsen,  News  Tribune,  Perth  Am- 
bov,  N.  J. 

William  LeSurf,  Belleville  (Ont.)  In¬ 
telligencer 

GROUP  IV — Circulation  Achievement 

Albert  P.  Graham,  Toronto  (Ont.) 
Glol)e  &  Mail 

Howard  Mathews,  Lexington  (Ky.) 
Herald  Leader 

Dean  Howard,  Columbus  (Ind.)  Repub¬ 
lic  and  L.  J.  Olsen,  News  Tribune, 
Perth  Amboy,  N.  J. 

Harry  J.  Purdum,  Hastings  (Neb.) 
Tribune 


Class  11-75-150,000 


Class  111-25-75,000 


Class  IV — Under  25,000 


Class  I- 


GROUP  III- 
— Over  150,000 


Class  11-75-150,000 
Class  111-25-75,000 
Cla.ss  IV— Under  25,000 


Class  I — Over  150,000 
Class  11-75-160,000 
Class  111-25-75,000 


Class  IV — Under  25,000 


McDonald  hikes 
subscription  prices 

Chattanooga 
A  new  scale  of  subscription 
prices  was  put  into  effect  June 
29  by  the  News-Free  Press. 
Publisher  Roy  McDonald  said 
the  company  had  been  absorb¬ 
ing  large  rises  in  the  cost  of 
publication  since  1963,  when  the 
last  price  adjustment  was  made. 

The  new  rates  are :  Daily  and 
Sunday,  70^  a  week ;  daily  only, 
45^  per  week;  Sunday  only, 
25<‘.  The  weekday  single  copy 
price  remains  at  10^. 

The  price  for  the  evening  Post 


is  25^  for  five  days  and  that  of 
the  Times,  daily  and  Sunday, 
is  16(‘  less  than  the  new  News- 
Free  Press  price. 

Capitol  post  fillc<l 

CoU’MBUS,  Ohio 
Richard  Zimmerman,  chief 
legislative  correspondent  of  the 
Cleveland  Plain  Dealer,  has 
been  elected  vicepresident  of  the 
Ohio  Legislative  Correspondents 
Association.  He  succeeds  Gor¬ 
don  Raeburn,  who  recently  re¬ 
signed  from  the  Scripps-Howard 
Newspapers,  creating  the  va¬ 
cancy. 
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Carrier  pay 

(Continued  from  page  14) 

readers  want  the  latest  news 
and  should  get  it  as  long  as 
papers  are  delivered  on  time. 

Wants  paper  by  5  p.ni. 

It  was  generally  agreed  the 
housewife  wants  the  paper  be¬ 
fore  5  p.m.  and  one  manager 
reported  he  experienced  growth 
with  an  edition  home-delivered 
at  11  a.m.  Zoned  editions  also 
had  their  supporters  and  one 
said  he  w’ould  like  to  see  it 
done  every  day  and  not  just  on 
Sunday  and  one  other  day. 

Eighty-five  new  members 
were  voted  in,  bringing  the 
total  membership  to  994.  Next 
year  ICMA  will  go  beyond  the 
1,000  mark  when  another  109 
become  members.  There  were 
640  at  the  1969  convention,  a 
total  which  included  guests. 

A  report  of  the  postal  and 
transportation  committee  noted 
that  another  postal  rate  in¬ 
crease  is  scheduled  for  January 
1,  and  that  most  member  news¬ 
papers  that  have  large  mail 
circulations  raised  their  sub¬ 
scription  prices,  while  a  few 
held  the  line  and  absorbed  the 
increased  cost  this  year  of 
about  eight  percent. 


Circulation  managers  of 
weekly  newspapers  that  meet 
Audit  Bureau  of  Circulations 
standards  were  made  eligible 
for  associate  memberships  in 
ICM.A  by  amending  the  consti¬ 
tution. 

Membership  plaques,  hand¬ 
somely  designed  and  suitable 
for  mounting  on  a  wall  or 
placing  on  the  desk  were 
shown  at  the  convention.  They 
were  not  generally  distributed 
there,  because  of  Canadian  cus¬ 
toms  regulations.  Mo.st  of  them 
are  being  mailed  to  the  mem- 
l)ership. 

• 

Solon  wants  newsmen 
to  (liselose  earnings 

Columbus,  Ohio 

The  minority  leader  in  the 
Ohio  Senate  has  suggested  that 
newspaper  reporters  covering 
the  Ohio  Legislature  should  be 
required  to  disclose  their  an¬ 
nual  earnings. 

Charles  J.  Carney,  Democrat, 
of  Youngstown,  said:  “I  am  con¬ 
vinced  that  most  reporters  are 
honest.  But  a  few  have  con¬ 
flicts  of  interest  because  they 
have  been  on  the  payrolls  of 
various  lobbyists.” 

The  senator  said  that,  under 
his  proposal,  members  of  the 
press  corps  would  be  made 
officers  of  the  court. 


classified  section 
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ANNOUNCEMENTS  ANNOUNCEMENTS 


I  Appraisers— Consultants 

I  APPRAISALS  FOR  E.STATE.  TAX. 
I  partnerMhip,  loan  and  inHurance  pur* 
poses.  Sensible  fees.  Brochure.  M.  R. 
!  Krehbiel,  Box  88.  Norton,  Kans.  67654. 


Business  Opportunities 


START  OFFSET  PAPER  or  shopper 
with  our  equipment  on  rent-lease  basis 
if  you  have  know-how  and  modest 
capital.  NAPSCO.  Berlin,  Wise.,  and 
18  W.  22nd  St..  New  York,  N.Y.  10010. 


Newspaper  Bntkers 
MEL  HODELL 

191  N.  Ehiclid  Ave..  Hazen  Co. 
Upland.  Calif.  91786  714-982-1,595 


IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  new»pB|)er — it’s  the  per¬ 
sonality  and  ability  of  the  buyer,  'This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant.  Mich.  48858. 


VERNON  V.  PAINE 
Paily  papers — Nation-wide  service 
306  Taylor,  Claremont,  Calif.  91712 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day¬ 
time;  (AC  813)  733-8063  nights;  or 
write  Box  8.364,  Clearwater  Beach, 
Florida  33616.  No  obligation,  of  course. 


Newspaper  Brokers 

CONFIDENTIAL  INFORMATION 
Daily  Newspai>er  Proi>ertles 
W.  H.  Glover  Co.,  Ventura,  Calif.  93001 


•  SYD  S.  GOULD  AS.SOtTIATES 
"the  broker  with  instant  buyers” 
.SALES,  SERVICES.  MANAfJEMENT 
134  S.  Panama  St.,  P.O.  Box  7267 
Montgomery.  Ala.  (206)  262-2411. 

I  Arizona  and  Western  Newspapers 
DEAN  SELLERS  &  JOHN  HOGUE 
1415  E.  University  Dr.,  Mesa 
Ariz.— 85201  (AC  602)  964-1090 


NEGOTIATORS  for  transfer  of  news¬ 
paper  properties  —  sale  or  purchase. 
I  Dixie  Newspapers,  P.O.  Box  490.  Gads- 
'  den,  Ala.  36902.  Ph:  (AC  205)  546-3357. 


HARRIS  EU^LSWORTH.  Licensed  Bkr., 
I  Serving  the  Pacific  Northwest 
j  Box  609,  Roseburg,  Oregon  97470 

!  The  DIAL  Agency,  1603  Nazareth.  Kal- 
I  amazoo.  Mich.  49001.  Ph:  349-7422. 
I  “America's  No.  1  Newspaper  Broker." 


Newspapers  For  Sale 

CALIFORNIA  SEMI-WEEKLY  in  beat 
locale,  best  climate:  rapid  growth  pat¬ 
tern:  offset:  $60,000  down  to  excep¬ 
tionally  qualified  buyer.  Joseph  A. 
Snyder,  Newspaper  Bkr..  2234  E.  Rom- 
neya  Dr.,  Anaheim,  Calif. — 92806. 


WEEKLY  BUYS  —  Texas:  gross 
$260M,  $4IM  down.  Louisiana:  gross 
I  I190M.  $61M  down:  gross  t.50M, 

$12. 6M  down:  gross  $30M,  $6.6M  down. 
I  Write:  Newspaper  Ser.  Co.,  216  Curtis, 

I  Jennings,  La.  Ph:  (318)  824-0476. 
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Netcspapers  For  Sale 


MACHINERY  &  SUPPLIES 


Compoting  Room 


MACHINERY  &  SUPPLII  S 


Material  For  Sale 


SUCCESSFUL  WEEKLIES  | 

CeorKia  .  (  70.000  , 

Canada  .  t  825,000  ! 

California  .  $1,000,000  : 

New  York  .  $  100,000  I 

Central  Midweat  Daily  ....  $  276,000 

Maine  .  $  146,000 

Utah  .  $  67,600 

State  cash  first  letter;  20% 
cash  down  buys  any  of  these 
Othrrs — tril  us  what,  where,  sise 
MAKION  K.  KKEHBIEL 
Box  88  Norton.  Kaiis. — 67654 

REGIONAL  COUNTY-SEAT  DAILY 
Isolated,  irrowinir  colleire  city;  f((^ 
plant;  6,000  circulation;  permisive 
terms  to  qualified  buyer.  Send  proof  of 
financial  ability.  J.  A.  Snyder.  News¬ 
paper  Bkr.,  2234  E.  Komneya  Dr., 
Anaheim,  Calif. — 62806. 

WE.'CTKRN  MASSACHl'bBTra  WEEKI,T 
Ideal  for  husband-wife  team.  No  print¬ 
ing  plant.  Good  potential.  Attrac¬ 
tively  priced!  Box  1136,  Editor  &  Pub¬ 
lisher. 

PUBLISHER-MANAGER  wanted  as 
partner  in  metro  weekly  frrossinir  over  | 
$250M.  Must  have  $26M  minimum  to  i 
invest  and  extensive  newspaper  ex¬ 
perience.  Present  publisher  movinK  to  I 
larger  newspaper  interests.  Do  not  re¬ 
ply  unless  you  have  BOTH  money  and 
experience.  Person  selected  must  as¬ 
sume  full  management;  eventual 
ownership  possible.  Midwest  growth 
area,  competitive,  but  profitable.  Write: 
Publisher,  414  Jefferson  St..  Topeka, 
Kans.  -66607. 

EXCLUSIVE  10-12  PAGE  county  ofli-  I 
cial  newspaper,  over  $46,000  gross, 
2,460  paid  suliacriptions.  Good  equii>- 
ment.  Town  of  2.000.  By  owner. 
Promoter,  Stanley,  N.  D.- -58784. 

IF  YOU  HAVE  29%  down  payment 
for  $100,000  plus  gross  weekly  in  boom¬ 
ing  Southern  industrial  area,  write 
all  R.K.T.  Larson  A  Associates,  Inc., 
P.O.  Box  111,  Culpeper.  Va.— 22701. 

COLORADO  WEEKLY  $47,600.  Area 
8;  two  high  potential  suburbans.  Com¬ 
mercial  plant  $200,000-gross  cU«s.  West 
Coast:  weekly  triplets  grossing  over 
$100,000.00.  Small  Colorado  weeklies  to 
sell  under  gross.  Lyle  Mariner  As¬ 
sociates,  781  E.  17th  Ave.,  Denver, 
Colo.— 80203. 

WE.STERN  NEWSPAPER  GROUP, 
offset;  executive  markets;  profitable; 
sound  rural  economy.  $90,000  down. 
Send  proof  of  financial  ability.  Joseph 
A.  Snyder,  Newspaper  Bkr.,  2234  E. 
Romneya  Dr..  Anaheim,  Calif. — 92806. 

PROMISING  LA.  WEEKLY.  Owner- 
editor  earned  $11,000  last  year.  $6,000 
down  and  terms.  Box  1171,  Editor  A 
Publisher. 

CALIFORNIA  SEIACOAST  WEEKLY, 
perfect  climate;  offset ;  1968  gross  $65,- 
000.  Requires  vigorous  publi^er.  Only 
$10,000  down.  J.  A.  Snyder,  News¬ 
paper  Bkr.,  2234  E.  Romneya  Dr., 
Anaheim.  Calif. — 92806. 

LEGAL  DAILY  in  upper  class  subur- 
l>an  city.  Needs  development.  Gross 
$100,000  plus.  Could  he  made  a  spec¬ 
ialised  journal.  Krehbiel-Bolitho.  Box 
13.3,  Ehnporia,  Kans.  - -66801 . 

EA.STERN  CANADIAN  DAILY,  es¬ 
tablished  ;  40,000  circulation;  record 

of  progress;  recent  renovations :  new 
buildings  and  equipment.  One  owner¬ 
ship  for  60  years.  Total  gross  sales 
$216,000  plus.  Financial  analysis  and 
appraisals  available.  Box  1181,  Ekiitor 
A  Publisher. 

RIO  GRANDE  VALLEY  county-seat 
exclusive  weekly.  Big  population.  Let¬ 
terpress.  Price  $120,000  with  building. 
Terms.  Krehbiel-Bolitho,  Box  133,  Em¬ 
poria,  Kans. — 66801. 

AVAILABLE 
Newspapers.  Magasines,  Broadcast  and 
Printing  Facilities.  Write: 

J.  N.  WELIeS  A  COMPANY 
943  W.  Roosevelt  Rd.,  Wheaton,  Ill. 

WLSCON.SIN  WEEKLY  PAPBR.S 
grossing  $87,000;  sell  at  $86M  ;  reason¬ 
able  down  payment.  8.000  -F  popula¬ 
tion.  industry.  Krehbiel-Bolitho,  Box 
ISS,  Emporia,  Kans.-  66801. 


WISCONSIN  NEWSPAPER:  $I2-$14,- 
000  gross;  progressive  community  near 
Twin  Cities.  $94,000  gross;  unopposed 
county-seat  weekly;  5M  subscriptions; 
solid  brick  building.  Attractively 
priced.  UBBY  AGENCY.  2716  Nicol¬ 
let  Ave.,  Minneapolis.  Minn. —  66408. 

WESTEaiN  WISCONSIN  OFFSET 
patters,  two  towns ;  gross  $43,600. 
Priced  $30,000  for  quick  sale.  Terms. 
Krehbiel-Bolitho,  Box  183,  Emporia. 
Kans.— 66801. 

THREa:  WEaiKLIES  In  Zone  2.  Ex¬ 
cellent  growth  possible  under  aggres¬ 
sive  management.  Operates  in  the 
black.  One  paper  covers  section  of 
large  city ;  two  serve  growing  subur¬ 
ban  areas.  Printed  offset  by  contract. 
Box  1176,  Eklitor  A  Publisher. 

ElAST  CENTRAL  ILL.  WEEKLY, 
growing  town  of  4,000.  Gross  $48,000; 
sell  $60,000.  Terms.  Letterpress.  Kreh¬ 
biel-Bolitho,  Box  133,  Emporia,  Kans. 
66801. 


Retort  and  Travel 

TRAVEL  SOUTH  AMERICA  Oct.  9-31. 
Deluxe  Tour.  Write  first-hand  stories 
based  on  Embassy  briefings,  govern¬ 
ment  interviews.  Details:  Contact  Mid¬ 
west  News  Study  Mission,  12700  Lake 
Ave.,  Cleveland,  Ohio — 44107, 


NEWSPAPER  SERVICES 

Featuret  Available 

THE  MADZIWILL  PAPERS  make 
everything  else  seem  outdated.  Lively 
new  syndicate  includes  6  cols — love- 
slant.  teen-slant,  politics-left,  wild 
humor,  fortune-teller.  Write  Madxi- 
will,  940  Lincoln  Road,  Miami  Beach, 
Fla.  -88139. 

"NEWSBEIAT”  ideas  for  active,  enter¬ 
prising  newsrooms.  Over  600  use  it  I 
Twice  monthly.  $2.26-a-month.  News- 
features  Associates,  1312  Beverly,  St. 
Louis.  Mo.— 63122. 

EDITORS  OF  OFFSET  WEEKLIES 
put  “ELIJAH” — only  cartoon  panel  of 
its  kind  on  your  editorial  page:  4- 
week’s  free.  Write:  Sharpe  Cartoon 
Syndicate,  2318  E.  7th  St.,  Anderson, 
Ind. -46012. 

THE  BOOK.SHELF— Lively  reviews. 
Book  news.  Weekly.  E'ree  sample.  Box 
1168.  I^ilua-Kona,  Hawaii — 96740. 

ADD  SOME  VARIETY  to  your  pai*er: 
two  book  reviews  and  column  on  na¬ 
tional  politics — $2  per  week.  Written 
by  newspaperman  with  college  teach¬ 
ing  and  political  background.  Box  1178, 
Editor  A  Publisher. 


Pres*  Engineer* 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 

65-59  Fourth  Street 
Brooklyn.  N.Y.  11231 
(AC  212)  JAckson  2-6106 

PRESS  ERECTION  UNLIMITED 
Are  you  buying  a  new  or  used  press? 
I  can  move  it  for  you  and  train  your 
personnel  to  run  It.  I  have  18  years’ 
experience  as  an  erecting  machinist  in 
Web  offset  and  letterpress,  excluding 
double  width.  I  have  twinned  and 
modified  offset  and  letterpress.  Ken¬ 
neth  Langley,  6217  Lamar,  Mission, 
Kans  — 66202.  (AC  913)  432-8276. 


Pre**-Time  AvailaMe 

WEB-OFFSET  press-time  available.  Up 
to  16  pp.  broadsheet  or  32-page  tab 
collect-  Inserter  available  for  larger 
page  rapacity.  Color  available,  as  is 
colored  papers.  (AC  218)  761-8710.  Ask 
for  Mr.  Williams  or  Mr,  Reeves. 
Bemidji,  Minnesota. 


ALL  MODELS 

Linotyi>es — Intertypes — Ludlows 
PRINTCRAET  REPRESENTATIVES 
136  Church  Street.  N.Y.,  N.Y.  10007 

JUSTOWRITERS — Large  selection  of 
excellent  trade-ins  for  rent-lease,  or 
for  sale;  easy  terms,  NAPSCO,  Berlin, 
Wise.,  and  18  W.  22.,  N.Y.C.— 10010. 

JUSTOWRITERS.  rebuilt  by  Friden 
trained  i>eraonnel.  Large  selection  of 
type  styles.  E'lexowriters — Input  units 
fur  computers.  E'HN  Business  Products, 
Cherry  Hill.  N.J.- 08034.  (AC  609) 
428-3223. 

(I)  VARITYPER,  hardly  used;  no 
fonts:  model  610,  S#  480—8300.  Write 
or  call:  Graphic  Arts  Rubber  Co.,  Inc., 
109  W.  2Ist  St.,  Indianapolis.  Ind. — 
46202. 

FOTOSETTER  -  INTERTYPE  #482-S/ 
028199E'S,  6  magazines,  6  pt. — 72  pt. 
Price  is  $10,000.  In  fine  condition.  Can 
be  seen  at  Banning  A  Beaumont,  Cali¬ 
fornia  Record-Gazette.  Contact  P.  E'. 
Buckner,  131  Mercer  St..  Seattle,  Wn. 
—98109.  h:  (206)  284-0946. 

E  OTOSETTER  Can  be  seen  at  Palatka 
Daily  News,  Palatka.  E'la.  Write:  J.  M. 
Welch.  P.O.  Box  1119,  DeLand,  Fla.— 
32720. 

TTS  ALLOTncR  consisting  of:  Trans¬ 
mitter  Distributors  with  Rub  out  de¬ 
leter,  reperforator  and  table.  Make 
offer.  Box  1167,  Editor  A  Publisher. 

THE  CLEVELAND  PLAIN  DEALER 
saves  11,400  square  inches  of  flour 
space  every  day  by  using  jm.Spacemak- 
er  Newspaper  Turtles  22'  narrow.  All- 
welded  frames,  self  lubricating  iron- 
tops.  6'  BB  casters.  Today's  best  buy. 
Jack  Moore,  R/I,  Me<lina,  Ohio-  44266. 


COMET,  top-notch  condition,  E'airchild 
operating  unit,  Shaffstall  mat  de¬ 
tector,  mat  glide  system,  etc.  Main¬ 
tained  with  TLC.  Contact:  S.  Mac- 
Laughlin,  Union  Leaiier,  36  Amherst 
St.,  Manchester,  N.  H.-^3101. 


SAVE  MONEY  on  Headliner  paper  sod 
litho  films.  Order  from  Nafl.  Pol.lish- 
ers'  Supply  (NAPSCO).  Berlin,  '.Vise., 
and  18  W.  22  St..  N.Y..  N.Y.  IcOlO. 


Miscellaneou*  Machinery 

PROOF  PRESS 
(This  is  a  beauty) 

1 — Full  page  Vandereook  Proof  I’ress, 
Model  S26-A — 220  volt,  led  ii 
24'  X  36".  EVll  iKtwer  oper:4tion, 
excellent  shape  .  j3.0(H) 

ELRODS 

(Buy  all  for  $3,460.00) 

1 — Elrod — ^risl  F-4690,  electric  220 

pot,  Margaeh  Feeder  . $1,600 

1 — Elrod  -Serial  E'-3610E.  electric  220 
pot,  Margaeh  E'eeder  . $1,200 

1 —  Elrod— 4Serial  F-1406.  gas  pot, 
Margaeh  Feeder  .  $1,060 

33 — Assorted  Mold  for  above  Elrods  to 

36  point . ea<h  $36 

3  -Tons  Assorted  Spacing  Mat-rial 

and  Rules — Elrod  made  _ lb.  .26 

DUPLEX  EQUIPMENT 

2-  -Duplex  Tubular  Plate  Routers— 

nut  enclosed  .  $  600 

1— Duplex  Tubular  Chipping  Block 

.  $60 

1 — Duplex  Tubular  Casting  Box  with 

Gas  Put  of  3000  lbs . $2,000 

1 — Tubular  Plate  Finishing  Machine— 

22*,  cut-off  .  $1,000 

No  reasonable  offer  refused 
Subject  to  prior  sale 
Write  or  call: 

AMERICAN  PUBLISHING  COMPANY 
1442  Brush  St.. 

Detroit,  Mich. — 48226 
(318)  WO  2-8703 

_ Shown  by  appointment 

BURROUGHS  accounting  machine  set 
up  for  newspaper  bookkeeping.  Will 
handle  payroll,  display  advert  iainz 
sales  and  classified  contract  advertis¬ 
ing  sales.  Will  automatically  compute 
sales  by  salesman  and  sales  by  news- 
pai>er  for  a  combination  sell  within  a 
gn>up  of  newspapers.  Machine  can  also 
be  modified  to  handle  accounts  pay¬ 
able.  Sample  of  all  forms  available. 
Burroughs  E2I00  accounting  machine 
with  100  totalizers.  Available  now! 
Economist  Newspapers,  6969  S,  Har¬ 
lem.  Chicago.  (AC  312)  686-8800,  ext.  2. 


Engraving  Equipment 

FAIRCHILD  Cadet  engraving  machine, 
completely  reconditioned  by  factory 
technician.  Available  immediately. 
$676,00  or  offer.  Write  or  call  John 
Tygret,  Production  Mgr..  South  Bay 
I>aily  Breeze.  5216  Torrance  Blvd., 
Torrance.  Calif.— 90509.  (AC  213)  370- 
5611. 


Perforator  Tape 

NOW  STATIC-E'REE  pert  tai>es  at  our 
same  prices-  -lowest  in  USA.  All  colors. 
Top  Quality. 

Call  or  rvrite 

PORTAGE  (216)  PO  2-3666 
26  E.  Ei.\change  St.,  Akron,  Ohio  41303 


Mailroom  Equipment 

.STA-HI  STACKER 
Metro  Style 
Good  condition 
Availabie  at  once 
Good  saving  1 

Ixrcated  Detroit.  Michigan 
Offered  exclusively  by 
INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  City,  Mo.  64108 
Phone  (816)  221-9060 


SHERIDAN  HEAVY-DUTY  TYER 
32"  model  30  ties  per  minute,  maximum 
size  22"  X  18"  or  21'  x  19"— S#22064  : 
good  condition.  Price  $975.  Call  or 
write:  Ronald  P.  Linden,  Assistant 
Production  Mgr.,  Dow  Jones  A  Co., 

1 1 601  Columbia  Pike,  Silver  Springs, 
Md.— 20910.  Ph:  (801)  622-2900. 

(2)  8.POCKET 
SHERIDAN  STUE'FEJRS 
Top  A-1  quality 
Available  this  fall 
A  real  bargain 

I>ocated  Detroit,  Michigan 
Offered  exclusively  by 
INLAND  NEWSPAPER  MACH.  CORP. 

1720  Cherry  St.,  Kansas  City,  Mo.  64108 

Phone  (816  )  221-9060  L 

EDITOR  ac  PU 


Presses  &  Machinery 

SCOTT  PRESSES  (1948) 

6  or  7  units;  2IVi  inches;  Ctolor  Cylin¬ 
ders:  Heavy  Duty  8/2  Folders;  C-H 
Conveyors:  Reels  A  Pasters:  Trackage 
A  Turnables. 

Located;  N.Y.  Post 
Available:  Now  I 
Priced:  Most  attractively 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-1690 


GOSS  HEADLINERS 

223/4"  cut-off 

Superimposed  color  half 
decks 

Offered  as  4,  5,  6  or  8-unit 
presses 

Tension  plate  lockup 
Reels,  tensions  and  pasters 
A.  C.  drive 

Located; 

Atlanta  Newspapers 
Atlanta,  Ga. 

Offered  exclusively  by 


INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Chtrry,  Kansas  City,  Mo.  64101 
Phone  AC  816  221-9060 
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M  CHINERY  &  SUPPUES 


Preatet  &  Machinery 


8  UniU 

h.)E  COLOR  CONVERTIBLE 
New  in  1953 

Doubl*-  Folder,  Balloon  Former,  Two 
Color  Cylinders.  Six  Reverses.  Reels, 
PssU  s.  UnItype  Drive — 52.500/hr. 

B  N  SHULMAN  ASSOCIATES 
10  E  12nd  St.,  N.Y.  17,  N.Y.  OX  7-4590 


PRESS  PARTS 

Of?  THE  WHOLE  PRESS 

What  do  you  need?  Gears,  cylinders, 
color  hump  or  color  units?  Or  would 
you  hke  the  whole  6-unit  double  width 
press  ' 

Avsiliible  now  I  Hoe  straifcht  pattern 
press  #1976.  Vintage  1920's.  22%  cut¬ 
off.  Four  straiicht  pattern  units,  1  full 
super  imposed  unit,  1  color  cylinder 
sad  I  reverse,  double  folders  with  skip 
slitter.  Two  units  have  Hoe  ink  pumps, 
others  have  fountains  and  ductors. 
Thre<'  Capco  portable  fountains.  Com¬ 
pression  lock-up  with  single  screw 
Hssm  II  backs.  Two  100  HP  I^  motors 
and  controls.  Press  is  end  fed  from  roll 
ttand.s. 

Take  all  or  any  parts,  units,  cylinders, 
tears,  compensators,  etc.  Any  offer 
consiilered.  Southtown  Economist,  5959 
S.  Harlem,  Chicairo.  Illinois — 60638, 
(AC  312)  586-8800,  ext  2. 


HOE  COLORMATIC  (1968) 

Pour  units — one  color  cyl. — tensionplate 
lockup — heavy  duty  8/2  folder — AC  unit 
type  drive—  reels  and  fully  automatic 
pasters — rated  70,000  hour.  Available 
in  one  year  at  considerable  savints. 

Stereo  to  match 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4690 


CLASSIFIED 

AdvertUing  Rate§ 

"SITUATIONS  WANTID'' 
Ifareble  wM  ardar) 

4- efMln . S1.O0  per  IlM,  per  lisue 

5- eiMki . $1.10  per  lint,  per  luue 

2-wetkt . $1.20  per  lint,  ptr  lituc 

1 -wstk  . $1.30  per  lint. 

Count  Pee  averape  words  per  llna 
3  IhMS  atlnlaiuai 
(No  abbraelatlans) 

AM  50c  Nr  box  servlet 
Alr-aiall  sanlet  on  box  nunibon  also 
avaHabk  at  $1.00  extra. 


Hesitant  about  anaserlna 
a  blind  ‘help  wanted'  adl 
Respondents  desirini  to  avoid  send- 
inp  a  resuait  ta  specific  nowspapan 
ar  arpanlxations  can  still  da  ea  by 
pNcIna  same  In  an  tnvoNpe  ad¬ 
dressed  ta  ‘‘CtassMed  Departaient'' 
alonp  with  a  nate  llstlni  the  coai- 
panies  you  do  not  wish  your  appli¬ 
cation  to  reach.  We  will  sereen  the 
aiatter  (er  you. 


"AU  OTHIR  CLAOSIPICATIONS" 
t-weeks  $1.50  per  line,  per  Issue 

3-weeks  .  $1.60  per  line,  per  Issue 

2-weeks . $L70  per  line,  per  Issue 

1-week  . $1  JO  per  line. 

DISPIAV - CLASSiniD 

Iba  ate  af  kardtrt,  boldface  type,  cuts 
er  other  decaratlont,  chanpes  your  cNul- 
led  ad  ta  display.  The  raN  for  dlsplay- 
clauMod  Is  $3.15  ptr  apaN  lino— $4440 
ptr  coluaui  Inch  aiNlaiuni  space. 

WIIKLT  CLO$IN«  TIMI 
Taoaday.  4il0  PM 

■ax  awnben,  vdricb  an  tialltd  each  day 
as  tbay  an  rocaivtd.  an  solid  Nr  1-yanr. 

Editor  &  PubUgher 

■■•  TMrd  Avd..  N.  T„  N.  T.  10«n 
lAC  111)  Plaaa  S>7II« 


Career  Opportunities 

THE  lEST  JOI  OPININ9S  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


MACHINERY  &  SUPPLIES 

Preate*  &  Machinery 

rTjNIT'GOSS^f^^^2%* 

Two  Color  Cylindera,  Two  Double 
Foldera.  Substructure.  Reels  and  Ten¬ 
sions.  Complete  Stereo  includintr  Wood 
Pony  Autoplate.  Very  reasonably 
pric^.  Will  divide. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17,  N.Y,  OX  7-4690 

GOSS  XWIVERSAL  PRESS.  6  uniU. 
2  color  humps,  installed  1957.  Wood 
Pony,  2  mat  formers,  plate  router.  All 
perfect.  Available  July  1,  1969.  Will  sell 
as  whole,  or  break  up.  Tri-(htiea  News¬ 
papers,  Inc.,  2Io  W.  Tennessee  St., 
Florence,  Ala. — 36630. 

GOSS  OFFSET  Suburban  Folder.  No, 
S-1106,  4  years  old.  24  page  Broad 
Sheet  or  48  page  Tabloid  caiuicity. 
Half  fold  or  quarter  fold,  2300  p.p.h. 
$7,600.00. 

Inter  City  Press.  Inc.,  46586  Grand 
River  Ave.,  Novi.  Mich. — 48060,  Ph: 
1-313-349-5990. 

TUBULAR  PRESS  OWNERS 
Unbelievably  Low  Prices 
1  Balloon  (Upper)  Former,  complete. 
Goss  manufacture.  Offered  delivered 
and  installed. 

1  4-P.  Dek-A-Tuhe  Unit. 

1  8-P.  Dek-A-Tube  Top  Deck. 

1  8-P.  Top  Deck  for  Standard  Tube. 

4  Goss  Unitube  Units. 

4  Duplex  Unitubular  Units. 

Also  miscellaneous  pieces 
of  stereo  equipment 

INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  City.  Mo.  64108 
Phone  (816)  221-9060 

FOR  SALE:  HOE  PRESS.  64  paaes. 
Available  Nov.,  Dec.  this  year.  Actual¬ 
ly  run  only  12  years.  In  excellent  con¬ 
dition-  Perfect  for  new  Letterflex 
plates.  New  controls.  Can  be  seen  in 
operation.  Write:  Georae  W.  Bauer, 
Herald-Tribune,  Sarasota,  Fla. — 33578. 


Stereotype  Equipment 

STA-HI  MASTER  FORMERS 
New  Style 

TEFLON  S<7REia4S— 22%^*— AC 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4690 

WOOD  DUAL  PLATE  ROUTER 
23A* — Dual  Spindles — AC  Motors 
Self-contained  Air  Supply 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4690 

WOOD  PONY  AUTOPLATES 
21%  —  22%  —  23A 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4690 


Wanted  To  Buy 

2.UNIT  GOSS  COMMUNITY  or  any 
offset  with  at  least  this  capacity.  Box 
1139,  Editor  A  Publisher. 

THE  INDIANA  STATE  PRISON  is 
lookina  for  some  good  second  hand  (or 
new)  printing  eqdlpment  to  use  in  their 
print  shop.  We  are  interested  in  a 
small  press  .  .  .  Little  Giant  ... 
Miehle  .  .  .  Harris  .  .  .  etc.,  suitable 
for  printing  a  tabloid  sixe  newspaper; 
also  a  Linotype  machine  with  7%-pt. 
type;  a  folder,  and  other  items  in  the 

Ssnera)  printing  department.  Indiana 
tate  Prison,  Box  41,  Michigan  City, 
Ind. — 46360. 


HELP  WANTED 


PACIFIC  N.  W.  UNIVERSITY  seeks  j 
editorial  journalism  teacher/student 
newspaiwr  adviser,  M.  A.  required: 
experience  desired.  Box  1204,  Editor  ' 
A  Publisher. 


Adminiatratipe  Adminiatrative 

13,000  OFFSET  DAILY  in  Zone  6  of-  PUULISHBIR-MANAGER  wanted  aa 
fers  outstanding  opiiortunity  to  promo-  partner  in  metro  weekly  grosung  over 
tion  and  salsa  minded  ambitious  news-  $250M.  Must  have  $25M  minimum  to 
paperman  with  leadership  qualities  as  inv^  and  extensive  newsi>ai>er  ex- 
No.  2  man  in  rapidly-expanding  mar-  '  perience.  Present  publisher  moving  to 
ket.  Must  ba  experienced,  with  general  larger  newspaper  interesU.  Do  not 
newspaper  background.  Age  not  neces-  reply  unless  you  have  BOTH  money 
sariiy  a  factor.  Attractive  salary  and  and  experience.  Person  selected  must 
fringe  benefits.  Resumt  and  references  assume  full  management;  eventual 
strictly  confidential.  Box  1011,  Editor  ownership  possible.  Midwest  growth 
A  Publisher.  area,  competitive,  but  profitable.  Write: 

Publisher,  414  Jefferson  St.,  Topeka, 
- Kans.— 66607. 

Pr<^rliir-+inn  IDAHO  PRESS  ASSOCIATION  will 

I  I  U  vj  U  L,  I  I  1 1  employ  qualified  secretary-manager  for 

Ex  I  ^  I  Kl  C  C  D  affiliated  corporation,  Idaho 

IN  I  IN  t  C  K  Newspaper  Advertising  Service.  Appli¬ 

cations  must  be  forwarded  to  Gale 
ANPA  Research  Institute  Brammer,  IPA  President,  for  receipt 

Staff  Position  New  York  Office  no  latter  than  July  18  at  IPA-INAS. 

_  ,  „  ,  .  , ,  ^x  1067,  Boise,  Idaho— 83701.  Com- 

Prefer  college-educated  person  capable  piete  resumi  plus  salary  expected. 

of  evaluating  newspeper  production - - 

department  costs,  equipment,  methods,  hEIRE’S  AN  OPPORTUNITY  to  come 
etc.  Must  have  ability  to  write  effec-  to  Alaska  where  there's  loU  of  excite- 
tively.  Moderate  travel  required.  ment.  TTie  Anchorage  Times  needs  a 

•ri..  IT.,,.  .  .  controller  who  can  take  full  charge 

3r  “  of  department  with  IBM  1130  book- 

keeping.  Piease  submit  full  resumi  of 
opiiortunity  for  qualified  person.  experience  with  references  and  present 

norite  to;  earnings.  Bob  Atwood,  Box  40,  Anchor- 

Peter  P.  Romano.  Dir.  ProducUon  Dept.  J^l"*!*"**®®*; _ 

7<;n  vnl  NY  10017  CONTROLLER-OFFICE  MANAGER  to 

750  3rd  Ave..  New  York.  N.Y.— 10017  accounUng  office  for  a  metro- 

h'liriiisli  full  particulars  of  education,  poiitan  daily  newspaper  in  Zone  2. 
expertence  and  snlarv  requirements.  All  Submit  resum4  including  experience 
replies  will  be  held  is  strict  confidence.  «nd  salary  requirements.  Box  1212, 

Editor  A  Publi^er. 

COMPUTER  PROGRAMMER  now;  de¬ 
partment  manager  when  haniware  ar- 

liiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii^^^^^^^ 

...  ■  i  partment.  Southern  Calif,  paper  with 

-  t^Ont  to  bo  O  '  Kood  salary  and  fringe  benefits.  Box 

-  I  1192,  Editor  A  Publisher. 


Production 

ENGINEER 

ANPA  Research  Institute 
Staff  Position  New  York  Office 

Prefer  college-educated  person  capable 
of  evaluating  newspaper  production 
department  costs,  equipment,  methods, 
etc.  Must  have  ability  to  write  effec¬ 
tively.  Moderate  travel  required. 

The  position  offers  interesting  and 
diversified  work  and  excellent  career 
opportunity  for  qualified  person. 

Write  to; 

Peter  P.  Romano,  Dir.  Production  Dept. 
ANPA-RI 

750  3rd  Ave.,  New  York.  N.Y.— 10017 

h'liriiish  full  particulars  of  education, 
expertence  and  snlarv  requirements.  All 
replies  will  be  held  in  strict  confidence. 


Florida 

Publisher? 


Having  recently  acquired  a  group 
of  Florida  weekly  newspapers, 
several  unusual  opportunities  are 
open  immediately  to  qualified 
newspapermen. 

If  you’d  like  to  live  and 
play  in  Florida,  get  re¬ 
warded  for  outstanding 
results,  this  is  for  you! 

You  might  not  be  a  pub¬ 
lisher  now,  but  think  you 
are  capable  of  becoming 


You  may  be  stymied  in 
your  present  position,  like 
a  challenge  and  a  change 
of  scenery,  want  opportun¬ 
ity  and  growth. 

Must  know  all  phases  of 
offset  operation,  nave  good 
character  and  personality. 

If  you’re  ready — we  are 

Call  or  write: 

Bill  Matthew  Co., 

P.  O.  Box  3364, 
Clearwater  Beach, 
Florida-33515 

i  Ph:  (AC  813)  446-0871  I 
i  or:  (AC  813)  733-8053  = 


AGGRESSIVE  GM  for  three  weeklies 
grossing  over  $200,00  per  year.  Zone  2. 
(Complete  control  and  responsibility.  Po¬ 
tential  participation  in  ownership. 
Furnish  detail^  resume  and  salary 
desired.  Box  1209,  Editor  A  Publisher, 


Circulation 

POSmONS  AVAILABLE  NOWl  Con¬ 
fidential  interviews.  Write:  Gains  As¬ 
sociates.  Inc.,  Box  218,  Yardley,  Pa. 

CIRCULA’nON  MANAGER  for  10- 
16M  Zone  2  a.m.  Marketing  and  sales 
ability  as  well  as  cost-consciousness 
more  important  than  extensive  experi¬ 
ence.  Oimplete  authority  and  responsi¬ 
bility  for  circulation  development,  op¬ 
erations  and  distribution.  Bonuses 
baaed  upon  circulation  growth  and  cost 
performance ;  must  be  capable  of  bud¬ 
geting  both  and  meeting  goals.  Send 
resum4  to  Box  11$6,  Eklitor  A  Pub¬ 
lisher. 


Oliening  for  experienced 
CIRCULATION  MAN 

Do  yourself  a  favor  and  call 
between  9 :30  a.m.  and  4 :3Q 
p.m.  (collect) 


Ask  for  Don  LaFerney 
(orl  E.  J.  Heiberger 


We'll  tell  you  why  you  should 
make  your  move  now. 


Next  month  you'll  be  glad 
you  did. 


LARGE  MIDWEST  DAILY  and  Sun¬ 
day  in  competitive  market  has  posi¬ 
tions  availabls  for  home  delivery  sales 
supervisors.  Men  selected  will  assume 
responsibility  for  leading,  motivating 
and  training  of  approximately  12  Dis¬ 
trict  Managers.  Excellent  opportunity 
for  men  who  can  produce  results.  Good 
benefits,  good  salary  (open)  and  ex¬ 
pense  allowance.  Send  resume  in  com¬ 
plete  confidence  to  Box  1210,  Editor  A 
PubKsher. 
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HKI>P  WANTKI) 

Circulation 


HEI-P  VI  ANTED 

('.la»si fir’d  AdrcrtUing 


HELP  WANTED 

ninplay  Adrcrtixinn 


HELP  WANTED 

Editorial 


CONNECTICUT'S  LARGEST 
EVENING  NEWSPAPER 
IS  EXPANDING  ITS 
CIRCULATION  DEPT. 


The  Hartford  Times  has  exceptional 
opiKjrtunities  for  experience^!  circu¬ 
lation  personnel  who  are  eatirer  to 
join  a  lea^iintr  newspa|>er  in  the 
rnpidiy-expandinK  (Sannett  News. 
pai>er  Group.  We  are  seeking? 
^fetters**  who  are  looking  for  a  chal- 
len>re  and  the  op(K>rtunity  to  move 
ahpa<i  with  a  circulation  manage¬ 
ment  team. 


Country 

Su|»ervisora  and  District  Managers 
— w'ith  experience  in  hf>me  delivery, 
dealer  sales  and  motor  route  man¬ 
agement. 


City 

Su|>ervisors  and  District  Mana^rers 
-  with  tMickjrrounel  in  “Little  Mer¬ 
chant**  pn^^ram  and  counselor  sys¬ 
tem. 

Please  send  complete  resume  in- 
cludinr  salary  re<iuirement8  to: 

Mr.  John  M.  Slocum 
Personnel  Manatfer 
THE  HARTFXyRD  TIMES 
10  Prospect  St. 

Hartford,  Conn.  06101 

All  replies  ronfalentiHl 


RAPIDLY-GROWING  DAILY  (60.000 
class)  in  Mid-West  is  seeking  a  younR, 
experienced  Assistant  Circulation  Man¬ 
ager.  Must  he  hard  worker  and  ex¬ 
perienced  in  field  work.  This  is  a 
l>ermanent  position  with  excellent  op¬ 
portunity.  F\ill  company  l>enefit8.  For¬ 
ward  resume  to  Box  1133,  Editor  & 
Publisher. 

DISTRinrTION  MANAGER  or  traim-e. 
larRe  weekly.  Box  1194,  Editor  A 
PuidiKher. 


riUrUlJ^TIGN  MANAfiTO  (Heavy  in  | 
l>r<»motion  and  handling  carriers)  for  i 
Chicago  ftuburlian  newspai»er  Rroup.  , 
.^lidly  eHtahliahed  firm,  fine  quality- 
irrfiwinR  area.  Fantastic  oi»pi>rtunity  , 
for  the  riRht-w'orkinR  knowledReahle  , 
man.  Salary.  Imnus,  car.  Send  all  con-  ' 
fidential  information  to  Box  1199,  Elil’ 
itor  A  Publisher. 


C.laMMifi4>d  Atireriiainfs 


If  you‘re  a  top 
CLASSIFIED  AD  MAN 

DO  YOURSELF 
A  FAVOR I 

Pick  up  the  'phone  Iietw'een 
9  a.m.  and  5  p.m.  and  call 
(collect)  l-6lr)-246-kl2l 

Ask  for  John  E.  Fry 

ril  tell  you  w*hy  you  should 
make  your  move  now. 

Next  month  you  could  he  a  lot 
happier  than  you  are  today. 


•PHONE  ROOM  SUPERVISOR 
The  Baltimore  News  American  is  seek- 
inic  an  experienced  Phone  Ro(»m  Sup- 
ervis(»r.  or  someone  ready  to  stat>~up. 
Must  he  qualified  to  train  and  handle 
lieople.  Excellent  comimny  lienefits. 
Salary  commensurate  with  exiierience. 
Send  complete  details  of  exi>erience. 
accomplishments  and  compensation  ex¬ 
pected  to:  Miles  A.  Dickerson.  Ad- 
vertisinR  Director.  Baltimore  News 
American,  l»mhard  A  .South  .Streets. 
Baltimore.  Maryland  21203. 


SALES  MANAtfER  or  Assistant 
ClaK8ifie<l  MannRer  to  join  larRe  metro 
|W|ier  in  Zone  5.  Excellent  o|»portun- 
ity  to  advance  to  manaRer's  p«»sition. 
Send  complete  resume  and  salary  re¬ 
quirements.  Strictly  confidential.  Box 
11H4,  E4lit4>r  A  Publisher. 


Display  Adrerlisinfc 

ADVERTISING  SALESMAN  to  take 
full  responsibility  for  department. 
Standard  size  metropolitan  Boston  off¬ 
set  weekly,  establish^  1901,  averaRe  24 
paRes.  Write  full  particulars  to:  Frank 
E.  Schueler,  Sr.,  Pres.,  Melrose  Free 
Press.  40  W.  Foster  St.,  Melrose,  Mass. 
—02176. 

NAME  YOUR  PRICE! 

SALES  MANAGER  —  Sales  Personnel 
—  If  you  are  interested  in  instant 
prestige,  money  and  position,  you  must 
have  the  guts  to  place  your  ability  on 
the  line  aKainst  the  odds  of  great  com¬ 
petitive  factors  in  Southern  California. 
Suburban,  shopper-type  and  daily  news¬ 
paper  experience  imperative.  Age  un¬ 
important.  Write  us  fully.  Your  first  i 
letter  will  reveal  your  intentions  and  : 
I  our  response  ditto.  Write  Phil  Turner,  j 
Hollywood  Citizen-News,  Hollywoo<l.  | 
Calif.— 90028.  I 


CENTRAL  TEXAS  5-DAY  DAILY  (ex¬ 
panding  to  Sunday  a.m.  in  September) 
needs  another  top-notch  adman  ...  a  I 
real  proposition  for  a  real  producer.  1 
Call  or  write:  Ray  Townsend.  Herald, 
P.O.  Box  1.200.  Killeen,  Tex. — 76541. 
(AC  817)  634-2125.  Do  it  today! 

1  ; 
j  ADVERTISING  SALESMEN.  retail  ; 
1  and  classified,  for  daily  newspalters 
I  in  E&P  Zones  5,  7  and  8.  Send  com- 
I  plete  typewritten  resume,  references 
to  Inland  Daily  Press  Assn.,  100  W. 

I  Monroe,  Chicago,  Ill.— 60603. 

I  ADVERTISING  DIRECTOR  | 
j  Dynamic.  aRRreftsive  ad  saleaman-di-  , 
rector  for  Sunday  only  newspaper,  near  j 
Bfmton.  Must  he  self-starter.  Arp  no  i 
factor.  Good  opportunity  for  riRht  i 
'  i>erHon.  Box  1162,  EMitor  A  Publisher.  I 


DISPLAY  SALESMAN,  experienced, 
needed  for  35,000  offset  daily.  Gootl 
salary  -|-  incentive  and  frinRe  benefits.  . 
Pleasant.  modern  plant.  Excellent  ! 
family  livinR  with  variety  of  recrea¬ 
tion  surroundinR  area.  Resume  to: 
Personnel.  Yakima  Herald-Republic. 
Yakima.  Wash. — 98901.  | 

ADVERTISING  MANAGER  ! 

Who  can  run  a  department  for  profit,  i 
direct  salesmen,  and  handle  larRe  house  I 
accounts  himself  in  return  for  sub-  ' 
stantial  waRe  e^iuitahle  “piece  of  the  ' 
action,**  Choice  area.  Zone  5,  Rreat  for  i 
family  'n  kids.  Beautiful  suburban  ' 
weekly.  Box  1164,  Editor  A  Publisher,  i 

ADVERTI.SING  SALE:SMAN  Nee*l  I 
Khar|<  .V'KjnR  lady  who  is  anxious  for 
a  challenRinR  future  with  security  and 
hiirh  pay.  T«q>-fiRht  weekly  newspai»erH  ' 
in  Zone  2.  Box  120H,  F>}itor  A  Pul>-  I 
lisher.  I 

ADVERTISING  DIREirTOR  —  Daily  ; 
newspaper  in  the  fastest-RfowinR 
siilnirlian  market  in  the  U.S.  seeks 
All  Director  who  has  had  experience  ; 
directinR  iteiude  and  sellinR  metroiwl-  j 
itan  ilepariment  stores  and  agencies. 
Top  salary  and  Iionuses.  We  are  seek- 
inR  a  man  uho  can  lie  promotei)  to  a 
Reneral  manaRership  W’ithin  3  years. 
Full  details  first  letter.  Write  Box 
1205.  Efiitor  A  Publisher. 

ADVERTISING  SALESMAN  with  ' 
newspH|>er  display  exiierience.  We  neeil 
I  a  man,  a  self-starter  with  a  Rood 
I  capable  |»otential  and  ability  to  move 
'  up.  f.«et*s  discuss  your  future.  Send 
resume  to  Mr.  S’cner,  913  S.  Florida 
Ave..  Lakeland.  Fla. — 3.3803  or  *phone 
(813)  686-H88H  tislay. 

I  ADVERTISING  MANAGER  Take  full 
I  reaiionsibility  4-man  det»artment  major 
!  offset  weeklies  in  choice  Zone  2  area. 

!  ExcitinR  challenRe.  Beautiful  suhur- 
I  iMin  area.  Ehcrellent  salary  plus  in- 
I  centive,  frinRe  lienefits.  Box  1175,  Eil- 
i  itor  A  Publisher. 


Want  to  Move  to 

FLORIDA? 


Immediate  openings  in  display 
advertising  on  weekly  and 
daily  newspapers.  We  need 
real  "pro's" — people  who  want 
challenge,  opportunity,  and 
who  like  to  be  rewarded  for 
results.  Could  lead  to  a  step 
up  to  a  publisher's  spot. 

If  this  sounds  good  to  you, 
write  or  call: 

BILL  MATTHEW  CO. 

P.  O.  Box  3364 
Clearwater  Beach 
Florida — 3351 5 
Ph:  (AC  813)  446  0871 
or;  (AC  813)  733-8053 


Editorial 


INVESTIGATIVE  REPORTER  for  top- 
rated  WashinRton  Post-Newsweek  Sta¬ 
tion.  Florida.  Contact  Bill  Grova, 
WJXT-TV,  Broadcast  House.  Jackson¬ 
ville.  F'la. — 32207.  An  Equal  Opport¬ 
unity  Employer  M/F. 

ANY  ALERT  YOUNG  NEWSMAN 
who  is  lookinR  for  excitement  would 
do  well  to  check  for  openinRS  on  our 
staff.  Alaska  is  movinR  ahead  so  fast 
with  oil  developments  that  our  neetls 
chanRe  almost  daily.  We  have  all  out¬ 
doors.  includinR  natures  most  splendid 
assets  around  us.  W’e  nee<l  real  talent 
to  report  what  is  hap|)eninR  to  man 
and  this  Great  Land  as  the  frontier  is 
pushed  north  into  the  Arctic  Ocean. 
Bob  Atw  x)d.  Anchorage  Times,  Box  40, 
Anchorage.  Alaska — 99501. 

EDITORIAL  WRITER,  experienced, 
for  major  metropolitan  daily  and  Sun¬ 
day.  K«)X  1062.  Flditor  A  Publisher. 

DESKMAN  for  up-state  N.  Y.  after¬ 
noon  da^y :  5-day  work  week;  all 
fringe  benefits:  immediate  opening. 
Send  full  resume,  e<lucHtion.  and  ex¬ 
perience  to  Efiitor,  Iveader-Herald, 
Gloversvilie,  N.  Y. — 12078. 


COPY  EDITOR 

Progresiive  40,000  daily  in 
Zone  6.  Copy  editing  experi¬ 
ence  easential;  degree  prefer¬ 
red.  Should  l)e  willing  to  ac¬ 
cept  new  resiionsihllity.  Salary 
to  1205  —  depending  upon 

qualification,.  We’re  a  growing 
company  with  excellent  fringe 
benefit,  and  a  liberal  internal 
promotion  policy.  Send  re,um4 
to  Box  1134,  Editor  tt  Pub- 
li,her. 

FOOD  EDITOR  to  handle  creative  food 
Mction  and  write  food-oriented  ,toriea 
for  women’,  MCtion.  Opening  ha,  un- 
u,ual  oportunitie,  for  future.  Top  bene¬ 
fit,.  out,tanding  company,  exciting  lo¬ 
cation.  Zone  4.  Write  immediately 
Box  1092,  Editor  &  Publi,her. 

MANAGING  EDITOR/REPORTER,  ex- 
perienced,  for  4,000  circulation  offMt 
auhurhan  weelcly  .  .  .  one  of  three 
publiahed  in  new,  modern  plant.  De¬ 
lightful  community,  excellent  opportun¬ 
ity  and  future  for  reeponaible,  right 
man.  All  fringe,  and  profit-aharing. 
Stephen  Neal.  1966  Faculty  Dr,,  Win- 
aton-Salem,  N.C, — 27106. 


FLORIDA  GULF  COAST  DAILY  iimln 
new  ownership  expanding  it,  nc  ,  op. 
eratinn.  Need  area  editor,  new,  >'ilitor, 
Sunday  editor  and  reporters  in  nil  de 
portmenta.  Good  openings  for  hard¬ 
working,  hustling  newsmen  in  com. 
munity  of  76.000  with  strong  r  rcul,. 
tion  in  Mveral  area  counties.  Bo'  1122, 
Eklitor  A  Publisher. 

EDITORIAL  PAGE  MAN  FRIIUY 
Journeyman  with  copy  desk  exiM  rienr. 
needed  as  second  man  on  the  e<litorisl 
page  of  The  Knickerbocker  News,  Al¬ 
bany,  New  York.  Editing  and  hcndline 
writing  on  editorial  page  cohimna, 
layout  and  supervision  of  makeup,  rid¬ 
ing  herd  on  "Letter  to  the  Editor." 
Job  should  be  viewed  as  tminine 
ground  for  greater  e<litorial  page  re¬ 
sponsibility.  Start  in  $8000  range. 
Send  complete  resum4,  including  ap¬ 
propriate  samples  of  work  to;  E. 
Leighton  O’Brien,  Administrative  Ed¬ 
itor.  The  Knickerbocker  News,  24 
Sheridan  Ave.,  Albany,  N.Y. — 12201. 


GENEIRAL  REPORTER  to  cover  court 
house,  special  assignments,  etc.  Op¬ 
portunity  to  grow  with  a  growing  or¬ 
ganization.  Beautiful  Cuml^rland  Val¬ 
ley  section  of  Pennsylvania.  No  ’(ihone 
calls,  please.  Write  giving  education, 
experience  and  salary  requirements  to 
General  Manager,  Public  Opinion, 
Chambersburg,  Pa. — 17201. 


NEWS  AND  FEATtTRE  WRITER  for 
agricultural  college  of  leading  Eastern 
university.  Must  be  college  grailiiate. 
Copy  desk  and  reporting  experience 
preferred.  Write  Box  1098,  Editor  t 
Publiaher. 


METROPOLITAN  DAILY  in  Chari 
Area  9  seeks  experiencecl  general  sa- 
signment  reporters  and  copy  desk 
personnel.  All  applications  held  in 
strictest  confidence.  Air-mail  your 
resume  today  to  Box  1108,  Editor  i 
Publisher. 


GENERAL  ASSIGNMENT  REPORTER 
Man  or  woman,  with  some  experienre; 
knowledge  of  community  government 
Box  1110,  Eiditor  A  Publisher. 


POLICE-COURTS  REPORTER 
If  you  want  to  join  an  award¬ 
winning,  progreesive  and  vibrant  Con¬ 
necticut  p.m.,  where  fringes,  people 
and  eonditiona  are  excellent,  then  try 
us.  Applications  from  Chart  Areas  I 
and  2  preferred.  Box  1170,  Editor  4 
Publisher, 

IMMEDIATE  general  reporter’s  posi¬ 
tion  open  on  Kentucky  daily.  (Jood 
working  conditions.  Forward  resum< 
to  Box  1169,  Editor  A  Publisher. 


COPY  EDITORS 

Two  openings  on  metropolitan,  6-day 
evening  newspaper  in  heart  of  mid- 
South.  Top  pay,  benefits.  Give  full 
resum4.  Box  1168,  Bilitor  A  Publisher. 


WANTED:  EDI’TCm/REPORTEK  es¬ 
tablished  offset  weekly  with  new, 
modern  facilities.  Call  or  write:  Andy 
Anderson,  Hartferd,  Ky.— 42347. 

WTIITBR  IN  WOMEN’S  INTERE.STS 
and  social  on  large  weekly  newspaper 
in  Penna.  Splendid  opportunity  for 
recent  J-grad.  Send  full  details,  refer¬ 
ences,  and  salary  requirements  to  Box 
1148,  Editor  A  Publisher, 

.SCIENCE  WRITER  intereste*!  in  med¬ 
ical  magazine,  circulating  to  all  pnictic- 
ing  physicians  in  U.S.  Send  resume. 
Reply  to  Personnel  Office.  Mialern  Med¬ 
icine  Publications.  4016  W,  65th  St.. 
Minneapolis,  Minn. — 65435. 

C(TpY  EDITORS-REPORTERS 
Large  mid-west  daily  has  opening*  for 
copy  editors  and  reporters.  Some  col¬ 
lege  background  re<iuired.  preferably 
Journalism  graduates.  Experienn  sn 
asset.  Excellent  salary,  working  condi¬ 
tions,  and  benefits.  Opportunity  for  ad¬ 
vancement.  Write  Box  1152,  Blitors  * 
Publisher. 


REPORTER  for  10,000  circulation  n.m. 
daily  in  13,000  population  college  town. 
E'amiliarity  with  camera  helpful  but 
not  essential.  Opportunity  for  r«'-ent 
J-school  grad  or  returned  veti  ran. 
Please  detail  training  and  experience  in 
first  letter  to  R.  S.  Marvin,  Beii'ries 
Daily  Sun,  P.O.  Box  847,  Beni '  ice, 
Nebr.  68810. 
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COPYiiEADERS  for  evening;  and  night 
ihift.'  of  fast-growing  New  England 
daily  At  least  year's  experience  re¬ 
quired  Box  1160,  Editor  &  Publisher. 

COPY  EDITOR 

One  of  the  top  metropolitan 
|i  uers  in  New  England  is 
fci.-king  a  first-rate  experienced 
ci'py  ^itor  to  fill  an  import- 
on  post  on  the  copy  desk.  We 
n.nHj  someone  whose  standards 
u'e  as  high  as  ours  and  we  are 
Killing  to  pay  for  such  a  per- 
8<  II.  This  is  an  opportunity  to 
Kiiik  on  a  good  paper  in  a 
giKsI  location.  Box  1142,  Editor 
&  Publisher. 


PACKAGING  EDITOR 
If  you're  an  exiierienced  reporter  with 
retail  or  industrial  packaging  back¬ 
ground,  you  may  be  the  person  we’re 
looking  for  to  become  our  midwest 
(Chirago)  editor.  How  much  you  make 
depenils  on  how  much  you  know.  Send 
leeunie  and  salary  requirements  to: 
Box  1163,  Editor  &  Publisher. 

THE  WASHINGTON  EVENING  STAR 
haa  niwnings  on  its  copy  desk.  Only 
experienced  editors  who  are  fast  and 
capalile  of  performing  at  the  highest 
itandnrds  should  apply.  Write  in  con- 
ftdenre  to  Al  Ryan,  Copy  Desk  Chief. 
The  Evening  Star.  225  Virginia  Av¬ 
enue,  S.E.,  Washington,  D.C.  20003. 

VERSATILITY  AND  DRIVE 
HAVE  THEIR  REWARD 
FOR  NEWS  EDITOR 

Important  opportunity.  Top  manage¬ 
ment  wants  to  free  itself  for  execution 
of  growth  program.  News  Editor’s 
slot  available  on  Zone  1  weekly  busi¬ 
ness  paper.  Are  you  versatile?  Skill 
range  from  sui>ervision  of  personnel 
through  editing  and  layout  necessary. 
Take  a  few  minutes  to  tell  us  about 
yourself,  including  salary  requirements. 
Write  Box  1138,  Editor  &  Publisher. 


WOMEN’S  EDITOR 

Unusual  opportunity  on  upstate  New 
York  P.M.  in  25-30,000  circulation 
class  for  young  person  with  the  im¬ 
agination,  drive  and  talent  to  produce 
sparkling  women’s  and  family  pages: 
ihould  be  a  good  writer,  familiar  with 
page  layout  and  a  constant  source  of 
sleaa  for  this  small  but  excellent  staff. 
Superb  area  in  which  to  live  and  work. 
Easily  accessible  to  all  major  Eastern 
rssort  areas.  Congenial  staff  and 
atmosphere.  Salary  commensurate  with 
experience.  All  fringe  benefits.  Send 
complete  resum6  and  samples  of  work 
to  Box  1166,  Editor  &  Publisher. 

CONNECTICUT  OFFSCT  WEEKLY 
btressing  live  news,  features  and 
p'ctures  seeks  reporter.  Pleasant  subur¬ 
ban  town  of  16,000.  EIxperience  de- 
■irable  but  not  essential.  Write:  Pub¬ 
lisher,  ’The  Herald,  Cheshire.  Conn. — 
06410^ _ 

COPYREADER  —  Professional  copy- 
reader  for  major  morning  daily 
■ocHierl  in  Zone  2.  Circulation  over 
oOO.OOO.  Minimum  of  two  years’  ex¬ 
perience.  Send  resum6  outlining  edu¬ 
cation.  background  and  work  extreri- 
cnce.  in  confidence,  to  Box  1221,  Ed¬ 
itor  &  Publisher, 

CAPABLE  REPORTER  for  general 
news  coverage  on  award-winning  newa- 
lailier  of  nearly  5,500  circulation  In 
progressive  Northeastern  Indiana  ctiy 
of  ((..'iOO  population.  Very  top  pay. 
bnapital  and  surgical  plan  paid  while 
sick  :  lilieral  Lincoln  National  Life  In¬ 
surance  group  life  insurance  and  pen¬ 
sion  plan — both  fully  company-imid. 
Ideal  working  conditions  in  mrrdern 
•quiinieil  and  nir-conditioned  plant.  Two 
weeks  paid  vacation.  We  pay  moving 
extrensea.  Ideal,  moslern  gas-heatesl  8- 
IwIriKim,  well-locate<l  home  in  nice 
neighliorhood  ready  for  you  to  move 
into;  mislest  rent.  Details  strictly  con- 
fklential  Evening  News-Banner  Corp., 
Bluffton,  Iniliana— 46714.  Ph :  James 
Harbieri  (AC  219)  H24-0.322. 

COPY  EDITORS— San  Francisco’ Bii'y 
Area ;  2  to  8  years’  experience  for 
■lay  or  night  shift.  Box  1220,  Editor 
•  Publisher. 


WRIE  EDITOR  for  progressive  small 
daily  in  Connecticut.  Excellent  pay  tor 
experienced  man.  Box  1185,  Editor  & 
Publisher, 

ZONE  5  DAILY  needs  society-feature 
editor  who  can  do  column  in  addition 
to  regular  beat.  Experience  not  im¬ 
portant  if  willing  to  work.  Immediate 
opening.  Write  Box  1207,  Editor  & 
Publisher. 


NATIONWIDE  GROUP— Register  with 
central  personnel  office.  Frequent  op¬ 
portunities,  all  phases  of  daily  ed¬ 
itorial  operations.  Send  resume,  de¬ 
sires,  with  registration.  No  strings  at¬ 
tach^.  Box  12U6,  Editor  &  Publisher. 


ROOM  AT  THE  TOP  awaits  three 
hard-to-find  newsmen  (or  gals)  who 
think  young,  have  the  savvy  of  an  old 
pro.  Staff  expansion  at  our  21.UU0 
a.m.  daily  creates  openings  for  sports 
writer,  r^orter  and  bureau  chief. 
Comiietitive  salaries,  attractive  fringe 
benefits,  congenial  staff  and  a  great 
town  (take  the  word  of  a  recent 
transplant  from  California).  Write  to¬ 
day  to;  Curt  Babcock,  Executive  Bkl- 
itor.  Temple  Telegram,  Box  868, 
Temple,  Texas — 765U1. 


SOU’TH  FLORIDA  PM  DAILY  ex- 
(landing,  needs  reiiorters,  desk  man  and 
women’s  writer.  Wire  knowle<lge  or 
experience  required  for  desk  stx>t.  Give 
full  details  on  background,  salary  re¬ 
quired,  references,  in  first  letter  to 
Box  1193,  Editor  &  Publisher. 

E.XECUTIVE  EDITOR 
We  are  seeking  an  Executive  Editor 
to  take  over  direction  of  the  news 
staff  of  an  expanding  medium-sized 
daily  in  Zone  1. 

The  man  we  want  must  be  a  "take- 
charge”  tyiie  of  person  to  direct  the 
talents  of  a  young  staff.  He  will  re- 
IM>rt  directly  to  the  Publisher  of  this 
family-owned  newspaper. 

Send  a  complete  resume  of  your  per¬ 
sonal  background  and  experience  to 
Box  12UU,  Editor  &  Publisher. 


PRIZE-WINNING  OKLAHOMA  news- 
liaper  neetls  experienced  news  e<litor. 
Growing  university  city  with  plenty  of 
near-by  recreation.  Excellent  si>ot  for 
the  right  person.  Competitive  salary — 
excellent  benefits.  Send  full  resumi 
and  salary  exiiected  to  Jane  Bryant, 
Managing  Exlitor,  The  Norman  'Tran¬ 
script,  P.O.  Drawer  1U58,  Norman, 
Okla.— 73069. 


COPY  EDITOR  for  large  metropolitan 
7-<luy  a.m.  daily  in  Area  1.  Salary, 
lienefits  the  best.  Future  unlimited. 
Write  Box  1202,  Ekiitor  &  Publisher, 

NIGHT  EDITOR— Young  man  with  re¬ 
porting,  editing  and  layout  experience 
to  head  skeleton  night  crew,  produce 
a  prize-winning  morning  patter  with 
imagination,  initiative  and  drive.  32,- 
000  morning,  evening  and  Sumlay  daily 
in  progressive  mountain  city.  Write 
Managing  E<litor,  Kingsport  (Tenn.) 
Times-News. 


COPY  DESK  CHIEF 
For  prize-winning  13,000  p.m.  daily 
in  gntwing  area,  desirable  location.  If 
you’re  the  right  iierson.  2-3  years’  ex- 
Iierience  may  be  enough.  Contact  Rill 
Rives,  Denton  (Texas)  Record-Chron¬ 
icle. 


GENERAL  REPORTER  —  If  you’re 
twice  as  good  as  you  think  you  are, 
you’re  half  as  good  as  the  person  we 
want,  write:  Bill  Williams,  'The  Ga¬ 
zette,  Gastonia,  N.  C. — 28052.  An  Un- 
e<iualled  Opportunity  Employer! 


WOMEN'S  PAGE 
REPORTER 

Excellent  opportunity  in  modem-ai>- 
proach  women’s  department  on  N.  J. 
daily  (circulation  54,000)  that  stresses 
news  that  really  interests  women 
renders  rather  than  routine  weddings, 
engagements  and  recipes.  Must  be  able 
to  writs  good  features,  profiles,  and 
dig  into  problems  that  concern  to¬ 
day’s  woman  reader;  some  layout.  Car 
essential.  Excellent  pay — heat  fringes. 
Opimrtunities  for  advancement.  Write: 
Kenneth  Michael,  News  Tribune, 
Per'h  Amboy,  N.  J. — 08862. 


MANAGING  EDITOR  fur  old  estab¬ 
lished  technical  magazine  fur  printing 
industry.  Practical  experience  in  print¬ 
ing  and  writing  ability  necessary. 
Washington,  D.  C.  Good  salary  -ex- 
cellent  fringe  Itenefits  and  working 
conditions.  Bu.x  1190,  Editor  &  Pub- 
iisher. 


REPORTER-PHOTOGRAPHER 
Word  and  picture-conscious  editor 
wants  likewise-minded  rei>orter-photo- 
grapher  fur  si>ecial  feature  assignment 
puri>oses.  Salary  up  to  6'200  for  right 
man.  Will  nut  serve  in  general  photo 
operation  but  wili  s|>ecialize  in  fea¬ 
ture-photo  assignments.  Send  resume 
and  examples  of  work  (clips)  to  Box 
1188,  Editor  &  Pubiisher. 

NEWS  DEISK — Midwest  Metropolitan 
P.M.  Top-skiile<l  copyreader  for  rim. 
or  gtHHl  copyreaiier  with  picture  desk 
exi«rience  ...  a  real  opportunity 
to  advance.  Piease  sumbit  resume  to 
Box  1178.  Editor  &  Pubiisher. 

ASSISTANT  MANAGING  EDITOR 
Alert  young  newsman  wantetl  for  As¬ 
sistant  Managing  Editorship  of  a  grow¬ 
ing  medium-size,  6-duy  a.m.  Exiieri- 
ence  in  writing  sharp,  creative  heads 
and  strong  in  layout  a  must.  We  offer 
a  real  opiiortunity  for  such  a  man  in 
a  friendly,  progressive  community  with 
excellent  schools  and  recreational 
facilities.  Give  us  all  the  facts  in  a 
letter  to:  Personnel  Dept..  Herald-Mail 
Co.,  Hagerstown,  Md. — 21740.  | 


SPOR’TS  WRITER-DESKMAN,  large 
Ohio  daily.  Send  details  first  letter. 
Box  1182,  Editor  &  Publisher, 


15,000  ZONE  5  DAILY  needs  simrta 
editor.  Will  take  enthusiasm,  hard 
work  in  place  of  experience.  Must 
write  Major  League  spurts,  cover  local 
area  college  and  high  schools ;  do  daily 
column.  Immetliate  opening.  Write  Box 
1172,  Etiitor  &  Publisher. 


DESERVE  PROMOTION?  If  you  are 
a  bright  young  reporter  who  knows 
something  about  etiiting  copy,  a  small 
New  England  ilaily  will  train  you  as 
wire  editor.  Box  1198,  Editor  &  Pub¬ 
lisher. 


Free-Lance 


THOUGHT  OF  MOONLIGHTING? 
"Consumer  Confidential" — a  national 
monthly  consumer  protection  news¬ 
paper,  is  looking  for  toi>-notch  ex-po¬ 
ses,  photos  and  cartoons.  We  do  a  lot 
of  Ralph  Nader-type  of  material — and 
need  more.  We  want  stories  of  a  local, 
state  or  national  nature  that  will  be 
of  interest  to  the  lay  reader  and  con¬ 
sumer,  and  deals  with  frauds,  rackets, 
etc.  Names  are  a  must.  Pay  is  good. 
Write  to:  CONSUMER  CONFIDEN¬ 
TIAL,  3550  N.  Lombard,  Franklin 
I  Park,  III.— 60131. 
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To  Run:  -  Weeks  -  Till  Forbidden  S 

Mail  to:  i 
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HELP  WANTED 
Offset  Composing 


HELP  WANTED 
Pressmen — Stereotypers 


HELP  WANTED 

Printers 


HELP  WANTED 

Public  Relations 


CAMERAMAN-STRIPPER:  offset  news¬ 
paper;  ability  to  do  color  separation 
helpful;  good  opportunity.  Miami  Beach 
(Fla.)  R«)ort*r.  Contact  Rae  Gilder 
(306)  632-4621;  or  write  1419— 18th  St., 
Miami  Beach,  Fla. 


Operators— Machinists 

PHOTON  OPERATOR— Newspaper  op¬ 
eration  in  San  Francisco  Bay  area.  $6 
per  hour — excellent  fringe  benefits. 
Write  to  Box  1072,  Editor  A  Publisher. 


LINOTYPE  OPERATOR— A  real  op¬ 
portunity  for  the  right  person.  Scale: 
$160-a-week,  but  we  will  pay  over  the 
scale  for  someone  with  ma^inist's  abil¬ 
ity,  or  who  can  really  handle  a  mixer 
for  ad  work.  Suburban  daily  paper  near 
big  city.  Excellent  working  and  living 
conditions.  Non-union.  We  will  pay 
part  of  moving  expense.  Box  1077, 
Editor  &  Publisher. 


MACHINIST — Permanent  situation  in 
union  shop.  Background  in  Fairchild 
TTS,  Elektron  and  Justape  preferred. 
Write  details  to  Carey  D.  Guichard, 
Business  Manager,  Record-Searchlight, 
P.O.  Box  2897,  Redding,  Calif.  96001. 


PHOTON  200  OPERATOR— Immediate 
opening;  able  to  do  own  markup;  open 
shop;  2  machines;  fast-growing  offset 
plant;  top  wages.  Southern  Cmifornia 
location.  Write  Box  364,  Editor  A 
Publisher. 


COMPOSING  ROOM  MACHINIST  — 
Union  shop;  night  shift;  permanent 
situation.  Must  be  experienced  in  TTS. 
Electrons.  Comets  and  Linotype  Mixers. 
Two  shifts  as  machinist,  three  shifts 
TTS  monitoring.  Scale:  $166.10  for  36 
hours,  plus  many  fringe  benefits.  Send 
resume  to  Earl  Svendsen,  Head  Ma¬ 
chinist.  Statesman-Journal  Co.,  280 
Church  Street,  N.  E.  Salem.  Oreg. — 
97308. 


Journeyman  LINOTYPE  MACHINIST 
for  immediate  opening  on  night-shift. 
3&-hour  week  and  full  fringe  benefits. 
Contact  Mrs.  Crother,  Drawer  NN. 
Santa  Barbara,  (Talif. — 93102. 


Photography 

ENTERPRISE.  EXPERIENCE  needed 
for  top  photo  spot  with  alert,  expend¬ 
ing  Boston  area  weekly  and  magazine 
combo.  Banality  we  have,  oroginality 
we  need.  Send  resum4,  work  samples, 
salary  requirements  and  availability 
date  to  Box  1132,  Editor  A  Publisher. 


Creative 

COLOR 

Photographer 

One  of  America's  largest  news¬ 
papers  (Chart  Area  2)  has  an 
opportunity  on  its  color  pro¬ 
duction  team  for  an  experi¬ 
enced  idiotogTapher  who  has  al¬ 
ready  demonstrated  his  ability 
to  photogrraph  features  in  color 
and  can  show  the  printed  ma¬ 
terial. 

We  are  seeking  a  pro  who 
specializes  in  sizes  larger  than 
36  mm,  who  has  fresh,  bright 
ideas,  who  after  he  gets  what 
was  requested  is  willing  to  ex¬ 
periment  to  try  to  produce 
material  that  may  be  different 
and  possibly  better. 

This  man  regards  photography 
as  art.  and  his  work  shows  it. 
He  produces  art  with  impact. 
This  man  enjoys  his  work  and 
considers  each  assignment  a 
challenge  to  his  creative 
talents.  He.  in  turn,  also  is 
looking  for  growth  and  recog¬ 
nition. 

Tell  us  about  yourself,  who 
you  are,  what  you’ve  done  and 
what  you’d  like  to  do.  Box 
1145,  Kitor  A  Publisher. 


PRESS  ROOM  SUPERINTENDENT 
for  large  M-&S  letterpress  operation. 
This  job  requires  a  very  strong  man 
who  can  find  and  build  a  good  team 
of  men  to  help  run  the  room.  The  job 
is  big  and  tough  and  the  rewards  will 
be  great.  If  you  are  interested  in  a 
challenging  future  with  a  growing  or¬ 
ganization,  write  Box  770,  Editor  A 
Publisher. 


PRESSMEN;  We  will  train  you  to  be 
ERECTING  MACHINISTS.  Travel, 
high  wages,  liberal  expenses  and  bene¬ 
fits.  An  Equal  Oi>portunity  Employer. 
Write  Box  388,  Editor  A  Publisher. 


OFFSET  PRESSMAN-CAMERAMAN, 
exi>erienced.  Write  fully.  Wick  News¬ 
papers,  3827  E.  Marietta,  Scottsdale, 
Ariz.— 86261.  Ph.  (602)  966-9263. 


ROTARY  LETTERPRESS 
Experienced  man  for  combination  de¬ 
partment  with  6-unit  Goss  Universal. 
Top  working  conditions.  Call  collect 
(317)  629-1111.  Courier-Times,  New 

Castle.  Ind.— 47362. 


WEB  OFFSET’  PRESSMAN  producing 
weeklies  and  other  newspaper  produc¬ 
tion.  Opportunity  to  also  work  on  let¬ 
terpress  producing  our  daily  newspaper. 
S6-hour  week;  full  fringe  benefits  in¬ 
cluding  sick  pay,  retirement  and  three 
week’s  vacation  after  three  years. 
Pleasant  community  with  year-round 
recreational  opportunities.  Contact: 
Mrs.  C.  Crother.  Personnel  Dept.. 
Santa  Barbara  News-Press  Drawer  NN 
Santa  Barbara,  Calif. — 93102. 


WEB  PRESSMAN 

Experienced  on  Goss  or  (Tottrell  news¬ 
paper  presses.  Steady  position,  excl- 
Int  salary  and  fringes;  days  or  nights. 
Call  collect  (212)  629-2900  New  York 
City. 


EXPERIENCED  LETTERPRESSMEN 
to  work  in  combination  shop.  Excel¬ 
lent  working  conditions,  wages  and 
fringes  in  fast-growing  community  ex¬ 
pending  facilities  in  new  plant.  Call 
collect  (607)  288-2441,  or  write  stating 
qualificstimts.  I^hester  Post-Bulletin, 
I  IB  First  Avenue,  S.  E.,  Rochester, 
I  Minn.— 65901. 

] 

Printers 


COMPOSING  FOREMAN  —  Rapidly- 
growing  East  Coast  suburban  paper 
'  seeks  management-minded  (imposing 
j  Room  Foreman  who  may  eventually 
grow  into  a  business  manager  or  gen- 
I  eral  manager.  The  iwrson  we  are  look-  | 
ing  for  is  probably  in  the  80’s  and  the 
assistant  foreman  at  a  larger  plant 
now.  Top  salary  and  benefits.  Non- 
I  union.  We  pay  moving  expense,  and 
'  will  pay  cost  of  your  coming  to  see 
us  for  an  interview.  Full  details  first 
letter.  Write  Box  1068,  Elditor  A  Pub- 
I  lisher. 


!  URBANITE  FOREMAN  for  MAS. 
I  Must  be  tops  in  experience  in  super- 
.  vising  and  training  in  Urbanite  main- 
{  tenanre,  repairs,  and  quality  printing, 
I  Good  future  in  interesting  geographic 
area.  Box  938,  Editor  A  Publisher. 


FOREadAN  for  composing  room  of  17,- 
000  p.m.  daily  in  Area  4.  Hot  metal. 
:  Non-union  shop.  Salary  in  accordance 
!  with  experience.  Write  Box  966,  Editor 
A  Publisher,  giving  experience  and 
I  personal  data. 


I  OFFSET  FOREMAN-Production  Man¬ 
ager  wanted  on  daily  about  to  convert 
to  offset.  Must  be  able  to  help  decide 
i  on  necessary  equipment  and  assist  in 
,  training  present  crew  to  new  methods. 
1  Permanent  position.  Zone  6.  Write  Box 
!  1006,  Editor  A  Publisher. 


COLLEGE-ORIENTED  PRINTER  to 
administer  print  shop  of  small  private 
college.  Must  be  familiar  with  all  as¬ 
pects  of  printing;  able  to  utilize  and  : 
supervise  college  students  as  part-time  | 
workers.  Salary  $6,600  to  $8.0i00.  Send  { 
complete  resume,  reference  listing,  etc., 
to  President:  Northland  College,  Ash-  i 
land,  Wisconsin  64806.  I 


FOREMAN  for  modem  cold-type  offset 
daily  plant.  Equipment  IncludM  Lino- 
film  and  Photon  products.  Union  shop. 
Must  be  able  to  run  smooth  shop  for 
highest  production.  Abe  Kofman, 
Times-Star,  1616  Oak  St.,  Alameda, 
Calif.— 94601. 


(30UNTY-SEAT  LP  WEEKLY  wanU 
working  foreman.  Must  be  all  ’round 
man  capable  of  hiring  and  training 
own  help.  Two  linos,  Ludlow,  Elrod, 
Hoe  16-page  press.  Pay  above  daily 
scale.  Write:  Howard  Cooper,  Clay 
County  Crescent,  Box  678,  Green  Cove 
Springs,  Fla. — 32043. 


WORKING  FOREMAN  for  6-maehine 
hot-type  daily,  averaging  11  -f-  pages 
daily.  Equipment  mint  condition.  Help¬ 
ful  if  applicsint  is  experienced  as  M-O. 
Open  shop.  Zone  8.  Box  969,  Editor 
A  Publisher. 


TOP  FOREMAN  —  Modem  composing 
room.  Computerized  cold-type  ads, 
straight  matter.  Experience,  perform¬ 
ance  record  of  prime  importance.  Box 
1086,  Editor  A  Publisher. 


COMPOSING  ROOM  FOREMAN  for 
progressive  daily.  Chart  Area  2.  Pres¬ 
ently  hot-metal  with  eye  toward  cold- 
type  operation.  TTS,  Justape  and  Pho¬ 
ton  now  in  use.  Previous  management 
experience  a  must  with  leadership 
qualifications  to  run  a  smooth  opera¬ 
tion  while  keeping  costs  in  line.  Union 
shop.  This  is  a  nation-wide  firm  offer¬ 
ing  exceptional  opportunity  to  the 
right  man.  Good  salary  and  benefits. 
Write  ^x  1128,  Editor  A  Publisher. 


(XIMPOSING  ROOM  FOREMAN 
General  foreman  for  cold-type  com¬ 
posing  room  on  Zone  2  daily.  Cur¬ 
rently  changing  from  mixed  hot,  cold 
and  strikeon  to  all  photocomp.  Need 
proven  leadership  to  manage  and  mo¬ 
tivate  approximately  30  people.  Total 
responsibility  and  authority  for  man¬ 
aging  and  budgeting  all  areas  of  com¬ 
position  ;  bonuses  based  on  perform¬ 
ance.  TTU.  Send  resume  to  Box  1140, 
Editor  A  Publisher. 


FOREMAN- Web  Offset— Job  Shop 
Offset — Letterpress;  supervisory  exjieri- 
ence  essential.  Excellent  opportunity  in 
growing  Northern  New  England  com¬ 
munity.  Send  resume  and  salary  re¬ 
quirements  to  Box  1211,  Editor  A  Pub¬ 
lisher.  All  replies  confidential. 


Production 


MAINTENANCE  SUPERINTENDENT 
for  major  metroiwlitan  M  A  S  in 
Zone  6.  Must  be  familiar  with  all 
phases  of  newspaper  production  and 
equipment.  Requires  knowledge  of 
both  mechanical  and  electrical  opera¬ 
tions  in  all  production  and  non-produc¬ 
tion  areas  of  the  newspaper.  Excellent 
starting  salary  plus  full  benefits.  Send 
complete  resum4  and  salary  require¬ 
ments  to  Box  1154,  Editor  A  Pub¬ 
lisher. 


PRODUCTION  MANAGER  —  Growth 
position  in  major  Northern  New  Eng¬ 
land  daily.  E^cperience:  hot  and  cold- 
type  essential.  Must  know  entire  op¬ 
eration  from  composing  to  press:  labor 
reintinns  exi«rience  necessary.  Include 
test  ii'e  and  salary  requirements.  All 
I  replies  confidential.  Box  1180,  Editor 
A  Publisher, 


PRODUCTION  (COORDINATOR 
The  Dallas  Morning  News  has  an  im¬ 
mediate  opening  for  an  experienced 
Production  Coordinator  who  will  be 
responsible  for  supervising  the  Mechan¬ 
ical  Departments  in  all  phases  of  news¬ 
paper  production.  Applicants  must  be 
completely  familiar  with  newspaper 
production  oiierations  and  supervisory 
techniques.  This  position  requires  a 
person  who  has  a  degree  in  Engineer¬ 
ing,  Industrial  Management,  or  com¬ 
parable  on-the-job  experience.  Out¬ 
standing  working  conditions  and  excel¬ 
lent  employe  benefits.  Send  resum4  in 
confidence  or  apply  immediately  to; 

Eknploye  Relations  Dept.,  4th  FI. 

THE  DALLAS  MORNING  NEWS 
(Communications  (Center 
Dallas.  Texas— 76222 
Ah  Equal  Opportunity  Employer 


WRITEIR  WANTE3C— Creative  j  crass 
with  journalism  degree  and/or  6  yean' 
experience.  Feature  background  with 
technical  subjects  preferred  (elec¬ 
tronics,  engineering) ,  Transpot '  ation 
paid.  Salary  open.  Detailed  applica¬ 
tion  with  samples  requested  via  ai^ 
mail.  Cosmo  Public  ^lations  •Coip., 
IsMian  Building  8-7,  8-chome,  Ginza. 
Chuo-ku,  TOKYO,  JAPAN, 


STAFF  WRITEIR  for  top  public  rela¬ 
tions  agency  specializing  in  fiahing, 
boating,  camping,  travel.  Minimum  of 
two  years’  experience;  agency  desir¬ 
able  but  not  essential.  A  productivs, 
self-starter  can  determine  own  future. 
$8000  to  start,  plus  all  the  usual 
fringes  and  profit  sharing.  (Call  or 
write:  Lloyd  Saulsbury,  Outdoors  Inc., 
Outdoors  Bldg.,  Columbia,  Mo.  65201. 

Ph:  (814)  449-3119. 


PR__ 

...FIBERS 

INDUSTRY 


Leodisp  satiesol  firm  seeks  self¬ 
starter  beglseer  Interested  in 
client  publicity.  J-depree  and  ex- 
psrieece  desirable.  Excellent 
chance  ter  career  growth.  Out¬ 
standing  benefits.  New  Yerh  le- 
eatton. 

■ox  1144,  Editor  &  Publisher 


PERSONNEL  AVAILABLE 

Administrative 


CAREER  OPPORTUNITIES  WATCH 
indicates  nearly  everyone  wants  a 
specialist.  Surely  there’s  a  publisher 
who  wants  a  generalist  to  mold  into 
his  own  type  expert.  Can  offer  familiar¬ 
ity  with  all  front,  back  operations 
(except  finance).  66;  ITU;  retired 
Army  1962.  BA  1986;  BS  in  Printing, 
California  State  Polytechnic  College. 
1967.  Have  decade  left  to  put  together 
my  years  of  experience-gathering  into 
a  meaningful  contribution  in  an  as- 
aistantship.  Too  low  in  priority  here 
at  Rocky  Mountain  News  to  affect  sys¬ 
tem.  Believe  imaginative  publisher  (or 
professor)  can  adapt  cost  saving 
scheme  in  pasteup  I’ve  tested  to  firm's 
advantage  and  achieve  pioneering  status 
in  industry.  Will  vacation  sifter  Fourth 
briefly  in  California:  address  me.  Max 
H.  Weir,  General  Delivery,  Avilz 
Beach.  Calif.— 98424 ;  after  16th.  2911 
Bellaire  St.,  Denver,  Colo. — 80207. 


PUBLISHER-GENERAL  MANAGER. 

Two-fisted,  hard-hitting,  newspaper¬ 
man  I  Not  young,  not  old.  Can  do  the 
job  whatever  the  odds.  Not  cheap! 
Available  due  to  sale  October  Ist 
Box  1166,  Elditor  A  Publisher. 


PUBLISHER,  editor,  advertising  and 
public  relations  agency  executive,  44, 
personable,  experience,  responsible, 
western-oriented,  seeks  publisher's  po¬ 
sition  with  weekly  or  small  daily  in 
Chart  Areas  8  or  9.  Box  1191,  F/litor 
A  Publisher. 


Circulation 

TOP-FLIGHT  Circulation  Pars  .nnel 
available  now.  Ws  have  the  mai  for 
you  I  Write:  Gains  Associates,  Inc., 
Box  218,  Yardley,  Pa.— 19067. 
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personnel  Availoble 

IN  ALL  NEWSPAPER  DEPARTMENTS  AND  ALLIED  CRAFTS 


Display  Advertising 

GRE/TIVE  adman,  66,  widely  ex- 

K-i«:iced.  Write  Box  1168,  Editor  A 
bl.  -her. 

STCcNG  AD  BACKGROUND:  SwkinK 
Ad  D'rector’i  post  small  daily,  or  Class- 
iflsd  Managership  60  to  80,000.  Zones 
t,  4  or  6.  Box  1141,  Editor  A  Pub¬ 
lisher. 


Editorial 


WRI  i'ER-AUTHOR ;  former  daily  re¬ 
porter,  city  editor,  weekly  publisher: 
DOW  PR  administrator.  Initiative,  im- 
tginalion,  experience.  Cured,  liberal, 
balanced.  Box  1078,  Editor  A  Pub¬ 
lisher, 

roiTR-MAN  TEAM  of  fast,  sharp  re¬ 
port- r-editors  seeks  nascent  publication 
with  irrowth  potential  whose  publisher 
wants  Kuod,  penetrating,  snappy  prod- 
oet.  We  have  talent  in  investigative 
reporting,  political,  social  and  inter¬ 
national  analysis,  sports  and  educa¬ 
tion,  learned  on  a  major  metropolitan 
daily.  Box  1103,  Editor  A  Publisher. 


SPORTS  E3)ITOR,  West  Coast  only! 
J-trained,  veteran  12  years’  major 
daily.  Preps  to  Paeiflc-8  sports.  Pro¬ 
vocative  columnist,  sober,  dedicated 
jMrnalist  available  now  to  Washing¬ 
ton,  Oregon,  California,  Arisona.  Box 
1106,  Editor  A  Publisher. 


SEASONED  NEWSMAN 
Wealth  of  experience  reporting,  fea¬ 
tures,  wire,  copy  desk,  heads,  makeup — 
daily,  weekly.  Prefer  Zones  1,  2,  5. 
Ben  1093,  Editor  A  Publisher. 


JUNE  J-GRAD  desires  position  pre¬ 
ferably  on  newspaper  entertainment 
staff.  Open  to  all  offers — all  xones. 
Box  1166,  Editor  A  Publisher. 


NBED  EXPERIENCE?  Top  newsman 
available;  22  years’  experience  all 
areas ;  use  camera.  Arthur  Omholt,  614 
Mather  St.,  Green  Bay,  Wise. — 64303. 


GENERAL  ASSIGNMENT  REPORTER 
9r,  resourceful,  capable,  competent, 
fast  worker;  desk  experience.  Box  1146, 
Editor  A  Publisher. 


CITY  EDI’TOR,  26.  J-grad.  4  years’  ex¬ 
perience  feature  and  hard-news  writ¬ 
ing,  wants  job  with  newspaper  or  mag- 
axine  in  Oklahoma,  California  or  Ari¬ 
sons.  Box  1147,  Editor  A  Publisher. 


CHALLENGE  SOUGHT— Award-win¬ 
ning,  circulation  building  editor  seeks 
publisher  who  respects  quality,  ability, 
intergrity  and  sobriety.  Experienced  all 
departments,  including  editorial  page. 
Top  references.  Box  1216,  Editor  A 
Publisher, 


’TOP  RBPOR’TER,  36,  Master’s  degree, 
seeks  position  newspaper  or  periodical. 
Zone  3  or  4.  Box  1187,  Editor  A  Pub¬ 
lisher. 


J-GRAD,  KAPPA  TAU  ALPHA,  look¬ 
ing  for  iiosition  in  or  around  N.Y.C. 
Box  1218,  Editor  A  Publisher. 


VETERAN  BDI’TORIAL-PAGE  Editor 
seeks  executive  editorship  on  California 
daily  needing  creative  editor  to  re¬ 
juvenate  staff  and  build  new  community 
respect.  Box  1214,  Editor  A  Publisher. 


EDITOR,  medium-sixe  metro  daily, 
seeks  to  relocate  in  Zone  1,  2.  Youth, 
experience,  ability,  hard  work.  State 

Krticulars.  Box  1216,  Editor  A  Pub- 
her. 


REPORTEIR,  experienced  in  City  Hall 
and  politics,  seeks  job  oa  Northeast 
saetro.  Bm  1186,  Editor  A  Publisher. 


EX-NEWSMAN  for  major  papers  seeks 
relief  from  humdrum  PR  job.  Wants 
writing  or  editing  job  in  Boston  area. 
Asking  $13,000.  Box  1213,  Editor  A 
Publisher. 


CITY  EDI’TOR,  9  years’  experience  In 
all  phases  of  reimrting,  desk  work, 
seeks  editorial  position  on  small, 
meilium  daily  or  large  weekly.  Age 
•4.  married.  Box  1183,  Editor  A  Pub¬ 
lisher. 


Editorial 


WRITER/ EDITOR,  BA  —  14  years’ 
world-wide  military  journalism — wants 
house  organ,  weekly,  PR  spot.  Zones 
8,  9.  Available  Oct.  Box  1179,  Editor 
A  Publisher. 


1969  J-GRAD  seeks  general  reporting 
or  women’s  pan  position  on  daily 
newspaper  outside  Uie  Midwest.  Miss 
Rose  Ann  Pearce,  106  Plum  St.,  Carmi, 
III.— 62821. 


HERE’S  THAT  YOUNG  REPORTER 
YOU’RE  LOOKING  FOR 
Two  yMirs’  experience ;  now  with  metro 
daily:  ex-Peace  Corp  (Columbia); 
knows  Spanish,  Latin  America’s  under¬ 
privileges;  27,  AB ;  will  work  any¬ 
where.  Box  1218,  Editor  A  Publisher. 


FEMININE  yet  aggressive  woman  re¬ 
porter  wants  to  cover  mneral  assign¬ 
ments  on  daily  in  San  Francisco  area; 
very  experienced;  will  move  immediate¬ 
ly.  Box  1189,  Editor  A  Publisher. 


NEWSMAN— experienced  10  years' — 
wants  general  news  reporting  job, 
medium-sixed  daily  and  Sunday.  Box 
1193,  Editor  A  Publisher. 


NEWS  EDITOR  on  30,000  -f  daily 
p.m.  wants  editing  or  writing  job  on 
larger  p.m.  Experience  in  Siting, 
layout,  writing,  photography.  Box  1201, 
Editor  A  Publisher. 


CITY  EDITOR  is  tried  of  superficiality 
and  feels  alone  in  present  company. 
Wants  to  work  on  depth  stories  or 
specialixed  desk.  Likes  magaxines.  De¬ 
sires  to  make  worthwhile  assignments 
to  capable  reporters,  to  write  quality 
stories  with  the  confidence  they  will  be 
printed.  Box  1197,  Editor  A  ^blisher. 


EIDITOR — Los  Angeles  area.  20  years’ 
experience.  I  can  write  your  publication 
— magaxine  or  newspai>er,  daily-weekly- 
monthly.  Expert  in  entertainment, 
health,  sports — from  back  shop  to  front 
desk — I  do  it  all.  Available  now  I 
Write:  Henry  Richmond,  836  So.  Ox¬ 
ford  Ave.,  (Apt.  303),  Los  Angeles, 
(ixlif.— 90005. 


SEASONED  NEWSMAN:  Editn-i.il 
writer,  all  desks,  beats,  features,  seeks 
growth  position.  Box  1217,  Editor  A 
Publisher. 


WOMAN,  1-year  college,  wants  job, 
photographer,  reiwrter — newspaper  or 
college.  Zone  6.  Pat  McHale,  1314 
Wright  St.,  Indianapolis,  Ind.— 46203. 


Free-Lance 


FBlATURiS.  interviews,  travel  and 
trade  publication  articles  with  photos 
and/or  illustrations.  ROBER'T  A. 
KOLBE.  18  Pleasant  St.,  Rockport, 
Mass.— 01966.  (617)  646-6997. 


Operators— Machinists 


ANY  SOUTHERN  NEW  ENGLAND  , 
day  job  with  Saturday  and  Sunday  | 
off ;  hot-metal  Uno  Operator-Floor  | 
Man,  Monitor.  (Jold  metal,  paste-up. 
perforator  for  Compugraphic  on  either  I 
straight  matter  or  ads-printer.  News-  I 
paper  or  book  work.  Box  946,  Editor  I 
A  Publisher.  I 


PHOTON  200  OPERATOR  and  main-  I 
tenance;  7  years’  experience.  ITU. 
Premium  pay.  Box  936,  Editor  A  Pub-  I 
li^er. 


Photography 


PHOTO  JOURNAUST  with  16  years’ 
industrial  publications  experience  avail, 
able  now!  Creative  writer,  excellent  | 
photographer,  national  awards-winner 
in  industrial  editing.  Box  1121,  Editor  i 
A  Publisher. 


PRO  WRITER-PHOTOGRAPHER.  26 
years’  world-wide  news-photo-feature 
experience.  Own  lab.  Will  travel.  Ralph 
Jones,  2007  E.  Broadway,  Sedalia,  Mo. 
—66301. 
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Pressmen^— Stereotypers 

L.P.  PRESSROOM  SUPERVISOR.  46 
— 16  years’  supeiwising  6-unit  Hoe 
newspaper  press,  16  cylinder  Hoe  Pan- 
coest  Color  press  both  1923  vintage — 
seeks  similar  position.  No  preference 
as  to  location.  Box  741,  Editor  A  Pub¬ 
lisher. 


STBREOTYPER,  in  80’s,  with  same 
company  more  than  a  decade,  seeks 
Midwsst  job  at  minimum  $3.26  an 
hour.  Box  476,  Editor  A  Publisher. 


PRESSROOM  FOREMAN  for  past  10 
years  seeks  foreman’s  position  on  eve¬ 
ning  daily  of  60  to  100,000  circula¬ 
tion.  Experienced  on  Goes  and  Color- 
matic.  Box  906,  Editor  A  Publisher. 


ROTARY  PRESS  FOREMAN,  present¬ 
ly  employed,  seeks  similar  position  with 
a  progressive  organisation,  newspaper 
preferred.  No  xone  preference.  Box 
1097,  Editor  A  Publisher. 


PRESSMAN  -  STEREOTYPER  needs 
work.  Write:  Dean  Haas,  164  Buchanan 
St.,  Twin  Falls,  Idaho— 83301. 


THE  CLOSING  of  a  printing  operation 
in  Chart  Area  4  has  made  immediately 
available  a  number  of  journeymen  and 
apprentice  preesmen  billed  and  ex¬ 
perienced  in  both  letterpress  and  off¬ 
set.  Detailed  Information  about  each 
available  worker  supplied  upon  re¬ 
quest.  Write  Box  1174,  Editor  A  Pub¬ 
lisher. 


Printers 


Superintendent 
COMPOSING  ROOM 

Computers,  cold-type,  hot-type,  offset; 
some  press  and  sterso.  (Jost^nscious. 
Resum4.  Available  immediately!  Box 
1021,  Editor  A  Publisher. 


FOREMAN 

22  years'  printing  experience,  last  7 
in  supervisory,  including  genenl  fore¬ 
man.  Extensive  computer  and  photo¬ 
composition  background.  Formerly  na¬ 
tional  printing  manufactursrs’  repre¬ 
sentative.  College  graduate.  Age  39. 
Prefer  Zones  $  or  9.  Full  rasum4  and 
references  upon  request.  Box  $61,  Edi- 
Itor  A  Publisher. 


Printers 


OFFSET  PRINTER,  or  cameraman, 
wants  to  relocate  in  Western  Area  7 
or  Northeastern  Area  9.  Have  some 
R.O.P.  color  experience.  Prefer  small 
a.m.  daily  or  sscoikI  cameraman  in 
commercial  plant.  Eligible  for  union. 
Non-drinker.  Box  987,  Editor  A  Pub¬ 
lisher, 


THE  CLOSING  of  a  printing  operation 
in  Chart  Area  4  has  made  immediately 
available  a  number  of  printing  crafts¬ 
men  skilled  in  all  aspects  of  hot- 
metal.  cold-ty|)e,  engraving,  camera 
work,  color  separation,  art  and  paste¬ 
up.  Detailed  information  about  each 
available  worker  supplied  upon  request. 
Write  Box  1203,  Editor  A  Publisher. 


Production 


OFFSET  EXPERT  seeks  sui>ervisor’s 
position.  Last  four  yeairs  spent  instal¬ 
ling,  training-supervising  world’s  larg¬ 
est  web  offset  installation.  Considered 
by  many  as  the  top  man  in  this  field. 
Experience  in  all  phases  composing, 
camera  color  through  press.  Can  furn¬ 
ish  top  references  and  recommendations. 
Reply:  P.O.  Box  697,  Seattle,  Washing- 
ton— 98111. 


OFFSET  PRODUCTION  MANAGER 
Well-rounded  background  including 
changeover.  Years’  of  hot-metal  in¬ 
cluded.  Box  1149,  Elditor  A  Publisher. 


Public  Relations 


MSJ  and  MBA  plus  12  years’  Navy  and 
industrial  experience.  Strong  marketing 
orientation.  Writer,  editor,  i>hoto- 
grapher,  printer.  Working  knowledge 
all  media.  34-years-oid.  looking  for 
challenge,  resimnsibility,  oportunity 
to  manage.  Make  offer.  Box  1117,  E!d- 
itor  A  Publisher, 


EDITOR- WRITER:  B.A.,  6  years’ 

newspaper  and  publications  experience. 
Veteran,  82.  Seeks  coUege/businesa  PR 
post.  Zones  6,  8,  or  9.  Box  1143,  Editor 
A  Publisher. 


MAKE  YOUR  NEWS  COUNT 
MS-J,  former  trade  association  PR 
director,  with  solid  news-feature  ex¬ 
perience  on  consumer,  trade  press,  will 
write  press  releases  for  companies,  in¬ 
dividuals.  on  "one-shot”  or  retainer 
basis.  Railing,  real  estate  are  spe¬ 
cialties.  Box  1196,  Editor  A  Publisher, 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  Identification 
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EDITORIAL  W  ORKSHOP . . 

By  Roy  H.  Copperud 


A  Shot  in  the  Dark 

A  UPI  subscriber  was  quoted  in  the  UPl  Reporter 
awhile  back  as  being  undecided  whether  it  should  be  cease 
fire,  ceasefire,  or  cease-fire,  and  since  the  question  was  not 
answered,  I  thought  I  might  offer  my  two  cents’  worth 
here. 

The  editor  who  wrote  the  letter  said  that  his  dictionaries 
gave  no  information  on  the  matter,  which  prompted  me  to 
wonder  how  old  his  dictionaries  are.  In  any  event,  four 
of  the  five  desk  dictionaries  in  widest  current  use  agree 
on  cease-fire  for  the  noun  and  so  do  the  two  current  un¬ 
abridged  dictionaries.  Random  House  and  Webster  III. 

The  Century  Dictionary  and  Cyclopedia,  whose  last  sup¬ 
plement  was  published  in  1909,  does  not  include  the  term, 
which  indicates  that  the  concept  of  the  cease-fire  is  rela¬ 
tively  new,  having  come  in,  perhaps,  with  that  of  unde¬ 
clared  wars. 

The  noun  apparently  comes  from  the  phrase  to  cease 
fire.  Since  the  noun  is  cease-fire  (“A  cease-fire  was 
ordered”)  the  same  form  should  be  used  for  the  modifier 
(“Several  detachments  ignored  the  cease-fire  order”). 


Wayward  Words 

“We,  the  people  .  .  .”  has  a  fine  historical  ring,  and  thus 
to  many  the  phrase  seems  hallowed  and  immutable.  They 
are  therefore  led  to  write  things  like  “The  issue  should 
have  been  referred  to  we,  the  people.”  Ungrammatical,  of 
course,  since  the  preposition  to  should  make  it  us,  the 
people.  Admittedly,  the  noble  declamatory  effect  has  now 
evaporated.  “This  is  no  joke  to  we  bus  drivers.”  us.  In 
this  in.stance  the  fault  probably  is  ascribable  to  the  ignor¬ 
ant  overcorrectness  that  makes  some  people,  not  necessarily 
bus  drivers,  avoid  objective  pronouns. 


*  «  * 

Brackets  [  ]  are  not  parentheses  (  )  in  a  different  shape; 
they  are  used  to  set  off  material  inserted  by  an  editor  or 
someone  other  than  the  writer.  The  term  is  loosely  applied 
to  parentheses,  but  it  does  not  seem  sensible  to  create  un¬ 
necessary  confusion  in  this  way. 

«  *  • 

Breakthrough  is  one  word  as  a  noun;  often  erroneously 
given  break-through  or  break  through".  “An  important 
scientific  breakthrough.”  As  a  verbal,  however,  the  phrase 
is  proper:  “They  will  break  through  some  day.” 

«  *  • 

Bridelet  is  a  curiosity  employed  on  some  pages  for  a 
recent  bride.  The  expression  has  no  standing,  since  it  is 
to  be  found  in  no  dictionary  I  know  of,  and  worse,  fills 
no  need,  since  bride  itself  ceases  to  be  applied  once  the 
bloom  is  off  the  nuptials. 


Both  broadcast  and  broadcasted  are  acceptable  as  the 
past  tense  (“The  Coast  Guard  broadcast  a  warning  of 
heavy  seas”)  but,  as  in  the  analogous  cases  of  forecast, 
forecasted  and  telecast,  telecasted,  those  who  prize  economy 
will  prefer  the  first  forms  given. 


. . - . -No.  379- . 


Harold  E.  Hughes 


Hughes  is  named 
advertising  mgr 

Minneapolis 

Harold  E.  Hughes,  manager 
of  the  local  display  advertising 
department  of  the  Minneapolis 
Star  and  the  Minneapolis 
Tribune,  has  been  named  adver¬ 
tising  manager,  a  new  position, 
according  to  an  announcement 
by  John  W.  Moffett,  vice- 
president  and  advertising  di¬ 
rector. 

Hughes  will  have  responsi¬ 
bility  for  the  local  display,  clas¬ 
sified  and  general  advertising 
departments,  reporting  to  Mof¬ 
fett.  Succeeding  Hughes  as  man¬ 
ager  of  the  local  display  depart¬ 
ment  is  Richard  Halvorsen, 
formerly  an  assistant  manager 
in  that  department. 

Neil  Nash  becomes  assistant 
manager  for  sales  development; 
Howard  Sundby,  assistant  man¬ 
ager  for  administration;  James 
Anderson,  sales  manager;  and 
Robert  Huebscher,  assistant 
manager  for  major  accounts. 

Hughqs  began  his  newspaper 
career  with  the  Tribune’s  clas¬ 
sified  advertising  department. 
He  was  classified  advertising 
manager  for  the  Minneapolis 
Daily  Times  until  it  merged 
with  the  Star  and  the  Tribune  in 
1948,  at  which  time  Hughes 
joined  the  local  display  depart¬ 
ment. 

Rosebrock  will  move 
to  Wisconsin  paper 

V/alter  A.  Rosebrock,  46,  of 
Pullman,  Wash.,  has  been  named 
publisher  of  the  Rhinelander 
Daily  News,  it  was  announced 
by  Duane  B.  Hagadone,  presi¬ 
dent  of  the  Northern  Lakes 
Publishing  Co.,  which  operates 
the  newspaper. 

Rosebrock  succeeds  Lyle  L. 
Hicks,  who  has  accepted  a  man¬ 
agement  training  position  with 
the  company  in  Coeur  d’Alene, 
Idaho. 


Shareholders 
in  St.  Croix  Co. 
may  get  more 

Former  stockholders  of  St. 
Croix  Paper  Co.  who  exchanged  ' 
their  shares  of  common  stO(  k  of  j 
Georgia  Pacific  Corp.  in  Janu-  I 
ary,  1963,  can  get  a  better  price  | 
if  they  approve  a  plan  submitted  I 
to  F^eral  Judge  Sylvester  J.  ' 
Ryan  for  settlement  of  litiga¬ 
tion.  . 

In  an  action  pending  in  dis-  ! 
trict  court.  New  York,  it  is 
claimed  that  Georgia-Pacific  and 
some  of  its  officers,  directors  and 
employes  had  manipulated  the 
market  price  of  Georgia-Pacific 
common  to  enable  the  company 
to  avoid  issuance  of  additional 
shares  for  the  exchange  agree¬ 
ment.  I 

The  defendants  deny  any  ’ 
manipulation  of  the  stock  price 
at  the  time  but  they  have  agreed 
to  a  settlement  plan  which  calls 
for  distribution  of  an  additional 
28,000  shares  of  Georgia-Pacific 
common  to  the  St.  Croix  share¬ 
holders. 

At  the  current  market  price 
of  Georgia-Pacific  common,  the 
additional  shares  are  worth 
more  than  $1.1  million. 

Judge  Ryan  has  scheduled  a 
hearing  on  the  arrangement  for 
July  28. 


Among  The 
Washington 
Star’s 
Awards 
For  1969: 


The  Sigma  Delta  Chi 
Distinguished 
Service  Award  for 
General  Reporting: 

won  by  Star 
national  reporter 
Haynes  Johnson 

The 

Washington 

Star 

...for  people  u'ho  decide  for  Ihemseh  rs. 
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A  WORD  ABOUT  A  WORD 

YOU  WILL  SOON  FIND  IN  EVERY  DICTIONARY 


The  word  is  LP-gas. 

It  means  many  things  to  many  people. 

To  housewives  LP-gas  means  modern  comfort  and 
convenience.  It  heats  homes,  cooks  food,  heats  water, 
dries  clothes. 

To  industry  executives,  LP-gas  is  a  vital  source  of 
energy  for  running  fork  lift  trucks,  cutting  metals 
and  powering  generators. 

To  farmers  and  ranchers,  LP-gas  provides  power 
for  tractors  and  trucks,  and  heat  for  crop  dryers 
and  brooders. 

To  civic-minded  bus  companies,  LP-gas  is  not  only 
an  efficient  fuel,  but  also  helps  to  reduce  air  pollu¬ 
tion  in  cities.  Clean  burning  and  odorless,  LP-gas 


leaves  no  noxious  fumes  to  contaminate  the  air. 
Over  1600  buses  in  Chicago  use  LP-gas. 

If  you,  as  a  broadcaster,  want  to  know  more  about 
LP-gas  and  how  it  can  help  solve  your  city's  air 
pollution  problem,  write  us  for  a  complete  “LP-gas 
Press  Portfolio.” 

What  exactly  is  LP-gas?  It  xs'liquefied petroleum  gas, 
a  gas  compressed  into  a  liquid  for  easy  transporta¬ 
tion  and  storage.  It  goes  by  many  names. . .propane, 
butane,  or  bottled  gas... but  they’re,  all  LP-gas. 
You’ll  find  LP-gas  wherever  there  is  a  need  for  heat 
and  power. 

In  fact,  of  America’s  great  sources  of  energy  only 
LP-gas  serves  people  in  so  many  ways. 


AUTHORIZED  MEMBER 

NATIONAL  LP-QAS  COUNCIL 


LPGAS 


^This  seal  identifies  an  authorized  member 


Of  America's  great  sources  of  energy,  only 
LP-gas  series  wu  in  SO  many  ways. 

NATIONAL  LP  G AS  M AHKET  DEVELOPMENT  COUNCIL  .  79  W.  Afonrw  St..  Chicago.  UUnoit  60603  •  Phone  312  372-5484 
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Photo  bx  Milton  J.  Plkt 

Announcing  The  17th  Annual  Competition 


The  Scripps-Howard  Ernie  Pyle  Memorial  Award— in  its 
17th  year— is  presented  for  newspaper  writing  during 
1969  most  nearly  exemplifying  the  style  and  craftsman¬ 
ship  of  Ernie  Pyle. 

Sponsored  by  The  Scripps-Howard  Foundation,  the  com¬ 
petition  is  for  $1000  cash  and  medallion  plaque.  Entry 
deadline:  November  15.  Any  U.S.  newspaperman  or 
woman  may  be  nominated  for  an  award  by  a  newspaper 
or  newspaper  reader.  Nominations  of  candidates  for  an 
award,  including  clippings  or  tearsheets  of  candidate’s 
work  published  during  1969  and  a  biographical  sketch, 
should  be  sent  to : 


ERNIE  PYLE  MEMORIAL  AWARD 

SCRIPPS-HOWARD  NEWSPAPERS 

200  PARK  AVENUE,  NEW  YORK,  N.Y.  10017 

Give  light  and  the  people  will  find  their  own  way. 


I 


/_  ■  1 


'I 


